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and  the  Daily  News  upward  trend  continues- 
A  new  record  for  April  circulation  was  set 
making  it  six  months  in  a  row  that  the  Daily 
News  has  broken  monthly  circulation  records. 
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DAILY  NEWS  tuifCOj! 


Audit  Bureau  of  Circulations 
Publishers'  Statements*  show 


VIMl  WM 


r  Now. . .  a  total  of 
20  SCOTT  units 
in  operation 
at  this  busy 
newspaper  plant 


These  additional  units  include  many  tested  new 
features  such  as  the  famous  Scott  'Tolded  edge 
forward"  3  to  2  folder.  Provision  is  made  for 
Spot  or  4-color  printing  with  six  full  width 
divided  color  fountains  and  waist-high  color 
adjustments. 

Press  is  equipped  with  two  double  reverse  drives 
and  three  single  reverse  drives.  Each  unit  is 
driven  by  two  upright  shafts.  A  single  throw 
of  a  lever  renders  one-half  of  the  unit  non¬ 
operative,  or  reversed,  and  all  gears  remain 
properly  meshed. 


Any  number  of  these  highly  efficient  and  versatile  units  can  be  arranged  to  suit  the  needs 
of  any  neivspaper  plant . .  .yours  perhaps?  Send  for  literature. 


WALTER  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant;  Plainfield,  N.  J. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


What  'i  Ut 

a  Natn^? 


Plenty! 

Take  Bob  Considine.  Whether  it's  a  feature  series  on 
“The  Amazing  Kennedys”  of  Boston,  his  popular 
“On  the  Line”  column,  or  a  masterful  spot  news  story 
about  little  Benny  Hooper  trapped  in  a  well  hole,  his  byline 
over  any  copy  is  the  stamp  of  superiority.  He  is, 
as  everyone  agrees,  one  of  the  nation’s 
true  journalistic  “greats.” 

And  Ruth  Montgomery.  Her  exclusive  interview  with 
Edgar  Eisenhower  stirred  up  Washington’s  political  pot 
to  the  boiling  point  and  made  headlines  across  the  country. 
As  NEWSWEEK  magazine  commented:  “. . .  an  attractive 
news-knowing  woman,  she  has  scored  more  than  one  beat 
with  her  charm  and  wide  popularity  among 
Washington  officialdom.” 

And  Jack  Lotto.  His  exclusive  stories  exposing  Soviet 
pressure  on  refugees  in  the  United  States  won  for  him  the 
Long  Island  University  George  Polk  Memorial  Award  for 
national  reporting.  A  reporter  who  practices  enterprise, 
he  is,  as  editor  &  publisher  said,  “one  of  the  indi¬ 
vidualistic  investigators  still  very  much  in  the  business.” 

These  three  are  typical  of  the  outstanding  talent  on  the 
INS  global  staff.  Their  names  mean  something 
not  only  to  editors  but  to  the  reading  public  as  well. 

They  help  to  put  the  extra  “plus”  value  in  the  INS  report, 
giving  INS  client  papers  an  important  advantage 
over  their  opposition. 

Name  writers  make  the  difference  in  world  wide  news 
and  news-feature  coverage  .  . .  and  INS  has  them. 

Recent  "INS  plus"  Exclusives 

•  48  hour  scoop  on  the  reported  romance  of 
Roberto  Rossellini  and  a  Bombay  beauty. 

•  Four  persons  subjected  to  heaviest  atomic 
fallout  in  U.S.  records  located  by  INS. 


INTERNATIONAL  NEWS  SERVICE 


Editor 


&  PUBLISHER  for  June  1,  1957 


1 


DICIC  KILBINBR  ! 


NEA's  versatile  Dick  Kleiner  oims  directly  at  one  of 
teen-ogers'  principol  interests  with  his  column  THE 
RECORD  SHOP.  A  song  writer  himself  (he's  had  3 
published)  Kleiner  is  a  recognized  authority  in  the  pop 
record  field  and  favorite  reading  for  disc  fans. 

The  Kleiner  by-line  is  popular,  too,  for  his  entertaining 
writing  about  the  entertoinment  business.  His  exclusive 
features  about  Broadway  and  TV  personalities  are  a 
regular  part  of  the  NEA  Full  Service. 

NEA  SERVICE  INC. 

1200  West  Third  Street  Cleveland  13,  Ohio 


iavac 


“  .  .  .  then  it  hands  you  a  little  card  that  says,  "The  Solid  No.  1 
in  Solid  Cincinnati  is  the  Cincinnati  Enquirer 


EDITOR  &  PUBLISHER  CALENDAR 

June  3 — American  Association  of  Newspaper  Representatives,  annud 
meeting,  Sheraton  Hotel,  Chicago. 

Juno  5-9 — National  Editorial  Association,  72nd  annual  convention,  SW 
ton-Palace  Hotel,  San  Francisco. 

June  6-8 — West  Virginia  Press  Association,  annual  Sumnner  outinq, 
Cacapon  State  Park,  Berkeley  Springs,  W.  Va. 

June  6-8 — Kentucky  Press  Association,  Summer  meeting,  Kenlaks,  Ky. 

June  6-8 — Mississippi  Press  Association,  91st  annual  convention,  B'oii, 
Miss. 

Juno  6-9 — California  Newspaper  Advertising  Managers  Association, 
annual  convention.  New  Villa  Hotel,  San  Mateo,  Calif. 

June  7 — South  Dakota  Associated  Press  Broadcasters  Assoclatlcn 
meeting,  Detroit  Lakes,  Minn. 

June  7-8 — Michigan  Associated  Press  Editorial  Association,  annuj 
meeting.  Hidden  Valley,  Gaylord. 

June  7-8 — Utah-ldaho  Associated  Press  members,  annual  n-eetinq 
Hotel  Utah,  Salt  Lake  City. 

June  9— Colorado  Associated  Press,  annual  meeting,  Denver. 

June  9-13 — Advertising  Federation  of  America,  53rd  annual  convention 
Hotel  Fontainebleau,  Miami,  Fla. 

June  10-12— ANPA  Mechanical  Conference,  29th  annual,  Morrisof 
Hotel,  Chicago. 

June  10-21— American  Press  Institute,  Women's  Page  Editors  Semins- 
Columbia  University,  New  York. 

June  II — Connecticut  Associated  Press  Spring  meeting,  TimesTo.s- 
Hartford. 

June  11-14 — International  Council  of  Industrial  Editors  Conference 
Statler  Hotel,  Boston. 

June  12 — United  Press  Newspapers  Association  of  Connecticut,  mid¬ 
year  meeting  and  testimonial  dinner,  Naugatuck,  Conn. 

June  13-15— American  Association  of  English-Jewlsh  Newspapers,  I5t- 
annual  convention.  Park  Sheraton  Hotel,  New  York. 

June  14-15— New  Mexico  Press  Association,  Summer  meeting,  Bisficpi 
Lodge,  Santa  Fe,  New  Mexico. 

June  14-15— Pennsylvania  Newspaper  Publishers  Association  Summe 
Conference,  Bedford  Springs  Hotel,  Bedford,  Pa. 

June  15 — Canadian  Press,  East  regional  meeting.  Isle  Royale  Hote', 
Sydney,  N.  S. 

June  16-17 — Mississippi  Valley  Classified  Managers  Association  re**- 
Ing,  Officers  and  Directors,  Hotel  Claypool,  Indianapolis,  Ind. 

June  16-18 — New  England  Newspaper  Advertising  Executives  Summer 
meeting,  Chatham  Bars  Inn,  Chatham  on  Cape  Cod,  Mass. 

June  16-19 — Newspaper  Advertising  Executives  Association,  Summer 
meeting.  Grand  Hotel,  Mackinac  Island,  Mich. 

June  16-20 — Association  Newspaper  Classified  Advertising  Managers, 
37th  annual  convention,  Claypool  Hotel,  Indianapolis,  Ind. 

June  17-18 — Hearst  Newspapers  Circulation  Managers,  second  annae  ' 
sales  conference,  Carlton  House,  Pittsburgh,  Pa. 

June  17-20 — International  Circulation  Managers  Association,  58tf 

annual  convention,  Penn-Sheraton  Hotel,  Pittsburgh,  Pa. 

June  19-22 — ^Theta  Sigma  Phi,  annual  convention,  Edgewater  Beac'' 
Hotel,  Chicago. 

June  20 — Associated  Press  News  Executives  Council  of  California  arf 
Nevada,  ninth  annual  convention,  Stanford  University,  Palo  Alto,  Calif 

June  21 — Illinois  Daily  Newspaper  Markets,  annual  meeting,  Pere  Mar¬ 
quette  Hotel,  Peoria,  III. 

June  21 — Canadian  Press,  West  regional  meeting.  Clear  Lake  Museum 
Clear  Lake,  Man. 

June  21-22 — Pennsylvania  Associated  Press  Managing  Editors  Assoca- 
tion,  annual  "Shirtsleeve  Conference",  Galen  Hall  Hotel,  Wernersville,  fa, 

June  21-22 — Connecticut  Editorial  Association  annual  meeting,  Laia 
Robin  Inn,  Lakeville,  Conn. 

June  21-22 — California  Newspaper  Publishers  Association,  annual  eu- 
torial  seminar,  Stanford  University,  Palo  Alto. 

June  21-23 — New  Jersey  Press  Association,  lOlst  annual  meeting  Esse' 
and  Sussex  Hotel,  Spring  Lake,  N.  J. 

June  22-23 — News  Writers  Seminar  sponsored  by  Virginia  Press  As- 
soclatlon.  University  of  Virginia,  Charlottesville,  Va. 

June  22-24 — North  Carolina  Press  Association,  annual  converr*:" 
Carolinian  Hotel,  Nags  Head,  N.  C. 

June  27 — Tennessee  Associated  Press  Association  Summer  meetm;  I 
Gatlinburg,  Tenn. 

June  28-29 — Michigan  Press  Association  Summer  meeting.  Park 
Hotel,  Traverse  City,  Mich. 


The  Cincinnati  Daily  Enquirer  is  solid 
No.  ]  right  down  the  line.  Including 
a  21,000  edge  in  City  Zone  circulation 
.  .  .  a  healthy  lead  in  Retail  Display 
Linage.  Get  full  story  from  Moloney, 
Regan  &  Schmitt,  Inc. 


Vol.  90.  No.  23.  June  1,  1957.  Editor  &  Publisher,  the  Fourth  Estate  “ 
imblished  every  Saturday  with  an  additional  issue — The  International  Year  &xi» 
Number  in  b’ebruary  by  the  Editor  &  Publisher  Co..  Inc.  Editorial  and 
I  ness  offices  at  Suite  1700.  Times  Tower,  1476  Broadway,  New-  York  36, 

I  Printed  by  Scott  Printini?  Co.,  Jersey  City,  N.  J.)  Second  class  mail  ptivuMy 
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I  lisher  Co.,  Inc.  Annual  subscription  $6.60  in  United  States  and  possession^ 
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1  Exchange  Branch,  85  Pitt  St.,  Sydney,  N.  S.  W. 
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No.  77  in  a  sej'ies  of  friendly  talks . . . 


Movie  Morals? 

Let’s  Look  At  The  Record 


Our  Sunday  Visitor  is  a  nationally  dis¬ 
tributed  Roman  Catholic  paper  published 
each  week  in  Huntington,  Ind.  One  of  its 
regular  features  is  a  guide  to  entertain¬ 
ment  entitled  “Looking  and  Listening” 
written  by  John  E.  Fitzgerald. 

In  the  issue  of  Our  Sunday  Visitor 
dated  April  21  last  Mr.  Fitzgerald  dis¬ 
cusses  the  activities  of  the  Legion  of  De¬ 
cency,  which  he  describes  as  “an  arm  of 
the  American  Catholic  hierarchy  for  the 
moral  evaluation  of  entertainment  motion 
pictures.” 

After  detailing  the  make-up  and  oper¬ 
ating  methods  of  the  Legion,  Mr.  Fitz¬ 
gerald  writes  as  follows : 

“Although  statistics  don’t  take  into 
account  the  degree  and  amount  of  objec- 
tionability  in  any  one  film,  the  record 
speaks  well  for  both  the  Legion  and  the  in¬ 


dustry.  Of  2,295  domestic-made  films  re¬ 
viewed  in  the  past  six  years,  only  a  dozen 
— mostly  independent  productions — were 
condemned.  Through  personal  responsi¬ 
bility  of  producei's,  adherence  to  the  (Pro¬ 
duction)  Code  and  cooperation  with  the 
Legion,  morally-objectionable-in-part  (B) 
films  were  kept  to  approximately  21  per¬ 
cent.  The  remaining  78  percent  of  the  films 
were  morally  unobjectionable. 

“Pushing  statistics  further,  if  the 
Legion  hinders  art,  the  country’s  toughest 
judges  of  cinematic  art  are  wrong.  The 
New  York  film  critics,  in  their  year’s  best 
film  choice  for  the  past  22  years,  have 
chosen  no  C  films  (pictures  wholly  con¬ 
demned  by  the  Legion)  and  only  a  half- 
dozen  B’s  (pictures  the  Legion  rates  objec¬ 
tionable  in  part).  In  fact,  nine  of  the  1956 
top  10  choices  of  both  the  New  York  Times 
and  Daily  News’  critics  were  Legion-rated 
as  morally  unobjectionable.” 


The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 


(juarterfolds . . .  wraps . . .  addresses 

ALL  3  in  1 

for  NEWSPAPERS 

Fast,  trouble-free  performance  of  three  of  your  “problem” 
operations  can  now  be  assured  through  the  Bromberg 
Newspaper  Folder- Wrapper- Addresser.  Designed  by  a  vet¬ 
eran  mechanical  superintendent  who  has  personally  wrestled 
with  the  same  problems  for  years,  this  brand-new  machine 
is  fully  tri-functional  to  fit  your  exact  needs. 

see  for  yourself 

ANPA  Show,  Chicago 
ICMA  Meet,  Pittsburgh 

The  Bromberg  machine  is  compact — 28  inches  wide  by  11 
feet  long,  yet  it  can  handle  any  size  newspaper  up  to 
48-page  standard.  It  is  practical — it  eliminates  web  slow¬ 
downs,  and  its  own  adjustable-speed  conveyor  permits  easy 
sorting  and  sacking.  It  is  economical — it  sharply  reduces 
labor  needs.  It  is  fast — a  single  unit  handles  9,000  copies 
an  hour.  It  operates  on  110  or  220  volts  AC. 

for  further  details,  write  or  call 

Jarrett  Mailing  Devices  Co. 

406  WEST  31st  STREET  NEW  YORK  1,  N.  Y. 

LOngacre  4-7444 


ABUNDANT  LIFE 

BY  ORAL  ROBERTS 


an  inspiring  new  Reiigious  Coiumn 


by  the  vigorous  young  Okla¬ 
homa  evangelist  who  has 
stirred  millions  with  his 
.straight  -  forward  preaching 
during  revival  campaigns 
throughout  this  country  and 
abroad. 

Now  he  shares  with  his 
readers  his  own  experiences 
of  direct  answers  to  prayer 
as  he  describes  the  goodness 
of  God,  the  power  of  faith 
and  the  meaning  of  Christ’s 
promise,  “I  am  come  that  ye 


might  have  life,  and  that  ye 
might  have  it  more  abun¬ 
dantly.”  He  also  cites  ex¬ 
periences  of  unimpeachable 
authorities  in  the  fields  of 
medicine,  psychiatry,  the  min¬ 
istry  and  other  professions. 
Rev.  Roberts’  approach  to  a 
newspaper  column,  as  to  his 
evangelistic  ministry,  is  com¬ 
pletely  non-denominational. 
His  style  is  refreshingly 
direct,  and  his  appeal  is  to 
the  multitudes. 


ABUNDANT 

LIFE 

is  available 
in  mat  or 
galley  form 
without  cost. 


Rural  Distributors 
P.  O.  Box  208 
Largo,  Kla. 

Please  send  this  paper  the  ABUNDANT  LIFE 
column  in  (mat  G  galley  Q)  form  without  cost: 

STATE  . . 

ST.  OR  BOX  NO . 

CITY  .  ZONE  . 

STATE  ...  . 

BY  . 
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He  Didn’t  Hit  the  Ball.  He  it! 

(A  baseball  writer's  guide  tu  eolttrfiil  reporting) 

Slugged,  eraeked,  belled 

Pushed,  popped,  pumped. 

Slapped,  tagged,  wooded. 

Biffed,  bopped,  bumped. 

Puked,  nubbed,  trickled. 

Ripped,  rocked,  rapped. 

Conked,  plunked,  dribbled, 

Tippetl,  topped,  tapped. 

Bashed,  poled,  willowed. 

Smacked,  smote,  smashed. 

Knifed,  punched,  cudgeled. 

Banged,  bagged,  hashed. 

Blooped,  ashed,  whistled. 

Drove,  dropped,  drilled. 

Clunked,  lined,  plastered. 

Spun,  spanked,  spilled. 

Harked,  sliced,  cannoned, 

Whumped,  whopped,  whipped. 

Boomed,  Ruthed,  clobbered, 

Cheaped,  chopped,  chipped. 

— Chuck  Mackey 


I  News  Vs  Publicity 

I  The  Syracuse  (N.  Y.)  Post-Standard,  tlirougli  its  iiiimeojirapheiJ 
I  staff  paper,  The  P-S  Log,  advises  public  relations  personnel: 

“In  the  first  place,  let’s  make  it  plain.  We  don't  want  your  pi  BLicnv, 
We  do  welcome  your  news. 

“When  you  give  us  news  please  hear  in  mind  tliat  our  chief  stodj 
in  trade  is  sp.vce.  That  is  in  very  short  supply  because  of  the  newsprin!' 
shortage  and  the  high  cost  of  paper  and  the  mechanical  operations. 

“When  you  do  give  us  news  don’t  try  to  see  how  much  of  our  val¬ 
uable  sp.ACE  you  can  gr.vb.  Say  what  you  have  to  say  tightly,  but  com¬ 
pletely.  And  write  your  story  so  it  can  he  easily  edited.  Remember  tb 
odds  against  any  full  story  you  submit  being  usetl  in  its  entirety  i: 
better  than  99-to-l. 

“Many  PRO’s  are  losing  out  altogether  on  stories  because  they  ar' 
submitting  material  so  written  to  grab  space  that  it  is  not  humanly  po‘- 
sible  to  edit  them.  We  don’t  have  sufficient  staff  to  rewrite  handouts. 

“We  don’t  want  and  won’t  use  obituaries  in  advance  stories  on  rou¬ 
tine  speakers  or  announcements.  It  isn’t  news — it’s  just  a  plain  try  a: 
space  grabbing. 

“We  doubt  that  the  average  PRO  has  any  idea  of  the  space  hi- 
liandout  is  asking  the  editor  to  give  him  for  free.’’ 


Olympics  Costs 


Curley  Grieve,  sports  editor,  San  Francisco  Examiner,  comments  o« 
bis  Olympic  Games  stories,  sent  7, .500  miles: 

“Some  of  my  stories  never  did  reach  the  office.  As  far  as  1 
they  are  still  floating  up  there  with  the  stars.  Anyway,  Australia  did''* 
entrust  its  bills  to  radio  or  even  planes.  It  sent  them  by  the  safe,  slo* 
method  of  boat.  And  after  seeing  them  1  can  understand  why  such  safd! 
was  exercised.  r 

“There  was  a  story  on  Modesto’s  Cy  Young,  who  wrenched  W 
ankle  just  before  the  Olympics  opened.  This  I'ost  all  chance  to  repeal 
as  javelin  champion.  It  also  cost  the  Examiner  $87..50. 

“There  was  a  little,  two  paragraph  item  with  a  heart  throb  gift® 
to  me  by  Boh  Mathis.  It  was  the  story  of  a  10.000  meter  runner  fro® 
Kenya,  land  of  the  niau  mau  in  South  Africa.  This  slim  little  lad 
getting  a  rubdown  in  the  dressing  room  when  the  gun  went  off  to  sUtl 
his  field.  $.5.80  for  a  memory  that  will  haunt  this  brooding  boy  fot  • 
lifetime 


“I  know  I  should  have  expemled  more  than  $18.67  on  Chris  Brashef 
He  was  the  fine  British  athlete  who  won  the  3.000  meter  steeplechl®® 
and  then  was  disqualified.” 
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When  You 
Think  About 

THE  SVRRIUSE  mHRKET 

Think 
About 
All  of  if! 


Think  of  America's  best  test  city— plus  a  score  of  sizable,  prosperous 
cities  like  Auburn,  Cortland,  Ithaca,  Oneida  and  Oswego.  Think  of 
15  counties  embracing  one-third  of  the  total  area  of  New  York  State 
—with  a  population  just  short  of  1,400,000  and  buying  power  of 
$2  billion  annually! 

There's  a  single,  efficient  way  to  sell  all  this  truly  great  market.  The 
Syracuse  newspapers  deliver  100%  saturation  coverage  of  metro¬ 
politan  Syracuse  and  effective  circulation  in  the  14  surrounding 
counties.  No  other  combination  of  media  in  this  market  will  do  a 
comparable  job  at  a  comparable  cost. 

FULL  COLOR  AVAILABLE  —  DAILY  AND  SUNDAY 


Represented  Nationally  by 
MOLONEY,  REGAN  &  SCHMITT 


the  SYRACUS 


America's  No.  1 
Test  Market 


N/EWSPAPERS 


HERtLD  JOURIIAl  S  HERtlD  tMERICRH 

Evening  Sunday 


THE  POST-STANDARD 
Morning  &  Sunday 


CIRCULATION:  Combined  Daily  233,150  Sunday  Herald-American  221,744  Sunday  Post-Standard  105,245 
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editorial 

Penalty  on  Opinions 

A  T  THE  prodding  of  Senator  Estes  Kefauver  and  Congressman 

Earl  Chudoff  the  Federal  Power  Commission  asserts  that  59 
electric  utility  companic'.  have  improperly  charged  opinion  advertis¬ 
ing  and  pamphlets  to  operating  expenses  and  the  Internal  Revenue 
Service  reiterates  its  policy  that  the  cost  of  advertising  used  for 
“lobbying  or  attempting  bv  propaganda  or  otherwise  to  promote  or 
defeat  legislation  ’  is  not  allowable  deduction  for  tax  purposes.  The 
amounts  were  small  and  could  not  affect  rates. 

It  strikes  us  that  this  is  a  two-pronged  assault  to  eliminate  event¬ 
ually  the  use  of  adv'ertising  to  express  an  opinion  or  a  political  phil¬ 
osophy.  Its  immediate  effect  is  to  impose  a  tax  penalty  on  anv 
corporation  or  individual  who  uses  the  public  prints  to  expound  on 
a  political  issue. 

The  fact  that  private  utilities  are  regulated  bv  government  for 
rate-making  purposes  is  beside  the  point.  The  issue  is  much  broader. 

Commissioner  Russell  Harrington  said:  “It  has  been  the  consistent 
practice  of  the  Internal  Revenue  Service  not  to  allow  deductions  of 
expenditures  where  the  facts  of  the  case  indicate  that  they  were 
incurred  primarily  for  lobbying  purposes,  for  the  promotion  or  defeat 
of  legislation,  for  political  purposes,  for  the  development  or  exploita¬ 
tion  of  propaganda  (including  adv'ertising  other  than  trade  advertis¬ 
ing)  relating  to  any  of  the  foregoing  purposes,  or  for  the  furtherance 
of  matters  in  the  area  of  political  controversy.” 

Isn’t  it  a  legitimate  business  expense  to  seek  to  perpetuate 
economic  survival  by  influencing  public  opinion? 

In  U.S.  vs  Rumely  the  U.S.  Court  of  Appeals  decision,  later 
affirmed  by  the  Supreme  C’onrt,  said: 

“If  it  be  true  that  those  who  todav  would  influence  legislation 
turn  from  the  buttonholes  of  the  legislators  to  the  forum  of  public 
opinion  for  support,  a  great  good  in  the  cause  of  representative 
government  has  been  done.  The  evil  to  be  dealt  with  is  at  the  button¬ 
hole,  not  in  the  arena  of  public  discussion,  whether  that  discussion 
be  oral  or  written,  over  the  air  or  on  printed  pages.  These  are  basic 
principles  of  our  concept  of  government.  If  we  ever  agree  that  modern 
mechanical  devices  and  modern  mass  interest  in  public  affairs  have 
destroyed  the  validity  of  those  principles,  we  will  have  lost  parts  of 
the  foundation  of  the  Constitution.  .  .  . 

“Neither  semantics  nor  syllogisms  can  break  down  the  barrier 
which  protects  the  freedom  of  people  to  attempt  to  influence  other 
people  by  books  and  other  public  writings.  Such  logic  as  the  conten¬ 
tion  possesses  falls  before  the  realities  of  the  protected  freedoms.” 

In  view  of  those  words  is  there  any  legality  to  the  tax  on  opinions 
which  is  advocated  by  the  two  go\  erntnental  agencies? 

Confidential  Sources 

A  LMOST  a  year  ago  John  Cogley,  author  of  the  two-volume  “Report 

on  Blacklisting”  for  the  Fund  for  the  Republic,  was  haled  before 
the  House  Committee  on  Un-.\merican  Activities  and  subjected  to 
some  harassment  by  committee  counsel  about  sources  of  his  material. 
However,  five  of  the  nine  committee  members  agreed  at  that  time  he 
should  not  be  retjuired  to  reveal  his  confidential  sources. 

Mr.  Cogley  has  now  been  subpoenaed  by  Chairman  Francis 
Walter  to  appear  before  the  committee  June  3  and  turn  over  all  his 
source  material— reports  of  interviews,  correspondence,  etc. 

This  is  an  attack  upon  freedom  of  the  press  and  freedom  of 
thought.  If  authors,  researchers,  scholars,  editors,  reporters  or  pub¬ 
lishers  cannot  write  and  publish  the  facts  as  they  see  them,  the 
opinions  of  others,  or  record  their  own  opinions,  without  danger  of 
inquisition  then  we  hav('  no  freedom  of  press  or  thought. 


Keep  ihy  heart  with  diligence;  jar  at 
of  it  are  the  issues  of  life. 

— Proverbs,  /t;  23 
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CAMPUS  RECRUITING 

Uartmonth  College  will  graduate  sonic  600 
ineii  this  niontb.  .\linost  all  of  them  arc 
eitlier  not  enticed  by  or  not  informed  alxnit 
newspajxT  opportunities,  according  to  the 
college  placement  office  and  a  faculty  mein- 
Ikt  who  .sampled  student  attitudes  toward 
news  careers. 

Only  three  men  are  known  to  he  interested 
in  news  work.  Two  of  them  are  first  going 
to  graduate  .school,  one  in  journalism,  the 
other  in  foreign  affairs.  The  third  man  re¬ 
ports  that  he  is  becoming  discomaged  in 
his  efforts  to  find  an  editorial  job. 

Donald  W.  Cameron,  the  Director  of 
Placement  at  Dartmouth,  said  that  almost 
200  companies  have  sent  representatives  to 
the  campus  this  year. 

Salaries  offered  lifxral  arts  seniors  fell 
largely  in  the  range  of  $300  to  $44.5  a 
month. 

In  the  last  10  years  alxnit  two  or  three 
graduates  went  into  journalism  from  each 
class  of  alxmt  575.  One  class  is  e.xceptional 
with  seven  in  journalism. 

For  12  of  his  13  years  as  placement  di¬ 
rector,  Mr.  Cameron  has  been  approached 
by  only  one  newspaper,  a  New  Hampshire 
wecklv  looking  for  reporters  with  knowledge 
of  French.  This  year  two  new  papers  came 
to  his  office  to  kxik  for  personnel. 

Most  interesting,  perhaps,  is  this  comment 
by  the  college  placement  officer:  “Inter¬ 
views  with  newspapers,  in  spite  of  the  lower 
salaries  compare<l  with  industry,  seem  to 
excite  an  unusual  degree  of  student  interest, 
especially  among  the  good  students.” 

.\n  instructor  iuterx  iewed  a  selected  sample 
of  the  .student  l)ody  to  determine  attitudes 
toward  newspaper  careers.  About  60%  of 
the  students  he  talked  with  said  they  would 
sign  up  with  the  placement  office  for  a 
newspaper  interxiew  if  it  were  offered.  .Al¬ 
most  every  student  said  he  would  like  to 
know  more  alxmt  newspaper  work  and  he 
would  find  helpful  brochures  of  the  kind 
which  descrilx-  business  firms  and  are  avail¬ 
able  in  the  placement  office. 

The  poll  .showed  that  students  have  not 
given  active  consideration  to  news  work. 
The  reasons  for  this  are  the  students'  ob¬ 
vious  ignorance  and  misinformation  about 
the  newspaper  industry.  Half  the  students 
interviewed  thought  starting  reporters  are 
paid  $45  or  less  a  week.  No  senior  in  the 
group  thought  beginning  newsmen  were 
offered  more  than  $65.  .\lmost  60%  of  those 
(piestioned  felt  that  an  experienced  reporter 
on  a  g(xxl-sized  paper  wordd  earn  $5,000  or 
h'ss  a  vear.  .Alxmt  the  same  number  pegged 
the  salary  for  an  editor  at  $8,000  or  less. 

Fewer  than  half  the  students  questioned 
said  that  they  knew  anything  about  or  had 
considered  opportunities  in  the  business 
side  of  tbe  newspaper  field. 

The  chief  three  reasons  given  by  the  men 
interx  iewed  for  their  lack  of  interest  in  n«  ws 
work  were:  inadecpiatc  pay,  irregular  hours 
and  slow  rate  of  advancement.  When 
pressed  for  the  grounds  of  these  judgments 
few  could  do  more  than  cite  “general 
knowledge.” 

The  instructor  xvho  made  the  sampling 
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concluded  that  thes«'  attitudes  shoxv  that 
the  newspaper  industry  is  failing  to  sell 
itself,  on  the  Dartmouth  campus  at  least, 
in  titc  ways  expected  by  bxlay’s  students, 
xvho  are  used  to  the  pressure  ret  niiting  of 
business. 

John'  .M.  Mourns 

Hanover,  N.  H.  ' 

ISRAELI  CENSORSHIP 

.All  outgoing  uexvs  from  Israel  is  slriug- 
eufly  ct'iisored.  Every  cable,  maibr,  article 
or  picture,  or  any  other  nexvs  itr-m,  lu) 
matter  what  the  subject,  must  be  submittial 
to  the  gov«‘rnment  I’ress  Censorship  Office. 
Things  which  might  aid  or  abet  the  eiu-my, 
even  slightly,  are  dek'ted.  If  ueces.sary, 
xaguc  substitiitions  are  made  by  the  multi¬ 
lingual  censor.  Cenerally,  he  is  an  affable 
xoimg  man,  chosen  more  for  his  affability 
and  winning  smile  than  his  deep  back¬ 
ground  in  military  affairs,  although  the  lat¬ 
ter  is  rapidly  offset  by  frequent  briefings. 

Foreign  correspondents,  so  goes  the  argu¬ 
ment,  need  not  feel  they  are  Ix-ing  dis¬ 
criminated  against,  for  the  local  Isrard  press 
undergoes  this  Siune  severe  censorship.  This 

Censorship  can  easily  be  turned  into  a 
jxjlitical  xxeapon,  at  the  service  of  the  party 
in  control.  News  unfavourable  to  this  party 
can  be  withheld  or  “xvatered  doxx-n”  until 
it  is  released.  And,  of  course,  the  country, 
with  all  parties  eixrperating,  can  moxe  cen¬ 
sorship  into  non-security  areas. 

So  far,  this  has  not  happened  here.  But 
the  danger  has  lurked,  and  will  never  dis¬ 
appear  from  the  public  mind  as  long  as 
censorship  is  enforced.  Unfortunately,  this 
may  lx?  for  a  long  time.  For  none  of  Israel’s 
neighbours  has  shown  any  willingness  to 
make  peace. 

Eli.xx  Simon 

United  Press  Bureau, 

Jerusalem. 


FREEDOM  DAY 

F'our  x  ears  ago  the  Ninth  General  .Assi  in- 
blv  of  tbe  Inter  American  Press  Assixiation 
x'oted  to  set  aside  June  7  as  Freedom  of  the 
Press  Day. 

It  is  a  simple  and  symbolic  annixersary. 
In  those  countries  that  enjoy  unrest riited 
freedom  of  the  press,  colleagues  will  gather 
to  commemorate  the  day  and  repirt  this 
fact  in  their  newspapt'rs. 

In  those  countries  where  freedom  of  the 
press  has  been  restricted  the  day  xvill  be 
passed  in  silence  as  a  protest  against  oppres¬ 
sion. 

The  lAP.A  feels  siitisfied  ox'er  the  battles 
won  since  establishment  of  Freedom  of  tin* 
Press  Dav.  W’c  still  have  a  long  road  to 
travel  Ixfore  arriving  at  our  goal,  but  our 
strength  increases  daily  and  the  day  is  jx-r- 
haps  not  far  off  xvhen  we  will  Ix'  able  to 
celebrate  tbe  fact  of  press  freedom  through¬ 
out  our  hemisphere. 

Let  us  join  in  hailing  the  triumph  of  free¬ 
dom  or  to  denounce  its  transitory  ec  lipsi'. 

Cini.i  KHxio  .Mahtim V  M  xnon  / 

President, 

Inter  .American  Press  .Assrx-iation. 
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have  you 
ordered 
your  copy? 


Any  day  now,  the  1956  Annual  Volume  of 
The  New  York  Times  Index  will  be  ready 
for  distribution. 

As  a  time-saver  for  busy  editors,  writers 
and  research  people,  it’s  in  a  class  by 
itself. 

For  in  this  single  volume,  you  get  over 
a  half  million  facts  condensed  from  the 
news  in  last  year’s  issues  of  The  Times. 
This  great  wealth  of  information  is 
arranged  under  thousands  of  different 
headings.  Each  reference  shows  what 
issue,  page  and  column  of  The  Times  to 
turn  to  for  a  look  at  the  original  story. 
And  because  the  date  is  given  in  every 
case,  you  can  also  use  The  Index  in  track¬ 
ing  down  items  in  your  own  newspaper. 

But  that’s  not  all.  In  this  valuable  news 
encyclopedia  you’ll  find  thousands  of 
skillfully  written  NEWS  SUMMARIES. 
They  provide  a  complete  and  accurate 
hi.story  of  the  entire  year’s  ev’ents. 

TWO  WAYS  TO  GET  IT 

If  you  prefer,  you  can  order  the  1956  An¬ 
nual  Volume  alone  at  the  low  price  of  $45. 
But  for  only  $15  more  ($70  in  all)  you  can 
get  the  new  Annual  Volume  plus  the  next 
24  issues  of  the  twice-a-month  Index, 
each  containing  over  20,000  facts  about 
recent  events  in  the  news.  When  ordered 
separately,  the  year’s  subscription  to  the 
twice-a-month  Index  costs  $45— so  the 
combination  offer  saves  you  $20. 

To  make  fact-finding  easier— and  faster- 
you’ll  want  The  New  York  Times  Index 
during  the  busy  months  ahead.  As  there 
is  likely  to  be  a  quick  sell-out  on  the  1956 
Annual  Volume,  we  suggest  you  act 
promptly.  Mail  your  order  today  to  the 
Library  Services  Department  at  the 
address  below. 

Slje  Neto  Ijork  ®imc» 

Times  Square,  New  York  36,  New  York 
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ITU  Members  Veto  $500,000  Strike  Fund 


AFL-CIO  Lawyer  Says: 

Labor’s  Code  Doesn’t 
Ban  Unitypo  Papers 

Lalior's  top  coininand  tossed  some  ammunition  to  tlie 
f()cs  of  Unit\po,  the  International  Typographical  Union’s 
newspaper  publishing  enterprise,  in  a  code  of  Bnancial 
practices. 

But  those  who  hurl  tlie  AFL-CIO  statement  of  funda¬ 
mental  principles  against  ITU  President  Woodruff  Ran¬ 
dolph’s  defense  weapon  will  find  it’s  a  dud. 

-\s  an  aftermath  to  the  Beck  ing  plant  and  note.s  from  suh- 


affair  of  high  finance  with 
teamster  union  funds,  the  Ex¬ 
ecutive  Council  of  AFL-CIO  last 
week  promulgated  a  code  of 
ethics  governing  union  business 
activities. 

The  Nub  of  Ethics 
Point  of  the  code  reads: 
“Neither  the  AFL-CIO  nor  any 
national  or  international  union 
affiliated  with  the  AFL-CIO 
should  invest  in  or  make  loans 
to  any  business  enterprise  with 
which  it  bargains  collectively.” 

Asked  by  E&P’s  Washington 
correspondent  if  this  outlawed 


sidized  publishing  companies. 

.Shallow  Statement 
If  Point  •')  of  the  code  is  not 
applicable  to  Unitypo,  in  the 
opinion  of  the  .AFL-CIO  lawyer, 
then  the  critics  of  Mr.  Ran¬ 
dolph’s  pet  project  will  also  find 
the  “statement  of  principles”  by 
laboi  ’s  high  command  a  shallow 
document. 

Leading  up  to  the  recom¬ 
mended  code  is  the  declaration 
that  a  labor  union  “is  not  a 
business  enterprise  or  an  invest¬ 
ment  company.”  .Again  it  is 
stated  that  “a  union  is  not  a 


ITU’s  Unitypo  corporation,  AFL-  profit-making  institution.’ 
CIO  attorney  Arthur  Goldberg 
replied  that  it  did  not. 

Unitypo,  he  explained,  is  con¬ 
sidered  to  be  “an  operation  by 
and  within  the  ITU  and  is  not 
frowned  on  by  the  new  regula¬ 
tions.” 

ITU  reports  show  Unitypo  to 
a  corporate  creation  that  is 
run  by  the  union’s  top  ex¬ 
ecutives,  u.<ing  funds  borrowed 
from  the  parent  union  to  finance 
newspaper  publishing  ventures 
>n  places  where  union  printers 
and/or  mailers  strike  against 


-A  second  basic  principle  is 
“that  the  members  of  the  union 
are  entitled  to  assurance  that 
the  union’s  funds,  which  are  in 
essence  their  funds,  are  not  di.s- 
sipated.” 

“They  are  also  entitled  to  he 
reasonably  informed  as  to  how 
the  funds  of  the  organization 
are  being  used  or  invested,” 
says  AFL-CIO. 

The  vocal  minority  of  ITU 
members  has  for  years  called 
on  Mr.  Randolph  for  a  complete 


■statement  of  Unitypo  expendi- 
established  newspapers.  Unitypo  ture.s  and  investments,  without 
also  publishes  Labor’s  Dailn,  a  satisfaction. 


newspaper  de.signed  especially 
for  union  members  and  seeking 
subscribers  from  all  unions. 

Currently,  after  about  10 
>ears  of  operation  at  a  loss, 
Unitypo  owes  the  ITU  Defense 


Fund 


in  excess  of  $.■> ,000,000. 


princi))al  a.ssets  are  some 
Pnnting  equipment,  a  publish- 
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This  situation  has  resulted  in 
rank-and-file  rejection  time  and 
again  of  Mr.  Randolph’s  bid  for 
more  funds  to  finance  the  “de¬ 
fense  program”  which  until  two 
years  ago  was  ba.sically  Uni¬ 
typo.  .At  one  time  Unitypo  had 
11  daily  newspapers  and  a  few 
weeklies  in  business.  They  have 


been  suspended  or  “sold”  to 
other  publishing  interests  with 
the  help  of  union  financing. 

Uni<»n’s  Purposes 

The  .AFL-CIO  statement  calls 
for  a  guarantee  to  union  mem¬ 
bers  that  funds  are  expended 
solely  for  the  purposes  for 
which  the  organization  exists, 
namely  to  improve  the  wages, 
hours  and  working  conditions, 
through  the  processes  of  collec¬ 
tive  bai’gaining. 

“Investment  by  a  labor  union 
in  business  enterprises  with 
which  it  bargains  collectively 
presents  serious  problems,”  says 
the  AFI.r-CIO  declaration.  “Such 
investment  is  not  good  practice 
for  a  union.” 

ITU  not  only  advances  capital 
for  the  Unitypo  ventures  in 
publishing  but  it  represents  the 
employes  and  even  provides  sup¬ 
plemental  help  in  the  form  of 
substantial  strike  assistance 
and  benefits. 

There  is  only  one  qualification 
to  Point  o  in  the  code.  That  is 
that  Point  •”>  shall  not  be  con¬ 
strued  as  ))rohihiting  inve.st- 
ment  by  unions  in  the  publicly 
traded  securities  of  widely  held 
corporations,  which  investment 
does  not  constitute  a  substantial 
enough  holding  to  affect  or  in¬ 
fluence  the  course  of  corporate 
decision. 

Two  other  points  of  the  code 
proscribe  investments  that  give 
personal  profit  to  union  officers 
or  employes.  These  provisions, 
however,  are  declared  inapplic¬ 
able  to  investments  if  the  busi¬ 
ness  or  enterprise  is  “one  in  the 
management  of  which  the  affili¬ 
ate  participates  for  the  benefit 
of  its  members.” 

Third  persons  cannot  he  useil 
“as  blinds  or  covers”  to  conceal 
the  personal  profit  or  a<lvantage 
of  union  officials. 

The  permissive  section  was 
drafted  with  the  needle  trades 
in  mind,  according  to  labor 
spokesmen.  It  is  common  prac¬ 
tice  in  the  garment  indu.stry  for 
a  union  to  put  up  its  own  funds 
to  save  a  business  from  closing. 

The  Unitypo  operation,  pre¬ 
sumably,  also  is  included  in  the 
coverage  of  this  clause. 


Indianapolis 

The  proposal  to  build  a 
•S5()0,(KK)  strike  benefit  fund 
was  defeated  bv'  a  vote  of 
42,622  to  36,080'  in  the  May 
15  referendum  among  mem¬ 
bers  of  the  International 
Tvpograpbieal  Union. 

ITU  headquarters  announced 
the  result  May  21». 

This  vote  represented  the 
fifth  consecutive  rejection  of 
ITU  officers’  requests  for  large 
sums  to  finance  the  union’s  de¬ 
fense  strategy. 

Previous  votes  were  on  pro- 
iPosals  to  increase  the  de¬ 
pleted  defense  fund. 

Rejected  this  time  was  a 
proposition  to  tax  members’ 
wages  I'^/c  for  three  months  to 
raise  .$.^00,000  and  repeat  the 
levy  whenever  the  balance  in 
the  fund  fell  below  the  half¬ 
million  mark. 

The  money  would  be  speci¬ 
ally  earmarked  for  strike  and 
lockout  benefits  to  members  de¬ 
prived  of  their  usual  oppor¬ 
tunity  for  work  because  of  a 
shutdown  of  a  plant  caused  by 
a  strike  of  another  union. 

A  second  proposition  to  in¬ 
crease  the  per  capita  assess¬ 
ment  from  $1  to  $1..')0  per 
month  for  headquarters  and 
Printers’  Home  revenue  was  de¬ 
feated  by  a  vote  of  41,471  to 


AFL-CIO  Pledged 
To  Open  Meetings 

The  Flxecutive  Council  of 
the  AFL-CK)  gives  its  full 
endorsement  to  the  “open 
meeting”  principle  in  a  code 
on  union  democratic  processes 
adopted  this  week. 

The  code  recommends  that 
all  general  conventions  of 
the  A1’L-(T(>  and  of  affili¬ 
ated  national  or  international 
unions  “should  be  open  to 
the  public,  except  for  neces¬ 
sary  executive  sessions.” 

It  also  specifies  that  con¬ 
vention  proceedings  or  an 
accurate  summary  thereof 
>hould  be  published. 
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Tax  and  Rate  Rulings 
Stifle  Opinion  Ads 


Washington 


“It  seems  that  since  the  Fed-  Guild  Chief  Talks 
eral  Power  Commission  has  i 

held  that  the  costs  of  such  4-liay  Vr  eek 

political  propaganda  cannot  Delegates  to  the  annual  con 
properly  be  charged  as  operat-  vention  of  the  American  News- 

ing  expenses  for  rate  making  paper  Guild  in  July  are  beinc 

purposes,  it  would  be  equally  asked  by  President  Joseph  F 

,  in  c-  .  improper  to  accept  them  as  Collis  to  set  the  union’s  siriih 

A  current  field  study  In- Internal  Revenue  Service  agents  proper  de.luctions  for  income  on  a  $200  weekly  minimum^ 

will  be  the  basis  ot  declaration  of  tax  policv  with  respect  tax  purposes.  If  such  is  the  and  a  four-day  week, 

to  institutional  advertising  by  electric  utility  companies.  ‘■ase,  the  companies  involved  ‘<xhe  be.st  and  fastest  way  to 
The  issue  arose  in  April  when  Senator  Estes  Kefauver  h®hle^  for  millions  of  obtain  more  money  may  bo 

obtained  a  copy  of  a  pamphlet  reproducing  169  advertise¬ 
ments  which  had  appeared  in  the  Saturdmj  Ki  cnin’i  Post  in 
19.56.  The  Senator  told  his  colleagues: 


Befo 


Ti 


dollars  in  back  taxes.”  through  the  four-day  week," 

Representatives  of  FPC  and  Mr.  Collins  said  in  a  message 
of  the  Internal  Revenue  Bureau  to  members  this  week.  “The 
will  be  invited  to  discuss  with  four-day  week  won’t  mean  as 


“The  advertising  agency  in  publishing  this  booklet  the  subcommittee  (on  public  extra  day  of  recreation  bm 
claims  credit  for  helping  shift  public  opinion  12%  in  the  works  and  resources)  the  full  will  mean,  in  most  cases,  aa 
course  of  the  campaign.  There  is  little  doubt  in  mv  mind  “"‘I  the  implementation  extra  day  s  pay  at  overtiro 

that  these  companies  have  been  charging  the  public,  through  phudoff  said.  Mr.  Colli.s  also  suggested  that 

income  tax  deductions,  for  their  ow  n  brainwashing.  For  the  l.'iditious  Rate  B  ise  there  are  still  many  papers  that 

Treasury’  to  retrieve  this  monev  would  be  not  onlv  just  and  *  can  raise  their  price  to  lOt 

fair,  but  a  great  help  to  the  taxpayers.”  including  these  disburse-  to  provide  money  for  highe 

Senator  Kefauver  transmitted  - 

samples  of  the  copy  to  Com-  other  than  trade  advertising) 
missioner  Russell  C.  Harrington  relating  to  any  of  the  fore- 
with  a  request  for  ruling  on  going  purposes,  or  for  the  fur-  .  r'cr- 

whether  the  costs  of  publica-  therance  of  matters  in  the  area  alleges.  • 

tion  are  considered  business  of  political  controversy.  The  The  report  declares  the  issue  ^ 

expense  for  tax  purposes.  The  basis  for  the  non  allowance  is  of  public  vs.  private  power  is  TllOllliSOIl  Gloscs 
Senator  charged  that  privately  that  such  expenditures  do  not  a  matter  of  public  policy  to  be  Herald 

owned  electric  power  companies  meet  the  requirements  of  the  determined  by  Congress  and  is  ‘ 

had  been  conducting  a  cam-  Intenial  Revenue  Code  and  reg-  a  political  controversy.  F.x-  VANCOrvER,  B.C 

paign  of  attack  on  TVA,  Niag-  ulations  as  ordinary  and  neces-  penses  in  connection  with  the  The  Vancouver  Herald,  borr. 
ara.  Hell  Canyon,  the  REA  sary  and  directly  connected  booklet  therefore  were  deter-  in  the  Great  Depression  yea: 
projects,  and  public  power  gen-  with  the  carrying  on  of  the  mined  to  be  political  disbur.se-  of  19;?3,  is  calling  it  quits  Jurf 


ments  in  itemization  of  the 
costs  of  producing  power,  the 
utility  companies  established 
a  fictitious  base  for  rate-mak- 


wages. 

The  ANG  has  29,3.‘).j  active 
members,  a  gain  of  1,414  since 
April  1,  19.')(). 
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Commissioner  Harrington  re¬ 
plied  that  the  copy  sent  to  him 
would  be  examined  in  the  light 
of  its  relationship  to  any  pro¬ 
posed  legislation. 


taxpayer’s  trade  or  business.’’ 
FPC  Ruling 

The  Federal  Power  Commis 


l."> 


sion  has  ruled  that  59  electric 
utility  companies  have 


Announcement  of  the  paper'; 
suspension  by  the  Thomsoi 
Publishing  Co.,  which  hi;' 
owned  it  since  1952,  was  made 


Basic  Policv 


The  Commissioner  presented 
the  following  with  respect  to 
the  subject  of  advertising: 

“To  be  deductible,  advertis¬ 
ing  expense  must  be  ordinary 


ments  not  related  to  the  cost 
of  rendering  electric  service, 
and  contrary  to  the  regulations 
of  the  commission’s  uniform 
system  of  accounts. 

ini-  The  issue  referred  to  the  fb®  staff  May  29  by  Geneni 
properly  charged  printing  bills  commission  by  Rep.  Chudoff’s  Manager  Bernard  Wood, 
to  production  expenses.  committee  concerned  only  pam-  ^  statement  from  Roy  Thom- 

The  improper  accounting,  phlets  and  whether  their  cost  son  said  the  morning  paper  hac 
FPC  said,  resulted  in  charging  has  been  passed  on  to  con-  failed  to  show’  a  profit  after 
the  costs  of  publishing  anti-  sumers,  rather  than  being  borne 
l)ublic  power  propaganda  to  the  bv  stockholders. 
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It  is 


e.xpense  of  supplying  .sen-ice  to  Congressman  Chudoff  broad- 
and  necessary  and  bear  a  rea-  customers.  include  radio- 

sonable  relationship  to  the  bus-  The  regulatory  agency  said  TV  and  newspaper  advertising 
iiiess  actirtties  in  which  the  two  pamphlets  were  prepared  in  a  statement  released  from 

enterprise  is  engaged.  Whether  and  published  for  the  purpose  his  office  Tuesday  when  the 

expenditures  of  this  nature  “of  influencing  decisions  of 

meet  the  requirements  of  sec-  jiublic  officials”  in  the  case  of 

tion  162  (a)  of  the  Internal  the  fir.st,  and  “to  influence  pub- 

Revenue  Code  of  1954,  and  the  lie  opinion”  in  the  case  of  the 

regulations  applicable  thereto,  second. 

as  deductible  business  expenses.  Congressman  Earl  Chudoff  of 
involves  a  question  of  fact,  the  Pennsylvania,  who  had  joined 


FPC  report  became  public. 


large  sums  of  money  had  been 
spent  to  develop  it. 

The  demise  of  the  Herili 
founded  by  a  small  group  wifi 
$5,0(K)  capital  after  the  old  Vm- 
eouver  Star  folded,  revived  ru¬ 
mors  of  an  impending  consolid 
ation  of  the  Vancouver  Sun 
Vancouver  Province.  PrinciptL 
refused  comment  on  the  report! 


I 
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(]asey  on  Critical  List 

Port  Chester,  N.Y. 
Eugene  R.  Casey,  48,  onetime 


Congressman  Would 


determination  of  which  is  made  Senator  Kefauver  in  a  request  Boi^ton  (Hobe  police  reporter  Bar  CQ  from  Mails 

by  the  field  office  at  the  time  to  the  Internal  Revenue  Service  lately  a  public  relations  WasiiingW 

of  examination  of  the  tax-  to  rule  out  lobbying  advertising  counsel,  was  on  the  critical  list  Bills  have  been  drawn  bj 
payer’s  income  tax  return.  as  a  deductible  business  ex-  the  hospital  here  this  week,  pgp  Oare  Hoffman  of  Micfr, 

“It  has  been  the  consistent  pense,  said  upon  learning  of  suffered  a  heart  attack  after  gan  to  bar  Congressional 

practice  of  the  Internal  Rev-  the  FPC  ruiling:  fijs  14-year-old  son  shot  and  tcr/j/  from  the  Mail  and  pW’j 

enue  Service,  however,  not  to  “It  is  obvious  that  the  multi-  hilled  his  mother  and  sister  at 
allow  deductions  of  expend!-  million  dollar  anti-public  power  their  home  in  Rye, 
tures  where  the  facts  of  the  campaign  carried  on  by  the  • 

case  indicate  that  they  were  electric  utility  industry  in  the  d  ii  . 

incurred  primarily  for  lobbying  past  few  years  by  television,  «»Ullellll  olllg  news  service 

purposes,  for  the  promotion  or  radio,  magazine  and  newspa-  Roixa,  Mo.  pro-Democrat  propaganda  in  • 

defeat  of  legislation,  for  politi-  per  advertising  has  been  fi-  The  RoUa  Dailg  News  has  story  listing  roll  calls  showing 
cal  purposes,  for  the  develop-  nanced  through  illegal  charges  coined  a  caption  for  bulletin  that  Democrats  vote  more  regw 
ment  or  exploitation  of  propa-  against  millions  of  consumers  items  via  United  Press  .  .  .  it’s  larly  for  Eisenhower  progm®-' 
ganda  (including  advertising  of  electricity.  B-(UP)-L-L-E-T-I-N!  than  do  Republicans. 


hibit  publications  from  usig 
“Congressional”  or  “Congrew 
in  a  title, 

Mr.  Hoffman  charged  ^ 
news  service  with  spreading 
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Before  the  Tourists  Come 


TakeTrip  Now  Through 
Fabulous  Hearst  Castle 

San  Francisc:o 

Before  another  May  comes  around  tourists  will  be 
tramping  over  the  vast  acreage  of  William  Randolph  Hearst’s 
San  Simeon  estate  and  they  will  be  feasting  their  eyes  on 
some  of  the  world  s  greatest  art  treasures  in  the  late  pub¬ 
lisher’s  castle.  Mr.  Hearst  died  in  August,  1951. 

Final  steps  are  being  taken  now  for  the  State  of  California 
to  accept  a  $10  million  gift  from  the  Hearst  Estate  and  make 
the  fabulous  “ranch”  an  historic  monument.  Visitors  would 
he  charged  a  small  fee  to  cover  maintenance. 

The  State  Legislature  is  about  to  approve  a  bill  providing 
an  initial  outlay  of  $256,000  for  roa^,  parking  and  public 
convenience  area.  The  Hearst  heirs  would  turn  over  the 
castle  and  120  acres  of  surrounding  property. 

Art  Treasures  and  Gold  Plumbing 

By  Laiiiphell  F  aison 

San  Simeon,  Calif,  way  to  the  top  of  that  1800- 
A  gleam  of  white  beneath  foot  hill.  About  are  vast  open 
twin  spires  on  a  distant  hill-  spaces,  broken  only  by  a  cluster 


SWIMMING  POOL  set  amid  Grecian  statuary  on  La  Cuesta 
Encantada  (the  enchanted  hill)  is  one  of  three  pools  on  the  estate. 
Gold-leafed  mosiac  tile,  in  one-inch  squares,  from  Italy  line  the  pools. 


240,000  Acres  where  a  future  addition  was 

The  stretch  eastward  is  to  planned.  The  two  new  rear 
the  tops  of  the  Santa  Lucia  wings  built  in  1949  stand  with 
Mountains,  and  once  was  far-  naked  walls.  These  were  seen 
ther.  In  wartime  an  entire  mili-  on'y  in  photographs  by  the  pub- 
tary  establishment.  Camp  Hun-  lisher,  then  on  a  sojourn  in 
ter  Liggett,  was  carved  from  Beverly  Hills  that  was  to  end 
the  San  Simeon  backdoor.  The  with  death  in  19.^1. 
estate  once  comprised  240,000  Carillon  Towers 

acres. 

U.  S.  Senator  George  Hearst  ^^nt  the  great,  main  struc- 
bought  three  ranches  totalling  ^nre  of  the  castle  stands  as  a 
45,000  acres  as  a  starter.  His  massive  monument  to  its  versa- 
publisher  son  added  to  the  scope  creator.  Above  marble  walls 
of  the  property  and  then  built  'nlaid  with  priceless  relics  of 
a  permanent  “ranch”  on  the  World  stand  the 

enchanted  hill  called  by  the  Spanish  Renaissance  carillon 
Spanish  words.  La  Cuesta  En-  towers.  In  the  center  below  is 
cantada,  where  once  the  family  a  great  Gothic  doorway, 
camped  in  tents  each  summer  About  the  castle  are  terraces 
vacation.  of  blue,  green  and  yellow  tile. 

Great  expenditures  of  a  fami-  R®d  til®  steps  and  the  profusion 
ly  fortune  founded  by  George  of  vari-colored  vegetation  com- 
Hearst  in  mining  and  developed  l^'oe  w’ith  these  terraces  to  pro- 
by  his  son  in  publishing  have  'ide  a  cascade  of  color.  Beneath 
been  tossed  into  the  development  the  castle  and  its  terraces  are 
of  this  area  midway  between  two  acres  of  store  houses  with 
Los  Angeles  and  San  Francis-  unpacked  treasures. 

CO.  Three  cottages,  actually 

Even  today  the  monumental  apartments  built  over  the  side 
La  Casa  Grande  stands  incom-  of  the  hill;  a  vast  open  air  pool, 
plete.  Bare  concrete  that  sprouts  thrice  enlarged  and  now  set 
bars  of  structural  steel  south-  amidst  Grecian  columns  and 
ward  from  one  wing  shows  (Continued  on  next  page) 


(The  pictures  accompanying  this  story'  were  taken  three 
years  ago,  by  special  permission,  when  James  Wright  Brown, 
chairman  of  Editor  &  Publisher,  and  Campbell  Watson, 
Pacific  Coast  editor,  made  a  tour  of  San  Simeon.  The  photos 
have  never  before  been  published  and  they  show,  for  the 
first  time,  for  public  gaze  some  of  the  intimate  features 
of  Mr.  Hcarst’s  legendary  home  and  workshop.) 


JAMES  WRIGHT  BROWN  of  E&P  stops  to  admire  some  antique 
iculpture  outside  the  main  portal  of  William  Randolph  Hearst's 
lavish  castle  at  San  Simeon,  Calif. 
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marble  statuary;  tennis  courts 
and  an  indoor  swimming  pool 
all  fringe  the  castle  terraces. 

jjrofusion  of  flowers  and 
flowering  .shrubs  vies  for  at¬ 
tention  with  marble  figures  and 
great  Egyptian  columns.  Roses 
climb  great  palm  trees. 

Moorish  Cannon 

A  tiled  rampart  supports 
Moorish  cannon  from  Havana. 
Great  steps  to  the  outdoor  pool 
conceal  dressing  rooms  for  MO 
bathers.  Between  steps  and 
rampart  is  a  great  eagles’  aerie. 

Far  to  the  eastwai'd  Red 


Rock  marks  a  boundary  of  the 
estate,  while  on  a  northern  spur 
of  the  enchanted  hill  is  the 
pergola,  with  its  one  and  one- 
quarter  mile  of  circular,  single 
car  driveway  between  tall  jtil- 
lars  topped  by  hand-carved 
beams.  Lime,  lemon,  pomegran¬ 
ate,  tangerine,  nectarine,  grape¬ 
fruit  and  orange  trees  line  the 
pergola  to  frame  the  successive 
views  of  every  point  of  the  com¬ 
pass. 

On  the  Pacific  side,  the  hill¬ 
side  is  broken  only  by  the  two 
strips  of  one-way  road  leading 
to  and  from  the  heights.  Along 


this  road  graze  white  deer, 
mountain  goat  and  zebras. 

It  is  within  the  walls  of 
Spanish  cottage  and  Renais¬ 
sance  castle  that  are  found  the 
splendor  that  cau.sed  Mr.  Hearst 
to  be  described  as  the  world’s 
greatest  art  collector. 

His  Cottage 

Mr.  Hearst’s  favorite  cottage 
is  named  La  Casa  del  Mai',  or 
home  by  the  sea. 

Twin  marble  figures  guard 
the  entry  from  the  terrace  to 
the  top  floor  of  the  three-story 
dwelling  where  Mr.  Hearst’s 


apartment  consisted  primarily  P* 

of  a  hallway,  a  great  livinj 
room  which  separated  two  large  gg, 

bedrooms.  Behind  the  bedroom?  fgjjy 
are  dressing  rooms  and  baths 
with  fittings  of  gold  and  floors  jj^g  ( 
of  marble.  entra 

A  large  table  used  as  a  desk 
faced  the  ocean.  Great  antique , 
chests  contrast  with  comfortable 
divan  and  chairs  in  this  cot- 
tage,  where  the  basic  colors  are  j 
red  and  gold.  bgar 

There  is  a  picture  of  Na- 
poleon  in  the  sitting  room. 
while  on  the  bedroom  walls  are 
{Continued  on  next  page) 


E&P's  Jim  Brown  examines  The  Chief's  newspaper  rack. 
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Mothers  portrait  adorns  the  masters  bedroom. 
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despite  the  four-foot  silver  lamp 
it  bears.  Treasured  volumes,  in¬ 
cluding  books  in  parchment, 
abound.  The  wall  panelling  was 
provided  by  stalls  from  ancient 
churches  in  Italy.  A  costly  rug 
stretches  across  the  yards  of 
floor. 

Treasures  include  the  casket¬ 
like  jewel  chest  that  once  be¬ 
longed  to  a  king,  with  its  side 
of  crystal.  The  massive  en¬ 
trance  doors  are  of  Moorish 
wood,  and  the  ceiling  is  of 
hand-carved  wood. 

It  was  at  the  north  end  of 
this  great  assembly  room  that 
Mr.  Hearst  conferred  with  those 
chosen  from  among  his  guests. 
The  others  customarily  gathered 
at  the  south  end,  yards  away. 

Contained  in  the  ceiling,  30 
feet  above  the  great  dining  hall, 
are  the  carved  figures  of  saints. 
In  the  16th  century  these  15 
figures  were  in  an  Italian 
monastery. 

Above  the  room,  fitted  tight¬ 
ly  against  the  walls,  are  choir 
stalls  Mr.  Hearst  purchased 
from  the  Cathedral  of  Seo  de 
Urgel  in  Catalan,  Italy. 

The  table  setting  is  in  willow 
ware,  with  Spode  milk  mugs 
and  silverware  bearing  P.A.H. 
that  once  belonged  to  Mr. 
Hearst’s  mother. 

Just  inside  the  entrance  from 
the  assembly  hall  is  a  great 
anvil,  once  used  as  a  bell  to 
call  guests  to  meals.  Along  one 
wall  are  the  silver  maces  of 
historic  cities  and  a  glass-en¬ 
closed  scepter  bearing  the 
Scottish  thistle  and  the  Eng¬ 
lish  rose. 

Over  the  eastern  entrance  to 


In  Mr.  Hoarst's  private  cottagi 

the  refectory  is  an  illuminated 
tapestry  showing  an  early 
battle  scene  in  an  era  when 
wars  were  fought  by  royal 
gentlemen  wearing  plumed 
hats. 

Gold-Plated  Faucets 

The  archway  beneath  leads 
into  the  breakfast  hall.  Ob¬ 
jects  of  ait  here  include  stone 
lions,  each  with  a  captive  in¬ 
fant  in  its  claws.  On  the  south 
of  this  room  lies  the  butler’s 
pantry,  where  four  water  fau¬ 
cets  are  of  plated  gold  fash¬ 
ioned  in  the  shape  of  various 
fowl.  The  “pantry”  runs  30 
feet  and  widens  into  the  kitchen, 
gleaming  in  modern  metals  and 
featuring  an  electric  spit. 

To  the  north  of  the  break¬ 
fast  hall  is  the  billiard  room.  A 
single  French  tapestry  there 
has  been  valued  at  $100,000. 
Immediately  at  the  left  of  the 
entrance  to  this  room  is  an  un¬ 
obtrusive  panel  from  which  Mr. 
Hearst  could  walk  when  he 
came  down  to  dinner.  This  panel 
conceals  an  elevator  door,  for 
some  100  feet  above  are  the 
Gothic  suite  and  Mr.  Hearst’s 
personal  library,  between  which 
in  an  alcove  was  a  library  rack 
containing  the  latest  edition  of 
each  of  the  Hearst  newspapers. 

The  Gothic  suite  faces  the 
Pacific.  Here  the  colors  are  blue 
and  gold. 

The  sitting  room  separates 
two  bedrooms,  one  with  twin 
beds  and  the  other  with  the  can¬ 
opied  bed  used  by  Mr,  Hearst. 

On  the  publisher’s  bedroom 
walls  are  pictures  of  his  mother 


his  famous  fun  hat. 

and  father.  A  second  portrait 
of  Mrs.  Phoebe  Hearst  bears 
the  inscription:  “Little  white 
candle  in  a  hold  place.  So  is 
the  beauty  of  an  aged  face.” 

Also  on  the  master  bedroom 
walls  is  a  glassed  print  of  the 
23rd  Psalm,  a  copy  of  his  book¬ 
plate  and  a  verse  on  I^a  Casa 
Grande.  Scales  in  the  master 
bathroom  are  of  gold,  and  the 
plumbing  fixtures  also  are  of 
gold. 

The  personal  library  to  which 
none,  not  even  one  of  his  sons, 
was  admitted  without  invita¬ 
tion  lies,  in  effect,  just  across 
the  hallway  from  this  suite. 

Tables  bear  treasures  collected 
from  afar.  Bell-tower  chimes 
strike  the  hour  in  the  tower 
of  an  18-inch  gold  clock  shaped 
like  a  cathedral.  There  are  gob¬ 
lets  of  gold  and  glasses  of 
ruby  with  gold  tops  and  han¬ 
dles. 

Across  a  partial  wall  that 
breaks  the  room’s  length  is  a 
life-size  painting  of  Mr.  Hearst 
as  a  young  man.  It  shows  the 
publisher  during  the  period 
when  he  rejected  successful  gold 
mining  and  great  ranching  oper¬ 
ations  offered  by  his  father  and 
chose,  instead,  ownership  of  the 
wobbly,  profitless  San  Francisco 
Examiner. 

At  one  side  is  a  me<litation 
spot.  There  an  altar-cloth 
covered  table  stands  before  a 
crucifix  and  a  madonna.  Two 
gold  and  amber  religious  fig¬ 
ures  seem  to  breathe.  The  per¬ 
son  who  seeks  sanctuary  in  the 
(Contimtjed  on  page  59) 


paintings  of  Maximillian  and 
Carlotta,  former  rulers  of 
Mexico.  There  are  wooden  carv¬ 
ings  in  the  ceilings  of  each 
room. 

The  two  other  cottages,  each 
of  almost  equal  size,  are  La 
Casa  del  Sol,  which  faces  the 
setting  sun,  and  La  Casa  del 
Monte,  turned  toward  the  Santa 
Lucia  range.  Mr.  Hearst  had 
t  great,  canopied  bed  in  his  A 
Cottage,  but  the  House  of  the 
Mountain  contains  a  bed  once 
used  by  Cardinal  Richelieu.  Be¬ 
side  this  is  an  ancient  prie  dieu, 
or  individual  prayer  rail. 

Within  the  castled  walls  are 
treasures  acquired  over  scores 
of  years.  An  amazing  cross- 
section  of  civilization’s  wealth 
has  been  assembled. 

The  castle  and  its  adjacent 
apartments  can  house  100  in 
grandeur.  La  Casa  Grande’s 
great  hall  can  seat  scores  of 
diners  at  one  time;  its  film 
theater  accommodates  200  at  a 
time. 

Within  these  walls,  during 
The  Chief’s  lifetime,  a  staff  of 
35  persons  worked. 

The  Celestial  Suite 

Beneath  the  great  towers  are 
four  main  floors  and  then 
smaller  apartments,  capped  by 
the  Celestial  Suite.  The  Gothic 
entrance  leads  into  a  hallway 
of  tesselated  mosaic  lined  by 
statuary  and  thence  into  the 
vast  assembly  hall.  This  ba¬ 
ronial  room  appears  to  be  150 
feet  in  length.  Its  great  walls 
bear  six  20  x  30-foot  tapestries. 

The  grand  piano  of  Mrs. 
Phebe  Apperson  Hearst,  the 
publisher’s  mother,  is  dwarfed 


A  king's  jewel  case  fashioned  from  crystal. 
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Librarians  Talk  of  Taking 
Control  Out  of  ME’s  Hands 


iV.  H,  Publisher 


T 


Newsroom  Often  Out  of  Sympathy 


With  New  Technical  Requirements 


Boston 


Newspaper  librarians  let  down  their  collective  hair  at  a 
panel  session  of  the  Special  Libraries  Association  48th  annual 
convention  here  May  27.  They  described  their  problems  in 
making  ancient  “morgues”  more  than  libraries  —  research 
centers. 

Discussion  indicated  that  a  newspaper  librarian’s  life  is 
“not  a  happy  one,”  with  education  of  management  badly 
needed  and  force  required  to  penetrate  walls  of  “indiffer¬ 
ence,”  “apathy”  and  in  some  cases  “old  time”  newspaper 
methods  of  haphazard  filing  of  material  to  the  ceilings  in 
rooms  that  literally  are  morgues. 

The  “morgue”  appellation  al¬ 


most  literally  came  true  in  the  cuts  a  week,  and  some- 

case  of  one  of  the  panelists,  along  the  line  35  to  40 

personable  ex-school  teacher  private  pictures  disappear 
Mary  Jo  Hatfield,  librarian  of  within  the  course  of  a  year.” 
the  Peoria  (Ill.)  Journal  Star.  ^^r.  Greene  said  he  took  over 
The  library  plans  for  tbe  news-  the  morgue  in  1948  with  “2»2 

paper’s  new  building  failed  to  I>eople”  and  now  he  has  a  staff 

include  heat  or  windows,  and  ^o^r.  Tui-nover  in  help  is  a 

the  telephone  was  placed  just  problem  in  libraries;  also  edu- 

inside  the  door,  necessitating  eating  news  staffs  to  identify 


“My  examination  of  the 
problem  began  with  the  clip 
library.  After  a  few  months  of 
observation  and  surveys,  1 
found  that  the  biggest  problem 
present  was  insurmountable  — 
the  space  problem.  For  instance, 
the  clipping  library  (including 
books,  atlases,  microfilm,  bound 
files,  etc.)  occupies  a  total  of 
1,045  square  feet.  This  includes 
the  combined  areas  of  three 
rooms,  660  square  feet  for  the 
library  proper,  55  square  feet 
for  the  microfilm  room,  and  3.30 
square  feet  for  the  bound  files. 
In  an  area  of  660  square  feet 
there  are  eight  desks,  25-five- 
drawer  filing  cabinets,  a  small 
book  collection,  and  a  microfilm 
reader.  In  addition  a  portion  of 
this  room  is  used  to  service  the 
public. 


Envoy  to  Pakistan 

Washi.ngtox 
Janies  M.  Langley,  62. 
publisher  of  the  Concord 
H.)  Monitor  and  .\fl( 
Hatnpnhire  Patriot  siotr 
1923,  has  been  appointed 
Ambassador  to  Pakistan. 

President  Eisenhower  S6 
lected  the  publisher  to  sot- 
eeed  Horace  A.  Ilildredtii, 
former  Governor  of  Maine, 
who  resigned  May  1. 

Mr.  Langley,  listed  as  In¬ 
dependent  -  Repuhliean,  wa« 
chairman  of  the  President's 
Commission  on  Philippine 
Trade  Relations  in  1953. 


I  p  to  the  Ceiling 


the  wearing  of  long  underwear 
and  fur  coats  by  Miss  Hatfield 
and  staff  for  six  months. 


Need  for  Technicians 


and  return  material.  “Too  much 
goes  into  the  wastebasket  that 
they’re  looking  for  six  months 
later,”  he  said.  He  advised 
newspaper  librarians  to:  “1. 
Suggestions  were  made  at  the  Reach  top  management.  2.  Hold 
session  that  a  move  be  under-  seminars  with  the  staff  on  im- 
taken  to  take  newspaper  libra-  portance  of  the  library.  3.  Plug, 
ries  out  from  under  managing  plug  and  educate.” 
editors,  in  cases  where  it  has  2  Separate  Collections 
not  already  been  done,  and  place  Milton  A.  Prensky,  research 
them  under  the  publisher,  with  director  for  the  news  depart- 
their  own  budgets.  ment,  Washington  (D.  C.)  Star, 

It  was  evident  from  the  dis-  related  some  of  the  problems  he 
cussion  that  the  old  time  faced  in  reorganizing  a  20-year- 
“morgue”  is  on  its  way  out  and  old  clipping  library  and  a  38- 
that  technicians  are  ne^ed  to  year-old  photo  library,  which 
staff  newspaper  libraries.  It  were  operated  as  separate  units 
was  also  indicated  that  only  in  on  separate  floors  of  the  build- 
few  cases  do  harried  city,  news  ing.  “The  clip  library  had  a 
and  managing  editors  see  eye  to  staff  of  six  persons,  including 
eye  with  the  new  library  tech-  the  librarian,  and  the  photo 
nician’s  techniques.  library  a  staff  of  two,  w’ho  were 

The  lone  managing  editor  who  supervised  by  the  picture  edi- 
was  to  have  spoken  at  the  tor,”  he  said, 
panel,  David  F.  Connors,  man-  “in  preliminary  meetings 
aging  editor  of  the  Lowell  with  management  it  was  indic- 
(Mass.)  Sun,  was  unable  to  ap-  ated  to  me  that  the  library 
pear.  problem  had  developed  over  the 

First  panelist  Elwin  Green,  years  and  in  no  sense  was  there 
librarian  of  the  Worcester  any  one  factor  that  could  be 
(Mass.)  Telegram  and  Gazette  blamed  for  its  shortcoming, 
called  for  education  of  news-  They  pointed  out  that  they  are 
paper  people  from  top  echelons  now  fully  aware  of  the  need  for 
right  down  the  line.  A  former  a  modern,  streamlined  library 
sports  writer  Mr.  Greene  operation  and  that  they  would 
pointed  out  that  loss  of  cuts  like  me  to  undertake  reorganiza- 
and  private  photos  are  a  prob-  tion,  preparatory  to  their  mov- 
lem.  “To  this  day,”  he  said,  “the  ing  into  a  new  building  in 
composing  room  still  loses  eight  September  19.58. 


“In  an  area  as  small  as  this 
it  had  become  necessary  to  use 
the  height  of  the  room  for  ex¬ 
pansion.  Thus,  the  major  por¬ 
tion  of  the  book  collection  is 
housed  on  shelves  built  over  the 
file  cabinets  and  extending  to 
the  ceiling.  Books  are  accessible 
by  climbing  up  a  ladder  to  the 
tops  of  the  file  cabinets,  then 
lifting  the  ladder  with  you  to 
reach  the  uppermost  shelves.” 


5  Clips  Per  Envelope 


Civic  Club  Honors 


Aniberg  for  Service 


St.  Louis 

The  South  Side  Kiwanis  Club 
has  tapped  Richard  H.  Amberg, 
publisher  of  the  Globe  Demo¬ 
crat,  as  its  “Man  of  the  Year” 
with  a  citation  for  “valuable 
and  unselfish  service  to  the 
community.”  Mr.  Amberg  came 
here  in  1955. 

August  W.  Jaudes,  past 
president  of  the  club,  said  Mr. 
Amberg  gave  the  City  spirit  “a 
shot  in  the  arm.”  Specifically 
mentioned  in  a  scroll  were  fair¬ 
ness  in  presenting  political 
questions,  a  successful  drive  for 
charter  revision,  and  campaigns 
to  improve  air  service  and  cor¬ 
rect  traffic  hazards. 


Mr.  Prensky  said  when  he 
estimated  a  count  of  the  clip¬ 
ping  files,  it  was  discovered  that 
312,000  personal  clips  were  con¬ 
tained  in  approximately  60,000 
envelopes,  about  five  clips  per 
envelope.  On  the  other  hand, 
585,000  subject  clippings  were 
housed  in  only  9,600  envelopes, 
an  average  of  more  than  60 
clips  per  envelope.  The  subject 
files  were  bulging  at  the 
seams;  each  subject  envelope 
was  carrying  so  large  a  load 
that  clippings  became  frayed 
and  tattered  and  too  much  time 
was  consumed  in  locating  needed 
clips.  Major  subject  headings 
had  to  have  extensive  subheads 
if  the  files  were  to  service  the 
news  staff  with  efficiency  and 
speed  demanded  by  deadlines. 

How  he  did  was  detailed  by 
Mr.  Prensky  this  way:  “Since 
personnel  was  limited,  it  was 
difficult  to  review  all  of  the 
clippings  in  the  envelopes  and 
give  them  new  subject  heads. 
The  most  expedient  method  was 
adopted  to  improve  the  situa¬ 
tion.  For  example,  in  the  case 
(Continued  on  page  56) 


Girl  Is  Assigned 
To  Story  in  Arctic 


Ottawa 


Carolyn  Willett,  25-year- 
old  reporter  of  the  Canadian 
Press,  will  cover  this  Sum¬ 
mer’s  semi-annual  meeting 
of  the  Northwest  Territories 
Council  opening  June  3  in 
Frobisher  Bay,  N.  W.  T. 

The  meeting,  expected  to 
last  about  a  week,  is  the  first 
to  be  held  in  the  eastern 
Arctic.  Frobisher  Bay,  on 
the  southeast  shore  of  Baf¬ 
fin  Island  about  1,300  air 
miles  north  of  Ottawa,  is  the 
site  of  a  big  RCAF-US.4F 
base. 


Heads  Library 

Boston 

Erwin  D.  Canham,  editor  of 
the  Christian  Science  Monitor, 
was  elected  president  of  the 
Boston  Public  Library  at  the 
trustee’s  annual  meeting.  He 
succeeds  Archbishop  Richard  J. 
Cushing. 
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THE  REAL  LABEL 


DISARMAMENT 


AFTER  EVERY  FLOOD 


Marcus,  New  York  Times 


Hesse,  McNaughf  Syndicate 


Werner,  Indianapolis  Star 


purpose  of  making  the  work 
easier  for  the  operator  and, 
in  so  doing,  pay  their  own  costs 
in  increased  production.  The 
mechanical  production  of  a 
newspaper  cannot  be  performed 
by  robots.  Automation  should, 
therefore,  merely  be  regarded 
as  a  device  to  free  men  from 
non-creative  duties,  for  more 
productive  work.  In  my  opinion, 
publishers  should  make  avail¬ 
able  to  their  men  the  best  tools  president  for  public  affairs  and 
obtainable  in  order  to  obtain  W.  Frank  Gatewood  has  been 
the  best  possible  results.”  named  advertising  director  with 

responsibility  for  retail,  classi- 
*  fied  and  real  estate  advertising 

w'  II  D  i  !•  1  service. 

Weekly  Plllllishes  M.  B.  Sacks  was  ap- 

Eiliprjicnov  Edition  pointed  advertising  manager 

with  responsibility  for  national. 

Lampasas,  Tex.  automotive  and  food  advertis- 
Within  eight  hours  after  ing. 
flash  floods  stiuck  here  Sun-  Messrs.  Gatewood  and  Sacks 
day  night.  May  12,  Ward  Lowe,  have  been  assistant  advertising 
publisher  of  the  weekly  Dis-  directors  since  1954.  Mr.  Bem- 
patch  and  his  staff  assembled  ard  has  been  associated  with 
and  were  on  the  job  taking  pic-  the  Post  since  1935. 
tures  and  gathering  informa-  Publisher  Philip  L.  Graham 
tion  on  flood  damage,  while  aid-  explained  the  new  position,  vice- 
ing  in  rescue  and  salvage  work,  president  for  public  affairs,  has 
A  Civil  Defense  emergency  been  created  to  strengthen  the 
edition  was  printed  May  16  newspaper’s  relations  with  civic 
when  power  was  restored.  Main  organizations  and  in  community 
reason  for  publishing  the  edi-  affairs  throughout  the  paper’s 
tion  was  to  “combat  the  effects  service  area, 
that  either  rumor  or  panic  • 

could  cause”  following  the 
flood.  Vandals  Set  Fire 

The  paper  appeared  May  16  jqq  Cojiies 

with  caption-less  photos  of  the  * 

disaster  area  with  the  explana-  Sioi'X  Fai.ls,  S.D. 

tion:  The  Sioux  Falls  Argns-Leader 

“Usually  pictures  carry  cap-  made  its  regular  Sunday  de- 
tion  lines  underneath  explain-  livery  to  city  sub.scribers  re- 
ing  conditions.  None  in  this  is-  cently  despite  the  fact  that 


Don  Bernard 
New  VP  for 
Public  Affairi 


McCardell  I.  Tornberg 
Goes  to  New  Rounds  Out 

50-Yr.  Career 


Rome  Bureau 


HT I  The  dean  of  American  news- 
Baltimore,  Md.  ,  .  , 

paper  machinery  sales  engmeers 

Plans  for  opening  a  Medit-  rounded  out  a  half  century  of 
erranean  bureau  of  the  Sun  his  career  this 

with  headquarters  in  Borne  week.  He  is  1. 

were  announced  this  week  by  Tornberg,  vice- 

Charles  H.  Dor.sey  Jr.,  manag-  ^  president  and 

ing  editor.  It  will  be  headed  by  sales  manager 

I,ee  McCardell,  now  managing  of  Wood  News- 


Tornberg 


Underworld  Blocks  Trial 
In  Riesel  Blinding  Plot 

An  underworld  conspiracy  of  off  the  calendar  and  lowering 
silence  is  keeping  the  acid-  Dio’s  bail  from  $100,000  to 
blinding  of  Victor  Riesel  $15,000,  the  same  as  that  of 
shrouded  in  mystery  more  than  three  other  defendants  w'aiting 
a  year  after  the  crime  was  trial. 

committed.  Mr.  Williams  told  the  court 

After  months  of  delay  and  the  Government  accepted  the 
several  postponements,  the  trial  underworld’s  challenge  and  the 
of  Johnny  Dio  (Dioguardo)  and  Department  of  Justice  would 
three  henchmen  on  charges  of  press  vigorously  the  investiga- 
conspiring  to  obstruct  justice  tion  into  the  reasons  why  the 
was  removed  from  the  calendar  witnesses  sealed  their  lips 
in  Federal  Court  this  week  against  persons  whom  they  had 
when  the  prosecutor  said  his  previously  accused, 
case  would  collapse  because  two  “May  I  say  that  it  may  be 
key  witnesses  had  clammed  up.  gangster  ethics,  but  it  is  not  the 

Alleged  Mastermind  kind  of  ethics  the  Department 

of  Justice  will  tolerate,  he 
Dio  was  allegedly  the  master-  .-The  Government  is  not 

mind  of  the  plot  to  stop  Labor  powerless 

Columnist  Riesel  from  talking  Government  has  now 

to  a  Grand  Jury  about  rack-  jone  all  it  can,  under  the  law% 
eteering  in  unions.  Three  minor  ^^ese  witnesses  to 

defendants  w  e  r  e  convicted  testify.”  It  is  not  possible  under 
several  months  ago  on  a  charge  evidence  and  our 

of  helping  the  actual  acid-  Constitution  to  introduce  their 
thrower  to  escape  from  police.  statements.  The  Constitution 
The  attack  on  Mr.  Riesel  was  pi-ovides  a  defendant  shall  be 


carried  out  early  one  moi-ning  confronted  bv  his  accusers 
m  April,  19o6  as  he  left  a  .-Therefore  the  continued 
Broadway  restaurant  with  a  contumacy  and  defiance  of  the 
woman  companion  .vitnesses  permits 

During  trial  of  the  lesser  remaining  defendants  to  go 
ights  there  was  testimony  that  ^^„t,.ied  and  unpunished,  at  least 
the  acid-throwers  had  been  paid 

by  higher-ups  to  spill  acid  in  g^p^ont  to  the  national  con- 
wu  "tified  victim  s  face,  The  majesty  of  the  law 

When  the  executioners  of  the  trial' where  the 

plot  learned  the  prominence  of  underworld  intimidation  of  wit- 
their  yictim  in  the  newspaper 

stories  of  the  crime  they  hustled  Government’s  case. 

the  acid-throwing  hoodlum  out  ..^hile  this  is  a  tragedy,  I 

of  town.  Later  he  was  found  _  „  _ .  ....  ... 


“While  this  is  a  tragedy,  I 
assure  the  court  that  this  does 
not  close  the  book.  It  is  just 


dead  gangland  fashion  5^ 

The  prosecutor  said  Gondo  fo  beginning  of  the  fight.’’ 
Miranti  linked  Dio  to  the  plot 
in  a  statement  to  the  FBI.  He  • 

said  Dio  had  paid  him  $.500  $107  Minimum 
after  the  attack.  _  „  i 

rv  ^  ^  iw  tFiiild  Loiilraot 

One  defendant,  Joseph  Peter 

Carlino,  became  a  government  PuEBl.o,  Colo, 

witness  at  the  trial  of  the  three  A  new  two-year  contract  pro- 


Oscar  Berger’s 

VIP-Gallery 


S)1 


PAUL  MILLER 

President,  Gannett  Newspapers 


DRAWN  FROM  LIFE  ESPECIALLY  FOR  E  &  P. 


lesser  lights.  Miranti  was  to  viding  for  a  Guild  Shop,  with  a 
have  been  the  key  witness  1.5-day  escape  clause,  has  been 
against  Dio  but  he  refused  to  signed  by  the  Pueblo  Newspa- 
talk.  So  did  others  whom  U.S.  per  Guild  and  the  Pueblo  Star- 
Attorney  Paul  Williams  had  Journal  and  Chieftain. 
been  counting  on  for  cooper-  The  contract,  which  covers 

ation.  about  66  guild  members,  pro- 

Miranti  and  Domenico  Bando  vides  for  wage  increa.ses  rang- 
chose  to  take  additional  jail  ing  from  $2  to  $3  with  a  similar- 
sentences  of  five  years  for  con-  boost  April  1,  1958  when  the 
tempt  of  court  for  refusing  to  second  year  of  the  agreement 
testify.  begins.  The  increase  brings  top 

Mr.  Williams  said  their  re-  reporter  and  advertising  sales- 

fusal  “reflects  the  power  of  men  minimums  to  $107  for  six 

the  underworld.”  years’  experience. 

Counsel  for  Dio  moved  for  A  new  clau.se  calls  for  noti- 
dismissal  of  the  case  but  Judge  fying  the  Guild  of  job  vacan- 
William  B.  Herlands  denied  this  cies  and  allowing  it  to  recom¬ 
motion,  while  taking  the  trial  mend  candidates. 


Contemptuous  ? 
Contemptible 

Memphis,  Tenn. 

The  “clear  and  present  dan¬ 
ger”  doctrine  saved  Menno 
Duerksen,  Prens-Scimitar  re- 
j)orter,  fiom  a  contempt  of 
court  fine  this  week. 

But  reporter  Duerksen  learned 
that  there’s  a  clear  and  present 
danger  in  giving  an  honest 
opinion  of  a  judge’s  decision. 

After  Judge  John  Colton  had 
fined  Mayor  Edmund  Orgill  for 
a  traffic  violation  he  went  to 
the  press  room  and  asked  re¬ 
porter  Duerksen;  “Off  the  rec¬ 
ord,  what  do  you  think?” 

The  reporter  said  he  thought 
it  was  “a  stupid  decision.’’ 

Next  day.  Judge  Colton 
opened  his  court  by  summoning 
the  reporter  to  the  bench  and 
fining  him  $10  plus  $1  costs  for 


^  contempt  because  of  his  com- 

'UUUS»  ment.  (Only  fines  in  excess  of 

Other  reporters  took  up  > 
EMPHis,  Tenn.  collection  for  Mr.  Duerksen's 

1  present  dan-  ,  ,  .  j... 

saved  Menno  Some  time  later  the  judge 
t-Sdtnitar  re-  I’^scinded  his  action,  conceding 
contempt  of  ^hat  the  remark  had  been  made 
away  from  his  court. 

lerksen  learned  Someone,  apparently,  had  re 

ar  and  present  »">"ded  him  of  the  famou. 
r^g  an  honest  Holmes  doctrine  for  contemp^ 
re's  decision.  there  must  be  a  clear  and  prts- 
>hn  Colton  had  danger.  ^ 
mnd  Orgill  for 

n  he  went  to  Name  Changed 
and  asked  re-  Norwich, 

:  “Off  the  rec-  The  Norwich  Sunday  Record 
u  think?”  has  changed  its  name  to  the 

laid  he  thought  Norwich  Sunday  Bulletin-Rtc- 
decision.’’  ard,  taking  up  the  name  of 

adge  Colton  99-year-old  daily  brother,  ^e 
by  summoning  Norwich  Bulletin,  a  morni^ 
the  bench  and  paper.  The  Sunday  paper  is 
lus  $1  costs  for  years  old. 
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How  Trading StampFirm  H 
Sets  Up  an  Ad  Program  k  tfi 


Section  Edited 

By  Robert  B.  McIntyre 


By  Robert  B.  Melnlyre 

Newspapers,  always  the  adver¬ 
tising  backbone  of  food  stores, 
have  become  the  advertising 
backbone  of  trading  stamp  com¬ 
panies  since  the  resurgence  of 
stamp  programs  in  1955. 

Reason  for  this,  according  to 
Walter  E.  Sala,  director  of 
marketing.  Consumers  Trading 
Stamp  Corp.,  Chicago,  is  that 
it’s  usually  the  local  food  stores 

CASE  STUDY 

around  which  most  trading 
stamp  companies  build  promo¬ 
tions  for  their  respective  stamp 
plans. 

“Since  food  stores  are  heavy 
users  of  newspapers,  it’s  only 
natural  that  stamp  companies 
would  follow  suit  in  preparing 
dual  promotions,”  Mr.  Sala  told 
Editor  &  Pubusher  this  week. 
“Other  media,  such  as  radio-TV, 
direct  mail,  billboards,  and  car 
cards,  are  supplementary  media 
for  most  trading  stamp  com¬ 
panies.” 

All  of  which  tends  to  further 
strengthen  an  E&P  suiwey  made 
last  year  which  indicated  that 
cash  -  discount  trading  stamp 
plans,  of  which  there  are  now 
some  400  throughout  the  U.S., 
are  generally  helping  newspa¬ 
per  advertising  linage  (E&P, 
June  2.1,  ’56,  page  16). 

Exception 

Mr.  Sala  warned,  however, 
that  there  are  exceptions.  Like 
when  the  local  newspaper  proves 
to  be  completely  uncooperative. 

“We  don’t  find  this  very  of¬ 
ten,”  he  said.  “Most  of  our 
experience  with  the  local  news¬ 
papers  has  found  them  work¬ 
ing  closely  with  our  18  branch 
offices  in  as  many  states.  Rut 
once  in  a  while  we  run  into  an 
area  where  the  local  newspaper 
refuses  to  cooperate  in  the  pro¬ 
motion  of  our  C&S  Stamp  pro¬ 
gram.  That’s  when  we’re  forced 
to  turn  to  one  of  the  supple¬ 
mentary  media  as  the  spearhead 
of  our  advertising  effort.” 

As  Mr.  Sala  sees  it,  the 
modem  trading  stamp  company 
acts  a  lot  like  an  advertising 
agency  for  its  various  accounts 
m  that  the  company  develops 
ad  themes,  prepares  copy,  sub¬ 
mits  it  to  accounts  for  approval 

editor  &  PUBLISHER 


and  then  sees  that  the  plan  is 
put  into  effect. 

“In  reality,”  he  said,  “we  be¬ 
come  marketing  consultants  for 
our  accounts  and  in  many  cases 
are  called  upon  by  merchants  to 
help  them  plan  promotions  of 
their  own.” 

Types  of  Ads 

Consumers  concerns  itself  with 
two  basic  types  of  advertising 
programs  for  its  C&S  Stamps: 

1)  The  new  account  program 
which  is  concentrated  for  a  90- 
day  period;  and  2)  The  per¬ 
petuating  program  that  goes  on 
month  after  month. 

Growing  out  of  these  two 
basic  programs  are  three  varia¬ 
tions,  use  of  each  depending 
upon  the  particular  job  to  be 
done  at  any  given  time: 

1)  Institutional  approach 
showing  the  value  of  stamps: 

2)  Announcement  of  arrival  of 
C&S  Stamps  in  a  given  area,  or 
the  opening  of  a  stamp  redemp¬ 
tion  center  or  addition  of  a  new 
store;  and  3)  Strictly  promo¬ 
tional  copy  featuring  give¬ 
aways  or  contests. 

“We  develop  these  advertis¬ 
ing  programs,”  Mr.  Sala  told 
E&P,  “for  every  90-day  period 
for  all  of  our  accounts  to  pro¬ 
vide  them  with  continuous  ad¬ 
vertising  support.” 

He  added  that  Consumers’ 
home  office,  through  its  18 
branches,  supplies  each  major  ac¬ 
count  with  a  complete  “package” 
containing  radio  transcriptions, 
newspaper  mats,  point-of-pur¬ 
chase  sales  material,  and  prizes. 
Also  supplied  is  the  manpower 
which  goes  into  the  field  to  set 
up  store  displays,  etc. 

The  Kingston  Case 
As  an  example  of  how  Con¬ 
sumers  Trading  Stamp  Corp. 
sets  up  an  ad  program  for  its 
stamp  plan,  Mr.  Sala  told  E&P 
how  a  group  of  UPA  merchants, 
members  of  the  Ulster  Provi- 
1  sioners  Cooperative  Association 
in  Kingston,  N.  Y.,  introduced 
I  C&S  Stamps  in  the  early  part 
'  of  last  April.  He  said  the  ex- 
:  ample  not  only  points  up  how 

>  local  retailers  and  the  local 

>  newspaper  can  benefit  from 
-  C&S  Stamp  promotion,  but  also 
1  how  trading  stamps  are  effec- 
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OPENING  ADS — Consumers  Trading  Stamp  Corp.'s  opening  ad  in 
the  Kingston  |N.Y.)  Daily  Freeman  is  shown  at  right.  Page  ad  shown 
on  left  appeared  a  week  later.  Radio  spots  on  saturation  schedule 
backed  the  newspaper  insertions. 

tlve  in  raising  sales  volume  from  the  UPA  merchants  we 
even  in  heavy  stamp  areas.  He  developed  a  complete  program 
added  that  two-fifths  of  his  for  them  with  the  emphasis  on 
total  budget  is  used  for  news-  the  first  90-day  period,”  Mr. 
paper  space.  The  balance  goes  Sala  explained, 
for  prizes  and  supplementary  3  Goals 

media. 


_  ^  ,.  “This  first  90-day  period  had 

J^inpton  area,  according  three  specific  goals:  1)  Acquaint 
to  Mr.  Sala,  already  bad  four  gvgj.yQne  in  town  with  the  fact 
separate  stamp  plans  firmly  en-  yPA  merchants  were  of- 


trenched  with  such  major  com-  stamps;  2)  Bring 

petition  as  Empire  Markets,  3) 

Grand  Union,  Bull  Markets,  plus 
other  major  non-stamp-using  *> 

competitors  like  Mohican  and  He  said  the  program  that  was 
.A&P  stores.  developed  and  finally  accepted 

Offensive  Weapon  by  the  UPA  merchants  em- 

^  bodied  education  and  training 
“At  the  time  Mr.  Sala  went  personnel,  selecting  a 

on  “these  UPA  merchants  were  ^  redemption  center, 

debating  whether  or  not  to  take  soliciting  associate  accounts. 


Offensive  Weapon 

“At  the  time,”  Mr.  Sala  went 
on.  “these  UPA  merchants  were 


on  stamps  as  a  defensive  meas¬ 
ure.  Cooler  heads  prevailed. 


identifying  participating  stores, 
building  displays  of  gift  mer- 


however,  and  pointed  out  that  .^andise,  implementing  the  ad- 
stamps  as  a  defensive  measure  ^^at  would  announce 

are  never  good.  So  the  UPA 


merchants  elected  to  take  on 
our  stamp  plan  strictly  as  an 
offensive  weapon.” 

Mr.  Sala  continued:  “Obvi¬ 
ously,  these  merchants  were  out 


vertising  that  would  announce 
introduction  of  the  C&S  Stamp 
program  into  the  Kingston, 
N.Y.,  area. 

The  comprehensive  advertising 
and  promotion  plan  adopted  was 
one  that  had  been  set  up  and 


to  get  new  business  and  most  other  market  areas  by 


were  content  to  shoot  for  a  20% 
increase.  What  actually  hap¬ 
pened  was  an  increase  of  almost 
100%  the  first  week,  with  sev¬ 
eral  of  the  merchants  having  to 
stay  open  extra  hours  to  ac¬ 
commodate  customers.” 

C&S  Stamps’  marketing  men¬ 
tor  was  quick  to  term  the.se 
results  “exceptional”.  But,  he 
added,  they  wouldn’t  have  been 
possible  without  the  complete 
teamwork  shown  by  the  Kings¬ 
ton  (N.Y.)  Daily  Freeman,  the 
merchants  and  C&S  Stamps. 

“Once  we  got  the  green  light 


C&S  Stamps’  ad  agency  Julian 
Frank  &  Associates,  Chicago. 

Full-Page  Ads 

The  campaign  began  with  a 
full-page  ad  in  the  Daily  Free¬ 
man  (.see  cut).  Copy  featured 
the  giving  of  30  free  stamps 
“To  help  get  you  started,”  plus 
a  free  C&S  Stamp  gift  catalog 
and  stamp-saving  book.  All  this 
was,  of  course,  included  with  the 
over  all  announcement  of  the 
stamp  plan. 

Simultaneously,  radio  spots 
(Continued  on  page  18) 


Auto  Dealers  Gain 
In  Local  Rate  Fight 


approached  individually,  see  Freeman  informing:  the  public 
some  merit  in  these  arguments,  of  the  availability  of  C4S 
There  is  a  natural  tendency  to  Stamps  in  their  respective  stores,  f 
resist  a  break  with  tradition,  “This,”  Mr.  Sala  hastened  to 
however.  Some  papers  feel  that  add,  “was  in  addition  to  their 
even  if  a  sizable  increase  in  regular  advertising.” 
linage  should  result  from  grant-  The  following  week  saw  the 
ing  dealers  the  lower  rates,  o^art  of  a  four-week  promotion 
these  would  not  offset  the  vv’ith  a  full-page  newspaper  ad 


Detroit  the  local  rate  in  March  and  at 

Automobile  dealers  across  the  same  time  dropped  a  pro-  ...  .  .  .  -  -  -  — 

country  are  making  gains  in  vision  calling  for  a  90-day  wait-  mounting  production  costs,  and  and  radio  spots  to  match  paid 

their  fight  to  get  the  low’er  after  the  introduction  of  new  thus  would  not  bring  greater  jor  by  Consumers.  Copy  in  this 

local  rate  on  new-car  advertis-  models,  during  which  time  only  profits.  ad  played  up  the  giving  of 

ing  in  newspapers  since  the  fa-  franchised  dealei-s  could  adver-  In  answer  to  this,  .^utorno-  204,000  free  C&S  Stamps  within 

tory-dealer  co-op  advertising  current  models.  tive  News  quoted  an  advertis-  the  period  of  four  weekly-diavf- 


ings. 


Local  Rate  Raid 


Mr.  Sala  said  that  C&S  copy 
was  placed  by  one  of  the  par- 


funds  were  discontinued.  New  York  City  papers  are  ing  man.  Any  papei  that 

A  survey  has  been  made  by  sticking  to  the  “lo  mi”  ads  in  cant  make  a  profit  as  its  low- 

Automotive  News,  the  weekly  classified  at  local  rates,  all  est  rate  has_  no  business  in  the 

automotive  newspaper,  of  all  others  calling  for  national  newspaper  field. 

dealer  associations,  and  they  rates.  Detroit,  Buffalo,  Kansas  The  survey  roug  i  ou  a  tj^ipating  UFA  merchants  “s« 
report  that  they  are  pressing  City,  Mo  Albany  N  Y.,  Wash-  ^here  was  concern  among  thaf  we  could  get  the  local  rat*“ 

the  issue,  but  are  dissatisfied  'ngton,  I).  C.,  Butte,  Mont.,  er  papers  that  y  g  “This  merchant  would  then 

with  the  progress  made.  Indianapolis  Little  Rock  Ark.;  el.minat^  from  jr^  bill  us  at  his  cost.  In  this  way 

Said  Frederick  M.  Suttler,  Chicago,  Akron,  Los  Angeles,  tising  schedules.  Talks  with  ad  J 

president  of  the  National  Auto-  ,  Milwaukee,  Toledo,  vertising  for  our  merchants." 


Milwaukee, 

Philadelphia  and  Cleveland  are  cated  that  this 


tevmined  by  the  coverage  the 


mobile  Dealers  Association; 

“We  in  the  NADA  will  not  be  among  the  cities  where  the  na- 
satisfied  until  this  discrimina-  fmnal  rate  still  prevails, 
tion  is  eliminated.  There  is  abso-  .Switched  To  Local 

lutely  no  justification  for  it  t  • 

„  St.  Louis  papers  have  • 

A  spoke.'-man  for  a  media  a.s-  ®"'‘Iched  to  the  Iwal  late,  ex-  i;*  i  j  TVametl 
w>;«finn  fni/t  AiifnninfU-o  gcoup  ads.  Cincinnati  rrJURJ'  iwaiiit  ii 

([ealers  get  local  rates.  Dayton,  Director 


Mr.  Sala  added  that  the  sani« 


small  paper  gives  and  the  way  " 

the  dealer  in  the  small  town  is 
pulling  his  own  load. 


sociation  told  Automotive  New; 
that  80  of  1,500  newspapers 
represented  by  the  group  are 
now  offering  local  rates  on 
dealer-placed  new-car  advertis¬ 
ing. 

While  this  may  seem  like  a 
small  percentage,”  he  said,  “it 
is  tremendous  when  you  think 
that  only  a  year  ago  there  were 
fewer  than  five  out  of  1,500 
offering  the  low’er  rate.” 


O.,  offers  local  rates  and  re¬ 
ports  a  boom  in  dealer  adver¬ 
tising  since  the  swit^'h  to  the 
low’er  rates  last  September. 


Ati..\.nta,  Ga. 
Hol)art  Franks  has  been 
named  advertising  director  of 


Hartford,  Conn.,  also  report-s  a  the  Atlanta  Journal  and  Atlan¬ 
ta  Constitution. 


‘Dealer  Rate’ 

In  its  survey.  Automotive 
News  found  variations  in  the 


other  media” 

Once  the  newspaper  schedul> 
is  off  and  running,  Mr.  Sala 
takes  a  supplementary  medium, 
such  as  radio  or  direct  mail,  asi 
saturates  the  area.  Reprints  of 
the  newspaper  page-ads  are  dis¬ 
played  in  stores  and  used  as 
throwaways. 

“In  many  cases,”  Mr.  Sail 
said,  “merchants  actually  ia- 
crease  their  own  space  so  that 
Jack  Tarver,  they  can  devote  more  display 
vice  president  area  to  the  contests  and  to  ride 
and  general  on  the  shirt  tails  of  our  full- 
page  ads.” 


Franks 


Trtuling  Stamp  Tax 
^UnconstitutionaV 

Birmingham,  .Alt 
Circuit  Judge  Robert  C.  Giles 
this  week  ruled  “unconstitu- 


big  upturn  in  dealer  advertising 
under  the  lower  rate. 

The  Automotive  News  survey 
also  brought  out  that  in  re¬ 
spect  to  the  change  fiom  the 
co-op  ad  setup: 

1)  The  factory  advertising 
dollars  are  being  placed  in 
about  the  same  media  as  the 
application  of  local  rates.  The  co-op  dollars,  although  it  ap- 
Minneapolis  Star  and  Tribune  Jiears  likely  there  will  be 
has  granted  what  it  calls  a  changes  as  factories  and 
“dealer  rate”,  which  is  between  agencies  complete  market 
the  local  and  national  rate.  studies. 

In  Atlanta,  Ga.,  dealers  still  2)  Some  of  those  approached 
pay  the  national  rate  on  dis-  feel  that  the  importance  of  the  tising  manager  for  the  Arizona  BiJ-mVngham 
play  in  the  news  section,  but  dealer  voice  in  placement  of  Republic  and  the  Phoenix  Ga-  County 
they  may  now  advertise  new  ads  has  diminished,  yet  the  zette,  has  been  associated  with 
cars  in  the  classified  section  factory  sources  say  this  is  not  the  Phoenix  newspapers  for  24 
under  “Automobiles  for  Sale”  true  and  that  every  effort  will  years.  He  began  his  newspaper 
rather  than  “Used  Cars.”  They  be  made  to  give  suppoi  t  to  career  as  a  newspaper  carrier 
still  cannot  use  the  word  “new”  dealers  who  are  moving  cars.  during  high  school, 
although  they  can  sell  a  “1957  3)  In  most  cases  where  the  «  «  « 

,  A  ,  ‘lealers  have  been  granted  local  Charles  Treat,  former  assist-  operator 

New  Orleans  dealers  still  pay  rates,  the  volume  of  their  own 

the  national  rate  when  the  word  advertising  has  increased.  Many  Phoenir  ^Arir  i*  *  22-page  opinion,  Ju  ^ 

“new”  is  used  but  the  Item  predict  that  individual  dealer  aJd  hi,  Giles  held  provisions  of  the  oty 

accepts  dealer  ads  on  news  or  advertising  may  become  a  po-  named  national  advertiqincr  invalid  which  levie 

sporL  pages  carrying  the  slug  tent  factor  if  local  rates  be-  "anater  o?  the  two  ^iilW  ®  *^2,000  per  year  on  «• 

“Classified  Display.”  come  general.  manager  of  the  two  dailies.  toilers  who  distribute  trading 

The  Miami  (Fla.)  Daily  Dealers  insist  that  the  drop- 
News  and  Tampa  (Fla.)  Trib-  ping  of  the  co-op  setup  should 
une  now  charge  local  rates.  At  have  resulted  in  immediate  ap- 
the  News,  to  earn  that  rate  the  plication  of  local  rates.  They 
ad  must  promote  facilities,  poli-  argue  that  the  ads  which  they 


manager  of  At¬ 
lanta  Newspa¬ 
pers,  Inc.,  in 
making  the 
announcement, 
said  that  the 
new  advertising 
director  will  as- 
.  .  T  f-  duties  tional”  city  and  state  laws  im- 

^  j  posing  special  license  taxes  on 

stamp  operations  « 
and  Jefferson 

The  ruling  stemmed  from  » 
five-day  hearing  in  late  Feb¬ 
ruary  and  early  March  of  com¬ 
plaints  filed  by  Sperry  and  Hut¬ 
chinson  Company  and  Freenun 
Brown,  a  local  service  station 


How  Trading 

(Continued  from  page  18) 


tailers  who  distribute 
stamps  and  $10,000  on  the 
trading  stamp  distributor. 

The  portion  of  the  special 
state  act  which  was  also  de 
dared  invalid  in  a  separate 


cies  or  personnel  of  the  dealer  now  place  individually  can  be  broke  on  a  saturation  schedule  opinion  levied  a  tax  of  fro® 
and  not  be  solely  to  promote  construed  only  as  local  ads  and  planned  to  run  for  the  duration  $250  to  $3,500  on  the  retailer, 
sale  of  a  particular  make  of  they  should  get  the  local  rates  of  the  first  13-week  period.  The  city  had  contended  d 

car.  without  question.  Participating  UFA  merchants  was  within  its  police  power  to 

The  Tampa  Tribune  adopted  Newspaper  advertising  men,  themselves  ran  ads  in  the  Daily  levy  the  license. 
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ia,  buying  begins  at  home 


In  Philadelph 


The  Bulletin  goes  home... delivers  more  copies  to  more  families 
every  seven  days  in  Greater  Philadelphia  than  any  other  newspaper 


Annual  food  bill  in  the  14-county  Greater  Philadel- 
pliia  market  runs  to  $1,830,820,000.  You  get  your 
products  on  this  huge  shopping  list  when  you  use  the 
advertising  columns  of  Philadelphia’s  home  newspaper 
—The  F.vening  and  Sunday  Bulletin.  And  now  you 
can  whet  appetites  with  the  added  impact  and  greater 
realism  of  R.O.P.  spot  and  full  COLOR  both  evening 
and  Sunday— secera  days  a  iveeh! 


The  Bulletin  exerts  a  powerful  influence  on  the 
buying  habits  of  its  readers.  Philadelphians  like  the 
Bulletin.  They  buy  it,  read  it,  trust  it  and  respond  to 
the  advertising  in  it.  The  Bulletin  is  Philadelphia’s 
home  newspaper. 


Advertising  Offices:  riiiliulrlphia,  Sntli  and  Market  Streets  •  1 
3t2  Madison  Avenue  •  Cliieaeo,  320  X.  Mlehiiran  Avenue 
Representatives:  Sawyer  Ferguson  Walker  Company  in  Detroit 
Los  Ansreles  •  San  Franeiseo  •  Seattle 


Atlanta 


lu  Philadelphia  nearly  everybody  reads  The  Bulletin 


Skelly  Oil 
Sales  Boom 
With  Papers 

How  an  improved  product 
plus  a  powerful  three-month  ad¬ 
vertising  campaign  in  newspa¬ 
pers  added  up  to  a  53  per  cent 
gain  in  sales  for  Skelly  Oil 
Company  is  told  by  the  Bureau 
of  Advertising,  ANPA,  in  its 
latest  “Advertising  Facts”  suc¬ 
cess  story,  “How  to  ‘Get-Away’ 
Faster  and  Stay  Ahead  Longer!” 

When  Skelly,  after  eight  years 
of  painstaking  research,  was 
ready  to  introduce  Keotane  addi¬ 
tive  in  its  Skelly  Supreme  gaso¬ 
line,  the  Bureau’s  story  relates, 
three  considerations  determined 


the  use  of  newspapers  as  the 
basic  medium:  1)  The  product 
was  news;  2)  Its  description  re¬ 
quired  long,  factual  and  detailed 
copy;  and  3)  Distribution  was 
regional. 

With  more  than  half  of  the 
total  three-month  budget  as¬ 
signed  to  newspapers,  Skelly 
broke  the  news  about  Keotane 
with  a  double-truck  ad  in  54 
newspapers  covering  its  16-state 
market.  Headlined  “6.1c  Extra 
Value  Per  Gallon  At  No  Extra 
Cost  Per  Gallon,”  the  ad  ex¬ 
plained  in  considerable  detail 
the  nature  and  action  of  Keo¬ 
tane  additive. 

“Readership  tests  on  the  ad 
again  proved,”  the  Bureau  story 
notes,  “that  when  long  copy  is 
necessary,  newspapers  give  ad¬ 
vertisers  an  advantage.  If  it 
offers  interest  or  reward,  news¬ 
paper  copy — editorial  or  adver¬ 


tising — will  be  read  regardless 
of  length.” 

Skelly  and  its  agency,  Bruce 
rf.  Brewer  of  Kansas  City,  fol¬ 
lowed  the  two-page  opener  with 
additional  large-space  ads,  and, 
says  the  Bureau,  “for  three 
months  the  complete  story  was 
told  and  retold  in  newspapers.” 
Radio  and  television  spots,  and 
an  extensive  program  of  service 
station  displays  backed  up  the 
newspaper  drive  serving  as  re¬ 
minders  of  the  facts  explained 
in  the  newspaper  ads. 

Although  Skelly  had  “opti¬ 
mistically,”  hoped  for  a  40% 
increase  in  Supreme  sales,  the 
record  showed  an  average  gain 
of  53%,  with  some  areas  of  the 
market  racking  up  plusses  as 
high  as  120%.  This  at  a  time 
(May  through  July,  1956)  when 
the  nation’s  gasoline  sales  as  a 
whole,  according  to  Skelly,  were 


apparently  below  the  previous  I 
year.  I 

The  sale  of  Skelly  Supreme  f 
was  not  the  only  beneficiary. 

Also  attributed  to  the  newspa- 
per  campaign  were:  increases 
of  40%  and  50^c  in  credit  card 
applications;  an  average  gain 
per  dealer  of  48  new  customers 
during  the  first  month;  sizable  \ 

increases  in  total  Skelly  gaso¬ 
line  sales. 

As  a  result  of  the  highly  suc¬ 
cessful  introduction  campaign, 

Skelly  is  now  putting  an  even 
heavier  portion  of  its  total  bud¬ 
get  into  newspapers. 

• 

Brokers  Told  To  Spend 
10%  of  ‘■Take’  on  Ads 
Washington 
More  than  300  real  estate 
brokers  and  salesmen  attending 
a  seminar  sponsored  by  the 
Washington  Star  were  told  by 
lecturer  Ray  Smith  they  should 
have  a  newspaper  advertising 
policy  based  on  10%  of  cornmis 
sions  collected. 

“Commissions  are  the  result 
of  advertising  dollars;  you 
can’t  run  a  good  business  if  you 
skimp  on  advertising,”  said 
Mr.  Smith,  a  successful  West 
Cost  realtor  before  he  pined 
fame  nationally  as  a  lecturer  to 
real  estate  groups. 

He  advised:  “Generous  and 
proper  use  of  white  space  in 
advertisement  will  give  you  a 
better  return  for  your  dollar. 

Say  something  quick  and  inter¬ 
esting  to  attract  the  readers 
I  attention.” 

I  • 

'  Newspaper  Still  Top 
'  Ad  Mediiiiii  for  Banks 

I  Money  spent  for  advertising 
I  by  commercial  banks  will  ape 
increase  in  1957,  according  to 
a  report  published  by  the  Fi¬ 
nancial  Public  Relations  -Asso¬ 
ciation,  Chicago,  Ill.  A  survey 
of  365  commercial  banks  indi¬ 
cates  a  rise  of  3.3%  in  gross 
advertising  expense  for  the  cur¬ 
rent  year,  as  compared  witli 
1956. 

Tables  show  that  newspapers 
continue  as  the  most  used  ad¬ 
vertising  medium,  and  also  take 
the  biggest  dollar  share  of  the 
budget,  26.5%.  One  fourth  of 
total  expenditures  is  spent  on  ^ 
institutional  advertising;  sav- : 
ings  account  advertising  follows 
with  16.6%  of  the  budget. 

Copies  of  the  booklet  are 
available  at  $1.00  each. 

• 

Frank  Heads  Conlenipo 

Goldalie  Frank,  advertising 
consultant,  has  become  pr®'" 
dent  of  Contempo  Advertising 
Agency,  New  York. 


BAI^CE 

OF  INDUSTRY 
AGRICULTURE 
CIVIL  SERVICE 


MAKES  SPRINGFIELD.  ILLINOIS 

A  TOP  TEST  MARKET 

AGRICULTURE,  INDUSTRY  and  CIVIL  SERVICE  give  Springfield  -  Capital  City  of  Illinois 
—  a  diversified,  balanced  economy  that’s  ideal  for  market  tests. 

For  best  test  results,  use  the  dominant  Illinois  State  Journal  and  Register  —  100%  coverage  in 
Sangamon  County  (Springjield)  and  60.8%  in  the  entire  11-county  Springfield  market. 

3IUtn0ta  ^tatr  iloumal  anb  Srgtatrr 


"The  Ring  0^  of  Truth" 

COPLEY  NEWSPAPERS 


IS  ''Homatown''  Nawipapart  covaring  Springfiald,  Illinois  - 
Northarn  Illinois  —  Greater  Los  Angelas  —  and  San  Diego, 
California.  Served  by  the  COPLEY  Washington  Bureau 
and  the  COPLEY  News  Service. 


REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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Strictly  personal 


Watch  a  number  of  people  reading  the  same  newspaper,  and  you’ll  find 
almost  as  many  reading  patterns  as  readers. 

For  reading  a  newspaper  is  a  highly  personal  experience.  The  reader  alone 
determines  what  he’s  going  to  read  .  .  .  and  when  .  .  .  and  in  what  order. 
This  makes  it  a  very  satisfying  experience,  too. 

What’s  more,  motivation  studies  reveal  that  the  daily  newspaper  gives  the 
reader  a  re-assuring  identity  with  the  community,  a  sense  of  “belonging.” 

These  real  satisfactions  are  some  of  the  reasons  why  newspaper  advertising 
is  so  productive.  And  as  long  as  people  react  to  their  daily  paper  as  strongly, 
as  personally  as  they  do,  newspapers  will  continue  to  be  a  basic  medium 
for  all  advertisers. 


MW 

MM 

Tlie  Siwkatz  Agency  f  Inc.  Newspaper  Division 

NATIONAL  ADVERTISING  REPRESENTATIVES 
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RETAIL  SURVEY 


Retail  Ad  Consultant 


Builds  Plus  Linage 


Beloit,  Wis. 

James  Klein,  former  success¬ 
ful  merchandiser  in  Rockford, 
Ill.,  and  other  Midwestern  cities, 
recently  joined  the  Beloit  Daihi 
\ews  as  retail  advertising  con¬ 
sultant. 

He  serves  as  a  liai.son  man 
between  the  News  and  Beloit 
merchants,  devoting  his  time  to 
developing  the  Beloit  retail 
market  and  to  assisting  mer¬ 
chants  solve  their  merchandising 
Problems.  He  had  previously 
been  general  manager  of  the 
Rockford  Dry  Goods  Co.  for  lo 


Knows  Newspaper  Value 

Telling  of  his  experience  since 
joining  the  Daily  News,  Mr. 
Klein  related  how  he  has  been 
able  to  put  to  good  use  his  years 
of  experience  as  a  retailer  who 
found  newspaper  advertising, 
when  properly  employed,  a  prof¬ 
itable  merchandising  vehicle. 

“I  must  admit  that  at  first  it 
was  difficult  to  get  a  listening 
ear  from  some  of  our  mer¬ 
chants,”  he  said.  “Finally,  after 
a  few  trying  weeks,  I  interested 
one  of  our  stores  in  running  a 
12-page  section  on  a  special 
event. 

“Leading  sources  were  con¬ 
tacted  for  cooperative  advertis¬ 
ing  which  I  knew  was  available 
because  most  manufacturers 
have  a  special  fund  just  for 
this  purpose.  Usually  the  ones 
who  take  advantage  of  these 
funds  are  stores  in  larger  cities. 

Plan  Proves  Productive 


to  try  the  plan  to  see  what 
would  happen. 

“We  got  busy,  did  all  the 
preliminary  woik,  made  mer¬ 
chandising  plans,  enthused  the 
salespeople  with  what  we  were 
trying  to  do  and  when  the  spe¬ 
cial  .section  appeai'ed,  it  seemed 
all  the  merchants  wondered  how 
in  the  world  a  store  could  run 
12  pages  of  advertising  in  a 
city  the  size  of  Beloit. 

“I  can’t  mention  the  net  cost 
of  the  section,  but  it  surprised 
the  owners  and  they  were  more 
than  delighted  with  this  low 
unheard  of  cost.  The  event  went 
over  big  and  although  the  spe¬ 
cial  section  ran  in  an  early 
spring  month  the  volume  of 
business  was  bigger  than  any 
December  they  ever  had.  They 
immediately  realized  the  true 
value  of  advertising  and  their 
expenditure  oi-  rather  their  in- 
ve.stment  in  advertising  has  in¬ 
creased  with  satisfactoi'y 

results. 


tions  or  other  very  special  oc¬ 
casions.  Plans  must  be  made 
.several  months  in  advance  and 
every  detail  carried  through  to 
a  final  phase  for  a  successful 
conclusion. 

“The  result  of  the  first  year 
as  retail  counselor  brought 
about  r),.")00  inches  of  additional 
advertising  to  the  Beloit  Daily 
News  plus  a  large  amount  of 
follow  up  linage  from  the  stores 
who  ran  these  events.  They 
realized  the  importance  of  news¬ 
paper  advertising  more  than 
ever,  especially  at  the  right 
time,  featuring  the  right  mer¬ 
chandise  at  the  right  prices.” 


4  A’s  Names 


HBB  Names  Direelor 
Of  Public  Iiiformatiun 


other  Stores  Follow 


“Naturally,  when  the  plan 
was  submitted,  our  account  said 
it  couldn’t  be  done  for  the  low 
cost  I  specified,  but  after  some 
discussion  the  store  was  willing 


“A  similar  plan  was  accepted 
by  six  other  merchants  over  the 
year  and  none  had  less  than  .'i 
pages  with  highly  satisfactory 
volume  at  a  very  moderate  cost 
because  of  cooperative  advertis¬ 
ing  offered  by  manufacturers  of 
national  brand  merchandise. 
There  are  several  other  stores 
in  various  lines  who  are  also 
planning  on  special  events,  with 
advertising  to  run  from  4  to  10 
pages. 

“In  order  to  plan  a  special 
section  of  4  to  12  pages,  a  store 
must  have  a  good  reason  for 
putting  on  an  event  of  such 
magnitude.  For  instance,  a  25th 
or  50th  Anniversary,  an  ex¬ 
pansion  event,  change  of  loca- 


Announcement  was  made  last 
week  of  the  appointment  of 
Robert  P.  Schron  as  director  of 
public  information  for  the  Bet¬ 
ter  Business  Bureau  of  New 
York  City  by  Hugh  R.  Jack- 
son,  Bureau  president. 

Mr.  Schron  formerly  served 
as  editor  of  the  BniiffcrfipK 
(N.Y.)  Daihi  Post  and  as  a 
news  announcer  for  Radio  Sta¬ 
tion  WSKN  in  Mt.  Marion. 
N.  Y.  He  also  served  as  a  sports 
writer  with  the  Norfolk  (Va.I 
Ledger  -  Dii^palch  &  Star  and 
Virginian  Pilot. 

Prior  to  his  appointment,  Mr. 
Schron  was  associated  with  the 
John  Morrissey  Gray  Co.,  public 
relations  consultants  to  the  New 
York  BBB. 


Everything  in  Baltimore 
revolves  around 


Pasaileiia  Daily  Wins 
Merchandising  Award 

Another  “best  merchandising 
cooperation”  award  has  been 
added  to  the  growing  number 
for  the  Pamdena  (Calif.)  Inde¬ 
pendent  Star-Neirn  with  re¬ 
ceipt  of  a  $500  cash  first  prize 
in  the  nation  from  Stokely-Van 
Camp.  Inc.  Early  last  month 
the  papers  i-eceived  an  award 
from  Kraft  Foods  (E&P,  May 
4,  page  1(5). 

The  latest  award  came  as  a 
result  of  the  advertiser’s  Janu- 
ary-March  newspaper  campaign, 
said  to  be  the  largest  in  the 
firm’s  hi.story. 


Newspaper 

Committee 


Five  new  members  have  b«n 
appointed  to  the  Newspaper 
Standing  Committee  of  the 
American  Association  of  Adver. 
tising  Agencies  for  1957-58. 

Daniel  M.  Gordon,  Ruthrauff 
&  Ryan,  New  York,  was  re¬ 
appointed  chairman. 

The  new  members  are  A.  G. 
Ensrud,  J.  Walter  Thompson 
Company,  Chicago;  Edward 
Fonte,  Joseph  Katz  Co.,  New 
York;  Hugh  Johnson,  Kudne' 
Agency,  New  York;  Ottc 
Stadelman,  Needham,  Louis  i 
Brophy,  Chicago,  and  Ralph 
Robertson,  Geyer  Advertising. 

Reappointed  were  James  P. 
Anderson,  Crook  Advertising 
Agency,  Inc.,  Dallas;  Austin 
Brew,  Batten,  Barton,  Durstine 
&  Osborn,  Inc.,  New  York; 
Louis  T.  Fischer,  Dancer-Fitz- 
gerald-Sample,  Inc.,  New  York; 
John  J.  Flanagan,  McCann- 
Erickson,  Inc.,  New  York; 
Robert  F.  Hussey,  Foote,  Cone 
&  Belding,  Detroit,  vice-chair¬ 
man  of  the  committee;  Car 
Georgi  Jr.,  D.  P.  Brother  &  Co. 
Detroit;  Clharles  Levitt,  Smal¬ 
ley,  Levitt  &  Smith,  Los  An¬ 
geles,  Lester  H.  Ness,  Cramer 
Krasselt  Co.,  Milwaukee;  Henry 
L.  Sparks,  Y’oung  &  Rubicam. 
Inc.,  New  York;  and  F.  Brow¬ 
nell  Tompkins,  Barlow  Adver¬ 
tising  Agency,  Syracuse,  N.) 


P&G  Names  Agencies 
Procter  &  Gamble  has  an¬ 
nounced  appointment  of  Dancer- 
Fitzgerald  -  Sample  Inc.,  New 
York,  as  the  advertising  agen¬ 
cy  for  “Dash”  effective  Sept,  1- 
At  the  same  time  P&G  an¬ 
nounced  appointment  of  Comp¬ 
ton  Advertising,  Inc.,  as  the  ad¬ 
vertising  agency  for  a  new 
product. 


Award  lo  Church  Ads 


THE 


SUN 


•  Sunday 


IV  will.  IPPFAR.  {Conquered 


Washington* 
Freedom  Foundation  of  Val¬ 
ley  Forge  has  presented  one  of 
its  top  awards,  in  the  Spiritual 
Values  category,  to  the  Keister 
Advertising  Service  of  Stras- 
burg,  Va.  This  is  the  third 
award  conferred  on  Keister’s 
“Support  the  Church”  adver¬ 
tisements  which  run  in  nearly 
1,000  newspapers. 


Joins  Retail  A<1  Staff 

Alvin  Schor,  formerly  on  the 
advertising  staff  of  the  Gra^ 
Forks  (N.  D.)  Herald,  ha= 
joined  the  retail  display  depart¬ 
ment  of  the  Yakima  (Wash-l 
Morning  Herald  and  the  1®- 
kima  Daily  Republic. 


1,300  ‘Plus’  Lines 

The  Ft.  Smith  (Ark.)  South¬ 
west-Times  Record  recently 
conducted  its  annual  “Queem 
for  Mother’s  Day”  contest 
Pai-ticipating  merchants  ran  a 
total  of  1,.j00  inches  of  adver¬ 
tising  in  connection  with  the 
event. 
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AI)  CAMPAIGNS 

Ft  Pitt  Beer  Skirts 
Loeal  TV  for  Dailies 


A  new  campaign  (via  Dubin, 
Feldman  and  Kahn  Inc.)  that 
completely  skirts  local  and  re¬ 
gional  television  in  favor  of 
local  newspapers,  has  been 
launched  by  Foit  Pitt  Brewing 
Co.,  Pitt.sburgh,  Pa. 

In  what  is  believed  to  be  the 
largest  newspaper  ad  campaign 
by  a  local  brewery  in  years, 
Fort  Pitt  has  already  run  20,000 
lines  in  area  newspapers  during 
the  month  of  May  and  has 
scheduled  an  additional  20,000 
lines  for  June.  A  total  of  more 
than  125,000  lines  of  newspaper 
space  is  expected  to  be  used 
during  the  spring  and  summer 
months  to  introduce  a  “new” 
Fort  Pitt  Beer. 

Outdoor  posters  and  radio 
supplement  the  campaign,  first 
conducted  for  Fort  Pitt  since 
Dubin,  Feldman  and  Kahn  took 
over  the  account  from  BBDO 
last  month. 

Lorillard,  L&M  Add 
IS  etc  Brands  To  Market 

Barely  two  weeks  after  its 
national  debut  in  the  New  York- 
New  Jersey  market,  “Newport” 


Breakfast  Briefs  I 

Cleveland  City  Hall  has 
been  getting  complaints  from 
householders  because  water 
meters  and  basement  pipes 
have  been  “sweating.”  That’s 
a  switch  anyway — usually  the 
complainant  is  sweating  about 
paying  the  bill. 

«  *  !): 

With  Decoration  Day,  June 
and  July  4  just  around  the 
corner,  and  then  Labor  Day —  i 
summer  mostly  gone  and  not  i 
all  of  last  year’s  leaves  cleaned 
out  of  the  myrtle  bed!  I 

From  the  Cleveland  Plain  Dealer 


— P.  Lorillard  Co.’s  new  mint- 
menthol  filter  cigaret  was  in¬ 
troduced  in  Chicago  and  Los 
Angeles.  As  in  New  York,  the 
new -market  campaign  (via 
Young  &  Rubicam,  Inc.)  included 
extensive  use  of  newspapers, 
radio-TV  spots  and  point  of 
purchase  material. 

At  the  same  time,  Lorillard 
introduced  its  new  red-white- 
gold  Old  Gold  filter  cigaret 
package  in  the  New  York-New 
England  area.  Some  154  news¬ 
papers  were  scheduled  (via  Len- 
nen  &  Newell). 

*  *  * 

Liggett  &  Myers  Tobacco  Co. 
will  introduce  “Oasis”  menthol 
cigarets  before  mid-June.  Plans 
call  for  newspaper,  Sunday  sup¬ 
plement  and  spot  radio  (via 
McCann-Erickson,  Inc.)  in  I.os 
Angeles. 

Arden  To  Increase 
Use  Of  Netcspapers 

Proposing  to  step  up  her  cam¬ 
paign  in  newspapers  in  a  num¬ 
ber  of  major  cities  throughout 
the  country,  Elizabeth  Arden 
announces  the  appointment  of 
Goehring,  Pennoyer,  a  new 
agency  team.  They  will  handle 
all  advertising  of  Elizabeth 
Arden  women’s  products  in 
newspapers,  magazines,  televi¬ 
sion  and  radio. 

The  agency  is  a  new  part¬ 
nership  of  Sara  Pennoyer,  for 
many  years  vicepresident  of 
Bon  wit  Teller,  later  sales  pro¬ 
motion  head  of  Saks  Fifth  Ave¬ 
nue,  and  now  in  charge  of 
Gunther  Jaeckel  advertising  as 
account  executive,  and  Jack 
Goehring. 

Amoco  Kicks-Off  Push 
In  530  Netcspapers 

American  Oil  Co.’s  copy  story 


Ik 


Your  Boat  and  Mine 

By  J.KENNETH  WHITTEKER 
Technical  Editor  of  “THE  RUDDER" 


Informative  weekly  column  for  the  30,000,000  news¬ 
paper  readers  interested  in  this  fastest  growing 
sport,  Saturday  p.m.,  600  words  mot  illustration. 
Write  or  wire  for  rates  and  samples. 

STARBOUND  FEATURES 

9  Murray  Street  New  York  7,  N.  Y. 


Hove  you 

tried  it  lately? 


NEW 


FORT  Pin 


11k>  AUtd'*  Aiuund-im  ovrr  tow  n. 
Aod  iW  tvnrd  »  ' ORIiAlt’ 

Tlie  unly  trur  test  M  s  a 
Vw*i  ill  :  TI»h  Ik  r'-ol  bfrr  - 

with  niituml  l«*f 

HrfrethinK  ■  rrUviny  . .  n  Molding! 


Tir  A  •OmE  TOOAY- 
AND  YOkrU  ontf 
A  CASE  rOMOAtOWt 


on  “greater”  unleaded  premium 
Amoco-Gas  will  be  carried  in  a 
series  of  16  weekly  newspaper 
ads  in  530  papers  in  the  firm’s 
18-state  east  coast  marketing 
area. 

Amoco  is  backing  its  news¬ 
paper,  radio-TV  campaign  with 
posters  and  point-of-sale  ma¬ 
terials. 

Three  large  newspaper  ads 
will  emphasize  a  “No  lead  foul¬ 
ing”  message,  and  six  sub¬ 
sequent  ads  will  enlarge  on 
other  benefits.  Concluding  the 
newspaper  campaign  will  be 
four  ads  scheduled  to  be  run 
nine  times. 

Other  CMtnpaigns  .  .  . 

•  Strongest  co-op  newspaper, 
radlo-TV  campaign  yet  under¬ 
taken  by  Shaeffer  Pen  Co.  will 
be  used  in  a  three-month  drive 
beginning  Aug.  1  to  plug  firm’s 
new  sterling-silver-tipped  ball¬ 
point  pen  as  a  back-to-school 
item  .  .  . 

•  Comic  sections  of  195  news¬ 
papers  across  the  U.S.  are  being 
used  by  S.  C.  Johnson  &  Son, 
Inc.,  for  “Off,”  a  new  insect 
repellent  (via  Foote,  Cone  & 
Belding).  Magazines,  radio-TV 
are  also  being  used. 

•  Full  and  fractional  page 
newspaper  ads  in  64  markets 
have  been  scheduled  by  General 
Foods  and  American  Dairy  As¬ 
sociation  to  promote  a  home¬ 
made  sundae  using  vanilla  ice 
cream  and  Log  (i^abin  maple 
syrup. 

•  Begining  June  17,  ads  will 
run  in  137  newspapers  in  112 
markets  for  a  ten-week  period 
to  supplement  Seagram’s  Gold¬ 
en  Gin  summer  campaign  (via 
Roy  S.  Durstine,  Inc.)  in  nation¬ 
al  magazines. 


300-Year  Old  Ad 
For  Coffee  A  Pip 

The  300th  anniversary  of  the 
first  coffee  ad  (agency  un¬ 
known)  ever  to  appear  in  a 
newspaper  was  observed  Mav 
26. 

The  ad,  appearing  May  26, 
1657  in  the  London  (Eng.) 
Puhlick  Adviser,  read  as  fol¬ 
lows: 

“In  Bartholomew  Lane  on  the  j 
back  side  of  the  Old  Exchanp, 
the  drink  called  Coffee,  which 
is  a  very  wholsom  and  Physical  | 
drink,  having  many  excellent  | 
vertues,  closes  the  Orifice  of  the  | 
Stomack,  fortifies  the  heat  ! 
within,  helpeth  Digestion,  quick- 
neth  the  Spirits,  maketh  the 
heart  lightsom,  is  good  against 
Eye-Sores,  Coughs  or  Colds. 
Rhumes,  Consumptinn,  Head- 
ach,  Dropsie,  Gout,  Scurvy, 
Kings  Evil  and  many  others,  is 
to  be  sold  both  in  the  morning, 
and  at  three  of  the  clock  in  the 
afternoon.” 

This  week,  300  years  later, 
William  Black,  president.  Chock 
Full  O’Nuts  Corp.,  commented: 
“The  ancient  seller  was  nuts 
to  try  to  sell  coffee  on  an  al¬ 
leged  ‘ability’  to  cure  an  ill¬ 
ness.” 

• 

Veroiiis  Joins  R-J 

Peter  Veronis,  national  ad¬ 
vertising  manager  of  the 
Springfiehl  (Mass.)  Vnwn- 
News  and  Sunday  Republican^ 
since  1954,  has  joined  the  New 
York  sales  staff  of  Ridder- 
Johns,  Inc.  Previously  Mr.  Ve¬ 
ronis  was  associated  with  the 
Hudson  Tubes  Advertising 
Corp.  and  the  Hear.^t  Merchan¬ 
dising  Sei-vice. 
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The  Spokane  Market  is: 

4  times  (' 


it  looks! 


Heart  of  the  Pacific  Northwest 


ifs  One  Big  Exception  to  metropolitan  area  concept 


Total  Spokane  Market 

Effective  Income;  $1^22^15,000 


$U87.109,000 


Families:  544,000  (Population:  1,108,200) 


Tht  Spokesman-Review  and  Spokane  Daily 


Chronicle  reach  5  out  of  10  famiheu 


Retail  Trading  Zone 


Effective  Income: 


$  760,054,000 


Families:  201,800  (R>pulation;  645,100) 


Chronicle  reach  S  out  of  10  families 


Metropolitan  Spokane 


Effective  Income 


Families:  87,500  (P)pulation:  267,800) 


The  Spokesman-Review 
Spokane  Daily  Chronicle 


280  Broodway,  New  York 


Advertiser 
Pays  More  $ 
For  Ad  Art 


Advertisers  are  paying  more  eeptions,  the  prices  paid  for  ^■P  V  fl 

for  Illustration  material  for  single  full-color,  full-page  illus- 
their  and  promotional  advertise-  WilLOK 

messages  than  they  did  a  year  ^  ^ 

ago  according  to  Director  s  Art  $500-depending  on  the  art-  |iW2  M 

Institute  New  York,  in  its  Re-  status-“name’'  or  renown  H  WM  I.  t  ^ 

on  Current  Prices  of  Com-  ..eeognized  and  ■  ^■Ji  ^ 

mercial  Art  and  Photography  journeyman  artist.  Prices  paid 

Prices  paid  forcon^emal  for  black  and  white  illustrations  W^USsMSSaM^ 
art  and  photographic  j^s  show  fuU.page  advertisements 

than'''rr’’%rfd  nivid^  b3! 

shaw,  co-director  of  Director’s  oofo*!- 

Art  Institute,  in  announcing  the  Report  reveals  that 

report— the  first  project  of  its  .-o^o^e”  cartoonists,  more  and  'NEW  FASHIONS  IN  CHICKEN'— Ohatfing  at  display  of  Star! 

kind  in  the  commercial  art  field.  finding  mar-  Division  of  The  Borden  Company  «re  (left  to  right):  Fred  ^.1 

“Although  the  advances  are  ^ets  for  their  talents  with  I**/  51*"*  '‘’'f  '^*v°''.  iS** 

apparent  in  everv  category  of  maior  advertisers  are  receiving  Baker),  vromen  $  and  food  editor  respectively  of  the  New  York  Woi 

,li.,ci-C.of;««  »  Jaa^a  ®  ^  receiving  Telegram  &  Sun;  and  Paul  Gabriel.  Starlac  advertising  manage 

n  A  T>  4-  T>  '  ■  TVT  from  $900  to  $1200  for  full-  Starlac  display  won  Golden  Egg  Award  given  by  Food  Field  Report 

DAPs  co-director  Barrie  Me-  color,  full-page  illustrations  and  - — - - - - - — 

Dowell,  “they  are  considerably  ^759  for  black  and  white  art  Funeral  Directors  Bury  01iii*Mathieson  Nameg 

lower  than  the  labor  increases  ^^ork  in  full-page.  4.]  Rpatriction  AUetnnt  Hunter  PR  Direetor 

in  other  areas  of  advertising  Photographers  who  are  known  ^  *  t^t^^triction  Attempt  Hunter  FK  Uirector 

production.”  for  outstanding  work  in  the  Deadwood,  S.D.  ®"7 . 

According  to  the  report,  dur-  fashion  field  are  realizing  from  The  South  Dakota  Funeral  of  pubhe 

ing  a  seven  month  period,  the  $175  to  $.100  per  figure  for  Directors  Association  voted  ru^  1  ® 

highest  price  paid  to  an  artist  full-color,  full-page  illustration  down  a  resolution  which  W'ould  v, 

a  “name”  artist-was  $.'^000  depending  on  the  have  clamped  an  advertising  Nichols  chairman,  and  Stan 

for  one  single  full -color,  full-  background  treatment  desired  restriction  on  association  mem-  ®  ’  j  ^  orne,  Pi^si  ent,  1 

bv  the  advertising  client.  Others  bers.  Instead,  board  members 

^have  received  as  high  as  $500  are  to  study  further  the  issue  assistant  director 

for  a  single  page  advertisement,  of  advertising.  tr  * 

c  ,  .j  Mr.  Hunter  joined  Ohn 

Submitted  for  consideration  dustries,  Inc.  in  1954  as  p 
•  was  a  rule  limiting  advertising  supervisor.  After 

Rrilish  Press  Direelorv  ?  one-inch  one-col-  ^ 

nrilisll  iress  Hire « lory  umn  advertisement  of  the  pro-  chemical  Corp.,  he  was 

The  106th  annual  issue  of  the  fessional  card  type  in  the  re-  j^^ed  publicity  manager 

- r  /  ..  N‘^'vspaper  Press  Directory  and  gular  professions  directory  of  compaai 

tor  the  Advertiser’s  Guide  for  Great  newspapers  It  also  called  for  ... 

r  .  Britain,  Northern  Ireland  and  a  ban  on  all  other  types  of  ad-  .  •  «  Hunter  had  been 

news  features  the  Republic  of  Ireland  contains  vertising.  sistant  public  relations  direi 

with  vour  H  information.  Sec-  “When  the  board  meets  in  g^ant  Advertising  and  p 

will  I  yuui  tab-indexed  for  easy  July  it  will  consider  a  substi-  assistant  publicity 

local  anqie  reference.  The  hard-cover  direc-  tute  rule  which  calls  for  the  p^gg  Inc 

k  ^  tory,  publi.shed  by  Benn  Broth-  elimination  of  false  and  mis-  f^oit,  where  he  worked  on 

ers  Limited  of  London,  is  avail-  leading  advertising,  price  ad-  Chrysler  account, 
able  at  John  De  Graif,  Inc.,  31  vertising  and  the  u.se  of  photo-  Hunter  attended  the  I 

L.  10th  Street,  New  York  3,  graphs  of  coffins.  versity  of  Missouri  Journal 

hi.  Y.  School,  was  the  traffic 


tor  vv  estingnouse  Llectric  Gorp.  SR&DS 

has  been  announced  by  J.  H. 

Jewell,  vicepresident,  market-  Roger  Barton,  project  and 

ing.  The  position  is  a  newly  public  relations  director  at  Al- 

created  one.  fred  Politz  Research,  will  jo'" 

TT  1  r  1  Standard  Rate  &  Data  Servic* 

Formerly  m.n.^r  of  general  J  >  <■ 

advertising  for  the  company  ^  magasine  devoted  » 

Mr.  Bohn  will  direct  general  media-buying  function.  His 

products  advertising,  apparatus  office  will  be  in  New  York.  Be 

and  defense  advertising,  and  fore  joining  Politz  in  1955,  Mr 

general  advertising  at  Pitts-  Barton  had  been  editor  of  .4«- 

burgh  headquarters.  vertising  Agency  magazine 
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new  plants  •  modernizations  •  extensions 


ENGINEERS -ARCHITECTS 
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The  modern  way  gets  results  faster 


1 

1 

1 

Story,  Brooks  &  Finley  offers  all  this: 

Dees  yOW 
represeetotive? 

Saturday  night  bath  lines  have  been  stepped  up 
since  the  days  of  the  pot-bellied  stove. 

1 

1 

1 

COMPLETE  SALES  COVERAGE.  Coast-»o-coast, 
Canada  to  S.  America.  Ten  strategic  offices. 

n 

1 

1 

1 

MANPOWER.  A  well-balanced,  enthusiastic  staff 
of  self  starters! 

□ 

And  newspaper  advertising  lines  have  been 
stepped  up,  too— by  modern,  SBF  space  selling  methods. 

COMPLETE  RESEARCH  DEPARTMENT.  Continuously 
developing  sound  facts  for  new  presentations,  sales 
plans  and  methods. 

-- 

Our  full  time  research  and  promotion  departments, 
coupled  with  an  alert,  enthusiastic  sales  staff, 

1 

1 

FULL  TIME  PROMOTION.  Market  data  books, 
timely  brochures  and  letters,  prepared  by  our  own 
art  and  printing  departments. 

keep  the  fire  burning  under  advertisers. 

1 

1 

1 

1 

SPECIAL  ROTO  A  COLOR  DEPARTMENTS  for 
Sunday  magazines,  comics  and  R.O.P.  color. 

It  pays  off  for  the  newspapers  we  represent. 

1 

1 

1 

1 

INDIVIDUAUZED  SELLING.  Every  paper,  every 
market  sold  on  its  special  merits. 

Take  a  look  at  the  check  list.  Are  you  getting 
all  this  from  your  national  sales  force? 

1 

1 

1 

1 

NEWSPAPERS  EXCLUSIVELY.  No  radio,  no  TV,  ndi 
divided  responsibility. 

C 

1 

1 

1 

1 

DIVERSIFIED  MARKETS.  Let  us  show  you  how  this 
pays  off  for  you  in  new  business! 

r  ■ 

1 

1 

Story,  Brooks  &  Finley 

INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 

NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  BOSTON  •  CLEVELAND  •  ATLANTA  •  LOS  ANGELES  •  SAN  FRANCISCO  •  DETROIT  •  MIAMI 
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‘Composite’ 
Weekly  Nets 
More  Income 

Chicago 

Weekly  newspapers  enjoyed  a 
larger  volume  of  business  in 
1956  than  in  1955  and  publish¬ 
ers  were  able  to  keep  just  a  bit 
more  of  their  dollar  of  income, 
according  to  the  results  of  the 
sixth  annual  National  Weekly 
Newspaper  Cost  Study. 

Total  income  increased  12.4% 
while  expenses  increased  only 
12.3%,  according  to  the  findings 
of  the  study  just  completed 
from  returns  submitted  to  the 
National  Editorial  As.sociation 
and  16  state  associations  under 
the  sponsorship  of  Newspaper 
Association  Managers,  Inc. 

Local  Linage  Up 

“It  was  the  increase  in  local 
advertising  which  helped  put 
the  average  weekly  newspaper 
in  a  better  financial  condition 
than  in  any  of  the  six  years 
since  the  national  study  was  es¬ 
tablished  in  1951,”  said  Carl  C. 
Webb,  manager  of  the  Oregon 
Newspaper  Publishers  Associa¬ 
tion  and  assistant  professor  of 
journalism  at  the  University  of 
Oregon,  chairman  of  the  Cost 
Study  committee. 

A  total  of  141  reports  were 
received  from  weekly  and  semi¬ 
weekly  newspapers  of  all  sizes 
and  from  all  parts  of  the 
United  States.  From  the  re¬ 
ports,  42  were  selected  as  “per¬ 
fects”  and  these  were  combined 
to  analyze  the  “composite” 
paper. 

The  1956  “composite”  paper 
is  slightly  larger  than  the  1955 
counterpart  and  had  3,600  cir¬ 
culation.  Its  income  per  sub¬ 
scriber  was  $33.44  in  1956  while 
the  1955  income  for  the  same 
papers  was  $29.76. 


APPROVED — ^Warden  E.  Raqen 
of  Stafeville-Joliet  Prison  auto¬ 
graphs  "Warden  Raqen  of  Joliet" 
for  the  author,  Gladys  A.  Erick¬ 
son,  Chicago  American  reporter. 

Local  advertising  accounted 
for  69%  of  the  total  advertising 
income  on  the  “composite” 
paper,  14.4%  was  national, 
11.5%  was  classified,  and  5.1% 
was  legal  advertising. 

The  average  newspaper  de¬ 
voted  56.3%  of  its  total  space 
to  advertising.  Local  advertis¬ 
ing  occupied  71.6%  of  the  total 
advertising  space. 

Salaries  paid  to  employees 
and  back  shop  wages  claimed 
43.6  cents  of  each  dollar  the 
publisher  took  in.  The  publish¬ 
er’s  salary  and  his  net  income 
before  income  taxes  represented 
15.8%  of  the  total  income,  a 
slight  improvement  over  1955. 
When  a  reasonable  salary  ($7,- 
000)  is  deducted,  however,  the 
net  income  before  income  taxes 
drops  to  slightly  under  10%. 


KEISTER  "SUPPORT  THE  CHURCH"  SERIES 

WINS  TDP  ADVERTISING  AWARD 

In  Spiritual  Values  category  from  Freedoms 
Foundation  at  Valley  Forge,  Pennsylvania 

THIS  IS  THE  3RD  AWARD  RECEIVED  BY  THE 
KEISTER  FEATURE 

Now  Running  Regularly  in  Over  950  Newspapers 

WRITE  OR  WIRE  COLLECT  FOR  CONTRACT  AND  RATES 

STRASSURO.  VIRttlNIA 


Papers  Evaluated 
For  Factory  Location 

Harrisburg,  Pa. 

Newspapers  are  one  of  the 
factors  in  a  community’s  make¬ 
up  that  a  large  manufacturing 
firm  considers  in  locating  its 
plants. 

That  is  what  Merle  W. 
Kremer,  general  manager  for 
Sylvania  Electric  Products,  Inc., 
told  200  industrial  development 
leaders  at  the  first  Pennsylvania 
Industrial  Development  Clinic 
here  last  week. 

“One  of  the  first  things  to 
study  is  the  local  newspapers,” 
he  said.  “Does  it  appear  to  do 
a  good  job  of  keeping  people 
informed,  especially  on  local 
and  nearby  news?  If  it  does, 
then  you  know  the  people  are 
interested  in  their  community. 
A  newspaper  is  a  pretty  good 
barometer  of  public  spirit  and 
morale.  Is  the  newspaper  pro¬ 
gressive  or  is  it  against  indus¬ 
trial  expansion?  Since  it  has  an 
important  effect  upon  public 
opinion,  we  like  to  know  what 
the  climate  is,  because  we  can¬ 
not  do  our  best  except  in  a 
place  where  we  enjoy  good 
public  acceptance.” 

• 

20  Scholarships 

Des  Moines,  Iowa 
Sixteen  carrier  salesmen  of 
the  Des  Moines  (la.)  Register 
and  Tribune  have  been  present¬ 
ed  scholarship  awards  of  $300 
for  enrollment  at  any  accredited 
college,  university,  business  or 
tiade  school  of  their  choice. 
Four  other  carrier  salesmen  re¬ 
ceived  scholarships  from 
Phillips  Exeter  Academy, 
Exeter,  N.  H. 

• 

Lihcl  Suit  Off 

Montgomery,  Ala. 
A  $1.50,000  libel  suit  against 
the  Montgomerii  Advertiser  for 
an  editorial,  brought  by  Asa  E. 
Carter,  Birmingham  segrega¬ 
tionist,  was  dismissed  in  circuit 
court  when  the  plaintiff  failed 
to  show  up  for  the  trial. 

Attention! 

MAGAZINE  PUBLISHERS 

We  offer  you  full  facilities 
plus  centralized  location  for 
printing,  binding  and  mail¬ 
ing  your  periodical  publica¬ 
tion,  either  sheet-fed  multi¬ 
color  letterpress,  offset  or 
web-fed  offset.  Ample  paper 
supplies  available. 

For  detailed  information, 
write  M.F.A.  Publishing  De¬ 
partment,  203  South  7th, 
Columbia,  Missouri. 


Kate  Laepple 
Wins  Top  Honor 

UNIVER.SITY  Park,  Pa, 
Kate  Z.  Laepple,  of  the  AL 
lentown  Morning  Call,  was 
named  Pennsylvania  Newspa¬ 
per  Woman  of 
the  Year  it 
the  Pennsylva- 
nia  Press  Con¬ 
ference  here 
last  week.  She 
received  a  $100 
savings  bond. 

She  was 
among  10  selec- 
ted  for  awards 
Laepple  presented 

certificates  at 


it  does,  20th  anniversary  luncheon 
le  people  are  Pennsylvania  Women’s 

r  community  Association. 

lic^  spirit  ^and  Others  cited  were  Maureen 
•wspaper  pro-  Connolly,  Scranton  Times; 
against  indus-  Elizabeth  J.  Collins,  Consho- 
Since  it  has  an  hocken  Record;  Fay  Cowan, 
upon  public  Reaver  Falls  News-Tribune; 

:o  know  what  Naomi  Woolever,  Williamsport 
?ause  we  can-  Sun-Gazette ;  Marion  Shatto, 
except  in  a  Sharon  Herald;  Cecilia  S. 
enjoy  good  McCue,  Tarentum  Vallen  Dailji 
"  News;  Barbara  Miller,  Selmt- 

jrove  T imes-T Tribune ;  Mildred 
’  Todd  Hicks,  Dallas  Post;  and 
ips  Alice  P.  Nielsen,  Upper  Main 

Moines,  Iowa 

•  salesmen  of  Adelaide  M.  Blaetz  of  the 

(la.)  Register  Newspapers,  Fox  Ch^ 

■  been  present  re-elected  president  of  the 

vards  of  $300  women’s  association. 

any  accredited  Newspapermen  at  the  Con- 
y,  business  or  ference  were  urged  to  consider 
their  choice,  the  importance  of  the  outdoor 
r  salesmen  re-  column  and  of  farm  pages, 
•ships  from  Dr.  Alvin  R.  Grove,  president 
e  r  Academy,  of  the  Pennsylvania  Outdoor 
Writers  Association  and  a  col¬ 
umn  writer  for  the  State  Col- 

•  f  lege  Centre  Daily  Times,  said 

that  too  often  the  outdoor  col- 
TGOMERY,  Ala.  umn  is  a  job  assigned  to  an 
?1  suit  against  overworked  sports  editor  who 
Advertiser  for  has  little  interest  in  this  field, 
ight  by  Asa  E.  1*1  panel  discussions  the  main 
ham  segrega-  topics  were  youth  news,  gov- 
issed  in  circuit  ernment  censorship,  political  re¬ 
plaintiff  failed  porting  and  foreign  affairs^ 
le  trial.  Newsmen  were  accused  of 

biased  reporting  from  the  State 

.  .  Capitol  and  they  countered  with 

•  charges  of  news  withholding  by 

UBLISHERS  legislators. 

full  facilities  * 

I  location  for  i  wn  o  i  i  i  • 
ag  and  mail-  Soliolarsllips 

dical  publica-  A. N PERSON,  S.  C. 

eet-fed  multi-  Qver  a  period  of  25  years 
as,  offset  or  -w’ilton  E.  Hall,  publisher  of 

Ample  paper  Anderi^on  hulependent  and 

,  Daily  Mail,  has  made  it  possi- 

.  17.  L™***«"’  through  scholarship  grants, 

ubiishing  De-  jjq  persons  to  attend  An- 

«  South  7th,  derson  College  for  one  or  two- 
‘**”*‘‘‘  year  courses. 
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A  UU55  first 
now  the  accepted  standard 
on  modern  presses 

V  Steps  Up  Production 
\  Improves  Printing  Quality 

\  Increases  Plate  and  Blanket  Life 

! 

\  Flexible  for  Paper  Width  Changes 


Pioneered  by  Goss  in  1945  for  the  Headliner, 
Tension  Lockup  was  by  far  one  of  the  most  significant 
developments  in  newspaper  press  design.  For  the  first 
time  plates  were  held  in  steady  tension  around  the  cylin¬ 
der  by  a  locking  device  which  engaged  the  underside  of 
the  plates,  creating  many  operating  advantages. 

The  Original  is  still  the  best.  As  ROP  color  became 
more  and  more  important,  the  Goss  Tension  Lockup  has 
kept  pace  with  the  demands  of  publishers  and  advertisers. 

And  recently  it’s  been  further  improved.  Now,  to  pro¬ 
vide  flexibility  for  changes  of  paper  widths,  cylinder  parts 
can  be  easily  rearranged... right  on  the  press! 

Investigate  all  the  advantages  —  and  check  with  the 
many  plants  that  are  saving  time  and  money  with  Goss 
Headliner  Presses  equipped  with  Tension  Lockup. 


THE  GOSS  PRINTING  PRESS  COMPANY 


A  Division  of  Miehle-Goss-Dexter,  Incorporated 
5601  WEST  31  ST  STREET,  CHICAGO  50,  ILLINOIS 
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TENSION  LOCKUP 


Teacher  Puts 
J-Standards 
Above  Pay 

Seattle,  Wash. 

“Higher  pay  alone  will  not 
lure  the  best  brains  into  jour¬ 
nalism,”  Dr.  Henry  Ladd 
Smith  said  at  a  dinner  mark¬ 
ing  the  50th  year  of  journal¬ 
ism  instruction  at  the  Univer¬ 
sity  of  Washington. 

He  called  for  a  philosophy 
that  recognizes  the  chief  func¬ 
tion  of  the  journalism  schools 
to  be  not  the  training  of  peo¬ 
ple  to  get  jobs  but  to  supply 
the  type  of  people  the  public 
must  depend  upon  for  infor¬ 
mation  necessary  for  progress. 

The  occasion  commemorated 
the  establishment  of  the  first 
classes  in  journalism  by  the 
late  Merle  Thorpe,  former  edi¬ 
tor  of  Nation’s  Business,  in 
1907. 

Dr.  Smith,  present  director 
of  the  School  of  Communica¬ 
tions,  said: 

“It  is  shameful  that  one  of 
our  graduates  had  to  work  in  a 
gasoline  station  until  he  could 
save  enough  money  to  support 


his  family  as  a  cub  reporter, 
but  the  fact  that  he  did  go  into 
journalism  shows  that  pay  is 
not  the  big  incentive,  any  more 
than  it  is  for  teachers,  minis¬ 
ters,  or  doctors.” 

“Of  10  reasons  given  by  a 
group  who  had  left  the  news¬ 
paper  business,  low  pay  was 
e  ghth  in  the  list  of  complaints. 
The  main  reason  given  for 
leaving  journalism  was  lack  of 
pride  in  the  job.  Reporters  on 
the  great  papers,  or  those  who 
firmly  believe  their  reporting 
is  useful  to  society  can’t  be 
driven  from  the  city  room.” 

He  added  that  it  was  up  to 
the  schools  in  the  next  50  years 
to  build  prestige  for  journalism 
by  insistence  on  highest  edu¬ 
cational  standards;  by  continual 
inquiry  and  research  into  prob¬ 
lems  of  the  industry,  with  full 
dissemination  of  the  findings; 
and  frank  criticism  of  the  one 
industry  lacking  an  articulate 
appraiser. 

• 

Millington  Moves  Up 

Hoosick  Falls,  N.Y. 

Thornton  Hall,  president  of 
Wood  Flong  Corp.,  has  an¬ 
nounced  the  appointment  of 
Ralps  B.  Millin^on  as  general 
manager.  He  has  been  general 
plant  manager. 


Your  Circulation  Manager  will  have 
the  best  opportunity  in  modern 
times  to  get  first  hand  information 
and  enthusiasm  on  Personnel,  Labor 
Relations,  Sales  and  Distribution 
during — 


INTERNATIONAL  CIRCULATION  MANAGERS  ASSOCIATION'S 

ANNUAL  CONVENTION.  JUNE  17-20  at  PITTSBURGH,  PA. 

TOP-RANKING  newspaper  specialists  on  all  phases 
of  business  programs. 

Speakers  will  emphasize  importance  of  getting  and 
holding  circulation  more  economically  to  offset  con¬ 
stantly  higher  publishing  costs. 

COUNTY  FAIR  will  offer  visual  education  of  better¬ 
ments  and  short  cots. 

CIRCULATION  PROBLEMS  are  your  problems. 

FREQUENT  ROUNDTABLES,  GROUP  MEETINGS.  QUESTION  AND 
ANSWER  PERIOD. 

Insist  that  your  circulation  department  head  go  to  Pittsburgh — 
Make  reservation  now  at  Penn-Sheraton  Hotel. 


Radio-TV  Group  Aims 
To  End  Press  Friction 

Washington 

In  a  desire  to  eliminate  oc¬ 
casional  friction  between  news¬ 
paper  reporters  and  television 
and  radio  newsmen,  the  Board 
of  the  Radio  Television  News 
Directors  Association  has  voted 
to  take  two  steps: 

1.  To  establish  a  committee 
on  professional  standards,  which 
will  seek  fair  and  equal  treat¬ 
ment  for  all  news  media  at 
public  events. 

2.  To  invite  the  cooperation 
of  the  Ameincan  Society  of 
Newspaper  Editors  in  prevent¬ 
ing  or  stopping  incidents  which 
have  arisen  in  a  few  cities 
when  radio  microphones  and 
television  cameras  have  been 
set  up  for  news  conferences  and 
other  public  events, 

Sam  Zellman,  KNXT,  Los 
Angeles,  is  chairman  of  the 
committee. 


Dave  Seltzer  Wins 


80-Page  Salute 
For  Centennial 

Elizabeth,  Nj. 

The  Elizabeth  Daily  Journal 
published  an  80-page  speciai 
edition  (May  18)  marking  the 
centennial  of  Union  County.  ' 
The  Journal  has  served  the 
area  since  1779. 

Four  months  of  preparation 
were  required  for  the  issue 
which  had  a  net  paid  circuls- 
tion  of  63,063.  A  total  of  10,. 
220  copies  were  ordered  by 
school  children  of  the  count} 
and  their  teachers  as  an  aid  to 
the  study  of  history  of  the  area. 

As  a  public  service  the  Jour¬ 
nal  also  issued  a  souvenir  book¬ 
let  “The  Union  County  Story” 
which  had  a  press  run  of  more 
than  15,000. 

The  editorial  department 
under  the  direction  of  Valen¬ 
tine  A.  Fallon,  executive  editor, 
and  Donald  K.  Wylie,  city  edi¬ 
tor,  provided  238  columns  of 
news  and  pictures  for  the  spe¬ 
cial  issue. 


Iowa  Writing  Prize 

Des  Moines,  Iowa 
Dave  Seltzer,  Waterloo  Cour¬ 
ier  reporter,  won  the  sweep- 
stakes  prize — the  C.  W.  Laury 
Memorial  Award — of  $50  in  the 
Iowa  AP  Newswriting  Contest 
for  “An  Heroic  Cop  Goes  to 
Grave.” 

Other  first-place  winners 
were:  Lillian  McLaughlin,  Des 
Moines  Tribune,  features,  and 
Bert  McGrane,  Des  Moines  Reg¬ 
ister,  sports. 


23  in  25-yr.  Club 

Philadelpiiu 
Twenty-three  employes  of  the 
Philadelphia  Inquirer  who  com¬ 
pleted  25  years  of  service 
joined  310  other  members  of  the 
newspaper’s  25-Year-Club  May 
19  at  a  dinner.  George  N. 
Lorimer  and  his  wife,  Dorothy, 
were  among  those  inducted  into 
the  club.  Both  are  members  of 
the  advertising  department  and 
are  celebrating  their  17th  wed¬ 
ding  anniversary. 


Editor  &  Publisher 

The  SPOT  NEWS  paper  of  the  newspaper  and  advertising  fields 


The  PRIMARY  advertising  medium  for  .  .  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 

and 

America’s  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 

For  complefe  informolion  and 
advertising  rates,  write  .  .  . 


Suite  1700  •  1475  Broadway  •  New  York  36,  N.Y. 
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nothing  under  theTCsu^f^ 
completely  covers  the  FLORIDA 
GOLD  COAST  MARKET 


like  .  .  . 


iheiHiami'Hfmld 


John  S  Kn>Qht.  Publ<th»r 
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America’s  12th  largest 
retail  market  with  annual 
sales  of  over  $2-billion  dollars. 

In  AUTO.MOTIVE  sales  per  family. 
Greater  Miami  ranks  second  among 
the  25  U.S.  “billion-dollar-plus” 
markets  —  and  5^3%  above  the 
national  average.  6  out  of 
7  homes  have  one  or 
more  automobiles. 

From  pin-pointed  data,  ask  the  man  from 
STORY,  BROOKS  &  FINLEY 


FIRST  PRIZE,  spot  news  class,  White  House 
News  Photographers’  Association  contest. 


WASHINGTON  —  Huddled  together  in  grief 
are  the  parents,  right,  of  a  young  Marine 
drowned  in  the  Paris  Island  death  march, 
as  his  body  arrives  at  the  airport. 


By  C.  Ed.  Alley,  U.P.  Washington 


PORTRAITS  AND  PERSONALITIES  AWARO, 

Kent  State  University 
photo-journalism  contest. 


WASHINGTON  —  Unseen  quests  of  honor:  Ike  and 
Mamie  watch  on  TV  the  nation’s  celebration  of 
the  President’s  66th  birthday. 

By  James  K.  W.  Atherton,  U.P.  Washington 


FIRST  PRIZE,  presidential  class.  White  House 
News  Photographers’  Association  contest. 


GETTYSBURG  —  Part-time  farmer: 
President  Eisenhower  looks  over  bis  Black 
Angus  cattle  on  his  Pennsylvania  farm. 
By  Frank  Cancellare,  U.P.  Washington 


FEATURE  AWARD,  Kent  State  University  photo¬ 
journalism  contest. 


NEW  YORK  —  The  chest  that’s  launched  a 
thousand  quips:  at  the  premiere  of  her  movie, 
"Helen  of  Troy’’,  Jayne  Mansfield  sets  an 
impossible  example  in  posture  for  her 
guard  of  honor. 

By  Andrew  Lopez,  U.P.  New  York 


FIRST  PRIZE,  personalities  class.  White  House 
News  Photographers’  Association  contest. 


Besides  the  individual  top  honors  noted  here,  a  few  of  many,  United  Press  itself 
received  an  award  from  the  National  Press  Photographers  Association 
“in  recognition  of  many  contributions  to  the  held  of  photo-journalism  in  establishing 
news  pictures  in  their  proper  perspective  in  modem  communications;  of 
its  steadfast  encouragement  and  material  assistance  to  NPPA  in  helping  press 
photographers  to  attain  greater  technical  competence  and  wider  community 
appreciation  of  their  services  in  the  public  interest;  and  for  its  constant  support 
of  the  freedom  of  the  visual  information  program  of  our  society.”  J  I 


WASHINGTON  —  Her  face  is  masked,  but 
not  her  feelings:  Mrs.  Eisenhower  wears 
a  big  smile  and  “I  Like  Ike’’  glasses  at 
a  GOP  campaign  dinner. 
By  James  K.  W.  Atherton,  U.P.  Washington 


STOCKHOLM  —  Queen  Elizabeth  is 
tensely  attentive.  Princess  Margaret 
bored  during  an  Olympic 
equestrian  event. 


LONDON  —  A  boy  is  absorbed  in 
watching  a  sidewalk  artist  do  a 
religious  portrait  in  chalk. 


LONDON  —  Actual  theft  of  a 
painting  which  had  been  bequeathed 
to  Dubun,  from  London’s  Tate 
Gallery  by  a  young  Irish  patriot.  On 
the  steps  above,  his  lookout. 


CLINTON,  Tenn.  —  Direct-action  censorship:  an  anti 
integration  mob  member  tries  to  jerk  loose  a 
photographer’s  flash-bulb  cord. 

By  Jack  Young,  U.P.  Atlanta 


PHOTOGRAPHER  OF  THE  YEAR,  Encyclopaedia  Britannica 
contest.  Four  of  a  portfolio  of  ten  pictures. 

By  Charles  Dawson,  U.P.  London 


BELMONT  RACE  TRACK,  N.  Y.  -  Silhouette  of  glory 
the  winningest  horse  ever.  Nashua,  with  his  trainer. 
Sunny  Jim  Fitzsimmons,  left,  waits  for  a  train  to  carry 
him  to  retirement  in  Kentucky. 


By  Arthur  Rickerby,  U  P.  New  York 


ONE  OF  TOP  TEN  OF  ItSS 

Look  all-sports  photo  contest 


KUS 


sms 


YANKEE  STADIUM,  New  York  -  Payoff  pitch:  Don 
Larsen’s  final  strike  on  the  way  to  give  him  the  first 
perfect  game  in  World  Series  history. 

Note  the  scoreboard. 


By  Arthur  Rickerby,  U.P.  New  York 


NEWSPICTURE  OF  THE  YEAR,  Long  Island  University 
George  Polk  Memorial  award. 


BEST  PHOTOGRAPH  of  racing.  Thoroughbred  Racing 
Association. 


LONDON  —  Man  pulls  horse,  for  a 
change,  along  the  docks. 


FAIRCHILD 

news 

New  regional  set-up  establislied 
last  month  in  Midwest  by  Fair- 
child  News  Service  coordinates 
work  of  many  local  corre¬ 
spondents  out  of  five  regional 
news  bureaus — Chicago,  St.  Louis. 
Minneapolis,  Milwaukee,  Dallas. 
New  plan  speeds  up  transmission 
of  copy  to  New  York  headquarters. 


Murray  Wyche,  Chief,  Fair- 
child  Atlanta  Bureau,  and  Ken 
Bache,  floor  covering  editor 
Home  Furnishings  Daily,  now  in 
Miami  Beach  covering  convention 
of  Tufted  Textile  Manufacturers 
Assn,  at  Fontainebleau  Hotel.  Mr. 
Wyche  covers  for  Daily  News 
Recoro. 


J.  W.  Cohn,  Associate  F.uropean 
News  Director,  Fairchild  Publi¬ 
cations,  headquarters  London,  is 
in  Cannes,  France,  this  weekend 
to  cover  annual  conference  of  In¬ 
ternational  Wool  Textile  Organi¬ 
zation  for  Daily  News  Record 
and  Women’s  W'ear  Daily. 


Frank  June,  Fairchild  Brock¬ 
ton,  Mass.,  correspondent,  was  re¬ 
cipient  of  one  of  United  Press 
awards  last  month  for  excellence 
in  newswriting.  Honorable  men¬ 
tion  commendation  was  for  series 
in  Brockton  Enterprise-Times 
which  led  to  indictment  of  five 
physicians  for  allegedly  padding 
welfare  bills  paid  by  city. 


.\1  Chioda,  news  staff  Elec¬ 
tronic  News,  visited  the  Martin 
Co.,  Baltimore,  on  May  28  for 
first  showing  of  V’anguard  rocket, 
the  launching  vehicle  for  the 
Earth  Satellite  to  be  fired  during 
International  Geophysical  Year. 


.‘'heldon  Wesson.  Japan  Bureau 
Chief,  reports  more  than  200 
Japanese  business  firms  inquired 
about  American  market  at  Fair- 
child  Publications  exhibit  at 
Tokyo  Trade  Fair  last  month,  evi¬ 
dencing  interest  among  foreign 
firms  to  sell  to  U.  S. 


William  Peeples,  Fairchild  cor¬ 
respondent  in  Louisville  and 
Louisville  Times  reporter,  won 
annual  Sigma  Delta  Chi  Award 
for  best  reporting  of  1956  in  Ken¬ 
tucky  and  Southern  Indiana. 
Award  was  for  articles  on  Ken¬ 
tucky’s  })robation  and  parole 
systems. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publiihert  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


personal 


Cartoonists  Name 
Perniaiient  Officers 

Wasiiingto.n 

The  newly-formed  Association 
of  Editorial  Cartoonists  last 
week  nominated  permanent  of¬ 
ficers  to  be  chosen  by  mail  bal¬ 
loting. 

Forty-seven  of  the  Associ¬ 
ation’s  87  members  attended  the 
meeting. 

Executive  committee  members 
were  chosen.  They  are  D.  R. 
Fitzpatrick,  St,  Louis  (Mo.) 
Post-Dispatch;  Ed  Marcus,  A’ew 
York  Times;  Ed  Messner, 
Rochester  (N.Y’.)  Times-Union; 
Bruce  Russell,  Los  Angeles 
(Calif.)  Times;  Charles  Wer¬ 
ner,  Indianapolis  (Ind.)  Star. 

The  executive  committee  will 
consider  the  possibility  of  hav¬ 
ing  two  meetings  yearly;  one 
annual  meeting  in  Washing¬ 
ton;  the  second  in  another  city. 

Honorary  members  voted  into 
the  organization  were  Vice 
President  Nixon,  Defense  Secre¬ 
tary  Wilson,  Sen.  John  McClel¬ 
lan  and  Mel  Ryder,  Ann?y  Times 
publisher. 

*  ♦  ♦ 

Hal  Tribble,  associate  editor 
of  the  Charlotte  (N.C.)  Ob¬ 
server —  president  of  North 
Carolina  Conference  of  Edi¬ 
torial  Writers. 

♦  * 

Nate  Gross,  Chicago  (Ill.) 
American  columnist — an  honor¬ 
ary  degree  of  Doctor  of  Letters 
from  Quincy  College. 

*  ♦  » 

Edward  S.  Dobson,  former 
circulation  promotion  manager 
of  the  Easton  (Pa.)  Express — 
90  years  old  on  June  4.  His 
family  is  planning  a  birthday 
dinner  for  him  to  be  attended 
by  his  three  sons  and  their 
wives  and  his  grandchildren. 
Mr.  Dobson  is  an  honorary 
member  of  the  International 
Circulation  Managers  Associa¬ 
tion. 

9|(  9|e  # 

George  A.  Scott,  Clearfield 
(Pa.)  Progress — elected  presi¬ 
dent  of  the  Pennsylvania  So¬ 
ciety  of  Newspaper  Editors. 

♦  ♦  ♦ 

Ernest  T.  Mills — from  Neiu 
York  Herald  Tribune  marine 
news  desk  to  editor  of  Gallup 
(N.M.)  Daily  Independent. 

*  *  * 

Harold  F.  Ballew,  manag¬ 
ing  editor  of  the  St.  Petersburg 
( Fla.)  Independent  —  elected 
president  of  Florida  AP  Associ¬ 
ation. 

*  *  * 

Joseph  S.  Smiley,  Tampa 
(Fla.)  Times — new  president  of 
Florida  Daily  Newspapers  As¬ 
sociation. 


Herbert  Brucker,  editor  of 
the  Hartford  (Conn.)  Courant 
— new  president  of  the  Alumni 
Association  of  the  Columbia 
University  Graduate  School  of 
Journalism. 

♦  *  ♦ 

E.  A.  Fenstermacher,  edi¬ 
tor  of  the  Berwick  (Pa.)  Enter¬ 
prise — elected  president  of  the 
United  Press  Press  Editors  of 
Pennsylvania. 

♦  ♦  ♦ 

Mrs.  Don  Lynch — publisher 
of  the  Ontario  (Ore.)  Argus- 
Observer,  replacing  her  hus¬ 
band  who  has  joined  the  edi¬ 
torial  staff  of  the  Boise  (Ida.) 
Statesman.  Mr.  and  Mrs.  Lynch 
took  over  the  paper  in  1947 
from  Elmo  Smith  who  is  now 
publisher  of  the  Albany  (Ore.) 
Democrat-Herald. 


Robert  Walsh,  Bangor  (Me.) 
Daily  News — elected  president 
of  Maine  Associated  Press  Edi¬ 
tors’  Association. 

*  *  * 

Jack  S.  Smith,  Associated 
Press  news  editor  in  London- 
president  of  the  Association  of 
American  Correspondents. 

«  *  * 

William  Gough — to  the  staff 
of  the  Yakima  (W’ash.)  Mon- 
ing  Herald  as  a  reporter.  He 
was  formerly  a  writer  for  the 
weekly  paper  published  by  the 
Canadian  Broadcasting  Corp.  at 
Toronto. 

^  4: 

Tom  Byrd,  senior  in  journal¬ 
ism  at  the  University  of  Nortl 
Carolina, — to  the  state  desk  of 
the  Raleigh  (N.C.)  Neios  and 
Observer  to  succeed  Miss  PATSV 
Marie  Graham,  who  is  resign¬ 
ing  to  be  married. 


mention 


Named  Acting  Dean 

Athens,  Ohio 
Dr.  Karl  H.  Krauskopf,  Ohio 
University  professor  of  Adver¬ 
tising,  has  been  named  acting 
dean  of  the  college  of  Com¬ 
merce,  which  encompasses  the 
School  of  Journalism.  He  re¬ 
places  Dean  Clark  E.  Myers 
who  will  become  director  of  the 
Management  Development  In¬ 
stitute  at  Lausanne,  Switzer¬ 
land. 

♦  *  • 

John  Barbour,  former  Asso¬ 
ciated  Press  Ann  Arbor,  Mich., 
correspondent  and  recently  on 
the  AP  Detroit  bureau  staff — 
transferred  to  AP  Newsfeatures 
in  New  York. 

*  *  * 

WiLUAM  Canale,  copy  boy 
at  the  Syracuse  (N.Y.)  Post- 
Standard — promoted  to  the  re¬ 
porting  staff. 

*  *  « 

Donald  Casilio,  former  re¬ 
porter  for  the  Newark  (N.Y.) 
Gazette  (weekly),  to  the  Syra- 
cuse  (N.Y.)  Herald-Journal  as 
a  reporter. 

*  «  « 

James  Purks,  journalism 
student  at  the  University  of 
North  Carolina  on  the  staff  of 
the  Raleigh  (N.C.)  News  and 
Observer  for  the  Summer. 

*  ♦  ♦ 

Bill  Horner  Jr.,  son  of  Bill 
Homer,  publisher  of  the  San¬ 
ford  (N.C.)  Herald,  on  the 
staff  of  the  Raleigh  (N.C.) 

Times  this  Summer.  He  is  a 
skdent  at  the  University  of 
North  Carolina. 

*  *  * 

Mary  Grady  Burnette,  jour¬ 
nalism  graduate  from  the  Uni¬ 
versity  of  North  Carolina  and 
director  of  publicity  at  Mere¬ 
dith  College,  Raleigh,  N.  C., — 
to  the  staff  of  the  Raleigh 

(N.C.)  Times  as  general  as¬ 
signment  reporter. 

*  «  * 

Irvin  M.  Horowitz,  formerly 
of  the  Elizabeth  (N.J.)  Daily 
Journal — to  the  national  desk, 
•Vew  York  Times. 


Kay  Warner,  police  reporter 
with  the  Akron  (Ohio)  Beacon 
Journal  for  the  last  two  years — 
has  resigned  to  become  editor 
of  the  Summit  County  Demo¬ 
crat,  political  weekly. 


Harold  Flincker,  formerly 
in  charge  of  the  Cape  May 
County  bureau,  Atlantic  City 
(N.J.)  Press — to  the  staff  of 
the  Endicott  (N.  Y.)  Bulletin 
as  police  reporter. 


Helen  Sutton,  formerly  of 
the  Dayton  (Ohio)  News — to 
the  women’s  depai'tment  of  the 
Akron  (Ohio)  Beacon  Journal. 

* 

Walter  Kubilius,  a  former 
New  York  Sun  and  Chicago 
(Ill.)  Herald  American  edi¬ 
torial  staffer — appointed  assist¬ 
ant  to  the  advertising  manager 
for  American  Type  Founders, 
Inc.  to  work  on  publicity  ma¬ 
terial. 

*  «  * 

Gilbert  F.  Shepard,  reporter 
and  real  estate  editor  of  the 
Canton  (Ohio)  Repository — to 
the  rewrite-general  assignment 
staff  of  the  Cleveland  (Ohio) 


T.  C.  Aitchison,  Billings 
(Mont.)  Gazette — elected  presi¬ 
dent  of  the  Pacific  Northwest 
Circulation  Manager  Associa¬ 
tion. 

*  *  * 

Joseph  E.  McGreal  —  ap¬ 
pointed  manager  of  the  Los  An¬ 
geles  office  and  automotive  edi¬ 
tor  of  the  Copley  Los  Angeles 
Newspapers. 


Ed  Guthnian  Handed 
Green  Derby  Award 

Seattle 

Winner  of  the  first  annual 
Green  Derby  award  at  the  50th 
anniversary  banquet  of  the 
University  of  Washington 
School  of  Communications  was 
Ed  Guthman,  who  has  been 
covering  the  McClellan  Com¬ 
mittee  hearings  for  the  Seattle 
Times. 

Mr.  Guthman  is  a  Pulitzer 
prize  winner.  He  was  former 
editor  of  the  University’s  daily 
newspaper,  and  is  a  fellow  of 
the  Nieman  Foundation  at  Har¬ 
vard.  In  addition  to  his  repor- 
torial  duties,  he  teaches  regular 
courses  in  the  School  of  Com¬ 
munications. 

*  *  « 

Douglas  F.  Attaway  Jr., 
managing  editor  of  the  Shreve¬ 
port  (La.)  Journal — chairman 
of  the  Louisiana  -  Mississippi 
Associated  Press  Association. 

*  «  * 

Allan  Lazarus,  news  editor, 
Shreveport  (La.)  Times — win¬ 
ner  of  the  news  editing  contest 
of  the  Louisiana  -  Mississippi 
AP  Association. 

♦  *  ♦ 

Rena  D.  Firth,  formerly  as¬ 
sociated  with  Macfadden  Pub¬ 
lications,  Inc.  —  new  assistant 
to  women’s  feature  editor,  the 
American  Weekly. 

♦  *  • 

William  C.  Langzettel,  for¬ 
merly  with  the  Portland  (Me.) 
Press-Herald  and  Evening  Ex¬ 
press  before  joining  the  As¬ 
sociated  Press  in  1935 — to  cor¬ 
respondent  in  charge  of  the  AP 
bureau  at  Portland,  Me. 

*  «  * 

H.  Rodney  Luery,  managing 
editor  of  the  New  Brunswick 
(N.J.)  Home  News  —  elected 
president  of  the  New  Jersey 
Associated  Press. 

{Continued  on  page  36) 


Comic  Dictionai 


Egotist 

A  man  who  always  sings  his  own 
praises  but  never  receives  an 
encore. 

(Copyright,  1967,  by  Evan  Esar) 


Earl  Aronson,  Associated 
Press  correspondent  in  Maine 
years  —  assistant  bureau 
chief  of  the  AP  in  Albany,  N.Y. 
as  soon  as  this  year’s  Maine  „  „ 

legislative  session  ends.  **  ®'"** 
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Automotive 
Sales  Are 
Countv  Sales 

Automobile  Facts  & 
Figures  1956  reports  .  .  . 
72.9%  of  U.  S.  house¬ 
holds  (35,350,000  house¬ 
holds)  own  one  or  more 
passenger  cars 
also  84%  new  car  sales 
involve  trade-ins  .  .  . 

therefore,  another  great 
American  industry  is  now 
a  “replacement  sales  busi¬ 
ness”  with  all  3072  U.  S. 
counties  involved. 

This,  plus  7,169,000  new 
car  registrations  plus 
9,300,000  used  car  sales 
in  1  year  demands  more 
intense  trading  up  and 
heavier  newspaper  ad¬ 
vertising  &  sales  effort 
to  stay  in  business.  Sur¬ 
face  penetration  national 
media  cannot  consistently 
reach  72.9%  of  our  na¬ 
tional  family  market  to 
move  14  to  16,000,000  new 
and  used  cars.  This  is 
now  a  local  county  by 
county  battle.  Only  news¬ 
papers  can  consistently 
penetrate  deep  enough  to 
produce  the  required  re¬ 
turn. 

Only  newspapers  are  de¬ 
manded  every  day  by 
36,000,000  passenger  car 
owners,  40,000  franchised 
dealers,  20,000  non- 
franchised  dealers,  188,- 
000  gasoline  service  sta¬ 
tions  and  all  garages  and 
repair  shops.  In  fact, 
only  newspapers  are  de¬ 
manded  every  day  by  all 
automotive  sales  influ¬ 
ences  including  the  banks. 
Use  newspapers  first. 

mu  • 
KiiiFeas 

&  MAHOItGY 

INC. 

Naw  York,  Chicago,  Datroit, 
Atlanta,  Charlotta,  Dallat, 
Kantat  City,  Oklahoma  CHy, 
San  Franeitco 
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Personal 

{Coutitiucd  from  pa(/e  "5) 


Thomas  V.  H.  Vail,  political 
writer  of  the  Clevelayul  (Ohio) 
A>7<’s  —  moved  to  the  business 
office  of  the  Foiest  City  Pub¬ 
lishing  Co. 

*  *  # 

Bob  Bowie,  Denver  (Colo.) 
Post  sports  writer  and  car¬ 
toonist  prior  to  195.)  —  now 
sports  publicity  director  for  the 
Broadmore  Hotel,  Coloi’ado 
Springs. 

♦ 

Max  Bales,  advertising  man¬ 
ager,  San  Muteo  (Calif.)  Times 
— president-elect  of  the  North¬ 
ern  California  Unit,  California 
Newspaper  Advertising  Man¬ 
agers  Association. 

*  *  * 

Fred  N.  Smith,  editor,  Mid- 
dletoicn  (Conn.)  Press — in  Eu¬ 
rope  on  a  three-week  tour  with 
a  gioup  of  Rotarians. 

«!  *  * 

Stanley  A.  Zuckerman  — 
from  assistant  editor  of  Funk 
&  Wagnall’s  New  International 
Yearbook  to  reporter  for  the 
Cohimbus  (Ga.)  Enquirer. 


Sherman  C.  Beinhorn,  on 
editorial  staff,  Middletown 
(Conn.)  Press  —  married  Miss 
Carol  Behm,  May  19. 

♦  *  ♦ 

Ellis  Easterly  —  promoted 
from  reporter  to  editor  of  the 
.Middlesboro  (Ky.)  Dail)/  News. 
A  1956  journalism  graduate  of 
the  University  of  Kentucky,  he 
succeeds  M,  R.  (Mike)  Guth¬ 
rie. 

* 

James  W.  Davis,  formerly 
advertising  manager  of  the 
Caldwell  (Ida.)  Neivs-T ribune 
and  the  Nampa  (Ida.)  Free 
Press  for  five  years  —  to  the 
Cline  Advertising  Service,  Inc., 
Boise,  Idaho,  as  an  account  ex¬ 
ecutive. 

*  ♦  ♦ 

Don  Fields,  with  the  classi¬ 
fied  advertising  department  of 
the  Portland  Oregon  Journal 
since  January,  1956 — promoted 
to  retail  advertising  staff.  He 
replaces  Carl  Miller,  resigned. 
♦  *  ♦ 

Kenneth  E.  Dahlstrom, 
formerly  with  the  Jackson 

(Miss.)  State  Times  as  advei- 
tising  manager — to  the  Brazos- 
port  Facts  at  Freeport,  Tex. 
as  advertising  director.  He 

was  also  advertising  manager 
of  the  Natchen  (Miss.)  Tiitus. 
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Engineers  Rescue 


Patrone  Joins  Staff 


Longmont,  Colo. 

Bernard  A.  Faller,  editor  of 
the  Longmont  Times-Call,  was 
recently  credited  with  engineer¬ 
ing  the  rescue  by  helicopter  of 
two  women  and  four  children 
marooned  in  a  farm  house  by 

flood  waters. 

*  *  * 

L.  W.  Stauffer,  general  man¬ 
ager  of  the  Danville  (Pa.) 
News — to  the  post  of  publisher. 

*  *  * 

Peter  B.  Taub,  former  edi¬ 
torial  writer  for  the  Watertown 
(N.Y.)  Times — to  the  Albany 
(N.Y.)  Knickerbocker  News 
staff  as  a  general  assignment 
reporter. 

*  *  * 

Gerald  M.  Gould,  assistant 
sports  editor  of  the  Charleston 
(W.  Va.)  Daily  Mail  —  to  the 
Charleston  United  Pre.ss  bureau, 
replacing  Robert  Keane  — 
transferred  to  the  Newark,  N.J. 
bureau. 

*  *  « 


Of  ANPA  Committee 

Chicago  I 

Miles  P.  Patrone  of  Boston  | 
has  resigned  as  lieutenant  » 
colonel  in  the  U.  S.  Marine  " 
Corps  Reseiwe  to  join  the  staff 
of  the  ANPA  Special  Standing 
Committee,  it  was  announced 
here  by  George  N.  Dale,  chair¬ 
man. 

Mr.  Patrone’s  background 
includes  courses  in  industrial 
management  at  Roanoke  College 
and  personnel  relations  at 
Northeastern  University,  plus 
six  years  with  the  Walter  Baker 
Chocolate  &  Cocoa  Division  of 
General  Foods  Corp.,  as  assis¬ 
tant  director  of  industrial  rela¬ 
tions. 

Mr.  Patrone  served  with  the 
Marine  Corps  on  Guadalcanal, 
Iwo  Jima  and  the  Philippines 
before  his  release  from  active 
duty  in  1946.  His  last  five  years 
of  active  Marine  duty  have  b««i 
devoted  largely  to  personnel 
matters,  public  relations  and 
recruiting  as  assistant  director 
for  reserve.s.  j 


George  Messerschmidt,  for¬ 
merly  circulation  auditor  or 
more  recently  a  circulation 
dealer  for  the  Portland  Oregon 
Journal — resigned  to  return  to 
the  employ  of  the  Audit  Bureau 
of  Circulations. 

* 

A.  R.  (Bob)  Hauton,  for¬ 
mer  police  reporter  for  the 
Victoria  (Tex.)  Advocate — to 
the  news  staff  of  the  Fort 
Worth  (Tex.)  Star-Telegram. 

s(t  j|c  SB 

Robert  L.  Kehoe,  labor  edi¬ 
tor  of  the  Cleveland  (Ohio) 
News  —  named  political  editor. 
He  is  succeeded  by  Eugene  A. 
Kelly,  specialist  in  county  gov¬ 
ernment.  George  Ghetia  left 
tlie  paper  as  aviation  writer  to 
become  products  information 
writer  for  the  U.  S.  Steel  Corp. 
in  Pittsburgh.  Replacing  him 
will  be  Robert  Cubbedge,  gen¬ 
eral  assignment  reporter. 


Smith,  Hickersoii 

Cited  for  Service 

University  Park,  Pa. 

Two  Pennsylvania  publishers, 
Piei*re  L.  Smith,  of  Punxsuta- 
wney,  and  A.  E.  Hickerson,  of 
Ardmore,  received  the  Distin¬ 
guished  Seiwice  Awards  of  the 
Pennsylvania  Press  Conference  | 
here  May  18. 

Mr.  Smith,  editor  and  pub¬ 
lisher  of  the  Punxsutawnty 
Spirit,  has  been  in  newspaper 
work  for  more  than  half  a  ‘ 
century. 

Mr.  Hickerson  is  publisher  of 
the  Ardmore  Main  Line  Tmen, 
Upper  Darby  News,  and  Ger¬ 
mantown  Courier,  three  of  the 
nation’s  largest  circulation 
weekly  newspapers. 


Leach  to  Advise 


IT  TAKES  TWO  TO' 
COVER  ALABAMA^ 


MOBILE 

AND  ONE  MORE 


A.B.C.  C.Z.  POP. 

223,804 

SUPERB  FULL  COLOR 

IttobilcProsBilcfliBter 

Nitmal  RepteseirtHMS  THE  lOHN  BUDO  COMPANY 


On  Declassifiratioii 

Washington 

Paul  Leach,  who  retired 
recently  as  chief  of  the  Wash¬ 
ington  Bureau  of  Knight  News¬ 
papers,  has  agreed  to  serve  as 
consultant  at  the  Pentagon  in 
the  job  of  creating  policy  to 
govern  declassification  of  mili¬ 
tary  documents. 

Rear  Admiral  John  M.  Hos¬ 
kins,  retiring  from  active  serv- 
ive  June  1,  will  head  the  opera¬ 
tion  under  Murray  Snyder,  As¬ 
sistant  Secretary  of  Defense  i® 
charge  of  public  information. 
Each  of  the  military  arms  will 
detail  information  specialists  to 
the  Hoskins  office. 
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Dateline:  April  30 ^  1957 ^  Rochester^  iV.  Y. 


>«..vc(l  Slates  •ttu.'-'* 


iiA.lCemetgry. 


Rochester  is  on  the  GROW  and  GO! 


Metropolitan  population  now  well  over  half  a  million  .  .  .  politan  Cities  (those  above  100,000),  Rochester  is  high- 

individual  and  corporate  earnings  higher  than  ever  est  per  capita  in  .  .  .  total  retail  sales  .  .  .  food  store  sales 

.  .  .  New  highs,  month  after  month,  in  factory  hourly  . . .  department  store  sales . . .  furniture  and  appliance  sales 

earnings  . .  .  and,  among  N.  Y.  State’s  seven  great  Metro-  , . .  lumber  and  building  material  sales . . .  drug  store  sales! 
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.  .  .  and  Almost  Every  Family  in  Metropolitan  Rochester 
Buys  and  Reads  One  or  Both  of  these  Two  Great  Newspapers 

Rochester  Times-Union  Smarral 


EVENING 


Members:  Gannett  Newspaper  Group 
JVmtIomallg  hp 

j.  p.  McKinney  &  son,  m. 
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MORNING  AND  SUNDAY 


30  Rockefeller  Plaza  New  York  20 
315  E.  Water  St.  Syracuse  2 

400  N.  Michigan  Ave.  Chicago  11 
681  Market  St.  San  Francisco  5 
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BOOST 

YOUR 

CIRCULATION 


CIKCLLAIION 


Panel  Talks  Highlight 
ICMA  Convention  Card 


(Joor«io  A.  Brandenhiir:; 


PER  COOPl-E 


Yes'.  Only  $32.50 
nays  for  two  peo- 
:  pie  for  the  best 

;  Sart  of  ff  re® 

;  rious  days  .n  fabu- 

:  lous  Reno'.  Other 

:  prices  for  singles 

;  or  for  three  m  par¬ 
ty.  Pf'ce  includes 
•  all  deluxe  meals. 

:  moms,  and  many 

I  extras.  NO  cat^to 

*•  it...it’s even  better 

:  than  it  so“"^.V. . 

ii  K  N  o 

STOP-ovini 
TO  lJU 

stop  off  in  Reno  on  your 
way  to  the  Convention 
(or  on  the  way  home)  and 
enjoy  this  amazing  "all- 
expense”  tour  for  most 
of  3  days.  All  meals, 
rooms,  cocktails,  etc.  for 
2  people  at  $32.50  (per 
couple,  not  price  per 
each).  Well  recommended. 
Absolutely  deluxe! 

Ask  your  ticket  agent,  travel 
agent,  or  phone  Reno  ELgin 
5-8316  or  write  P.O.  Box  2449 
for  literature,  details,  reser¬ 
vations. 

Backed  by  the  Best 
of  References  —  Even 
Better  Than  it  Seems  ! 

HAROLDS 


I  A  panel  di.-^cussion  on  the 
;  influence  of  the  newspaper  on 
I  church,  education,  government, 

I  politics  and  business,  featur¬ 
ing  noted  spokesmen  in  their 
I  respective  fields,  is  one  of  the 
I  highlights  of  the  International 
!  Circulation  Managers  Associa¬ 
tion’s  convention  program  at 
i  the  Penn-Sheraton  Hotel,  Pitts¬ 
burgh,  Pa.,  June  17-20. 

Serving  as  panel  moderator 
will  be  J.  Montgomery  Curtis, 
director  of  the  American  Press 
Institute,  Columbia  University. 
Mr.  Montgomery  has  conducted 
previous  panel  sessions  at 
ICMA  conventions,  dealing  with 
circulation  problems.  At  Pitts¬ 
burgh,  the  panel  members  will 
be: 

For  Religion — Dean  N.  R.  H. 
Moor,  Trinity  Cathedral,  Pitts¬ 
burgh. 

For  Education  —  Edward  H. 
Litchfield,  chancellor,  Univer¬ 
sity  of  Pittsburgh. 

For  Government — Gov.  George 
M.  Leader  of  Pennsylvania. 

For  Business — Herbert  John¬ 
son,  vicepresident,  Jones  & 
Laughlin  Steel  Corp. 

Labor  Relations  Panel 

Another  special  panel  discus- 
'  sion,  which  will  be  a  closed 
!  session  for  ICMA  members  only, 
1  will  deal  with  personnel  and 
I  labor  problems.  Panelists  will 
i  be  William  Forrester,  Pitts- 
\  biirfjh  Press  personnel  man¬ 


ager  and  secretary-treasurer. 
Newspaper  Personnel  Relations 
Association;  James  F.  O’Con¬ 
nor,  Pittsburgh  Post-Gazette 
business  manager;  and  W.  J. 
Poch,  Pittsburgh  Sun-Telegraph 
business  manager. 

Luncheon  speakers  will  be 
“Red”  Smith,  New  York  Her¬ 
ald  Tribune  sports  columnist  on 
Tuesday,  and  Arthur  H.  (Red) 
Motley,  president  and  publisher 
of  P  arade  magazine,  on 
Wednesday,  according  to  pro¬ 
gram  plans  announced  by 
George  W,  Hicks,  Pittsburgh 
Post-Gazette,  ICMA  first  vice- 
president. 

Sandwiched  in  between  will 
be  workshop  and  “brainstorm¬ 
ing”  sessions,  the  latter  to  be 
conducted  by  M.  E.  Fisher, 
Minneapolis  (Minn.)  Star  and 
Tribune.  Walter  Aronoff,  De¬ 
troit  (Mich.)  Times,  ICMA 
president,  will  preside  at  the 
business  sessions. 

County  Fair  An  Innovation 

A  new  feature  this  year  will 
be  the  ICMA  County  Fair  on 
Monday,  June  17,  prior  to  the 
opening  of  the  convention  proper 
on  Tuesday.  “County  Fair”  has 
been  arranged  by  Roland  Zieg- 
lar,  Saginaw  (Mich.)  News 
highlighting  in  carnival  style 
red-hot  circulation  promotion 
displays  arranged  by  sectional 
associations.  “Operation  Build- 
Up,”  ICMA’s  sales  training  pro¬ 


gram,  will  be  unveiled  at  Pitts¬ 
burgh. 

Entertainment  features  in¬ 
clude  a  United  States  Steel 
Tour  of  Pittsburgh  on  Monday, 
June  17,  for  all  ICM.\  delegates 
and  guests;  an  ICM.\  ladies 
tour  Tuesday  morning,  followed 
by  a  ladies  luncheon  style  k- 
vue,  courtesy  of  W’hitlock  4 
Co.  Church-Rickards  and  Co., 
will  be  host  at  buffet  dinner 
Monday  evening.  Hickey-Mit- 
chell  Co.,  will  hold  a  cocktail 
party  Wednesday  evening  pre¬ 
ceding  the  annual  ICMA  bn- 
quet  at  which  Dr.  Kenneth 
McFarland  will  be  the  principal 
speaker. 

Another  innovation  will  be 
the  “Coffee  Cup  Conference" 
each  morning  prior  to  regular 
convention  sessions,  at  which 
Dar  Sims,  Columbus  (Ohio) 
Citizen,  will  preside,  providing 
delegates  an  opportunity  to  dis¬ 
cuss  among  themselves  various 
phases  of  circulation  operations 
and  to  gain  specific  answers 
to  particular  problems. 


Wallace  Odell  Observe!? 
Daily’s  60lh  Birthday 

Tarrytown,  N.Y. 

Wallace  Odell,  dean  of  West¬ 
chester  newspapermen  and  vice- 
president  of  Westchester  Coun¬ 
ty  Publishers  Inc.,  recently  ob¬ 
served  the  60th  anniversary  of 
his  founding,  with  the  late  G. 
Fred  Van  Tasscll,  of  the  .Vomit 
Pleasant  News,  which  became 
the  Tarrytown  Daily  News  in 
1912. 

Mr.  Odell  has  been  a  mem¬ 
ber  of  the  American  Society 
of  Newspaper  Editors  for  many 
years. 

He  was  president  of  the  New 
York  State  Pi'ess  Association; 
president  of  the  New  York 
State  Publishers  Association; 
president  of  the  National  Edi¬ 
torial  Association  and,  in  1926 
secretary  and  treasurer  of  the 
World  Press  Congress. 

IfS  A  nOVtN  FACT . . . 


>^^^CHARTEK>  « 


INCRIA5E5  CIRCUIATIOH 


ROUTE  TUBES 
DISPLAY  RACKS 
HONOR  BOXES 


rOR  Full  OETAIIS.  CATAIOG  and 
PRICES  WRITE 
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49th'  in  a  series  of  Profiles  now  running  in  THE  KAMSAS  CITY  STAR 


He  Hates 
Barbed  Wire 

someone  (maybe  Casey  Stengel)  sagely 
remarked,  appearances  are  deceiving.  For  ex¬ 
ample,  you  might  watch  Albert  Earl  Robinson, 
a  meditative,  pipe-puffing  fellow,  come  and  go 
each  day  to  his  post  in  The  Star’s  exchange 
department  and  conclude  that  this  is  a  man 
of  peace,  a  stranger  to  assault,  battery  or 
mayhem  in  any  form. 

Well,  you  couldn’t  be  wronger.  Robbie  is 
a  battler.  First  Class. 

Bom  in  Bangor,  Me.,  Robbie  came  ad¬ 
venturing  West  with  his  father  in  1911,  Cali¬ 
fornia  bound.  The  family  purse  played  out 
when  they  reached  Kansas  City,  so  they  stayed 
on  here.  Robbie  took  a  job  wrapping  packages 
in  a  clothing  store.  When  the  Mexican  War 
came,  he  read  in  The  Star  that  the  3rd  Regi¬ 
ment  was  being  sent  to  Nevada  for  training. 
Under  the  impression  its  destination  was  the 
state  of  Nevada,  Robbie  joined  up  and  next 
night  found  himself  in  Nevada,  Mo.  Later  the 
regiment  moved  to  Laredo,  Tex.,  where  Rob¬ 
bie  spent  the  summer  of  1916. 

Mustered  out,  he  returned  to  Boston  for 
a  course  in  art.  Here,  he  read  a  news  dispatch 
that  the  3rd  Regiment  was  in  business  again, 
this  time  destination  France.  He  paid  his  own 
way  to  rejoin  it  and  went  to  France  as  a  cor¬ 
poral  in  March,  1918.  He  was  shortly  moved  up 
to  sergeant  and  assigned  to  battalion  intelli¬ 
gence,  in  charge  of  scouts. 

R-OBBIE’S  job  was  to  slip  behind  enemy 
lines,  pick  up  information  on  troop  movements 
and  bring  back  prisoners  for  questioning.  J.  H. 
(Chick)  Hoover,  Star  credit  manager,  who  was 
top  kick  in  Robbie’s  company,  cites  one  act 
of  Robbie’s  as  the  greatest  single  display  of 
bravery  he  ever  witnessed.  An  enemy  sniper 
had  been  giving  the  regiment  a  rough  time. 
Robbie  decided  something  had  to  be  done. 
Under  night  cover  he  hid  three  top  marks¬ 
men  near  the  wooded  spot  where  he 
judged  the  sniper  was  hiding.  At 
dawn,  unarmed  and  carrying  a  light 
stick,  Robbie  strolled  casually  from 
his  trench  into  the  danger  zone, 
snapping  his  stick  through  twigs  and 
grass  blades,  apparently  out  for  a 
morning  constitutional. 

As  he  neared  the  sniper,  the 
latter  rose  and  took  careful  aim.  The 
bullet  creased  Robbie’s  scalp,  but 
the  sniper  dropped  dead  as  three 
well-placed  bullets  smacked  into  him 


from  Robbie’s  sharpshooters,  who  had  fired  a 
hundredth-second  sooner. 

F  OR  this  act  and  others,  Robbie  wears  the 
Silver  Star  for  bravery.  Later,  on  patrol,  he 
was  wounded  by  an  explosive  bullet  and  re¬ 
ceived  the  Purple  Heart. 

After  the  war,  Robbie  tried  to  get  into  The 
Star’s  art  department,  without  success.  So  he 
joined  the  old  Post  and  waited  ’til  The  Star 
call  came,  which  was  almost  immediately  after 
he  scooped  it  in  1920. 

Robbie  was  assigned  to  the  paper’s  Kansas 
City,  Kansas,  office  where  he  covered  police 
and  city  hall  for  the  next  35  years.  On  his  trans¬ 
fer  to  the  main  office  three  years  ago,  the  po¬ 
lice  department  retired  his  No.  1  police  press 
badge.  Like  Babe  Ruth’s  famous  No.  3,  no  one 
will  ever  wear  it.  Of  the  100  members  on  the 
force  when  Robbie  departed,  only  one  man 
remained  who  had  been  in  the  department  when 
Robbie  started  reporting. 

Robbie  holds  another  record  for  hardihood. 
In  38  years,  thanks  to  a  sturdy,  Maine-tough¬ 
ened  constitution,  he  has  not  lost  a  single  day 
through  illness. 

Robbie  now  does  maps  and  pen  sketches 
(see  inset),  writes  an  occasional  ed  page  feature, 
reads  copy  and  writes  headlines.  He  has 
written  two  plays,  one  produced  by  the  Pro¬ 
vincial  Players  in  1933.  He  also 
turned  out  one  of  Burma  Shave’s  all- 
time  all-timers: 

mU«ed  lh«  turn. 

Tile  ear  wan  whita'n. 

The  fault  was  her*n. 

The  funeral  hU*n. 

Robbie  and  wife  (no  children) 
live  at  5007  Walnut.  He  covers  the 
walls  with  water  colors  while  she 
decorates  toleware,  paints,  hooks 
rugs  and  gives  art  instruction.  He’s 
another  reason  why — 
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CLASSIFIED  CLIMC 


Students  Unreceptive 
To  Want-Ad  Career 


By  Daniel  Lionel 

CAM,  New  Y'ork  Herald  Tribune 

Opening  on  the  campus  of  the 
University  of  Washington,  the 
recent  1957  Pacific  Northwest 
Classified  Conference  gave  jour¬ 
nalism  students  an  opportunity 
to  determine  whether  classified 
advertising  held  a  future  for 
them. 

The  meeting  opened  with  a 
panel  discussion  of  “Newspaper 
Classified — What’s  In  It  For 
Me?”  Moderator  for  the  panel 
was  Lee  Irwin,  instructor  in  the 
School  of  Communications  and 
publisher  of  the  Bothell  Citizen. 

On  the  panel  were  lone  Scott, 
phone  room  supervisor  for  the 
Eugene  (Ore.)  Register-Guard, 
and  Will  Jaehn,  manager  of 
classified  advertising,  Spokane 
Sftokesman-Review  and  Chroni¬ 
cle. 

After  the  discussion,  the 
students  were  invited  to  out¬ 
line  what  they  had  in  mind 
upon  graduation  from  the 
school  of  journalism.  Their  an- 


For  1 

eXTRA 

li 

[EAVY  DUTY 

MONARCH  II  ROLLER  BEARING 

MATRIX  ROLLER 

Now  plants  with  long,  continuous 
operating  schedules  can  turn  out 
highly  accurate  dry  mat  mouldings 
with  the  Monarch  II  Roller  Bearing 
Matrix  Roller.  It’s  built  specifically 
for  extra  heavy  duty  .  .  .  has  one 
piece  side  frames  . . .  one  piece  13" 
diameter  forged  steel  cylinders  and 
extra  heavy  bed  plate ...  all  designed 
to  give  it  the  sturdiness  and  rigidity 
you  need  for  unbeatable  dry  mat 
moulding.  For  lighter  duty,  but 
equally  precise  work,  use  the  Mon¬ 
arch  III.  For  information,  call: 


^  <s  CO..//VC. 

910  East  138th  St.,  New  Yorlt  54.  N.  V. 
HlthCHES  I8ST0N  .  CHICICO  •  UN  FIINCISCO 
IIDMINCHtM  •  rOUTUND.  Oil. 


.swers  pointed  up  the  fact  that 
classified  opportunities  and 
training  are  both  still  far  from 
adequate  to  attract  the  atten¬ 
tion  and  interest  of  students. 

Unit  costs  in  classified  were 
discussed  by  Jerry  Pennington, 
business  manager  of  the  Seattle 
(Wash.)  Times.  He  outlined  a 
joint  program  which  is  being 
conducted  by  23  newspapers  in 
Oregon  and  Washington  where¬ 
by  the  participating  memlrers 
are  supplying  the  material  for 
a  joint  unit  cost  study. 

Mr.  Pennington  also  said  the 
adoption  of  additional  sliding 
scale  rates  on  the  Seattle 
Times  had  shifted  a  substanti¬ 
al  portion  of  linage  from  one¬ 
time  to  two,  four  and  seven- 
time  linage,  thereby  reducing 
the  cost  per  line  of  advertising 
carried. 

Winners  of  the  promotion  ex¬ 
hibit  award  were: 

To  secure  new  or  additional 
linage — (under  25,000  circula¬ 
tion)  Bremerton  Stin,  .\rland 
Loften,  CAM;  (over  25,000) 
Register-Guard ,  Ross  Johnson, 
CAM. 

To  secure  voluntary  business: 
Spokesman-Review  &  Chronicle, 
Will  Jaehn,  C.\M. 


Pictorial  Does 
Fabulous  Job* 

New  idea  in  classified  promo¬ 
tion  on  Pacific  Coast  is  a  highly 
successful  Classified  Pictorial  of 
Valley  Times,  North  Hollywood, 
according  to  C.\M  James  H. 
Lupton. 


The  paper  is  distributed  to 
non-subscribers  only,  on  Sun¬ 
days.  Valley  Times  has  no 
regular  Sunday  issue. 

“We  started  out  with  100,000 
papers  on  last  March  but  are 
now  going  to  distribute  120,000,” 
Mr.  Lupton  said. 

The  section  was  designed  to 
get  results  for  advertisers 
among  San  Fernando  Valley 
residents  who  don’t  subscribe 
to  paper.  It  is  not  a  shopper, 
Mr.  Lupton  stressed.  Advertis¬ 
ers  are  charged  one  extra  issue 
on  the  rate. 

Classified  Pictorial  has  a 
front  page  of  all  pictures, 
chosen  by  the  classified  depart¬ 
ment.  Emphasis  is  on  a  pleas¬ 
ant  featux-e  of  Valley  living. 
Inside  pages  are  identical  classi¬ 
fied  pages  which  were  published 
on  the  previous  Saturday.  The 
back  page  is  tuined  over  to  the 
circulation  department  for  pro¬ 
motion  material.  Regular  cai’- 
riers  deliver  the  paper. 

“So  far  it  has  done  a  fabulous 
job,”  enthused  Mi\  Lupton. 


Oh  io  Clinic 

Ohio  newspapers  will  have 
their  own  Classified  Clinic, 
Friday  and  Saturday,  Sept.  20- 
21,  at  the  Deshler  Hilton  Hotel 
in  Columbus.  The  Ohio  meeting 
is  the  result  of  a  long  effort  by 
Carl  Sylvester,  C.AM,  Athens 
(Ohio)  Messenger  and  president 
of  the  Ohio  Select  List  Classi¬ 
fied  Group,  to  get  a  Want  Ad 
Idea  potpouril  under  way. 

Officei’s  are:  President,  Rich- 
ai'd  C.  Ti’out,  Middletown  Jour¬ 
nal,  vice  president  Caid  Sylves- 
tei*,  Athens  Messenger;  secre¬ 
tary,  Mrs.  Nellie  M.  Cox, 
Coshocton  T rihrine;  treasurer, 
Clyde  R.  Roberts,  Columbus 
Dispatch;  executive  committee, 
Kenneth  Harrington,  Dapton 
Jounial  Herald;  Arthur  Mochel, 
Columbus  Citizen,  and  Robert 
Wheeler,  Akron  Beacon  Jour¬ 
nal. 


Fluke  or  phenomenon? 

•  Sixty-five  subscribers,  6,000,000  circulation  in  six  months 
of  one-man  syndication  could  be  either.  Or  maybe 
WHY?  has  MERIT. 

•  Discerning  editors  use  it  on  Women's.  Editorial,  Teen-age 
and  Comic  pages.  Smart  business  managers  use  WHY? 
for  classified  promotion,  or  find  advertisers  to  sponsor  it. 

•  WHY?  don't  you  write  for  Score-sheet  of  Subscribers, 
rates,  territory  reservation— or  plain  curiosity — to  WHY? 

The  Feature  with  a  Future  ! 

JOHN  EMERY  ENT.,  INC. 

(Nation's  Newest  and  Smallest  Syndicate) 

20  SIDNEY  PLACE  BROOKLYN  I.  N.  Y. 
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CITIZENSHIP  Council's  first  B.«. 
ver-Belt  Award  was  conferred  m 
the  Canadian  Press.  Receiving  ft. 
citation  from  Gen.  H.  D.  6. 
Crerar  is  John  LaBlanc,  left, 
veteran  Ottawa  reporter  for  CP. 

Iowa  J-Grads 
Have  Ample 
Job  Choice 

Iowa  City,  la. 
School  of  Journalism  officials 
at  the  State  University  of  Iowa 
were  requested  to  recommeni 
journalism  gi'aduates  to  fill 
more  than  400  positions  from 
May  1,  1956,  to  April  30,  195", 
according  to  Murvin  H.  Perr)', 
head  of  placement.  During  the 
same  time  only  62  persons  re¬ 
ceived  bachelor’s  degrees  in 
journalism  from  the  State  Uni¬ 
versity  of  Iowa. 

“This  meant  that  many  grad¬ 
uates  have  had  an  opportunity 
to  choose  from  six  or  more  job 
offers  when  they  have  completed 
their  college  work,”  Mr.  Perry 
said. 

The  greatest  numlxer  of  open¬ 
ings  has  been  for  repoi'ters  and 
news-handling  per.sons  on  daily 
newspapers,  and  for  writing 
persons  in  public  i-elations  jobs- 
There  have  also  been  many 
openings  in  weekly  new.spaper 
xicws  and  advertising,  company 
and  agency  advertising,  i*die 
and  television  news  and  trade 
magazine  writing  and  editing 
This  large  demand  for  jour-  | 
nalism  giaduates  has  caused 
.etaiting  salaries  to  he  raised 
as  much  as  $15  per  week  for 
some  position.s,  Mr.  Perry  said. 

Mr.  Perry  predicted  that  de¬ 
mand  for  persons  with  journal' 
ism  education  will  remain  high 
for  at  least  the  next  five  years, 
because  while  the  demand  h** 
been  increasing,  the  eni'ollment 
in  professional  schools  of  jour' 
nalism  has  declined  since 
1948. 
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COMPLETE  LIST  OF  1956 
HEARST  NEWSPAPERS  PHOTO 
CONTEST  PRIZE-WINNERS 


Working  with  a  k  x  S  Speed  Craphie  mounting  a  65  mm.  Schneider  Super  Angulon  Lens^ 
Bernie  Aumullert  V.  Y.  ilirror,  achieved  depth  of  Held  ranging  from  4  inches  to  infinity!  This 
picture  iras  a  prize-winner  in  the  Annual  Hearst  Sewspajwrs  Photographic  Prize  Competition 
for  1956,  in  the  Kent  State  School  of  Journalism  Photo  Contest,  the  S,Y.  Press  Photographers 
Contest,  the  Motional  Press  Photographers  Association  Competition  and  the  $10,000  Grafiex 
photo  Contest, 

90%  of  HEARST  NEWSPAPERS  PHOTO  CONTEST  WINNERS 

Won  with  4x5  SPEED  GRAPHICS! 

Richard  L.  Sarno,  Director  of  Photography  for  Hearst  Newspapers, 
writes  us  as  follows: 

“Forty-five  of  the  fifty  prize-winning  pictures  in  the  1956  Hearst 
Newspapers  Photographic  Prize  Competition— an  even  90%— were  made 
with  your  ever-reliable  4x5  Speed  Graphic  cameras.  Congratulations  on 
this  overwhelming  preference  for  Speed  Graphics  by  the  Hearst  News¬ 
papers  cameramen.” 

Approximately  300  photographers  on  15  Hearst  Newspapers  from 
coast  to  coast,  and  INP  photographers  throughout  the  world,  com¬ 
peted  in  the  Annual  Hearst  Newspapers  Photographic  Prize  Competition 
for  1956,  Winners  received  more  than  $6000  in  prize  money,  making  it 
the  biggest  cash  award  contest  staged  by  any  newspaper  or  newspaper 
group  in  the  United  States, 

Judges  were:  J.  D.  Gortatowsky,  Chairman  of  the  Board  of  the 
Hearst  Consolidated,  H.  G.  Kern,  General  Manager  of  the  Hearst 
Newspapers,  and  John  R.  Hearst,  Assistant  General  Manager  of  the 
Hearst  Newspapers  and  Mr.  Sarno. 


70th  Anniversary— t8S7-igf7 

ORA-FLEX.® 

A  SUBSIDIARY  OF  GENERAL  PRECISION  EQUIPMENT  CORPORATION 
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l$l  Prize,  $500 — Jack  O’Brien 
Mew  York  Journal- American 
2nd  Prize,  $300 — Felix  Paegel 
Lot  Angeles  Examiner 
3rd  Prize,  $250.00 — James  M.  Kelmartin 
Baltimore  News-Post 
4th  Prize,  $200 — Jesse  Strait 
New  York  Mirror 
5th  Prize,  $150 — Tom  Courtney 
Lot  Angeles  Herald-Express 

Special  $100  Prize-Winners 
Ken  Adams 

San  Francisco  Call-BuUetin 
John  Alexandrowicz 

Pittsburgh  Sun-Telegraph  (i  irifintrt) 

Bill  Allison 

Chicago  American 
Ernest  W.  Anheuser 

Milwaukee  Sentinel  {2  winners) 

Bemie  Aumuller 
Nest  York  Mirror 
Gilbert  Barrera 
Son  Antonio  Light 
Roy  Bash 
Detroit  Times 
Bob  Bryant 

^'oN  Francisco  Examiner 
Tom  Carson 

Seattle  Poel-Intelligeneer 
Emil  Edgren 

San  Francisco  Call-BulUtin 
Mel  Finkelstein 

Nest  York  Journal-Ameriean 
William  Finn 

Nest  yorle  Journal-Ameriean 
Dave  Gershon 
Lot  Angeles  Examiner 
Bob  Gilman 

New  York  Mirror 
Bud  Gray 

Lot  Angeles  Examiner 
John  R.  Hearst,  Jr. 

Neit  York  Mirror 
Stuart  Hertz 

Seattle  Post-Intelligencer 
Fred  Hohenstein 
Baltimore  Neitt*Potl 
Rene  Jarland,  Paris  Bureau 
International  News  Photos,  Inc. 

Frank  Jurkoski 

I nternational  Neirt  Photos,  Inc. 

Bernard  J.  Kolenberg 
Albany  Times-Union 
Bob  Laird 

Neit  York  Journal-Ameriean 
James  Lally 

Baltimore  News-Post 
Bill  Levis 

Pittsburgh  Sun-Telegraph 
Frank  Lyerlo 
Detroit  Times 

Jim  Mahan,  White  House  Bureau 
/nterno/ional  Neirt  Photos,  Inc, 

Frank  Mastro 

International  News  Photos,  Inc. 

Joe  Mostruzzo 
Chicago  American 
Dick  McEviMy 

Neit  York  Mirror 
Larry  Miller 

Lot  Angeles  Examiner 
Al  Monteverde 

Lot  Angeles  Examiner 
Len  Morgan 

Nest  York  Journal-Ameriean 
Arthur  Newman 

Boston  Hecord-American 
Bill  Nichols 

San  Francisco  Call-Bulletin 
Ollie  Noonan 

Boston  Kecord-American 
Cliff  Oliver 

Chicago  American 
James  Phelan 

Boston  Record- American 
Art  Sarno 

Neit  York  Mirror 
Mott  Southard 

San  Proneiteo  Examiner 
Bill  Stahl 
Nest  York  Mirror 
Dick  Thompson 

Boston  Record- American 
Ben  White 

Los  Angeles  Herald-Express  (f  stinnert) 
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CP  Gathers 
Speedy  Report 
On  Election 

Ottawa 

Work  of  perhaps  2,000  news¬ 
papermen  will  contribute  on  the 
night  of  June  10  to  quick  tabu¬ 
lation  by  the  Canadian  Press 
of  about  6,000,000  votes  Can¬ 
adians  will  cast  at  some  41,000 
polling  places  in  the  263  con¬ 
stituencies  at  stake  in  the  Do¬ 
minion  election. 

Virtually  all  of  CP’s  300- 
member  staff  will  tabulate  re¬ 
ports  from  100  member  news¬ 
papers  and  scores  of  string  cor¬ 
respondents. 

Through  the  enterprise  of  CP 
and  its  member  newspapers, 
helped  by  co-operation  of  Chief 
Electoral  Officer  Nelson  Caston- 


guay,  his  263  returning  of¬ 
ficers  and  their  41,000  deputies, 
the  Canadian  public  may  know 
the  outcome  of  the  election  be¬ 
fore  all  polls  close,  at  6  p.m. 

In  1953,  re-election  of  the 
Liberal  Government  was  flashed 
by  CP  while  ballots  were  still 
being  marked  in  three  western 
provinces.  The  flash  was  one 
minute  ahead  of  1949  and  80 
minutes  faster  than  in  1945. 

By  arrangement  of  the  chief 
electoral  officer,  the  41,000  de¬ 
puty  returning  officers  rush 
their  poll  counts  to  returning 
officers— by  phone  or  telegraph 
in  rural  ridings,  by  messenger 
in  urban  ridings. 

CP’s  correspondents  collect 
progressive  reports  from  re¬ 
turning  officers  and  send  them 
by  phone  or  telegraph  to  key 
compiling  centers  across  the 
country.  From  there  they  are 
fed  into  the  leased  wire  net¬ 
work. 


You'd  think  we  had  a  crystal  ball! 

EDITOR  &  PUBLISHER 
1957  MARKET  GUIDE 
ESTIMATES  ARE 

ACCURATE! 

If  you're  using  the  1957  estimates  of 
population,  retail  sales  and  individual 
income  found  in  the  1957  E&P  MARKET 
GUIDE,  you  can  count  on  their  ac¬ 
curacy! 

You're  not  only  getting  data  a  year  or 
more  ahead  of  that  furnished  by  any 
other  publication — but  the  U.S.  Com¬ 
merce  Department's  Survey  of  Current 
E&P's  Ray  Prescott  really  comes  close  to  hitting  their  figures 
on  the  nose.  Take  a  look  at  these  comparisons: 


Census  Dept,  population,  1956 . 169.7  million 

E&P  population  estimate,  1956 . 169.5  million 

E&P  FORECAST  WITHIN  .0012%! 

Census  Dept,  retail  sales,  1956 . $191.5  billion 

E&P  retail  sales  estimate,  1956 . $192.3  billion 

E&P  FORECAST  WITHIN  .0042%! 


Census  Dept,  individual  income,  1956 . $321  billion 

E&P  individual  income  estimate,  1956 . $310  billion 

E&P  FORECAST  WITHIN  3.5%  I 

If  you  need  data  on  population,  retail  sales  or  individual 
income  to  plan  sales  or  advertising,  be  sure  the  data  you 
use  is  current  (only  the  E&P  MARKET  GUIDE  gives  you  1957 
data) — and  accurate.  Use  the  data  in  the 

Editor  &  Publisher  Market  Guide 

1475  BROADWAY,  NEW  YORK  36,  N.  Y. 

1957  Market  Guide  new  available — $6  per  copy. 

1958  Market  Guide  to  be  published  November,  1957. 
Order  your  copy  now. 


Business  shows  that 


3  Youths  Are  Fined 
For  Beating  Publisher 

Paris,  Ill. 

Former  Congressman  Edward 
H.  Jenison,  publisher  of  the 
daily  Paris  Beacon-News,  near¬ 
ly  lost  the  sight  of  one  eye 
when  he  was  severely  beaten 
by  three  teen-agers  who  ad¬ 
mitted  they  were  “hired”  to 
attack  him. 

Police  Magistrate  Grover  Hoff 
fined  the  youths  a  total  of  $100. 
According  to  the  state’s  charge 
Karl  O’Hair,  70,  president  of 
the  school  board,  held  a 
grievance  against  the  publisher. 

Mr.  Jenison  was  attacked  as 
he  entered  his  car  parked  at  the 
rear  of  his  newspaper  office. 


BEFORE 

you  are  accused  of 

LIBEL 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. 


WRITE  fOR  DETAILS  AND  HATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


EDITOR  SC 


Cole  Named 
Medill  Dean 

Evansto.v,  Ill. 

Ira  W.  Cole,  director  of  • 
Pennsylvania  State  University 
School  of  Journalism  this  past 
year  and  previously  assistant 
director  of  the  University  of 
Illinois  journalism  school,  has 
been  named  dean  of  Northwest¬ 
ern  University’s  Medill  School 
of  Journalism. 

He  succeeds  Kenneth  E. 
Olson,  who  will  retire  as  dean 
at  Medill  in  June,  but  will  con¬ 
tinue  on  the  journalism  school 
faculty. 

Prof  Cole  will  assume  his 
new  duties  Sept.  1.  He  served 
as  assistant  director  of  the  Uni¬ 
versity  of  Illinois  .school  of 
journalism  from  1948  to  1956, 
when  he  resigpied  to  go  to  Penn 
State.  He  had  previously  work-  , 
ed  on  the  editorial  staff  of  the 
I  Champaign  (Ill.)  Netvs-Gazette 
in  1942-43  and  1946-47.  | 

He  is  a  native  of  Mattoon, 
Ill.,  and  enrolled  in  the  Univer¬ 
sity  of  Illinois  school  of  Jour¬ 
nalism  in  1940.  He  was  gradu¬ 
ated  with  honors  in  1948  after 
serving  in  the  army.  He  later 
served  as  a  public  information 
officer  with  the  5th  Army  head¬ 
quarters  in  Chicago  and  with 
the  United  Nations  Command 
in  Tokyo  during  the  Korean 
conflict. 

PUBLISHER  for  June  1,  195'  j 
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The  Chief  says  they  both  get  a  cap'T 


The  word  "Teletype”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  printed  communi¬ 
cations  equipment  made  by  the  Teletype 
Corporation.  It  should  always  be  spelled 
with  a  capital  "T.”  If  you  are  unable  to 
use  the  complete  expression,  "Teletype 
printer,”  we’d  appreciate  your  using  the 
word  "teleprinter”  or  "teletypewriter.” 


The  word  "Teletypesetter”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  automatic  control 
equipment  for  typecasting  machines 
made  by  the  Teletypesetter  Corporation. 
So  please  always  spell  "Teletypesetter” 
with  a  capital  "T.”  When  space  is  limited 
or  to  avoid  repetition,  you  may  find  it 
convenient  to  use  the  contraction,"  TTS.” 


4100  Fullerton  Ave.,  Chicago  39,  Illinois 


2752  N.  Clybourn  Ave.,  Chicago  14,  Illinois 


TELETYPE  CORPORATION  1 

Wtstern  FJtctne  Company 

■ 

TELETVPESETTER 

9. 

April  Linage 
Off  6%;  Auto 
Financial  Up 

April  newspaper  linage  in  52 
cities  measured  by  Media  Rec¬ 
ords,  Inc.,  totaled  245,884,36.‘> 
lines  as  against  260,991,862 
lines  for  April  of  ’56 — a  loss  of 
6.0*;;^.  Linage  for  the  year  to 
date  was  off  3.2%,  or  912,484,- 
150  lines  compai'ed  with  942,- 
782,445  lines. 

With  the  exception  of  Auto¬ 
motive,  which  gained  12.1%, 
and  Financial,  up  7.8%,  linage 
was  off  in  all  major  classifica¬ 
tions.  These  losses  were  as  fol¬ 
lows:  Display,  4.9%;  Classi¬ 
fied,  9.2%;  Retail,  4.1%;  De¬ 
partment  Store,  4.7%  and  Gen¬ 
eral,  15.1%. 

City-by-city  figures  follow: 

AKRO.V,  OHIO 

1957  1956 

Beacon  Journal-e  .  2,361,121  2,304.274 

§Beacon  Journal-S  1,014,158  1,136,366 

Grand  Total  .  3,375,279  3,440,640 

SIncludes  PARADE,  63,167  lines. 

ALBANY.  N.  V. 
Knickerbocker- 


APRIL  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PCBLISHER  from  Media  Records  Measurements) 


News-e 
Times  Union-m  . 
•Times  Union-S 


1,396,840 

987,454 

607,051 


1,3.34,221 

901,019 

844,118 


1957 

1956 

%  of 

K&P 

Linage 

Linage 

1956 

Index 

Total  Advertising 

April  . . . 

245,384,363 

260,991,862 

94.0 

103.1 

.March  . . 

249,526,616 

251,255,155 

99.3 

108.0 

Year  to  date  . 

912,484,1.50 

942,782,445 

96.8 

. . 

Display 

.April  . 

186,303,406 

195,915,272 

95.1 

103.2 

March  . 

186,603,404 

187,969,370 

99.3 

106.9 

Year  to  date  . 

682,075,063 

700,288,151 

97.4 

Classified 

.April  . 

59,080,957 

65,076,590 

90.8 

102.6 

.March  . 

62,923,212 

63,285,785 

99.4 

111.2 

Year  to  date  . 

230,409,087 

242,494,294 

95.0 

Retail 

.April  . . . 

130,597,302 

136,139,.568 

95.9 

101.6 

March  . . 

132,014,612 

132,840,359 

99.4 

105.3 

Year  to  date  . 

479,353,402 

489,123,724 

98.0 

Department  Store 

.April  . . . 

49,239,263 

51,667,832 

95.3 

100.3 

March  . 

49,651,405 

46,972,-573 

10.5.7 

106.1 

Year  to  date  . 

176,842,740 

178, .54  7,261 

99.0 

General 

April  . . 

34,802,057 

40,979,732 

S4.9 

99.4 

March  . . . 

36,150,016 

36,150,824 

100.0 

107.1 

A'ear  to  date  . 

127,315,670 

135,573,975 

93.9 

Automotive 

April  . 

16,663,415 

14,863,533 

112.1 

122.1 

.March  . 

14,614,563 

15,494,190 

94.3 

118.7 

A'ear  to  date  . 

58,197,484 

59,738,960 

97.4 

Financial 

April  . . 

4,240,632 

3,932,439 

107.8 

129.1 

March  . 

3,824,213 

3,483,997 

109.8 

120.3 

Year  to  date  . 

17,208,507 

15,851,492 

108.6 

Rooky  Mtn. 

News-m 
•I Rocky  Mtn. 
News-S  . . . . 

Post-e  . 

tPost-S  . 


COLO. 

1957 


T 


DM 


1,4  68,726  1,526,9;) 


413.786 

2,03.5,419 

799,492 


408,9« 

2.132^(4 

956,911 


Grand  Total  4,717.423  .5.024,1U 

•Includes  AMERICAN  WEEKLY 
56,760  lines. 

tincludes  THIS  WEEK.  78,396  Hdh, 
includes  PARADE.  63.167  lines. 
DES  MOINES.  IOWA 

Refrister-m  .  766,865  799,955 

Tribunc-e  . 969,874  1,000,711 

tReijister-S  .  5.59,.560  Tli.lgj 

Grand  Total  2.296.299  2.518,(75 

tincludes  THIS  WEEK.  78.396  lines. 
DETROIT,  MICH. 

Free  Press-m  .  1,502.126  1.541,210 
liFree  Press-S  .  .  .  452,902  590,622 

News-e  . .  2,381,7  2  0  2,676,r9 

tNews-S  .  1,2.33,123  1,613,765 

Times-e  .  1,153,945  1.354,255 

•Times-S  .  425,612  584.681 


Grand  Total  7,149,425 
•Includes  AMERICAN 
46,218  lines. 

tincludes  THIS  WEEK.  78,396  lines. 
SIncludcs  PARADE,  63.167  lines. 
DULfTH,  MINN. 

Herald-e  . 959,963 

News-Tribuno-m  .  622,356 

News-Tribune-S  476,882 


8.360,809 

WEEKLY, 


953,925 

601,418 

562.895 


Grand  Total  .  .  2,991,345  3,079,358 

NOTE:  Times  Union-S 

1957 — 607,051  includes  7,tJ61  lines 
of  part-run  advertisinsr. 
1956—844,118  includes  28,948  lines 
of  part-run  advertisinR. 

•Includes  AMERICAN  WEEKLY. 
46,218  lines. 

ALBUQUERQUE,  N.  M. 

Journal-m  .  1,318.423  1,272.295 

Uournal-S  _  413,642  602,286 

Tribune-e  .  1,325,436  1,258,415 

Grand  Total  ...  3,057.401  3.032,996 

Hncludcs  PARADE,  63,167  lines. 
ANDERSON.  IND'. 

Bulletin-e  .  955.295  964,488 

Herald-m  .  668,732  673,632 

••Herald-S  .  237,900  248,948 


NOTE:  1956  totals  supplied  by  pub¬ 
lishers. 

News-e 

19.57-  1,999,411  includes  30,383  lines 
of  part-run  advertisinsr. 

1956—  2,015,804  includes  51,842  lines 
of  part-run  advertisinc. 
tincludes  THIS  WEEK,  78,396  lines. 
BOSTON,  MASS. 


Grand  Total  1.851,927  1,887,068 
••Includes  FAMILY  WEEKLY,  36,779 
lines. 

ATLANTA,  GA. 


Constitution-m  . . . 

1,592,494 

1,343,836 

Journal-e  . 

2,199,294 

1,941,693 

Journal  & 

Onstitution-S  . . 

901,540 

1,036,178 

Grand  Total  .  .  . 

4,693,328 

4,321,707 

ATLANTIC 

CITY.  N. 

J. 

Press-m  . 

734,928 

744,888 

Press-S  . 

163,710 

202,880 

Grand  Total  . . . 

898,638 

947,768 

BALTIMORE.  MD. 

•American-S  . 

635,347 

776,301 

News-Post-e  . 

1,593,108 

1,594,086 

Sun-m  . 

1,465.2.52 

1,426.512 

Sun-e  . . . 

.  2,428,180 

2.385,244 

tSun-S  . 

.  1,432,740 

1,738,773 

Grand  Total  . . 

.  7,554,627 

7,920.916 

•Includes  AMERICAN  WEEKLY, 

4fi,218  lines. 

tincludes  THIS 

WEEK,  78,306  lines. 

BAYONNE,  N.  J. 

Times-e  . 

422,831 

415,481 

BINGHAMTON,  N.  ' 

Y. 

Press-e  . 

.  1,375,032 

1,268,327 

§Press-S  . 

.  386,203 

356,893 

Sun-m  . 

433,841 

422,863 

Grand  Total 

2,195,076 

2,048,083 

1957 

1956 

American-e  ..... 

814,360 

808,909 

Record-m  . . . 

867.660 

891,271 

•Advertiser-S  .  . 

345,203 

430,333 

Globe-e  . 

1,698,693 

1.540,804 

Globe-m  . . 

1,377,980 

1.209,302 

Globc-S  . 

1,202,889 

1.4.56,975 

Herald-m  . 

1,441,522 

1,368,200 

tHei-ald-S  . 

1,231,621 

1,468.180 

Traveler-e  . 

1,987,094 

1.831.258 

Post-m  (note)  ... 

671,434 

Posl-S  (note)  .  . 

469,502 

(SrHiid  Tolal 

10,967.022 

12.146,168 

NOTE:  Boston  Post  ceased  publishing 

October  5,  1956, 

•Includes  AMERICAN  WEEKLY, 

46,218  lines. 

tincludes  THIS 

WEEK,  78,396  lines. 

BUFFALO.  N.  Y. 

Courier  Express-m 

1.180.267 

1.002.7.53 

•Courier  Express-S 

1,074,611 

1.281,202 

Evening  News-e  . 

2,472,281 

2,543.794 

Grand  Total 

4,727,1.59 

4.827,749 

•Includes  AMERICAN 

WEEKLY, 

46,218  lines. 

CAMDEN.  N.  J. 

C-ourier-Post-^e  . 

1,143.432 

1,181,184 

of  part-run  advertisinR. 

306,492  includes  196,807  iines 
of  part-run  advertisinR. 

1956—3.128,772  includes  694.298  lines 
of  part-run  advertisinR. 

2,130,436  includes  1,127,213  lines 
of  part-run  advertisinR. 

415,172  includes  244,936  lines 
of  part-run  advertisinR. 

•Includes  AMERICAN  WEEKLY. 

46,218  lines. 

tincludes  THIS  WEEK.  78,396  lines. 

lincludes  PARADE.  63,167  lines. 

CINCINNATI,  OHIO 

1957  1956 

Enquirer-m  .  2,148,080  1,925,339 

•tEnquirer-S  .  1,369,469  1,747,818 

Post-e  .  1,595,017  1,632.499 

Times-Star-e  .  1,475,035  1,494,415 


Grand  Total  ..  6,687,691  6,800,071 
•Includes  AMERICAN  WEEKLY. 
46,218  lines. 

tincludes  THIS  WEEK.  78.396  lines. 
CLEVELAND.  OHIO 
Plain  Dealer-m  2.236,128  2.235,678 

•tPlain  Dealer-S  .  1,795,205  2.387,428 

News-e  . 938.541  998,453 

Press-e  .  2,654,972  2,915,293 


Grand  Total  2.059,201  2,124,23i 

ELMIRA.  N.  Y, 

Advertiser-m  .  417,245  421,894 

Star  Gazette-e  .  .  967,2  1  0  921,811 

••Telegram-S  ...  307,415  277,485 

Grand  Total  1,691,87  0  1,621,182 

••Includes  FAMILY  WEEKLY,  34,- 
779  lines. 

EL  PASO.  TEXAS 

Times-m  . 1,228.880  1,311,10! 

STimes-S  .  440,3.30  754.205 

Herald-Post-e  _  1,356,937  1,606,471 

Grand  Total  ..  3.026.147  3,671,778 

^Includes  PARADE,  63,167  lines. 
ERIE.  PA. 

News-m  . 1,137,655  1,432,045 

Timesse  . 1.252,516 

STimes-News-S  .  .  .  484,476  540,0i8 

Times-S  . . .  833,674 

Dispatch-e  .  526,603 

Dispatch-S  .  . 

Grand  Total  .  2.8  7  4.64  7  3,333,410 

NOTE: 

Dispatch  ceased  publication  January 
6.  1957. 

News  Morning  started  publication 
January  7,  1957. 

SIncludes  PARADE.  63,167  lines. 
FOND  DU  LAC,  WIS. 
Commonwealth 

Reporter-e  .  750,6.36  761.789 

FORT  WAYNE.  IND. 
Journal  Gazette-m  1,224,135  l.®20.i46 
^Journal  Gazette-S  576,940  675,504 

News  Sentinel-e  ..  1,867,600  1,974,099 


CHARLESTON,  W.  VA. 

Gazette-m  ..  .  1,152,210  1,119,264 

Gazette-S  .  391,699  460,2.52 

Mail-e  .  986.471  908,892 

5Mail-S  .  334.764  417,654 

Grand  Total  ..  2,865.144  2.906,062 

Mncludos  PARADE.  63.167  lines. 

CHARLOTTE.  N.  C. 

News-e  . 1,099,712  1.078,706 

Observer-m  .  1,422,79.3  1,325,074 

tOhserver-S  .  589,749  710,8.53 

Grand  Total  .  3.112.254  3,114.633 

tincludes  THIS  WEEK.  78.396  lines. 
CHICAGO.  ILL. 


Grand  Total  ...  7.624,846 
•Includes  AMERICAN 
46,218  lines, 
tincludes  THIS  WEEK,  78.396  lines. 

COLUMBUS.  OHIO 

Dispatch-e  .  1.989.92.3 

Dis3>atch-S  .  1,089,928 

Citizen-e  .  777,302 

5Citizen-S  . 325,938 

Ohio  State 

Journal-m  .  758,600 

Star-w  .  68.521 


8,.536,852 

WEEKLY, 


1,928.933 
1. .36 1.0.58 
783,517 
440,044 


Grand  Total  . .  3.668.675  3.970,349 

SIncludes  PARADE.  6.3.167  lines. 
FORT  WORTH.  TEXAS 
Star-TeleRram-m  893,840  ?n,Ml 

Star-TeleRram-e  .  1,783,977 
S^ar-Telegram-S  .  703.170  911.w 

Press-e  .  477,898  .■'94.589 

Press-S  .  132,2  1  4  237,611 


769,696 

68,134 


Grand  Total  3.991.099  4,443,708 

SIncludes  PARADE,  63,167  lines. 
PRESNO,  CALIF. 

Bee-e  .  1.394.742  1.3,7,184 

Bee-S  .  514,987  56i.S,3 


Grand  Total  ..  6,000,212  5,351,382 
lincludcs  PARADE,  6.3.167  lines. 
DALLAS.  TEXAS 


New.s-m 
tNews-S  ...... 

Times  Herald-e 
•Times  Herald-S 


2,027.423 

672.148 

2,238,831 

676,124 


2.121,225 

972.616 

2,416.608 

938,560 


Grand  Total  1.909,729  1.944,561 
GARY,  IND. 

Post-Tribune-e  .  1.4  3  5.6  1  5  1,485,^ 
Post-Tribune-S  ...  309.374  292,980 


§lncludcs  PARADE.  63,167  lines. 
BIRMINGHAM.  ALA. 
Post-Herald  m  ....  1,400,624  1.582,480 

News-e  .  1,999,411  2.015,804 

tNews-S  .  847,646  1,086,208 


Tribune-m 

Tribune-S  . 

tDaily  News-e 
American-e  . 
•American-S 
Sun-Times-m  . 
§Sun-Times-S 


3.079,752 
1,. 566.407 
1,946,062 
853,660 
306,492 
1,283,720 
556,141 


3.128,772 

2.130,436 

1,999,135 

914.269 

416,172 

1,335,927 

635,948 


Grand  Total  5,614.526  6,448,809 

•Includes  AMERICAN  WEEKLY, 
46,218  lines. 

tincludes  THIS  WEEK,  78,396  lines. 
DAYTON.  OHIO 
Journal-Herald-m  1.681.164 

News-e  . 1,851,198 

News-S  .  550,522 


9,592,234  10.559,659 


Grand  Total 


4,247,681  4,684,492 


Grand  Total 
NOTE: 

1957-3,079,752  includes  660,488  lines 
of  part-iun  advertising. 
1,566,407  includes  813,023  lines 


Grand  Total  . .  .  4,082,884  5,029,445 
NOTE: 

Because  of  strike  the  following 
newspapers  did  not  publish:  Jour¬ 
nal 

Herald  April  12  &  13,  News  11-14 
Inc. 


Grand  Total  1.744.989  1,778.6*0 

GLENS  FALLS,  N.  Y. 
Post-Star  —  ^ 

I  See  Note)  ....  771.684  688,w 

NOTE: 

Post-Star  Morning  sold  in  combine 
lion  with  Times  Evening. 
Linage  of  one  edition,  Post-Si* 
Morning,  only  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e  .  . 2.180.393  2,219.I»6 

HAMMOND',  IND. 

Times-e  .  1.288.037 

Times-S  .  438.130 


1.219.9M 

493,581 


Grand  Total  ,  1.726,167  1.713.492 

(Continued  on  page  46) 
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Her  $70  mink  coat 
guarded  by  sparkling  steel  wire 


Someday  the  coat  worn  by  this  little 
mink  will  have  a  market  price  of  about 
$70.  In  exclusive  fur  circles  she  is 
known  as  cerulean  mink,  and  her  pelt, 
along  with  some  65  others,  will  be  used 
in  a  full-length  coat  tagged  at  perhaps 
$10,000. 

But  mink  fur  is  something  like  a 
diamond— if  it  is  anything  less  than 
near-perfect  its  price  plummets.  In  faa, 
one  of  these  light-colored  pelts  will  lose 
half  its  value  if  it  happens  to  show  the 
slightest  trace  of  rust  stain  from  the  wire 
pen.  This  down-grading  of  the  fur, 


along  with  the  rusting  of  the  wire  pens, 
means  a  substantial  loss  to  the  mink 
ranchers. 

Some  years  ago  research  showed  that 
the  key  to  this  loss  was  the  coating  on 
the  steel  wire  used  in  the  pens.  Ordinary 
hot-dip  galvanized  coating  did  not  hold 
up  under  the  abrasive  wear  of  the  ani¬ 
mals’  feet,  and  the  harsh  corrosion 
caused  by  their  body  acid. 

Then,  in  1952,  an  enterprising  manu¬ 
facturer  of  animal  pens  tried  steel  wire 
with  an  unusually  heavy  zinc  coating 
that  had  been  applied  by  the  electrolytic 


process.  That  did  it.  This  wire  remained 
free  of  rust,  lasting  several  times  as 
long  as  ordinary  galvanized  wire.  As  a 
result,  fur  ranchers  around  the  country 
can  now  look  forward  to  higher  profits, 
and  merchants  from  Fifth  Avenue  to 
Wilshire  Boulevard,  can  stock  more 
coats  of  flawless  quality. 

Bethlehem  makes  the  Bethanized 
wire  used  in  these  mink  pens.  It  is  one 
of  several  hundred  different  forms  of 
steel  this  company  furnishes  other 
manufacturers  who  in  turn  supply  their 
products  to  almost  every  industry. 


BETHLEHEM  STEEL 


3ETHL|EHEm 


STEEL 
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HARRISBURG,  PA. 

1957  1956 

Patriot-m  .  1,366.906  1,468,628 

§Patriot-News-S  .  .  366,816  442,795 

Grand  Total  . .  .  1,732,721  1,911,323 

NOTE: 

Evening  News  carries  same  amount 
of  advertising  as  Morning  Patriot, 
includes  PARADE.  63,167  lines. 
HARTFORD,  CONN. 
Courant-m  1,034,984  951,976 

§Courant-S  .  846,660  956,299 

Times-e  .  2.288.287  2.211,030 


Grand  Total  4.169.821  4,119,305 

^Includes  PARADE,  63.167  lines. 

HOUSTON,  TEXAS 

Chronicle-e  .  2,656,480  2,677.833 

*Chronicle-S  .  989,023  1,414,095 

Post-m  .  1,975,666  1.899,258 

tPost-S  . 679,567  915,623 

Press-e  .  872,816  848,738 


Grand  Total  . .  .  7,073,630  7,656,647 
Chronicle-e  NOTE: 

2,656,480  lines  includes  110,483 
lines  of  part-run  advertising. 
(Last  Year)  2,677,833  lines  in¬ 
cludes  122,661  lines  of  part-run 
.advertising. 

♦Includes  AMERICAN  WEEKLY, 

46,218  lines. 

■^Includes  THIS  WEEK,  78,396  lines. 

INDIANAPOLIS,  IND. 

News-e  .  1,929,200  1,948.477 

Star-m  .  1,778,691  1,804.276 

tStar-S  .  1.021,400  1,165,164 

Times-e  .  1.045.106  1,070,901 

ITimes-S  .  333,471  467,046 


Grand  Total  6,107,768  6.455,863 
+Includes  THIS  MTIEK.  78.396  lines. 
^Includes  P.\RADE.  63,167  lines. 
JACKSONVILLE.  FLA. 

Times  Union-m  .  .  1.855,773  1,746.070 

tTimes  Union-S  .  658,474  802,020 


Grand  Total  2.514.247  2.648,090 

tincludes  THIS  WEEK.  78,396  lines. 
JACKSON,  MISS. 

Clarion  Ledger-m  745,081  761.236 

SClarion  Ledger 

News-S  .  272.808  335.622 

Daily  News-e  ....  628.260  660,124 

State  Times-e  _  500,911  555,794 

State  Times-S  ...  185.746  238,864 

Grand  Total  .  .  2,332.796  2.651.640 

includes  PARADE.  63.167  lines. 
JERSEY  CITY,  N.  J. 

Jersey  Joumal-e  .  1,067,532  1,121,864 
NOTE:  Jersey  Journal-e 
T.  Y.  1,057,632  lines  includes  162,713 
lines  of  part-run  advertising. 

L.  Y.  1,121,864  lines  includes  181,661 
lines  of  part-run  advertising. 
KANSAS  CITY.  MO. 

Star-e  .  1.675.638  1,714.366 

.Star-S  . 884,841  1.229,290 

Times-m  .  1.738.899  1.684,298 


Grand  Total  4.299,378  4.627,954 

KNOXVILLE,  TENN. 

Joumal-m  .  590,089  691,604 

•Journal-S  -  368,669  474,350 

News-Sentinel-e  . .  996.381  989,364 

§News-Sentinel-S  437,385  518,864 

Grand  Total  2.392.424  2.574,182 

•Includes  AMERICAN  WEEKLY. 

46.218  lines. 

SIncludes  PARADE,  63,167  lines. 
LAWRENCE,  MASS. 

Tribune  (See  Note)  1,028,231  934,694 

NOTE : 

Tribune  Evening  and  Eagle  Morning 
are  sold  only  in  combination. 
Linage  of  one  edition.  Tribune  Eve¬ 
ning  only  is  shown. 

LITTLE  ROCK.  ARK. 
Arkansas 

Gazette-m  .  1.087,166  1,028.438 

5  Arkansas 

Gazette-S  .  398,623  626.891 

Grand  Total  1.485.789  1,665,329 

^Includes  PARADE.  63,167  lines. 
LONG  BEACH.  CALIF. 
Independent-m  ...  1,825.767  1,808,116 
SI  ndependent/Press- 

Telegram-S  _  718.290  825,668 

Press-Telegram-e  .  1.899,172  1.894,417 


Grand  Total 


4,443.229  4,528,201 


NOTE: 

Independent-m  1,825,767  lines  in¬ 
cludes  235,295  lines  part-run  ad¬ 
vertising. 

(Last  Year)  1,808,116  lines  includes 

185.317  lines  part-run  advertising. 

I ndependent/ Press-Telegram-S  718.290 

lines  includes  16,289  lines  part-run 
advertising. 

Press-Telegram-e  1,899,172  lines  in¬ 
cludes  235,295  lines  part-run  ad¬ 
vertising. 

(Last  Year)  1,894.417  lines  includes 

186.317  lines  part-run  advertising. 
SIncludes  PARADE,  63,167  lines. 

LONG  ISLAND,  N.  Y. 

1957  1956 

Newsday-SufTolk-e  1.990,347  1,763.366 

Newsday-Nassau-e  2,315,287  2,028,986 

Grand  Total  4.305.634  3.792,352 
LOS  ANGELES,  CALIF. 

Examiner-m  .  1,871,163  1,864,600 

•Ex,aminer-S  .  1,043,044  1.229,116 

Times-m  . .  3,401,353  3,242,464 

tTimes-S  .  2,337.435  2.625,386 

Herald-Express-e  .  1,304,584  1,349,331 

Mirror-News-e  . . .  1,634.381  1.458,382 

Grand  Total  . .  11,491.960  11,769.279 
NOTE ; 

Times-S  2,337,435  lines  includes 
562,939  lines  part-run  advertising. 
(Last  Year)  2,625,386  lines  includes 
623,089  lines  part-run  advertising. 
Mirror-News-c  1,634,381  lines  in¬ 
cludes  206,509  lines  part-run  ad¬ 
vertising. 

(Last  Year)  1,458,382  lines  includes 
66.120  lines  part-run  advertising. 
♦Includes  AMERICAN  WEEKLY, 
66,760  lines.  _ 

tincludes  TIHS  WEEK.  78.396  lines. 
LOUISVILLE,  KY. 

Courier  Joumal-m  1,353,180  1,<73,861 
Courier  Journal-S  971,746  1,195,027 
Times-e  .  1,638.633  1,736,021 

Grand  Total  3.963,659  4,403,909 
LOWELL.  MASS. 

Sun-e  .  719,058  693.831 

♦♦Sun-S  .  272,740  280,828 

Grand  Total  ...  991.798  974,669 

♦♦Includes  FAMILY  WEEKLY. 
36,779  lines. 

LYNN,  MASS. 

Item-e  .  711,190  654,579 

Telegram  News-e  .  499,421  445,464 

Telegram  News-S  156,695  153,065 

Grand  Total  ...  1,367,206  1,253,108 
MEMPHIS,  TENN. 
Commercial 

Api)eal-m  .  1,996,671  2.066,827 

tCommercial 

Appeal-S  .  801,121  1,004,179 

Press-Scimitar-e  .  1,202,380  1,240,425 

Grand  Total  4,000,072  4,311,431 
tincludes  THIS  WEEK.  78,396  lines. 
MERIDEN.  CONN. 

Record  Journal 

tSee  Note)  .  821,282  808,590 

NOTE: 

Record  Morning  and  Journal  Evening 
are  sold  only  in  combination. 
Linage  of  one  edition.  Record 
Morning  only  is  shown. 

MIAMI,  FLA. 

Herald-m  .  3,366,598  3,246,841 

♦Herald-S  .  1,336,672  1,646,663 

News-e  .  1,476,981  1.461,146 

tNews-S  .  619,632  629,294 

Grand  Total  . .  .  6,799,883  6,973.934 
NOTE : 

Herald-m  1957 — 3,366,598  includes 
66,471  lines  of  part-run  advertising. 
1966—3,246,841  includes  65,187  lines 
of  part-run  advertising. 

Herald-S  1957—1,336,672  includes 

164,549  lines  of  part-run  advertis¬ 
ing. 

1956 — 1,646,653  includes  227,217  lines 
of  part-run  advertising. 

♦Includes  AMERICAN  WEEKLY. 

46,218  lines. 

lincludes  THIS  WEEK,  78.396  lines. 
MILWAUKEE.  WIS. 

Sentinel-m  _  1,326,349  1,266,367 

♦Sentinel-S  319,358  442,196 

Journal-e  .  3,182,146  3.305,925 

tJournai-S  .  1,566.135  1,948,810 

Grand  Total  6,393,988  6.963,298 

♦Includes  AMERICAN  WEEKLY, 

46,218  lines. 

lincludcs  THIS  WEEK,  78,396  lines. 
MINNEAPOLIS.  MINN. 

Tribune-m  .  1,549,859  1,490,312 

Star-e  .  2.261,044  2,272,829 

tTribune-S  .  1,129,771  1.404,958 

Grand  Total  4,930,674  6,168,099 

{(Includes  THIS  WEEK.  78,396  lines. 


MODFSTO,  CALIF. 

1957  1956 

Bee-e  .  912.963  906,663 

MONTREAL,  CANADA 

tStar-e  .  2,725,926  2,702,866 

Gazette-m  .  1,654,049  1,473,079 

La  Press-e  .  2.685,303  2,748,638 

La  Patrie-e  .  156,416  163,257 

La  Patrie-S  .  244,190  293.344 


Grand  Total  . . . 

7,365,883 

7.381,183 

tincludes  WEEKEND  MAGAZINE. 

120,949  lines. 

MUNCIE,  IND. 

868,282 

796,620 

284,921 

866.290 

839,894 

♦♦Star-S  . 

324,464 

Grand  Total 

1.948,823 

2,030,648 

♦♦Includes  FAMILY  WEEKLY, 

36,779  lines. 

NASHVILLE.  TENN. 

Banner-e  . 

1,415,042 

1.385,078 

Tennessean-m  . .  .  . 

1,386,667 

1,366.880 

Tennessean-S  .  .  .  . 

704,842 

812,(>91 

Grand  Total 

3,506,541 

3,563,649 

NEW  HAVEN.  CONN, 

Journal  Courier-m 

397,975 

423.969 

Register-e  . 

1,598,582 

1,589,602 

♦♦Register-S  . 

575,898 

620,925 

Grand  Total 

2,572,455 

2.634,496 

♦♦Includes  FAMILY  WEEKLY, 

36,779  lines. 

NEW  LONDON,  CONN. 

D.ay-e  . 

948,727 

887,182 

NEW  ORLEANS.  LA 

Times-Picayune-m 
tTimes-Picayune  & 

2,629.840 

2,415,442 

922,291 

990,740 

1,126,799 

1,033,013 

Item-e  . 

♦Item-S  . 

336,870 

488,820 

States-e  . 

1,191,405 

1^31,218 

Grand  Total  . 

6,071,146 

6,294.292 

•Includes  AMERICAN  WEEKLY, 

46,218  lines. 

tincludes  THIS 

WEEK.  78,396  lines. 

NEWPORT 

NEWS.  VA. 

.  1,051,645 
321,929 
.  1,101.683 

Times-Herald-e  . . . 

Grand  Total 

2.475,257 

{Includes  PARADE,  63,167 

lines. 

NEW  YORK.  N.  Y. 

Times-m  . 

Times-S  . 

Herald  Tribune-m 
t  Herald  Tribune-S 

2,120,848 

2,421,520 

1,031,613 

867,726 

810,621 

356,667 

2,038,669 

3,063,398 

1,041,930 

1,146,028 

871.069 

414,775 

Mirror-S  . 

#News-m  . 

1,617,245 

1,619,167 

ttNews-S  . 

Journal 

1,428,109 

1,804,063 

Ainerican-e 

^Journal 

1,076,361 

1,023,759 

American-S 

385,586 

538,959 

Post-e  . 

1,166,589 

1,221,624 

Post-S  . 

World  Telegram 

89,108 

118,455 

&  Sun-e  . 

1,247,440 

1.283.886 

Grand  ToUl  .  14,609,433  16,185,772 

NOTE:  Mirror-ra 

This  Year  810,621  lines  includes 

190,272  lines  of  part-run  adver¬ 
tising. 

Last  Year  871,6^9  lines  includes 

182,435  lines  of  part-run  adver¬ 
tising. 

Mirror-S 

This  Year  356.667  lines  includes 

125,808  lines  of  part-run  advertis¬ 
ing. 

Last  Year  414,776  lines  includes 

138.792  lines  of  part-run  advertis¬ 
ing. 

News-m 

This  Year  1.617,245  lines  includes 

777.235  lines  of  part-run  advert!*. 
ing. 

Last  Year  1,619.157  lines  Includes 
749.341  lines  of  part-run  advertis¬ 
ing. 

News-S 

This  Year  1,428,109  lines  includes 

1.010,707  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1.804,063  lines  includ»s 
1.313.811  lines  of  part-run  advertis¬ 
ing. 

Journal- Ameriean-e 

This  Year  1.076,361  lines  includes 
123,031  lines  of  part-run  advertis¬ 
ing. 

Ij»st  Year  1,023.769  lines  includes 

131.779  lines  of  part-run  advertis¬ 
ing. 

Journal- American-S 

This  Year  385.586  lines  includes 

50.200  lines  of  part-run  advertis¬ 
ing. 

Last  Year  538,959  lines  includes 

75,989  lines  of  part-mn  advertis¬ 
ing. 


World  Tel.  Sun-e 
This  Year  1,247,440  lines  incig^ 
261,984  lines  of  part-run  adveit^ 
ing. 

Last  Year  1,283,886  lines  inclote 
225,961  lines  of  part-run  adverts 
ing. 

tincludes  AMERICAN  WEEKLY. 
46,218  lines. 

lincludes  THIS  WEEK.  78.396  lino. 
^Includes  SPUT-RUN,  230.523  liim. 
in  (M)  and  136,035  lines  in  (S). 
NEW  YORK,  (QUEENS),  N.  Y. 

1957  ItSI 

Long  Island 

Press-e  .  1,609,265  l,524Jtl 

I  Long  Island 

Press-S  .  618,035  638,871 

Grand  Total  ...  2,127,300  2.163,»7I 
SIncludes  PARADE,  63.167  lines. 
NIAGARA  FALLS.  N.  Y, 

Gazette-e  .  1.419,690  1.349,l« 

NORFOLK.  VA. 
Ledger-Dispatch  & 

Portsmouth  Star-e  1,986,417  2,005,044 
Virginian-Pilot-m  1,923,655  1,841,IH 
t  Virginian-Pilot  & 

Portsmouth  Star-S  828,394  1,027,814 

Grand  Total  ...  4.738,4  6  6  4.874,171 
NOTE: 

Ledger-Dispatch  &  Portsmouth-SUM 
1967—1,986,417  includes  472.738  Hm 
of  part- run  advertising. 

1956— 2,006,054  includes-  553,374  lisa 
of  part- run  advertising. 

Virginian-Pilot-m 

1957— 1,923,656  includes  194,703  liMl 
of  part-run  advertising. 

1956—1.841.929  includes  160.221  lisa 
of  part-run  advertising. 
Virginian-Pilot  &  Portsmouth  Stir4 
19.i;7_828.394  includes  212.106  lisa 
of  part-run  advertising. 
195R_1,027.896  includes  260,954  liaa 
of  part-run  advertising.  j 

tincludes-  THIS  WEEK,  78.396  lina. 
OAKLAND’.  CALIF. 

Tribune-e  .  1.763.237  1.75W  I 

§Tribune-S  .  7  34,63  8  888,141 

Grand  Total  ...  2.4  87.87  5  2.648JII  j 
lincludes  PARADE,  76,374  lines,  | 
OKLAHOMA  CITY,  OKLA. 
Oklahoman-m  ....  1,04  0,3  3  0  950,174 

Okiahoman-S  .  469,811  i89,4fl  I 

Times-e  .  1,171.839  1,063,114 

Grand  Total  .  .  2.681,980  2,76!Jlt 

NOTE:  ,  ^ 

Times  1,171.839  lines  includes  135,ia 
lines  part-run  advertising. 

(Last  Year)  1.063.128  lines  Infl"* 
96,846  lines  part-run  advertiuaf- 
OMAHA.  NEBR. 
World-Herald 

(See  Note)  ...  1.349.641  l.S47,M 

World-Herald-S  775,297  9H.W 

Grand  Total  .  2.124.93  8  2.320JI4 

NOTE:  a- 

World-Herald  sold  in  combinst* 
Morning  and  Evening,  linW  " 
only  one  edition,  EVENING,  ■ 
shown. 

PASADENA.  CALIF. 
SUr-News-e  ...  1.267.058  1.120J1I 

lIndependent-Star  toim 

News-S  .  482.890  6M.W 

Independent-m  .  1.160.309  1. 0^.444 

Grand  Total  2.910.257  2.653.944 

{Includes  PARADE,  63,167  lines* 
PAWTUCKET.  R. 

Times-e  .  1.013.309  1.008.(l«' 

PEORIA.  ILL. 

Journal  Star  „  ,  ui 

(See  Note)  1.306.533  l.Si3.9«l 

IJournal  Star-S  .  491,48  8  595^ 

Grand  Total  .  1,798.021  1.969.S:» 

NOTE: 

Journal  Star  Morning  and  Jouw 
Star  Evening  sold  in  combmsti^; 
Linage  of  only  one  edition — Joum 
sitar  Evening — is  shown. 
{Includes  PARADE.  63.167  lines. 
PHILADELPHIA,  PA. 

Biilletin-e  .  2,202.170  2.3a6j^ 

♦tBulletin-S  .  592.841 

Inquirer-m  1.864.3-20  l.fOl.W 

Inquirer-S  .  1,363.814  1.872.2^ 

News-e  .  604,7  4  7  534.^ 

Grand  Total  ...  6.627.892  7.228,07? 
NOTE:  . 

Inquirer-m  1957—1.864.320  incli^ 
46,946  lines  of  part-run  advert^'f'- 
♦Includes  AMERICAN  WEEKh*' 
46,218  line*. 

tincludes  THIS  WEEK.  78.396  Iiii«^ 
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Hunger. . . 

.  .  .  not  of  the  body,  but  of  the  mind.  A  hunger  for  news, 
for  information,  for  opinions  ...  a  hunger  shared  by  teem¬ 
ing  millions  in  many  nations  ...  a  hunger  that  can  be 
satisfied  by  newspapers. 

The  long  term  market  for  newsprint  must  be  evaluated 
in  the  light  of  growing  industrialization  of  hitherto  under¬ 
developed  nations  and  the  vast  cultural  improvements 
currently  taking  plac'e  among  two-fifths  of  the  world  popu¬ 
lation  who  cannot  now  read  or  write  any  language. 


•HE  UOWAIER  CORPORATION  OF  NORTH  AMERICA  LIMITED 

A//7/i  at:  Corner  Brook,  NewfouiullanJ  •  Liverpool,  Nova  Scotia  •  Calhoun,  lennessee 


To  keep  pace  with  demand,  the  Bowater  Organization  is 
constantly  enlarging  and  developing  its  production  facilities 
in  North  America,  Britain  and  Europe.  The  third  new 
paper-making  machine  at  the  Calhoun,  Tennessee  mills  is 
in  operation,  and  a  fourth  is  under  construction.  Ground 
has  been  broken  for  a  Bowater  pulp  mill  at  Catawba,  South 
Carolina.  Six  new  ships  are  being  built  for  the  Bowater 
Steamship  Company  .  .  .  This  is  the  way  Bowaters  plan  to 
feed  the  world’s  hunger  for  news. 


MONTREAL 


A  MEMBER  OF  THE  BOWATER  ORGANIZATION 


April  Linage 

{Continued  from  puge  4r)) 


PHOKXIX,  ARIZ. 

1»37 


•Includes  AMERICAN  WEEKLY. 
4G,218  lines. 

ST.  PETERSBURG.  FLA. 

1937  1936 

Indei>endent-e  ....  969.920  842, .340 

Times-m  .  2,151.320  1,815.900 

5Tinies-S  .  785,102  904.308 


Republic-m 
tRepublic-S 
(lazette-e  . 


2,153.151 

702,544 

2.180,128 


1936 

1.862.528 

734,894 

1.862,lj2S 


Grand  Total 


3,906.342  3.562.748 


^Includes  PARADE,  63,167  lines. 
SAN  ANTONIO,  TEXAS 


Grand  Total  5.035.823  4.459.950 

tliuludes  THL^  WEEK.  78.396  lines. 
PITTSBURGH,  PA. 


Post  Gazette-m 
l*ress-e 

tl’ress-S  .  .  .  . 
Sun  Teleirraph-e 
•Sun  Telegrapli-S 


1,188,538 

1.878,433 

999,522 

949,919 

469,501 


1,171.742 

1,881.037 

1.226,338 

912,359 

660,671 


E.Kpress-m 

tE-xpress'- 

News-e 

Linlit-e 

•Li^ht-S 


1,497,134 

634,096 

1,672,129 

1,637.206 

622,485 


1,385,850 

811,390 

1,566.218 

1,610,536 

792,893 


Tribune-m  .  . 

•Tribune-S  ... 

••Times-e  . 

Grand  Total  .  3,211,151 
•Includes  AMERICAN 
46,218  lines. 

••Includes  FAMILY  WEEKLY,  36 
lines. 

TOLEDO,  OHIO 

Times-m  _  1,052,782 

Blade-e  1,961,651 

Blade-S  .  960,427 


1,136,203 

1.934.997 

1,188,256 


NOTE:  The  Journal  Morning  and  Stn- 
tinel  Evening  are  sold  in  combins- 
tion.  Linage  of  only  one  edition, 
Journal  Morning,  is  shown. 
WORCESTER,  MASS. 

1957  1954 

Telegram-S  .  _  592,856  734,138 

Telegram-m  917,972  969,l)4i' 

Gazette-e  1,3  1  4,34  5  1,282,711 

Grand  Total  2.825,173  2.985.8K 
YAKIMA.  WASH. 

Republic  I  See  Note)  926,183  854441 

JHerald-S  .  288,424  272.711 


Grand  Total 


3,974,860  4,259,456 


Grand  Total  6,063,050  6,166,887 

•Includes  AMERICAN  WEEKLY, 
46,218  lines. 

tincludes  THIS  WEEK.  78,396  lines. 


TORONTO,  CANADA 


Grand  Total 
•Includes  AMERICAN 
46,218  lines, 
tincludes  THIS  WEEK,  78,3!6  lines. 
PORTLAND,  ORE. 
Oregonian-m  1,778,909 

•Oregonian-S  883,639 

Journal-e  .  1,369,756 

tJournal-S  .  443,047 


5,485.913  5,852,147 
WEEKLY. 


1,609,744 

935,758 

1,304,824 

584,585 


Grand  Total  ..  4,475,351  4,434,911 

•Includes  AMERUAN  WEEKLY. 
55,910  lines. 

tincludes  THIS  WEEK,  78,396  lines. 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  918,757  884,776 

••New  Yorker-S  301,129  322,746 

Grand  Total  1,219,886  1,207.522 

••Includes  I'AMILY  WEEKLY, 
36,779  lines. 


Union-m 

SUnion-S 

Tribune-e 


SAN  DIEGO.  CALIF. 


Globe  &  Mail-m 
Telegram-e 
3Teiegram-S 

Star-e  . 

Star-w  . 


1,564,151 
2,292,108 
321,194 
2.5!>5.949 
9,, 876 


1,692,612 

2,652,438 


3,035,464 

109,334 


Grand  Total  .  1,2  14,607  1.127.MI 

NOTE:  Republic  Evening  and  Her^ 
Morning  sold  in  combination;  lin. 
age  of  one  edition  only,  Eveniii. 
is  shown. 

Sliicludes  PARADE.  62,317  lines. 
YOUNGSTOWN.  OHIO 
Vindicator 


Grand  Total 


4,.383.325  4,282,341 


^Includes  PARADE,  63,167  lines. 


SAN  FRANCISCO,  CALIF. 


Chronicle-m 

ttihronicle-S 

E.\aminer-m 

•E.\aminer-S 

Uall-Bulletin-e 

News-e  . 


1,130,086 

594,939 

1,894,578 

897,022 

793,722 

813,740 


1,214,730 

656,103 

1,755,495 

1,189,267 

767,732 

823,576 


Grand  Total  6.871,277  7,489,848 

tincludes  WEEKEND  MAGAZINE. 
120,949  lines. 

Telegram-e  1957  2.292,108  includes 

115,096  lines  of  part-run  advertis¬ 
ing. 

TRENTON,  N.  J. 

Evening  Times-e  1,168,169  1,255,318 

••Times 

Advertiser-S  ...  342,931  433,677 

Trentoni:tn-m  .  .  .  726,998  843,254 


Telcgram-e 
S  Vindicator 
Telegram-S 

Grand  Total 


1,618,035  l,l)43.4» 
882,985  1.045,(2» 


2.501.020  2.589,12: 


Bulletin-e 

Journal-m 

tJournal-S 


PROVIDENCE,  R.  I. 


1.936,794 

1,024,254 

<95,089 


1,965,003 

903.542 

885,155 


Grand  Total 


3,756,137  3.753.700 
tincludes  THIS  WEEK,  78,396  lines. 
QUINCY,  MASS. 

Patriot  Ledger-e  .  824,617 

^  READING,  PA. 

Eagle  (See  .Note)  1,190.478 
Eagle-S  -  -  236,858 


70,610 


Grand  Total  .  .  6,124,087  6,406,903 

Chronicle  (m)  Note:  1,130,086  lines 
includes  37,309  lines  part-ran  ad¬ 
vertising. 

(Last  Year)  1,214,730  lines  includes 
26,896  lines  part-run  advertising. 
Chronicle  (S)  Note:  694,939  lines 
includes  31,975  lines  part-run  ad¬ 
vertising. 

(Last  Year)  656,103  lines  includes 
34,237  lines  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 
56,760  lines. 

tincludes  THIS  WEEK.  78.396  lines. 
SAN  JOSE,  CALIF. 


Grand  Total  . .  2,238,098  2.532,249 

••Includes  FAMILY  WEEKLY,  36,i79 
lines. 

TROY.  N.  Y'. 

Record  (See  Note)  1,128,153  1,077,309 

NOTE:  Record  Morning  sold  in  com¬ 
bination  with  Times-Record  Eve¬ 
ning.  Linage  of  one  edition.  Rec¬ 
ord  Morning,  only  is  given. 

TULSA,  OKLA. 

Tribune-e  .  1,741,313 

World-m  .  1,715,137 

World-S  .  666,462 


Ijlncludcs  PARADE,  63,167  lines. 

ADVERTISING  LINAGE 
SERVICE 

AUGUSTA,  GA. 

Chronicle-m  (Note)  729,551 
5Chronicle-S  .  247,049 


Grand  Total 
UNION 


1,262,062 

306,669 


Mercury-m 
News-e  . . . . 

Mercury-News-S 


1,656,610 

1,741,005 

631,716 


1.432.635 

1,535,468 

638,334 


Grand  Total 


Grand  Total  .  1,427.336  1,568.731 

NOTE: 

Jkigle  Evening  and  Times  Morning 

sold  in  combination,  linage  of  one  Gazette-m  . . 
edition.  Eagle  Evening,  only  is  Union  Star-e 
shown, 

RICHMOND,  VA. 

News  I.«ader-e  1.768.706 
Times  Dispatch-m.  1,407.651 
tTimes  Dispatch-S  766,938 


4,029,331  3.606,337 

SCHENECTADY.  N.  Y'. 

1,244,198  1,169,821 

1,046,731  950,333 


Hudson  Dispatch-m 

UTICA. 

Observer 

Dispatch-e  . . 
••Observer 
Dispatch-S  ... 
Press-m  . 

Grand  Total 


1,687,747 

1,658,122 

640,242 


.  4.022,912  3,986,111 
CITY,  N.  J. 


853,72: 

358,811 


Grand  Total  .  976,600  1,212,638 

51957—61,885  lines  PARADE  silver, 

tising. 

51956  65,949  lines  PARADE  adver¬ 

tising. 

NOTE:  Chronicle-m  sold  in  combina¬ 
tion  with  Herald-e. 

BLUEFIELD.  W.  VA. 
Telegraph-m  (Note)  483,839  464,6:j 

••Telegraph-S  .  218,401  204,181 


865,818 


797,868 

N.  Y. 


980,966  977,250 


3.58,376 

1,180,282 


379,382 

1,072.908 


Grand  Total  702,240 

••1957  36,913  lines 

WEEKLY  advertising. 

NOTE:  Telegraph-m  sold  in  combine- 
tion  Sunset  News-e. 

COLUMBIA.  S.  C. 

SUte-m  .  894,176 

•State-S  .  468,636 

Record-m  .  801,895 


668,:68 

FAMILY 


967,059 

587,I3> 

824,122 


1,740,523 

1,443,104 

1,068,869 


Grand  Total  3.943,295  4,252.496 

tincludes  THUS  WEEK,  78,396  lines. 
ROANOKE,  VA. 

Times-m  . . .  1,001,155 

5Times-S  355,801 

World-News-e  ....  1,012,945 


883,444 

452,290 

933,048 


Grand  Total  .  2,290,929  2,120,154 
SCRANTON,  PA. 

Times-e  .  1,0.54,723  1,196,948 

SEATTLE,  WASH. 

Post- 

Intelligencer-m 
•Post- 

Intelligencer-S 
Times-e  . 

Times-S . 


2,619.623  2.429,.540 

••Includes  FAMILY  WEEKLY,  36,779 
lines. 

WASHINGTON.  D.  C. 


1,251,632  1,218,077 


617.695 

1,900,785 

626,903 


695,383 

1,836,975 

857,475 


News-e 
Post  &  Times- 
Herald-m  . 

•5  Post  fi  Times- 
Herald-S 

Star-e  . 

tStar-S  . 


1,185,756  1,003,225 

2,-344,431  2,176.399 


792,477 

2.699,659 

1,022,676 


1.206.664 

2.806,918 

1,212,329 


Grand  Total  .  2,369,901  2,268,782 
Slncludes  PARADE,  63,167  lines. 
ROCHESTER.  N.  Y'. 
Democrat  & 


Uhronicle-m  . 
tDemocrat  & 
Chronicle-S 
Times  Uniun-e 

Grand  Total 


1,447,540  1,444,898 


901,220 

1,825,227 


1,000,942 

1,762,671 


Grand  Total  ...  4,296,915  4,607,910 
•Includes  AMERICAN  WEEKLY. 
55,910  lines. 

SHREVEPORT,  LA. 

Journal-e  .  .  1,135,691  1.061,203 

Times-m  ..  1,276.332  1,200,337 

Times-S  414,778  540,766 


Grand  Total  .  8.044,999  8,405.535 
•Includes  AMERICAN  WEEKLY. 
46.218  lines. 

tincludes  THIS  WEEK.  78.396  lines, 
lincludes  PARADE.  63.167  lines. 
WATERBURY,  CONN. 

American-e  .  1,244,099  1,228,402 

Republican-S  374.518  470.984 


Grand  Total  ...  2,164,70  7  2.379.01; 
•1957  —  46,128  lines  AMERICAN 
WEEKLY  advertising. 

1956  —  57,614  lines  AMERICAN 
WEEKLY  advertising. 

HAVERILL,  MASS. 

Gazette-e  _  689,03  1  577,111 

JAMESTOWN,  N.  Y. 
Post-Journal-e  934,904  935,1W 

LEVITTOWN.  PA. 

Times-e  (Note)  ..  788,790  726,111 

NOTE:  Sold  in  combination  with 

Bristol  Courier. 

MONROE.  LA 


World-m 
World-S  . . . 
News-Star-e 


669,913 

2-33,173 

667,586 


6!>0.6r 

255.iil' 

6gl),6K 


Grand  Total 


1,670,672  1.627.1C 


Grand  Total 


2.826.801  2,802,306 


4.17.3,987  4,208,511 
tincludes  THUS  WEEK,  78,396  lines. 
SACRAMENTO,  CALIF 

Bee-e  .  2,019,623  2.083,8.54 

Union-m  .  570,472  586,041 

•*Union-S  .  355,024  483,613 

Grand  Total  2,945,119  3.1.53,508 

••Includes  FAMILY  WEEKLY,  36,779 
lines. 

ST.  IX)UIS.  MO. 

Globe  Democrat-m  1,350,060 


Tribune-e 

Tribune-S 


Grand  Total 


SOUTH  BEND,  IND. 


1,518,299 

556,146 


1.-563,211 

747,897 


Grand  Total  1.618.617  1.699,386 
WF.STCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck 


Call-m 

News-e 


PATERSON.  N.  J. 

967,109 
1,261.284 


939.42t 

1.175.915 


683.004 

827.625 


2.074.445  2.301,108 
SPOKANE,  WASH. 
SjKikesman- 
Iteview-m 
tS|>okesman- 
Review-S 
Chronicle-e 


921,687 


5.56,519 

1,101.263 


682.392 

1,151,883 


•tGlobe  Democrat-S 
Post  Dispatch-e 
SPo.st  Dis|>atch-S  . 


6.54.320 

2,212,302 

1,150,612 


1,245,486 
762,418 
2,263,366 
1.. 526,358 


5,367,294  5,797,628 


Grand  Total 
NOTE: 

Globe  Deraocrat-m  1957  —  1,350,060 
includes  229,168  lines  of  part-run 
advertising. 

Globe  Democrat-m  1956  —  1,245,486 
includes  109,254  lines  of  part-run 
advertising. 

•Includes-  AMERICAN  WEEKLY, 
46,218  lines. 

tincludes  THIS  WEEK,  78,396  lines. 

includes  PARADE,  62.649  lines. 

ST.  PAUL,  MINN. 
Pioneer-Press-m  .  1,294,552 
•Pioneer  Press-S  873.437 


Grand  Total  2,-579.469  2.785.800 
tincludes  THIS  WEEK,  78.396  lines. 
STOCKTON.  CALIF. 

Record-e  1,447,645  1,464,406 

SYRACUSE,  N.  Y. 

Herald  Journal-e  .  1,716,494  1,801,807 


Times-e 
Mount  Vernon 

Argus-e  . 

New  Rochelle 
Standard-^ar-e. 

Ossining  Citizen- 
Register-e 
Peekskill  Star-e  . . 

Port  Chester 
Item-e  ... 

Tarrytown  Nows-e 
Yonkers  Herald 
State^Tnan-e 
White  Plains  Reporter 
Dispatch-e  ..  .  1,068,699 


Grand  Total  ...  2.218.393  2.114.«» 
SALEM.  ORE. 

571,320  Capital  Journal-e  1,114,184  1.05<.9w 
Oregon 

759,382  Statesman-m  883.418  818.J« 

Oregon 

895.346  821.038  Statesman-S  262,400  211.<R 


675.221 

466.729 


841.613 

661.225 


569..381 

453.994 


734..5.52 

571,513 


Grand  Total  .  2.260.002  2.117.»«^ 
SCRANTON.  PA. 
Tribune-m  561,897 

{Scrantonian-S  347,271 


892.1.59  835.428 


Grand  Total  7.011,621  6.282.964 

WICHITA.  KAN. 


521.gW 

460.M< 


Grand  Total  909.168  9S2.«»» 

51957—63.755  lines  PARADE  sdvee 
tising-  _  J  ... 

51956-65,949  lines  PARADE  »<!'•»'" 
tising. 

WILKES-BARRE.  PA. 


>5  Herald 
American-S 
Post-Standard-m 
tPost-Standard-S . 


679,873 

964,786 

454.826 


859.720 

988.966 

398,470 


Beacon-e 
•  iWacon-S 
Eagle-m 
tEagle-S 
Kagle-e  . . 


975,391 
338.600 
1,718,863 
495.765 
1 .263.585 


Dispatch-e 
Gr:ind  Total 


1,665,857 


1.345,849 

1,121.-374 

1,697,448 


Grand  Total  3,815,979  4,048.962 

•Includes  AMERICAN  WEEKLY, 
46.218  lines. 

tincludes  THIS  WEEK,  78,396  lines. 
SIncIudes  PARADE,  63,167  lines. 
TACOMA,  WASH. 

News-Tribune-e  1.476,268  1.335,499 

News-Tribune-S  433,451  619,545 


1,044.043 

499.380 

1,662,267 

6''5.841 

1.349,150 


Record-m 
Times-I.eader-e 
I  ndependcnt-S 


618,590  780.59 

989.370  1.100-^ 

446,124  582.0J- 


Grand  Total  .  4.792.204  5.250  681 

•Incbides  AMERICAN  WEEKLY. 
46.218  lines. 

tincludes  THIS  WEEK.  78.396  lines. 
WINSTON  SALEM.  N.  C. 
Journal  (flee  Note)  1,020.672  — 

Journal  & 

Sentinel-S  _  317,472 


Grand  Total  ...  2.054.084  2.4T2.«» 

FIGURES  SITPPLIED  BY 
PUBLISHERS 


ABERDEEN,  S.  D. 
American-News-e  319,608 
American-News-S.  174,694 


_  G  rand  Total 


3.833,846  4,164,671  Grand  Total 


1,908,719  1,955,044  Grand  Total 


1.338.144 


494,102 

{Continued  on  page  -lO) 
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Railway  Express  Agency 
Reports  to  the  Public 


We  regret  exceedingly  the  inconvenience  to 
our  customers  and  to  the  general  public  occa¬ 
sioned  by  the  strike  of  the  Teamster  Unions 
at  Chicago,  Cincinnati,  Cleveland,  Newark, 
Philadelphia,  St.  Louis,  San  Francisco  and 
several  smaller  points  near  some  of  those 
cities  which  has  made  it  impossible  to  render 
normal  express  service  to  and  from  those 
points  since  April  22,  1957.  We  are  grateful 
for  your  considerate  understanding  of  the 
situation. 

We  would  like  you  to  know  that  historically 
wages  and  working  conditions  of  Railway 
Express  employes  have  followed  those  in  the 
railroad  industry  of  which  they  are  a  part. 
The  railroads  and  the  labor  unions  repre¬ 
senting  about  1,000,000  employes  nego¬ 
tiated  a  three-year  contract  effective  No¬ 
vember  1,  1956  under  the  auspices  of  the 
National  Mediation  Board.  Similar  contracts 
were  negotiated  by  the  Railway  Express 
Agency  and  three  labor  unions  representing 
express  employes  (about  90%  of  the  total) 
other  than  those  represented  by  the  Team¬ 
sters. 

The  Teamsters  refused  to  accept  our  offer 
based  on  those  settlements  and  threatened 
to  strike.  President  Eisenhower  appointed 
an  Emergency  Fact  Finding  Board  which 
considered  every  phase  of  the  dispute  in 
hearings  that  lasted  three  weeks.  That  Board 
in  its  report  to  the  President  of  the  United 


States  on  March  21,  1957  recommended 
that  the  settlement  negotiated  for  railroad 
and  the  other  express  employes  be  applied 
to  the  employes  in  this  dispute. 

The  settlement  proposed  for  the  Teamsters 
consists  of  a  three-year  contract,  effective 
November  1,  1956,  which  includes  a  wage, 
health  and  welfare  “package”  of  29(^  per 
hour,  plus  a  cost  of  living  escalator  clause 
providing  for  semi-annual  adjustment  that 
has  already  produced  an  additional  30  per 
hour  effective  May  1,  1957. 

The  Railway  Express  Agency  accepts  in  full 
the  recommendations  of  the  President’s 
Emergency  Fact  Finding  Board  but  the 
Teamsters  (International  Brotherhood  of 
Teamsters,  Chauffeurs,  Warehousemen  and 
Helpers  of  America— Dave  Beck,  General 
President)  insist  on  more  favorable  treat¬ 
ment  than  that  accorded  all  other  express 
employes.  They  still  persist  in  striking  our 
operations  and  closing  them  down  at  the 
points  mentioned. 

It  is  to  be  hoped  that  the  Teamster  Unions 
will  soon  reconsider  their  position  and  accept 
the  recommendations  of  the  President’s 
Emergency  Board  so  that  our  service  can 
be  fully  restored. 

Meanwhile  we  will  handle  your  shipments 
to  and  from  all  other  points  and  solicit  your 
continued  consideration. 


Railway  Exprkss  AiiKNCY,  Inc. 
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April  Linage 

(Cinifinned  from  pfij/e  48) 

ABILENE,  TEXAS 

1957  1958 

Rei*orter-News-ni . .  838,442 

Rei>orter-News-e  885,074  767,4,18 

Kei>orter-Ne\vs-S  294,252  622,496 

Gn-ind  Total  1,995,768  2.134,902 
ALTOONA,  PA. 

Mlrror-e  .  .  . .  1.053.381  1,045.898 

appleton-neenah-menasha, 
WIS. 

Post-Crescent-e  1,113,742  1,042,888 

BATTLE  CREEK,  MICH, 

.  931.850  1.012.9.58 

...  3^34.56  410.592 

Grand  Total  ..  1,245.006  1.423.548 

BIG  SPRING,  TEXAS 
Herald-e  .  423.654  427.238 

Heiald-S  .  157.313  209^,702 

Grand  Total  ..  580.967  636.940 

BURLINGTON,  VT. 

Free  Pres.s-m  790.343  752.216 

CANTON,  OHIO 

Reposltory-e  ....  1,805,944  1,640,478 

Rei>ository-S  ....  793,786  882,728 

Grand  Total  ..  2.599.730  2.523.206 

CARBON  DALE-HERRIN- 
MURPHYSBORO,  ILL. 
Southern 

lllinoisan-e  460.600  526, .G2 

Southern  _ 

Illinoisan-S  58,700  9.).i3,. 


HUNTINGTON,  W.  VA. 

1957 


RAPID  CITY,  N.  1). 


.■\dvertiyer-e 

Herald 

Dispatch-m 

•Her.ald 

Advertiser-S 


(1957):  67,022  (1956). 

Comic  Weekly  7.839  (1957):  6.531 
(1956). 

HYANNIS,  MASS. 

Ca|«  God  Standard- 
Times-e  ...  409,626  385.294 

JOHNSTOWN,  PA. 

Tribune- 

Democrat-d  ...  1,173,578  1,170,211 

KENNEWICK-PASCO-RICHLAND, 
WASH. 

Tri-City  Herald-e  515,627  497,896 

Tri-City  Herald-S  191,268  136,647 

Grand  Total  706.895  634.643 

KINGSTON.  N.  Y. 

Freeman-e  .  772,492  665,896 

LINCOLN.  NEB. 

Star-m  .  943.376  980.8.54 

Journal-e  .  961,870  937,076 

Journal  &  Star-S  255,570  317,758 

Grand  Total  .  2,160.816  2,234.918 

MADISON,  WIS. 

Capital  Timea-e  .  1.099,819  1,131,137 

Wis.  State 

Journal-m  .  1,093,645  1,124,340 

§Wi8.  State 

Journal-S  ....  466,025  545,909 

Grand  Total  ..  2,669,489  2.801.386 

lincludes  Parade  62,965  lines. 
MARSHALL,  TEXAS 
News-MessenRer-e  420,896  414,038 

News-Messenger-S  220.752  245,770 


1956 

1957 

1956 

1,155,4.53 

Journal-e  . 

545.734 

h2H.\V>h 

Journal-S 

158.954 

221.844 

1,148.919 

_ - 

- 

Grand  Total 

702,688 

750,764 

498.438 

ROCKFORD.  ILL. 

2.802.810 
y  48,009 

1.118.404 

1,193,052 

Re»;ister- 

Republic-e 

1,718.088 

1.730.708 

■):  6.531 

Star-S 

623.208 

581.078 

Grand  Tot.il 

3,359.878 

3.484,838 

Grand  Total 

517..300 

622.104 

Grand  Total  .. 

641,648 

659.806 

CASPER.  WYO. 

MONTGOMERY,  ALA. 

Advertiser-m 

991,774 

1,128.386 

Herald-e  .... 

417.494 

409,346 

Advertiser-S  .... 

360.698 

464.240 

Star-m  . . 

315.322 

241.206 

Journal-e  . 

1,002.302 

1.144,0.52 

TrUmne- 

Herald  &  Slar-S 

119.574 

Grand  Total 

2.3.54.674 

2.736,678 

— 

— 

NEW  BEDIXIRD.  MASS. 

CHand  Total 

831.454 

770.126 

Standard-Times-e . 

951,986 

920.052 

CHAMPAIGN-URBANA,  1 

ILL. 

§.Standard-Titnes-S 

276.928 

.320.0.34 

673.862 

684,236 

— 

255.542 

264.054 

Grand  Total 

1.228.914 

1,240.086 

— 

llncludes  Parade  62,966 

(19,57)  : 

Grand  Total 

929.404 

948.290 

.65.332  (1956). 

CHILLICOTHE.  OHIO 

NORRISTOWN.  PA. 

G;r/ette-e 

781.823 

796.194 

Times-Herald-e 

805.489 

821.688 

CORPUS  CHRISTI.  TEXAS 

OGDEN, 

,  UTAH 

Caller-m  ... 

1.576..386 

1.313.172 

Standard- 

Times-e  . 

.  1,582.980 

1.324.176 

Examiner-e  ... 

820.280 

790.104 

Cnller-Times-S 

.374,836 

424.858 

Standard- 

- - 

— 

Exuminer-S  . . . 

172,306 

133,760 

Grand  Total 

3..534.2n2 

3.062.2H6 

DAVENPORT.  IOWA 

Grand  Total 

992,586 

1,02.3.964 

1,181.028 

1.2.54.316 

( Above  rerap 

does  not 

include 

Democrat-? 

345.240 

418.236 

I’amiiy  Weekly!. 

Demorrat-e 

.  810.8.52 

r47.870 

OIL  CITY-FRANKLIN, 

PA. 

— 

Derrick-m  .  . 

607,614 

518.698 

Grand  Tot.al 

2.337.118 

2.620.422 

News-Herald-e  . . 

.382.396 

376,667 

DAYTONA 

BEACH.  FLA. 

— 

Ne\vp-e 

772,674 

643.374 

Grand  Total 

8!:  0.0 10 

895,365 

Ne\vs-Jouma1-.S  . 

189.408 

236.800 

ORLANDO,  FLA. 

Journal-m 

7.56.938 

625.076 

Sentinel-m  . 

1,533.084 

1,427.8.32 

- - 

Star-e  . 

1,473.4.30 

1.419,362 

Cirand  Total 

1.719.018 

1.505,2.50 

Sentinel-Star-S 

652,036^»  528,290 

DECATUR.  ILL. 

Herald  & 

Review-me  ....  1.042,398 

Herald  & 

Review-S  . .  386,064 


1.042.398  1.038,520 


Grand  Total 

1,428.462  1.. 533.01 4 

DENISON,  TEXAS 

Herald-e 

391.034 

353.948 

Herald-S 

141.4.56 

217,364 

Grand  Total 

532.490 

.571.312 

EAST  ST. 

I.OUTS,  ILL 

Journal-e  . 

518.004 

557,082 

Journal-S  ... 

246,911 

304.479 

Grand  Total 

764.915 

861,561 

GRAND  FORKS.  N.  D. 

HernUl-meS 

694.768 

700,080 

GREEN 

BAY,  WIS. 

Pre“s-Gnzette-e 

1,. 388.772  1.362.634 

GREENVILLE.  TEXAS 

Banner-e  ...  . 

280,938 

226,198 

Banner-S 

76.296 

115.866 

Grand  Total 

357.234 

342,064 

GREENWICH.  CONN. 
Time-e  . .  521,374 


Grand  Total  .  .  3,658.650  3.376.484 

Note :  1957 — Total  includes  377,622 
lines  part-time  advertising. 

1956 — Total  includes  189,350  lines 
part-time  advertising. 

•*I)oes  not  include  Family  Weekly. 
PARIS.  TEXAS 

Xews-e  316,204  396.982 

News-S  .  153.225  151,989 

Grand  Total  ..  469.429  547,951 

PASSAIC-CLIFTON,  N.  J. 
Herald-.News-e  1.243,940  1,079.174 

PENSACOLA,  FLA. 
Journal-m  988,022  8.54.910 

News-Journal-S  .  330.288  383,054 

News-e  .  7.33,166  631.388 

Grand  Total  2.051,476  1,869,350 

PINE  BLUFF.  ARK. 
Gommercial-e  633,092  449,7.50 

**Commercial-S  .  139,218  176.764 

Grand  Total  672.310  626,614 

••Family  Weekly  36,400  lines,  not 
in  above  figures. 

POTTSTOWN,  PA. 

Mercury-m  ...  803,488  881.174 


ROCK  ISLAND-MOLINE,  ILL. 
Argus-e  1,017,492  1.094.654 

Dispatch-e  '  _  1,078.714  1.163,372 

Grand  Total  2.096.208  2.258,026 

SALISBURY.  N.  C. 


Grand  Total  .  .  829.584  788.97(1 

SAN  ANGELO.  TEXAS 
Times-m  ....  684.238  659,918 

Standard-e  .  712.026  874.296 

Standard-Times-S  203.602  362.296 

Grand  Total  1.599.864  1,688.510 

SIOUX  FALLS.  S.  D. 
Argus-Ijeader-e  718.046  798,854 

Argus-I,eader-S  240.982  275,870 

Grand  Total  959.028  1.074,724 

SNYDER,  TEXAS 

N'ews-e  ..  248.612  239,414 

News-S  ...  .  91,812  127.988 

Grand  Total  340.424  367.402 

SUPERIOR.  WIS. 

Telegram-e  627.088  622.692 

WAUKEGAN.  ILL. 
News-Sun-e  1.1.5:1.012  1.004.024 

WILMINGTON,  DEL. 
News-Journai-meS  1,660,288  1,691,723 

CANADA 

CALGARY,  ALTA. 

Herald-e  .  1,589.738  1.624.568 

CHARLOTTETOWN.  P.E.I. 
Guardian-m  437,178  457,087 

CHATHAM.  ONT. 

News-e  756.238  790,076 

GALT,  ONT. 

Re|)orter-e  787,428  827.837 

GUELPH.  ONT. 

Mercury-e  . .  781,694  760,875 

HAMILTON.  ONT. 

Spectator-e  2.302.654  2.363,273 

KIRKLAND  LAKE.  ONT. 
Northern  News-e  335,024  324.677 

MEDICINE  HAT,  ALTA. 
tNew-s-e  . .  .578.89((  539.994 

JTotal  includes  Weekend  120.589 
(1967):  113..398  (USO). 

MOOSE  JAW,  SASK. 
Times-Herald-e  567.584  578,898 

NANAIMO,  B.  C. 

Free  Press-e  472.459  433,495 

ORILLIA.  ONT. 

Packet  &  Times-e  289.427  287.038 

OSHAWA,  ONT. 

Times-Gar.ette-e  .  805,434  682,643 

OTTAWA.  ONT. 

tCiti7.en-e  1.764.;m  1,741.681 

KIncluding  W'eekend  Maga/.ine  and 
Comic  section) 

PEMBROKE.  ONT. 

Observer-e  197.444  .  .. 

(Began  daily  publication  Aiiril  22. 
19.57) 

PORT  ARTHUR.  ONT. 
News-(Tin>nicle-e  1,007,128  957.957 

PRINCE  ALBERT,  SASK. 
Herald-e  411.666  361,501 

QUEBEC  CITY.  QUE. 
Chronicle- 

Telegra|>h-c  .  388.530  382.704 

LeSoleil  & 

L’Evenement- 

Journal-e  .  2.0.39.535  1.911,719 

SARNIA.  ONT. 

Ohserver-e  812.0((.5  798,140 

SUDBURY,  ONT. 

Star-e .  908.644  820.884 

TIMMINS.  ONT. 

Press-e  ...  480.535  482.026 

VANCOUVER.  B.  C. 

Herald-m  397.062  470.894 

Province-e  .  1.692.187  1.685,203 

tSun-e  2.388.104  2.416.400 

lincludes  Weekend  Picture  Maga¬ 
zine  122.346  iir.57):  114.744  (19.58(. 
WELLAND,  ONT. 

Tribune-e  .  .  .  804,369  740,636 

WINNIPEG,  MAN. 

Tribune-e  .  .  1.394.299  1,273,994 

WOODSTOCK.  ONT. 
Sentinel-Review-e  602,420  648,424 


Columbia  U. 
Alumni  Give 
Honors  to  5 

A  veteran  Washinprton  corres- 
pendent,  a  journalist  turned 
author,  and  a  crusading  reporter 
have  been  named  by  the 
Alumni  Association  of  Colum¬ 
bia  University’s  Graduate  School 
of  Journalism  as  winners  of  j 
the  association’s  annual  awards  I 
for  ‘  distinguished  service  to 
journalism.” 

Pat  Munroe,  Washington  cor¬ 
respondent  ;  Gerald  Green, 
author  of  the  best-selling  novel 
‘‘The  Last  Angry  Man”;  and 
Ralph  L.  Lowenstein,  prize-win¬ 
ning  reporter  for  the  El  Pm 
(Tex.)  Times,  were  announced 
as  recipients  of  the  Ifl.ST  alumni 
awards  by  Oliver  S.  Gramling, 
president  of  the  alumni  associ 
ation. 

Mr.  Munroe  was  cited  for 
“his  successful  campaign  to 
make  public  the  costs  of  con¬ 
gressional  foreign  travel  —  a 
campaign  that  scored  an  im¬ 
portant  victory  in  the  continu¬ 
ing  battle  to  maintain  free  ac¬ 
cess  to  sources  of  informa¬ 
tion.” 

Mr.  Green’s  award  was  given 
for  “the  literary  excellence  of 
his  best-selling  novel,  ‘The  La.'t 
Angry  Man,’  a  book  that  in  its 
own  special  way  indicates  the 
critical  impact  of  words  on  the 
reading,  listening  and  viewing 
public.” 

Mr.  Lowenstein’s  citation 
read:  “For  his  compa.ssionate 
campaign  in  the  El  Paso  Times 
which  led  to  a  new  interpreta¬ 
tion  of  U.  S.  Immigration  laws. 
Under  this  new  ‘indefinite  pa¬ 
role  policy,’  more  than  50  fami¬ 
lies  of  divided  nationality  were 
reunited  in  the  El  Paso  area 
and,  later,  more  than  15,00t' 
Hungarian  refugees  were  per¬ 
mitted  to  enter  and  remain  in 
the  United  States.” 

Two  special  award.s  were 
made  to  Robert  E.  Garst,  cli's 
of  ’24,  and  Theodore  M.  Bern 
stein,  class  of  '25.  Both  are  a.- 
sistant  managing  editors  of  the 
New  York  Times  and  are  co¬ 
authors  of  “Headlines  ano 
Deadlines,”  published  in  1932  ’ 
They  were  members  of  the 
teaching  staff  at  Columbia  foi 
25  years. 

• 

20c  for  Sunday 

Rochester.  N.  Y 

Price  of  Sunday  editions 
the  Democrat  and  Chronidt 
will  go  to  200*,  effective  May  ^ 
Sunday  editions  had  sold  at  loc 
since  June  8,  1952. 
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Ror  less  thsn  s  dime  tip 

YOU  CAM  BUY  A  F»OUMD  OR  SYEEI. 


The  most  common  kinds  of  steel,  used  in  your 
auto  body  and  household  appliances,  cost  less 
than  7  cents  a  pound. 

Compare  this  with  other  metals— aluminum 
at  about  42  cents  a  pound,  copper  at  about 
60  cents. 

Because  steel  is  by  far  the  lowest  priced  of 
all  metals,  price  increases  are  smaller,  too. 
Last  August,  for  instance,  the  rise  was  approxi¬ 
mately  less  than  one-half  of  a  cent  a  pound. 

Steel  is  also  the  most  versatile  and  most 
widely  used  metal.  Everything  you  use  is 


made  either  from  or  with  the  help  of  steel. 
♦  «  * 

Public  opinion  is  important  to  the  opera¬ 
tion  of  any  industry  — but  especially  of  a 
basic  industry.  This  is  why  your  correct 
understanding  of  these  facts  concerning  the 
economics  of  steel  and  the  current  steel  ex¬ 
pansion  program  is  important.  Favorable 
expansion  of  the  steel  industry  is  essential  to 
continuing  the  efficient  production  of  steel. 
The  efficiency  of  the  steel  industry’s  opera¬ 
tion  is,  broadly  speaking,  the  reason  for  the 
low  price  of  steel. 


Prices  are  jar  sheet  product  as  compiled  by  V.  5.  Bureau  oj  Labor  Statistics— January  1957 
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SYNDICATES 

Herald  Tribune  Buys 
Hardale  Syndieate 

Ity  James  E.  Collinfis 


Norris  Harkness,  owner  of 
Hardale  Syndicate,  has  sold  out 
to  the  New  York  Herald  Trib¬ 
une  Syndicate  for  an  undisclosed 
price,  Ben  Martin,  HTS  editor, 
reported  this  week. 

Involved  in  the  deal  were  the 
two  products  Mr.  Harkness 
had:  “Let’s  Take  Pictures,’’ 
which  he  authored,  and  “The 
World  in  Stamps,”  by  Franklin 
R.  Bruns  Jr.,  curator,  division 
of  Philately  and  Postal  History, 
the  Smithsonian  Institution. 
Both  are  weekly  features.  Mr. 
Harkness  will  continue  to  write 
the  photography  column. 

In  a  letter  to  clients,  Mr. 
Harkness  said:  “Because  of  an 
opportunity  too  good  to  pass 
up,  the  affairs  of  Hardale 
Syndicate  will  be  turned  over 
to  the  Herald  Tribune  Syndicate 
on  June  1.  ...” 

He  explained  by  phone  from 
Rochester,  N.  Y.,  where  he 
was  visiting  Eastman  Kodak, 
that  the  opportunity  didn’t  rep¬ 
resent  a  new  business  venture 
but  rather  the  retuni  the  HTS 
offered  him  for  his  properties. 

“It  was  a  wonderful  chance,” 
he  said,  “and  actually  I  don’t 
have  to  do  anything  else  but 
w'lite  the  column.  However,  I’ll 
keep  busy  with  some  public 
relations  work  and  as  chair¬ 
man  of  President  Eisenhower’s 
‘Peo))le  to  People’  program. 


“I  have  mixed  emotions  about 
this.  It’s  nice  to  have  less  to 
do,  but  it’s  tough  to  give  up 
the  syndicate  after  almost  seven 
years.” 

As  for  Mr.  Martin:  “We  con¬ 
sider  these  two  great  new 
acquisitions.  We’re  delighted — 
as  an  expanding  syndicate  al¬ 
ways  looking  for  talent — to 
latch  onto  such  people  as  Bruns 
and  Harkness.  After  all,  we’re 
not  going  out  on  a  limb  with 
them — we’re  betting  on  a  sure 
thing.” 

Mr.  Harkness,  who  reminds 
you  of  a  college  professor  in 
appearance,  began  Hardale  in 
December  of  1950  with  Philip 
L.  Meyer.  Both  had  worked  on 
the  old  New  York  Sun.  Mr. 
Harkness  was  camera  editor, 
Mr.  Meyer  sales  manager.  The 
partnership  came  undone  five 
years  later  over  policy  dis¬ 
agreements  and  Mr.  Harkness 
has  carried  on  alone  since.  Mr. 
Meyer  is  now  classified  adver¬ 
tising  manager  of  the  Baltimore 
(Md.)  Newif-Post. 

Strip  Song 

That’s  not  the  only  news  out 
of  the  Trib  syndicate.  Other 
items  concern  a  song  and  John 
Crosby. 

Bob  Gillespie,  drumbeater, 
tells  about  the  song.  It’s  easy 
for  him.  He’s  about  to  be  mar¬ 


liiiman  wide... 

Never  fooled  by  the  false  frcnit  of  glitter  and  glamour,  / 
he  looks  behind  the  Broadway  scene  for  the  human 
story!  With  the  uncommon  ability  to  feel  and  think 
like  the  common  man,  he  serves  as  the  eyes  and  ears  of 
Main  Street ...  where  millions  of  fans  follow'  his  feature 


Dream  Street 

Robert  Sylvester  is  a  steak  and  potatoes  man... who  dishes  a  diet 
of  Main  Stem  news ...  popular  with  both  the  caviar  and  the 
corned  beef  and  cabbage  set  everywhere.  Author  of  five  novels, 
screen  writer,  champion  of  the  underdog,  he  never  looks  down  his 
nose,  writes  with  warmth  and  understanding.  His  five-day-a-week 
column  draws  readers  from  every  income  group,  both  sexes,  and 
all  ages... is  a  proven  circulation  builder!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager... 

Chicaffo  Trihune^BTew  York  JVetvs 

.V<>ir«  Bulldina,  .V«>ir  York 
mnc-  Tribune  Toirtr,  CMrano 


ried  and  spend  July  on  a  honey¬ 
moon  cruise  with  a  young  lady 
who’s  in  the  editorial  business, 
so  all  life’s  a  song  to  him. 

At  any  rate  Bob  says,  “The 
North  and  the  South  have  met 
again  in  Civil  War  surround¬ 
ings,  but  this  time  to  the  ac¬ 
companiment  of  a  strumming 
guitar  rather  than  rebel  yells. 

“Gene  Autry,  cowboy  actor- 
singer,  has  recorded  Charles 
Tobias’  new  folk  tune  about 
two  Civil  War  soldiers,  ‘Johnny 
Reb  and  Billy  Yank,’  inspired 
by  our  Sunday  comic  of  the 
same  name.”  (Script  by  the 
busy  Mr.  Martin.) 

Mr.  Crosby,  according  to 
CBS,  has  been  signed  as  host 
of  the  network’s  “The  Seven 
Lively  Arts,”  a  TV  series  be¬ 
ginning  in  the  Fall.  It’ll  be  an 
hour  Sunday  show  dealing  with 
“distinguished  and  stimulating” 
subjects. 

• 

Health  Column  For 
Reader — Van  Dellen 

Chicago 

A  newspaper  health  column 
is  written  primarily  for  the 
reader  and  is  not  an  instru¬ 
ment  for  medical  propaganda  or 
pharmaceutical  advertising.  Dr. 
Theodore  R.  Van  Dellen,  health 
editor  of  the  Chicago  Tribune, 
told  members  of  the  American 
College  of  Preventive  Medicine, 
Illinois  Chapter. 

Such  a  column,  he  said,  must 
necessarily  talk  in  terms  of  the 
reader’s  interests.  The  average 
high  school  boy,  he  continued,  is 
interested  in  girls  and  athletics, 
and  will  be  more  inclined  to 
improve  his  health  habits  if  he 
can  be  shown  how  he  might 
better  himself  in  either  of  these 
areas. 


Judge  Sounds 
Taps  for  Peron 
Gal’s  Memoirs 

Buenos  Aibe? 

Clarin  (The  Bugle),  fas; 
growing  morning  paper,  sur¬ 
mounted  a  court  “suspension" 
order  on  an  article  series  and 
kept  face  with  its  readers  last 
week. 

Its  May  24  issue  earned  a 
banner  headline  across  the  cen¬ 
ter  pages,  “Alteration  of  con-i 
tract  has  obliged  the  Clarin  tt 
suspend  the  publication  of  thi 
memoirs  of  Nelida  Rivas.” 

The  suspension  of  the  articles 
by  Rivas  telling  about  her 
lations  with  ex-Dictator  Jua: 
D.  Peron  was  ordered  by  Dr 
Ernesto  Gonzales,  Juvenile 
Court  Judge. 

The  series  by  Rivas,  who  be¬ 
came  Peron’s  paramour  at  l; 
is  appearing  throughout  Lati; 
America.  (Editor  Press  Seir- 
ice). 

The  Clarin  was  warned  that 
any  issues  in  which  the  sene- 
appeared  would  be  confiscate 

Clarin,  with  the  announce¬ 
ment  that  the  series  was  beicf 
withdrawn  because  “the  oria- 
inal  charge  of  $375  had  bee: 
increased  to  $1,000”,  stated  i; 
this  had  not  have  happened  li 
would  have  appealed  the  court'i 
order  because  it  is  not  logical 
that  a  story  “published  in  thoi.- 
sands  of  other  newspaper- 
abroad  cannot  be  made  avail¬ 
able  to  the  Argentine  public.' 


The  newspaper  is  an  ideal 
medium  to  teach  the  subject  of 
health  to  people,  said  Dr.  Van 
1  Dellen,  whose  daily  column  is 
1  distributed  by  the  Chicago 
i  Tribune-New  York  News  Syn¬ 
dicate. 


II  you  have  international  buiinait 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
^  New  Zealand,  read  Newspaper  Newt, 
I  the  national  monthly  business  news- 
j  paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


Gene  Pope  Buys 

Westehester  News 

Generoso  (Gene)  Pope  Jr. 
president  of  the  New  York  £*• 
quirer,  a  Sunday  newspaper 
has  purchased  the  weekly  ID* 
Chester  Neivs,  of  Westchestr 
County,  N.  Y.,  for  an  undt 
closed  amount  from  co-own«^ 
William  Marriot,  Julian  S 
Bach  and  Richard  Ernst. 

Mr.  Pope’s  office  .said  th»r 
Hector  and  Leo  Mattia,  Belie 
ville,  N.  J.  printers,  were 
sociated  with  Mr.  Pope  in  & 
purchase,”  and  a  Newsdaii  tj'P' 


’  IS  Hamilton  SI.,  Sydnay  Australia 
I  Annual  Subscription  to  U.  S.  $330 
I  Write  lor  sample  copy. 


of  paper  is  planned. 

Among  other  things,  di' 
statement  said,  there  will 
“special  exclusive  coverage 
Westchester  .society  antics. 
Enquirer  spokesman  said  ® 
paper,  which  claims  60,000  fl’ 
culation  (non-ABC),  will  **•'' 
have  a  larger  staff. 
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promotion 


You  Glamorize  TV  Folk, 
Why  Not  YourOwnStaff? 


Are  you  proud  of 
your  color  reproduction? 


By  T.  S.  Irvin 

People  make  the  most  won¬ 
derful  promotion,  and  if  you 
don’t  believe  it,  just  cast  your 
eye  over  a  page  advertisement 
the  Pittsburgh  (Pa.)  Sun-Tele¬ 
graph  ran  recently. 

This  is  about  as  simple  a 
page  advertisement  as  any 
newspaper  promotion  depart¬ 
ment  can  i)ut  together,  and  just 
about  the  most  effective. 

The  headline  is  simple  and 
direct,  “Meet  our  star-studded 
staff  of  Sun-Telegraph  by-line 
writers.”  The  copy  is  equally 
brief  and  to  the  point.  There 
are  32  of  these  writers.  They 
have  “thousands  of  loyal  read¬ 
er.”  They  are  “your  friends 
and  neighbors.”  They  have  “a 
personal  interest  in  the  news 
affecting  you  —  they  too  are 
Pittsburghers.”  Get  the  paper. 
“Let  these  writers  become  part 
of  your  family  fun.” 

Pictures  of  these  32  by-liners, 
of  course,  make  the  illustration 
for  this  page.  And  a  coupon 
for  home  delivery  makes  the 
pay-off  easy. 

Sounds  like  just  routine, 
doesn’t  it?  The  pity  is,  it’s  a 
routine  not  enough  newspaper 
promotion  departments  follow, 
nor  follow  with  enough  persist¬ 
ency.  It’s  this  kind  of  promo¬ 
tion,  easy  to  do  but  done  time 
and  time  and  time  again,  that 
will  make  the  people  who  make 
your  newspaper  members  of  the 
family  among  your  readers, 
friends  your  readers  will  wel¬ 
come  into  their  family  circle 
day  after  day  after  day. 

How  many  times  has  your 
newspaper  cariied  per.sonality 
stories  about  Ed  Sullivan  or 
Jack  Benny  or  Bob  Hope  or 
Sid  Caesar  or  Jackie  Gleason  or 
Milton  Rerle?  With  each  such 
story,  your  newspaper  builds 
the  “glamor”  of  these  stars  who 
perform  in  a  competing  medium. 

How  many  times  have  you 
complained  —  or  heard  other 
newspaper  people  complain  — 
that  newspapers  lack  “glamor” 
nr  that  they  have  to  be  pro¬ 
moted  with  more  “glamor”  or 
that,  let’s  face  it,  other  media 
nre  just  more  “glamorous”? 

Can’t  you  see  what  a  lot  of 
hooey  that  is?  You’ve  got  all 
the  glamor  you  need,  right  in 
your  own  staff.  It’s  promotion 
that  makes  the  glamor.  If  you 
will  just  rid  yourself  of  any 
reticence  about  “glamorizing” 

editor  Si  PUBLISHER 


your  own  staff,  you  can  pro¬ 
mote  your  newspaper  with  all 
the  glamor  any  other  medium 
has. 

Comics  Glamor 

If  newspapers  didn’t  have 
“glamor,”  King  Features  Syn¬ 
dicate  would  not  have  been  able 
to  produce  their  current  broad¬ 
side  promoting  the  Mort  Walk- 
er-Dik  Browne  strip,  “Hi  and 
Lois.” 

To  show  that  the  strip  “hits 
home,”  the  broadside  reports 
“the  extraordinary  number  of 
requests”  for  originals.  In  one 
week,  for  instance,  requests 
came  from  the  University  of 
Pennsylvania  school  of  sociol¬ 
ogy,  a  Los  Angeles  art  teacher, 
a  West  Pointer  and  the  Indian¬ 
apolis  Light  and  Power  Co. 

The  broadside  reprints  strips 
and  notes  who  asked  for  the 
original  —  mothers,  schools,  fel¬ 
low  cartoonists,  a  women’s  club. 


newspapers 


seven 

LOCAIIY- 
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markets! 


Th«  Canton  lUpoaltory.  Tho  Marlon  Star. 
Ilio  Salem  Ntwa.  Tho  StaubonTllU  HerakJ* 
Star.  Tho  Portimouth  Tlmta.  ITto  Irooton 
Tribuno,  Tho  Eait  Liverpool  lUvlew. 
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Plan  notv  to 
submit  entries  for 
your  newspaper 
to  tcin  an  award  in 
the  first  annual 
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ROP  COLOR 

AWARDS  k 
Competition  III 


12  CLASSIFICATIONS,  with  awards  for  the 
outstanding  printed  reproduction  of  an 
ROP  newspaper  color  advertisement,  for 
newspapers  under  100,00(1  circulation, 
100,000-000,000  circulation,  and  over 
.")00,000.  Separate  awards  for  food  sub¬ 
jects  and  general  subjects,  one  color 
and  black  and  three  colors  and  black  in 
each  circulation  group. 

WHAT  TO  ENTER;  Submit  printed  reproduc¬ 
tion  of  a  color  advertisement,  national 
or  general  advertising.  The  ad  must 
have  been  published  between  October  1, 
1956  and  May  31,  1957.  Identify  and 
label  as  to  circulation,  number  of  colors, 
and  attach  official  entry  label.  Mount 
with  scotch  tape  on  18"  x  24"  white 
mounting  board,  and  submit  with  $5 
entry  fee  (good  for  up  to  12  entries 
per  newspaper).  See  complete  rules. 

SEND  FOR  ENTRY  BLANK  NOW! 

Complete  rules  and  entry  blanks  are  available 
from  ROP  Color  Conference,  Room  521,  360 
No.  Michigan  Avenue,  Chicago,  Illinois,  or 
from  EDITOR  A  PUBLISHER,  1475  Broadway, 
New  York  36,  N.  Y. 


DEADLINE  FOR  ENTRIES 


JULY  1,  1957 
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Many  Picture  Editors 
In  a  Rut,  Sarno  Says 


By  James  L.  (a)Uin<'s 

There  are  conflicting  opinions 
about  picture  editors.  Some  be¬ 
lieve  newspapers  take  the  man 
least  qualified  by  education  and 
experience  and  make  him  pic¬ 
ture  editor.  Others  insist  a  man 
doesn’t  have  to  know  anything 
about  photography  and  photo 
eiiuipment  and  photographers  to 
handle  the  job. 

Dick  Sarno,  who  has  been 
around  with  picture  editors  most 
of  his  life,  was  asked  what  he 
thought  of  the  breed.  Were  they 
human  ?  Do  they  delight  in 
frustrating  photographers?  Or 
were  photographers  themselves 
unreasonable  ? 

“I  want  to  make  it  clear,”  said 
Hearst’s  director  of  photogra¬ 
phy,  “that  I  think  the  average 
picture  editor  is  capable.  He’s 
picture-minded.  He  has  fore¬ 
sight  and  ingenuity. 

“At  the  same  time  I  want  to 
make  it  clear  that  many  are  in 
a  perpetual  rut  going  through  a 
daily  routine  of  makeup  and 
assembling  photo  pages.  I  am 
further  sorry  to  say  that  some 
of  them  won’t  recognize  that 
the  successful  picture  magazines 
and  TV  are  not  only  here  to 
stay  but  ai’e  getting  better  each 
year. 

“One  thing  is  certain  —  and 
I’ll  be  the  first  to  admit  it — and 
that  is  that  in  our  business  we 
can  learn  much  from  the  neatly- 
arranged  photo  layouts  in  pic¬ 
ture-conscious  magazines,  espe¬ 
cially  Life  and  Look.  Their  pic¬ 
tures  are  presented  with  warmth 
and  understanding.” 

Unfortunately,  he  said,  not 
enough  picture  editor’s  pay  at¬ 


tention  to  th<‘se  photo  slicks, 
preferr  ing  to  continue  their  con- 
verrtional,  routine  ways  either 
through  indifference  or  ignor¬ 
ance. 

“To  hit  this  from  another 
angle,”  Dick  continued,  “some 
picture  editors’  greatest  mis¬ 
takes  are  in  concentration  and 
the  over-crowding  of  pictures 
on  only  a  single  page  of  the 
entire  newspaper,  leaving  the 
rest  of  the  paper  very  dull  and 
without  eye  appeal. 

“Pictures — the  good  ones,  of 
course — should  be  spread  out 
through  the  newspaper.  This 
keeps  the  reader  from  merely 
flippirrg  pages.  They  catr  be  eye 
stopper’s.” 

Another  thing  that  annoys 
him  he  said,  is  when  uirrelated 
photos  ar’e  r'un  too  close  to¬ 
gether  in  about  the  same  size. 
It’s  confusing.  Dick  believes  the 
cut  sizes  should  vary  and  be  of 
different  shapes. 

The  final  item  bothering  him, 
Richard  said,  is  the  matter  of 
picture  editors  expecting  good 
pictures  when  the  photographer 
has  limited  time  and  restricted 
corrditions. 

“Just  ask  any  cameraman,” 
he  said,  “and  I’m  sure  he’ll 
agree.  Taking  a  hyothetical 
case,  a  reporter  arrives  at  a 
courthouse  and  sits  around  all 
day  or  a  few  days  w'aiting  for 
a  good  byline  story  to  break. 

“All  well  and  good.  This  is 
necessary.  On  the  other  hand, 
the  other  half  of  the  team,  the 
photographer,  w’ill  be  instructed 
to  rush  down  to  the  courthouse 
to  see  John  Doe.  He  is  told  to 
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shoot  a  (|uickie  and  race  back 
to  the  office  with  a  picture  in 
about  an  hour. 

“Naturally,  the  photographic 
results  are  as  bad  as  the  hur¬ 
ried  assignment  warranted.  Usu¬ 
ally,  these  quickie  pictures  are 
very  static,  posed  shots.  They 
are  made  in  a  halhvay  of  the 
courthouse  or  in  the  reporters’ 
room. 

“.\s  it  happens  most  times, 
the  best  picture — a  candid  one — 
generally  takes  place  when  the 
lushed  cameraman  is  away 
from  the  building.” 

‘‘Duly  to  the  Public' 

Los  Angei.rs 
.\n  attack  on  a  news  photog¬ 
rapher  performing  his  duty  is 
a  direct  attack  on  freedom  of 
the  press  just  as  much  as  it  is 
an  assault  on  the  photogra- 
jiher.  Municipal  Judge  Mark 
R randier  held  here  this  week. 

Judge  Brandler  made  his 
comment  in  a  seven-page  writ¬ 
ten  statement  from  the  bench 
when  actor  Tony  Franciosa, 
husband  of  actress  Shelly  Win¬ 
ters,  pleaded  guilty  to  assault¬ 
ing  Herald-Exprr.'te  photogra¬ 
pher  William  Walker  when  the 
latter  w’as  trying  to  take  pic¬ 
tures  outside  probate  court  last 
.April. 

“In  this  court’s  judgment,” 
Judge  Brandler  told  the  actor, 
“the  most  serious  aspect  of 
your  reprehensible,  unprovoked 
and  dastardly  attack  on  Mr. 
Walker,  by  kicking  him  with 
your  foot,  was  your  announced 
purpose  of  ‘muzzling  the  press’ 
and  preventing  Mr.  Walker,  an 
authorized  representative  of 
our  free  press,  from  performing 
his  quasi-puhlic  function  of  dis¬ 
seminating  news.” 

Judge  Brandler  reviewed  tiie 
legal  status  of  the  right  of 
privacy  and  pointed  out  that 
neither  the  actor  nor  Miss  Win¬ 
ters  had  such  right  under  the 
circumstances.  The  couple  had 
appeared  in  probate  court  to 
enter  a  bid  on  a  piece  of  resi¬ 
dential  property. 

“Mr.  Walker  had  the  legal 
right,  in  fact  he  owed  a  duty 
not  only  to  his  employers  but 
to  the  public  as  well,  to  take 
Miss  Winters’  photograph  in 
order  to  inform  the  public  pic- 
torially  of  the  appearance  of 
Miss  Winters  in  Superior  Court 
accompanied  by  defendant,  at 


Cute  Crashers 

President  Eisenhower  thinks 
photographers  should  be  a  litt'e 
more  careful  where  they  sit  or 
climb. 

Down  on  his  Gettysburg  farm 
the  other  day  he  told  the 
cameiamen  sitting  on  his  fence 
to  stay  off  them. 

“If  Ivan  Feister  (farm  man¬ 
ager)  catches  some  of  you  fel- 
lows  on  that  fence,  somebody’s 
going  to  lose  a  head,”  the  Presi¬ 
dent  said.  Later  he  told  Press 
Secretary  Hagerty:  “You  tell 
those  fellows  if  they  want  to 
get  over  a  fence,  to  find  a 
gate.” 

T oruado  Chaser 

Roddy  Mimms,  UPN  staffer 
out  of  Dallas,  had  .some  rough 
riding  when  tornadoes  hit  west 
Texas.  He  and  two  UP  writers 
chasing  the  storm  were  forced 
to  land  their  chartered  plane 
and  take  refuge  in  a  cellar  with 
a  farm  family.  Before  landing 
they  saw  a  squall  line  ahead 
of  them  and  heard  a  terrific 
roar  overhead.  He  got  a  good 
sequence  of  a  kid  diving  off 
a  mailbox  into  a  flooded  street 
UP  photographer  Jerry  Mc¬ 
Neill,  riding  aboard  a  rescue 
cruiser,  helped  to  pull  four  iier- 
sons  aboard.  They  weie  ma¬ 
rooned  in  tree  tops  when  a 
levee  broke. 

Movies  in  House 

A  Kennebec  Journal  (.\u- 
gusta.  Me.)  photographer  won 
a  first  for  his  paper — and  the 
public — May  21  when  the  Maine 
House  of  Representatives  voted 
to  allow  him  to  make  movies 
of  them  in  action. 

Cameraman  Bruce  Nett  made 
the  request  of  Speaker  Joseph 
Edgar.  Rep.  Ross,  assistant  ma¬ 
jority  leader,  presented  the  mo¬ 
tion  and  spoke  to  allow  a 
cameraman  to  roam  the  House 
floor  while  that  branch  was  in 
session.  The  House  approved  it 
Mr.  Nett  was  working  on  an 
assignment  for  the  Guy  Gan¬ 
nett  newspapers  of  Maine  and 
for  WGAN-TV  of  Portland. 

The  House  order  stipulated 
that  the  film  would  be  “silent" 
when  it  went  over  television  and 
that  a  commentator  would  nar¬ 
rate  the  film  during  its  presen 
tation,  explaining  the  operation 
of  the  Legislature. 


present  her  husband,  and  her  j  , 

submitting  a  bid  in  open  court  ^SSault  L,hargefl 


to  purchase  a  home,”  Judge 
Brandler  said. 

The  actor  appeared  under 
his  real  name,  Anthony  Papa- 
leo.  The  judge  put  off  sen¬ 
tencing  until  June  12,  pending 


John  0.  Hjelle,  editor,  Bis¬ 
marck  (N,  D.)  Tribune,  has 
signed  a  complaint  against  a 
local  sheriff  charging  him  with 
manhandling  a  Tribune  photog¬ 
rapher,  Cliff  Jochim,  allegedly 


investigation  by  probation  of-  slugged  by  the  sheriff  when  he 
ficers.  shot  a  picture  of  a  prisoner. 
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How  much  do  vou  know  about  selling  Pennsylvania?  Did  you 


know,  for  instance,  that  even  though  you  may  be  saturating 
Philadelphia  and  Pittsburgh,  you’re  still  missing  two-thirds 
of  the  customers  in  this  heavy-spending  State?  It  would  be 
just  plain  foolish  to  stop  there  when  there’s  so  much  more 
almost  within  your  grasp.  Especially  when  you  know  about  the 
third  largest  city  in  the  Keystone  State  .  .  .  it’s  the  composite 
market  made  up  of  the  14  cities  signing  off  this  page,  and 
together  they  account  for  a  full  sixth  of  the  people,  income, 
and  buying  power  in  all  of  Pennsylvania.  No  doubt  about  it, 
this  can  really  add  profit  to  your  sales  picture.  Your  sights 
will  be  on  the  bull’s-eye  if  you’ll  just  remember  .  .  .  you  can 
reach  nearly  a  quarter-million  families — 509<  of  all  these  high 
living  customers — through  their  own  local  newspapers  .  . 
where  they  do  the  biggest  part  of  their  shopping  every  day 
Put  these  forward-looking  hometown  dailies  on  your  next 
media  list,  and  you’ll  corner  a  quorum  of  customers  in  Penn 


sylvania  s  No.  3  “City 


Svli  Pennsylvunm  s  i\o.  3  ‘‘City  with  Ihoso  iyrivif papers: 

BRAVER  FALLS  NEWS-TRIBUNE  (E)  •  CHAMBERSBURG  PUBLIC  OPINION  (E)  •  COATESVILLE  RECORD  (E)  • 

CONNELLSVILLE  COURIER  (E)  »  INDIANA  GAZETTE  <E)  •  JEANNETTE  NEWS-DISPATCH  (E)  •  LOCK  HAVEN 

EXPRESS  (E)  •  NEW  CASTLE  NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN 

TIMRS'MIRROR  (E)  •  WASHINGTON  OBSERVER  REPORTER  (M&E)  •  WILLIAMSPORT  SUN  GAZETTE  (E)  •  YORK 

DISPATCH  <E) 
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Librarians 

(Continued  front  int;/e  14) 


weekly.  The  cabinet,  incidental-  their  new  positions.  I  niiylit  add  Journal  Star  seemed  insurmoun- 
ly,  is  included  in  the  subscrip-  that  two  of  the  three  staff  mem-  table.  Miss  Hatfield  visited 
tion  price  of  about  $2')0.  per  hers  decided  after  a  month’s  other  newspaper  libraries  and 
year.  work  that  they  would  like  to  librarians  for  help  and  advice, 

‘Klliott  .\ndrews  of  the  take  courses  in  library  science  The  morgue  at  the  paper  had 


of  28  subject  envelopes  headed  I’loridencc  Jonrnul  Bulletin  has  and  enrolled  in  the  Department  •>een  run  by  an  e.\-copy  boy_ 
‘Education-Virginia,’  we  cut  off  used  this  system  for  about  seven  of  Agriculture  school  in  Wash-  and  “each  time  I  opened  a 
the  flow  to  these  heads  and  months  and  finds  it  excellent,  ington  where  courses  are  given  <lrawer,  I  found  undated  ma- 
started  the  following  procedure.  library  has  discontinued  at  a  rather  nominal  cost.  terial  going  back  six  months 

We  introduced  new  heads  or  f'u?  marking  of  foreign  affairs  “We  started  from  scratch  crammed  in  it,”  she  said, 
subheads,  such  as  Education-  und  uses  this  .service  ex-  with  new  subject  heads  and  as  “Plenty  of  help  was  needed," 

VA.-Alexandria.  Education- VA.-  clusively.  Chester  Lewis  of  the  we  went  along  we  continued  to  >^he  stated.  “I  asked  nianage- 
.\rlington,  Education-V.\.-Build-  York  Times  has  four  sub-  absorb  older  headings  that  fitted  ment  for  it  and  got  it.  Then  the 

inirs.  and  so  forth.  scriptions  to  the  service.  the  new  ones.  The  new  subject  ‘weeding  out’  process  liegan." 

files  now  occupy  six  of  the  10  ^*'ss  Hatfield  brought  aloni; 

300,000  Photos  that  were  purchased.  some  gruesome  examples  of 

“In  January  I  decided  to  take  “The  task  of  reorganizing  is  ‘‘weeded  out”  material.  She 

a  closer  look  at  the  photo  files,  a  continuing  process.  Take  the  showed  a  plate  of  former 

IS  a  a'nH  011^^’  nrZ  l>u«ing  the  prior  year  I  had  charge-out  system  for  example,  motion  picture  actress  Kiy 

valent  in  the  news  To  cover  ''sited  and  talked  with  the  two  Reporters  and  editors  had  free  ^'cancis  from  the  1920’s  with  1 

this  phase,  we  supplied  the  fol-  meml>ers  in  the  photo  li-  access  to  the  files.  They  could  string  of  clips,  a  batch  of  dips 

lowing  heads:  EI)UC.\TION- 


ings,  and  so  forth. 

“We  separated  the  school  in¬ 
tegration  problem  from  the  gen¬ 
eral  education  clips  since  in  the 
area  covered  by  the  Star,  this 


NEGRO-VA.  (General);  EDU- 
CATION-NEGRO-VA.  -  ALEX- 
.\NI)RI.4.  and  so  on.  The  re¬ 
sults  were  gratifving  and  the  ...  ,  .  ,  , 

editorial  staff  has  complimented  broken  up  into 

two  rooms  and  a  hallway.  An 
examination  of  the  contents  of 


brary  and  found  that  here,  .select  their  clips,  enter  their 
again,  there  was  a  severe  prob-  names  in  a  notebook  and  iden- 
lem  of  space.  The  photo  library  tify  the  borroweil  material. 


occupies  an  area  about  four 
times  the  size  of  an  average 


New  ('harge-Out  Program 


the  library  on  the  new  speed 
with  which  sought-after  clips 
are  produced. 

“.\nother  result  of  the  ex¬ 
amination  of  the  subject  files 
was  the  disclosure  of  numerous 
duplications  of  headings.  Fur- 


IZATIONS  &  CLUBS  and  then 
subheads  with  the  names 
organizations.  I  recommended 
the  establishment  of  a  master 
subject  index  to  the  subject 
files. 


of  prominent  women  in  tht 
twenties,  and  a  numlier  of  cuts 
unidentified  of  unknowns  which 
had  been  cluttering  up  the  file-. 
,  She  displayed  an  engravini 

I  drafted  a  program  for  the  tool  with  which  each  cutis 
approval  of  management.  It  identified  now,  name  and  date 
inienis  01  consideration  on  the  back,  and  proclaimed  it 

the  files  revealed  an  estimated  ''  cn  wo  enve  opes  o  c  ippings  the  most  valuable  tool  fora 

sought  by  an  editorial  writer  librarian 

were  mis.-ed.  A  reporter  who  Some  of  the  methods  of  filinc 
a  signed  out  for  them  could  used  at  the  paper  before  hr 
no  le  (K'ated,  nor  could  the  advent  included  separate  inor- 
c  ippings.  When  the  clips  were  pues  in  various  department' 

file 
thCT 


300,000  photos  and  eight  files, 
each  with  nine  drawers,  filled 
with  cuts. 

“The  subject  picture  files 


,  •  u  j  were  in  separate  groupings:  ^  cnjis  weie  pues  in  various  department'. 

SPORTS,  wWd  WAR  II,  j  located  am  tempers  had  The  photographers  used  to  file 
ri  imi  ;wn'  KOREAN  WAR  SCENES,  ami  theii-  negatives  whenever  they 


'f ’^1  '  general  subjects  .\  to  Z.  I  was  cj^^fct  a  complete  new  chaige-  lij^e  it,  she  said, 
of  the  „  out  program  with  enforcement 


Card  System 
"On  July  7  of  last  year  I  be- 


Collins  mine  explosion  case  was 


gan  copying  the  subject  heads  filed  under  SCENES  -  KEN- 
from  the  jackets  beginning  with  TUCKY  and  took  about  two 
the  first  envelope  headed  AB-  hours  to  locate. 

B.XTOIRS.  The  task  was  com-  “Here  again,  duplicate  head- 
pleted  Dec.  7,  l!)o6,  when  the  ings  were  plentiful,  and  to 
last  entry,  ZOOS — D.  C.,  was 
made.  W’hen  I  had  completed  the 


later  to  learn  that  the  heading  cniorcemeni  ^isg  Hatfield  now’ has  a  sUff 

SCENES-W’ASHINGTON,  D.  C.  fuH  t'o'e  persons  and 

was  a  large  catch-all  for  pic-  .lanagmg  Editor,  six  part  time  employes, 

tures  in  W’ashington  that  the  1  °  i’  She  advised  “don’t  put  paper 

staff  members  could  not  other-  ®  ^  f  ^  scratch  cuts 

wise  classifv.  The  famous  Floyd  microfilni  pro-  anj  ^.jp  dippings.”  and  “have 

g  am  We  were  sending  bound  clippings  folded  as  near  to 
es  to  stoiage  at  the  rate  of  envelope  size  as  possible;  use 
six  per  month.  In  live  storage  so-inch  tulies  for  maps.” 
adjacent  to  the  library,  we  re-  she  advised  newspaper  li- 
tamed  20  years  of  the  HOME  brarians  to  “keep  cool,  don’t 
edition,  and  three  to  four  years  ulcers,”  and  “do  as  much  as 

further  complK-ate  matters,  cuts  Lh  Tfota^ of  fiv^^'editiolj  Sy 
were  also  filed  in  with  the  pic- 


task,  I  had  filled  nine  steno-  tuies. 
graphic  note  liooks  using  one  or 

two  lines  for  each  entry.  These  mendations  for  the  impi’ove-  paitjon  from  1 8^9  to 'hjiVo 
books  were  turned  over  to  a  ment  of  the  photo  library:  that  alleviate  the  syiace  prob- 


were:  “.Analyze  your  work,  try 
to  avoid  duplication,  find  out 


“I  made  the  following  recom-  maintained  ^-bo  is  doing  w’hat.  " 

tollowing  3  complete  microfilmed  HOME  Clipping  now  is  mainly  local 


news,  she  said.  Wedding  stones 
arc  filed  both  under  married 


stenographic  serviee  where  each  one  member  be  added  to  the  .  mioi  ofilminw 

oC  +1,0  11  non  t,rooH  stnfT-  that  a  minimum  of  10  ’  niici ofilming  extension  name  and  maiden  name.  Livinc 

research  forms”  have  been  made 


of  the  11,000  entries  was  typed  staff;  that  a  minimum  of  10  program  was  put  into  operation. 

microfilming  of 


on  a  3  X  Remington  Rand  five-drawer  superfilers  be  pur-  entails  the 

IV/-  all  page  changes'from'edition  to 

.$16o.  The  completion  of  this  ment  be  standardized;  that  a 

project  may  take  several  more  charge-out  system  be  startled;  of  the  paper  and  pro¬ 


up  for  biogs  of  staff  and  ML 
As  an  example  of  the  impor¬ 
tance  of  this  information,  she 
recalled  that  on  the  death  of » 


months  that  the  personal  picture  files  -  - - - . . ,  .  1  a 

•  1  j  j  11  1  •  +  virtes.  togethev  with  the  micro-  inn„+;mo  imnnrprl  and  beloved 

“As  a  part  of  a  continuing  be  surveyed  and  all  subject  j  hOMF  edition  tot- 1  honored  ana  0  . 


effort  to  release  staff  labor  for  headings  therein  removed;  that,  ‘  ovpTatrp"oV‘ tha 

greater  concentration  on  local  for  the  time  being,  all  backlog  newsnanpi-  RinHino-  morgue  on  him 

and  national  clippings,  as  well  pictures  be  cut  off  in  an  effort  di.scontinued  on  ail  hut  tbp  *^^®  'l®®®**^®  ' 

as  to  lessen  the  load  on  the  sub-  to  handle  efficiently  the  current  j.fQMp  edition  which  hpino-  ^^‘®^®y  Mouse  hat  at  a  pa 
ject  files,  we  recommended  the  pictures;  and  that  a  master  sub-  bound  mot  for  seS^^^  unusable. 

purchase  of  a  new’ service  called  ject  index  on  3  x  5  cards  be  for  reasons  of  effi  ^villiam  D.  Cha.se,  , 

Headline  Tiata  on  Foreitrn  Af-  instituted  to  aid  the  new  mar-  economy,  since  the 

vTSrrtcart^vtc"  of  these  vecontmenda-  ""Sri„nn7 11^0;'??’''' d‘‘ 

1  •  •  complete  bound  file  of  this  edi- 

give  a  comprehensive,  conci.se  tions  were  accepted  and  the  published 

picture  of  the  current  develop-  whole  program  put  into  immedi-  lg.",2  ” 
ments  in  all  foreign  countries  ate  effect  with  a  personnel  of 
and  includes  all  important  inter-  three  who.  though  totallv  in¬ 
national  conferences,  organiza-  experienced,  were  very  inter-  .  .  , 

tions  and  pacts.  It  is  revised  ested  and  enthusiastic  about  Mary  Jo  Hatfield  at  the  Peoria  organization  of  their  libraries. 
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Management  Helped 
The  problems  encountered  by 


chairman  of  the  Newspaper  Di¬ 
vision,  said  in  his  opening  re¬ 
marks  that  “no  standard  operat¬ 
ing  procedure  for  newspa^’’ 
libraries  has  yet  been  developea- 
although  many  newspapers  art 
now  facing  organization  or 
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Fleet  Street 
Scorched 
Critical 


by 


Rayi 


London 

Fleet  Street  has  l»een  turn¬ 
ing  its  brightest  battery  of 
searchlights  upon  itself  these 
days  as  the  tight  little  world 
of  British  journalism  echoes  to 
more  fact  and  fantasy  than  it 
has  known  in  many  a  year. 

And  after  a  fortnight  during 
which  most  of  the  national 
dailies  devoted  front-page  head¬ 
lines  to  their  own  affairs,  Par¬ 
liament  itself  joined  the  fray 
with  a  five-hour  debate  ranging 
over  the  entire  newspaper  field. 

British  newspapermen  glum¬ 
ly  try  to  decipher  their  own 
job  futures  in  the  dark  eco¬ 
nomic  picture  painted  by  one 
of  their  press  lords. 

Victory  for  t’heesecake 

The  Conservatives  in  Parlia¬ 
ment  rejected  a  motion  calling 
on  the  industry  to  maintain  a 
high  standard  of  conduct. 

This  debate  resulted  in  some 
remarkably  good  quotations 
from  M.  P.’s — enough  to  satis¬ 
fy  the  entire  spectrum  of  politi¬ 
cal  opinion  of  the  national 
dailies. 

Naturally  enough,  the  popu¬ 
lar  tabloid  Mirt'or  favored  the 
view  of  a  government  minister 
that  “Even  a  surfeit  of  cheese¬ 
cake  is  more  palatable  than  a 
gag.”  This  was  in  response  to 
another  M.  P.’s  suggestion  that 
the  government  take  steps  to 
control  pornographic  and  other 
material. 

A  Conservative  member  de¬ 
plored  the  rumored  merger  of 
the  Labor  Party’s  Hernld  and 
the  Chronicle  because  it  would 
add  to  the  concentration  of 
newspaper  ownership  in  a  few 
bands.  He  suggested  that  the 
government  ensure  “the  sur¬ 
vival  of  free  opinion  in  Fleet 
Street”  by  a  subsidy  on  the 
cost  of  newsprint. 

Harsh  Facts 

The  Times  recognized  the 
harsh  economic  facts  which 
Were  squeezing  out  so  many 
papers,  but  suggested  that  some 
of  them  were  victims  “mainly 
because  they  were  poor  prod- 
ucts.”  And  it  wondered  whether 
newspapers  of  late  were  too 
willing  to  copy  anything  that 
Was  successful  and  to  “sacrifice 


the  annual  report  of  Lord  Kem- 
sley,  chairman  of  the  board 
which  publishes  three  Sunday 
papers  including  the  Sunday 
Times,  when  he  referred  to  the 
“unemployment  which  newspa¬ 
per  casualties  bring.” 

Lord  Kem.sley,  who  is  one  of 
the  three  British  press  peers 
along  with  Rothermere  of  the 
Daily  Mail  and  Beaverbrook  of 
the  Daily  Express,  made  it 
clear  that  his  own  Times,  Em¬ 
pire  S'eivs  and  Sunday  Graphic, 
were  not  to  be  numbered  among 
possible  casualties. 

He  listed  as  some  of  the  eco¬ 
nomic  l)Ogeys  which  confront 
the  daily  press:  1.  Rising  costs 
of  newsprint  (“six  times  the 
pre-war  figure”) ;  2.  Reluctance 
of  newspaper  production  unions 
to  accept  mechanization;  and  IS. 
Inroads  of  commercial  television 
advertising. 

Television  Victim 


II  KDITORIA  L  W  OR K SHOP 
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Television  had  another  victim 
laid  at  its  doorstep  when  Sir 
Edward  Hulton  announced  that  ; 
his  weekly  picture  magazine, 
1‘icfnre  I'ost,  would  stop  with 
the  June  1st  issue. 

In  this  ca.se,  however,  the 
millionaire  publisher  intimated, 
it  was  the  fact  that  television 
duplicated  much  of  the  editorial 
matter  of  a  picture  magazine 
(particularly  in  documentary 
programs)  which  prompted  his 
decision  to  leave  this  field  to 
the  exclusive  care  of  the  London 
IllustKifed. 

Beginning  with  the  June  .")th 
issue.  Illustrated  will  publish 
an  exclusive  series  of  color 
photos  taken  by  the  advance 
))arty  of  the  Commonwealth 
Antarctic  Expedition. 

It  will  also  run  what  it  be¬ 
lieves  to  l)e  the  first  contest  for 
amateur  photographers  in  Great 
Britain  to  include  color  photos. 

Publishers  of  Illustrated  are 
Odhams  Press,  who  also  con¬ 
trol  the  Daily  Herald  and  The 
People — a  Sunday  newspaj)er. 

Amid  this  brou-ha  about  the 
Engli.sh  pre.ss,  an  announcement 
concerning  the  Irish  piess 
passed  almost  unnoticed  in  Lon¬ 
don.  The  Irish  Minister  for  Fi¬ 
nance,  in  his  first  budget  mes¬ 
sage,  declared  that  he  intends 
to  wind  up  the  Irish  News 
Ayency  as  soon  as  possible.  INA 
costs  the  Republic  of  Ireland 
£40,000  ($112,000)  a  year  in 
subsidies. 

♦  « 

The  assistant  editor  of  the 
Daily  Worker,  Mick  Bennett, 
has  become  the  14th  member  of 
its  B.'i-man  staff  to  resign  since 


ingenuity  and  originality  for  a  the  Hungarian  rising.  Bennett 
formula  .  .  .  and  to  provide  poor  said  his  reasons  were  criticism 
entertainment  at  that.”  of  his  writing  and  dispute  over 

Most  of  the  newspapers  noted  his  functions  as  assistant  editor. 
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m  Py  l{oy  H.  Coppenul 

I  Into  the  Woods  with  Would 

B  Sequence  of  tenses  is  still  good  for  a  battle-royal. 

S  One  such  battle  raged  for  weeks  in  the  bulletin  circu- 

g  lated  among  its  customers  by  a  wire  service.  It  con- 

%  cerned  this  sentence: 

B  Nehru  said  he  would  yo  before  the^  V.  N.  tomorrmo 
M  to  seek  a  vole  on  Hungarian  inler^wntion. 

B  Obviously,  the  squabbling  revolved  around  whether 
B  it  should  have  been  “Nehru  said  he  will." 
g  Although  the  disputants  freely  made  use  of  pious 
S  appeals  to  “good  grammar,”  only  one  of  them  seemed 

g  to  have  a  clear  idea  what  the  grammar  of  this  situ- 

B  ation  really  is. 

“  Who  won?  Well,  nobody  did.  Considerable  spleen, 

—  righteous  indignation,  sarcasm,  and  the  like  were 
2^  vented,  but  if  anything,  it  seemed  to  me,  the  situation 
p  was  left  more  confused  than  before. 

B  Now,  which  is  correct — “Nehru  .said  he  leould"  or 
5  “Nehru  said  he  will"?  If  you  want  my  opinion,  both 
B  of  them  are.  But  the  use  of  will  is  a  motlern  trend. 

^  The  rule  of  setiuence  of  tenses  requires  the  ten.se 
g  ’  in  the  subordinate  clause  to  correspond  with  that  in 
the  main  clause.  Con.sequently,  the  past-tense  said 
re<|uires  a  past-tense  would. 

But  several  editors  who  took  part  in  the  discussion 
held  that  “Nehru  said  he  will"  is  more  direct,  and  thus 
preferable. 

The.se  fellows  can  find  some  support  in  a  pronounce¬ 
ment  by  George  O.  Curme,  a  grammarian’s  gramma¬ 
rian.  In  his  Synta.e,  regarded  by  scholars  as  a  classic 
in  its  field,  he  took  note  of  “a  tendency  in  indirect 
discourse  to  break  through  the  old  sequence  when  a 
more  accurate  expression  suggests  itself.” 

What  interested  me  most  al)out  the  wire-service 
debate  was  the  confusion  over  the  function  of  would 
in  Nehru  said  he  u'ould.  Several  editors  interpreted 
it  as  a  subjunctive  foim  indicating  uncertainty.  They 
seized  on  this  as  affording  a  wonderful  excuse  in  the 
event  Nehru  did  not  carry  out  his  intention.  A  pro¬ 
fessor  of  journalism,  I  regret  to  say,  was  among  this 
mistaken  bunch. 

A  certain  type  of  editor,  I  have  noticed,  loves  to 
hedge.  The  rea.soning  seems  to  run  like  this:  Suppose 
Nehru  failed  to  appeal’,  and  some  reader  came  roaring 
into  the  office  with  a  complaint  that  he  had  lieen 
misled.  The  editor  who  had  used  would  supposedly 
could  point  it  out,  saying,  “See?  We  said  Nehru 
would  appear — not  will — would,  that  is,  unless  some¬ 
thing  prevented  him.  We’re  in  the  clear.” 

Would  in  this  instance,  however,  is  not  a  subjunctive 
form,  but  simply  the  past  tense  of  udll.  Of  the  half¬ 
dozen-odd  participants  in  the  debate,  the  only  one 
who  ajipeared  to  recognize  this  was  Ira  Carpenter  of 
the  South  Bend  Tribune.  “I  umdd  if  I  could”  is  a 
subjunctive,  indicating  a  conditional  state,  but  “I  said 
I  would"  is  a  past  indicative,  indicating  simple  inten¬ 
tion. 

And  so  those  timid  editors  who  fear  readers  may 
hold  them  accountable  for  the  predictions  of  news¬ 
makers  will  have  to  look  for  another  way  out. 

Maybe  they  could  find  it  in  apiiending  an  editor’s 
note,  along  these  lines: 

While  the  Bladder  has  no  reason  to  believe  Mr. 
Nehru  does  not  fully  intend  to  appear  before  the  U.  N., 
in  accordance  with  his  statement,  there’s  many  a  slip, 
etc.,  and  any  number  of  mischances,  or  a  change  of 
mind  on  his  part,  may  prevent  it.  This  newspaper 
wants  it  fully  understood  by  its  readers  that  it  can¬ 
not  undertake  to  guarantee  the  fulfillment  of  iyiten- 
tions  exju'essed  by  others  in  its  columns. 
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18  Schools 
Accredited; 
Total  Now  45 


Decatur,  Ill. 

Kiphteon  schools  or  depart¬ 
ments  of  journalism  have  been 
accredited  this  year  by  the 
American  Council  on  Education 
for  Journalism. 

Edward  Lindsay,  editor  of 
the  Dccatrtr  Herald  and  Review 
and  president  of  the  council, 
said  the  total  accredited  list 
stands  at  4.')  schools  and  102 
sequences. 

The  University  of  Utah  is 
the  only  school  on  the  list  ac¬ 
credited  in  journalism  for  the 
fiist  time.  The  other  schools 
were  all  accredited  previously 
and  this  action  represents  a 
reapi)raisal  of  their  work. 

The  schools  and  sequences 
accredited  are: 

University  of  Alabama  — 
Xews-editorial. 

Columbia  University — News- 
editorial. 

University  of  Geoigia — Ad- 
vertisinp  -  Business  -  Public  re¬ 
lations,  News-editorial. 

Louisiana  State  University — 
News-editorial. 

Marquette  University  —  Ad¬ 
vertising,  news-editorial. 

Michigan  State  University — 
Advertising,  news-editorial. 

Montana  State  University  — 
Advertising,  news-editorial,  ra¬ 
dio. 

Ohio  University — Advertis¬ 
ing-managing,  news  writing  and 
editing,  radio-television  jour¬ 
nalism. 

University  of  Oklahoma  — 
Advertising  -  business,  general 
editorial,  professional  writing, 
public  relations. 

Oklahoma  A.  &  M. — Agricul¬ 
tural  journalism,  community 


journalism,  home  economics 
journalism,  industrial  editing. 

Stanford  University — News- 
editorial. 

Syracuse  University — Adver¬ 
tising,  magazine,  newspaper. 

Texas  State  College  for 
Women — News-editorial. 

Tulane  University  —  News- 
editorial. 

University  of  Utah  —  News- 
editorial. 

University  of  Washington — 
.Advertising  and  management, 
editorial,  radio-television. 

Washington  and  Lee  Univer¬ 
sity — News-editorial. 

University  of  Wisconsin  — 
.Advertising-management,  News- 
editorial,  agricultural  -home 
economics  journalism. 

The  University  of  Southern 
California,  which  was  in  the 
original,  list  of  accredited 
schools,  withdrew  its  request. 


emails  on  Frenioiils 
To  Aid  Fremont 


Olmsted 


4  Appointed 

As  Advisors 
At  Institute 


Bread-Butter 
Department 
Staff  Set  Up 


Lester  .A.  Walker,  publisher 
of  the  Fremont  (Neb.)  (iuide  & 
Tribune,  has  issued  a  challenge 
to  all  Fremonts  to  come  to  the 
aid  of  Fiemont,  Mo.,  which  was 
devastated  by  a  recent  fla.sh 
flood  and  tornado. 

Mr.  Walker’s  challenge  has 
been  accepted  by  Don  F.  Dau- 
ble,  business  manager  of  the 
Fremont  (Ohio)  Xev'S-Mesnen- 
f/er.  The  ))lan  is  to  ask  other 
papers  in  towns  with  the  name 
of  Fremont  to  get  readers  to 
contribute  funds  for  the  reha¬ 
bilitation  of  Fremont,  Mo. 

Mr.  Walker’s  challenge  went 
to  “all  the  Fremonts  of  the 
world.”  Only  four  additional 
Fremonts  are  involved  as  far 
as  the  U.S.  is  concerned.  In 
each  case  these  towns  are 
served  by  weeklies:  Fremont 
(Ind.)  Eagle,  Fremont  (Iowa) 
Gazette,  F  r  e  m  ont  Michigan 
Times  Vindicator,  and  Fremont 
(Calif.)  Washington  Township 
Sen's-Register. 


Confidential  Negotiatori 

Financial  Consultant! 

HAMILTON.  STUBBLEFIELD 

TWINING 

&  ASSOCIATES 

NATION-WIDE  PERSONAL  SERVICE  FOR  DAILY  NEWSPAPERS 

SAN  FRANCISCO  CHICAGO 

W.  R.  (Ike)  Twining  Ray  V.  Hamilton 

111  Sutter  Tribune  Tower 

Exbrook  2-5€71  Delaware  7-2755 

DALLAS 

Dewitt  (Judge)  Landis 

Federal  Union  Life  Bldg. 

Rieertide  8-1175 

WASHINGTON,  D.C, 
William  T.  Stubblefield 

1737  DeSales  St..  N.W. 
Executive  3-3456 

ATLANTA 

Jack  Barton 

Huly  Bldg. 

Detroit 

Top  staff  changes  and  the 
formation  of  a  new  dejjartment 
devoted  to  reporting  “bread  and 
butter  issues”  have  been  an¬ 
nounced  by  Lee  Hills,  executive 
editor  of  the  Detroit  Free  Press, 
and  Frank  Angelo,  managing 
editor. 

Fred  L.  Olmsted,  formerly 
city  editor,  has  l)een  named  edi¬ 
tor  of  the  Industrial  News  De¬ 
partment,  which  will  tie  to¬ 
gether  coverage  of  business, 
labor,  finance,  real  estate  “and 
other  vital  fields  of  economic 
news.” 

Taking  over  as  acting  city 
editor  will  be  John  Driver. 

Mr.  Olmsted  will  supervise 
a  stiiff  of  specialists,  including 
Kenneth  .A.  Thompson,  finance; 
Tom  Nicholson,  labor;  John 
Woerpel,  real  estate;  and  Geof¬ 
frey  Howes,  editor-reporter. 

Mr.  Olmsted,  who  joined  the 
Free  Press  in  1948  as  a  re- 
portei’,  also  ■will  be  the  paper’s 
automotive  editor,  a  post  left 
vacant  by  the  death  April  (5  of 
Leo  Donovan. 

“Once  more  the  Free  Press 
is  pioneering  in  a  new  concept 
of  improved  news  coverage,” 
Mr.  Hills  said.  “The  jiattern  of 
the  past  on  most  newspapers 
has  been  that  one  man  became 
an  ‘expert’  in  one  field  and 
knew  little  about  closely  re¬ 
lated  areas  of  news  activity. 

“Free  Press  writers  will  con¬ 
tinue  to  specialize.  But  our 
automotive  editor  will  not  be  a 
stranger  to  labor,  or  finance, 
or  mortgages.  Our  labor  spe¬ 
cialist  will  cover  his  field  bet¬ 
ter  because  he  also  will  be  fa¬ 
miliar  with  and  write  about 
industry.” 

Mr.  Driver  joined  the  Free 
Press  in  1954  after  serving  as 
reporter  and  telegraph  editor 
for  the  Scotts  Bluff  (Neb.) 
Star  Herald,  city  editor  for 
the  Corning  (N.Y.)  Evening 
Leader,  and  rewriteman  for  the 


.Appointments  of  four  mem- 
bers  of  the  Advisory  Board  of 
the  .American  Press  Institute, 
Columbia  University,  were 
nounced  this  week. 

Sevellon  Brown  III,  editor  of 
the  Providence  (ILL)  JoHnoi 
and  Evening  Bulletin,  wai 
named  for  a  three-year  tern 
beginning  July  1.  He  is  a  sob 
of  the  late  Sevellon  Bi-own, 
founder  of  the  Institute  and 
chairman  of  its  Board  from 
1948  to  1956. 

Re-api)ointed  to  three-year 
bums  were  Barry  Bingham, 
president  of  the  Louisvillf 
(  Ky.  )  Courier-Journal  and 
Times;  Edward  Lindsay,  editor 
of  Lindsay-Schaub  Newspapers. 
Decatur,  Ill.;  and  Louis  Seltzer, 
editor  of  the  Cleveland  (Ohio) 
Press. 

The  appointments  were  niadi 
by  the  Trustees  of  Columbia 
University  on  recommendation 
of  the  Institute  .Advisory  Board. 

.At  a  meeting  of  the  Board, 
B.  M.  McKelway,  editor  of  the 
Washington  (D.C.)  Star,  was 
re-elected  chairman,  and  Ben 
Reese,  former  managing  editor 
of  the  .s’f.  Louis  (Mo.)  Pott- 
Dispatch,  was  re-elected  co- 
chairman. 

Other  .Advisory  Board  merit- 
bers  ai’e  Turner  Catledge,  S(V 
York  Times;  Loyal  D.  Hotch¬ 
kiss,  Los  Angeles  (Calif.) 
Times;  Felix  R.  McKnight, 
Dallas  (Tex.)  Morning  Seia; 
Paul  Miller,  Gannett  Newspa¬ 
pers;  Joseph  Pulitzer  Jr.,  S. 
Louis  Post-Dispatch;  Carl  K. 
Stuart,  Dailjf  Oklahoman  and 
Oklahoma  Citg  Times;  and  M. 
H.  Williams,  Worcester  (Mass.) 
Telegram  and  Evening  Gazette 

In  a  letter  to  .A.  H.  Kirch- 
hofer,  editor  of  the  BuSalo 
(N.Y.)  Evening  Xews,  whore- 
tired  from  the  Board  this  year 
after  serving  continuously  since 
1946,  the  other  members  ex¬ 
pressed  appreciation  for  his 
“service  of  immeasurable  value, 
both  in  matters  of  high  princi¬ 
ple  and  in  the  practical  affairs 
of  Institute  operation.” 

The  .Advisory  Board  unani¬ 
mously  adopted  a  resolution  ex- 
pi  essing  the  deep  .«adness  of  the 
members  at  the  death  of  Mr 
Brown. 

“The  .American  Press  InsU' 
tuto — what  it  is  today  and  what 
we  hope  for  it  in  the  future^ 
stands  as  a  memorial  to  Sevel¬ 
lon  Brown,”  it  stated. 
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Hearst  Castle 

(Continued  from  paf)e  l.‘l) 

nearby  chair  gazes  out  toward 
the  hills. 

For  Spotting  Guests 

One  floor  below  and  placeil 
at  right  angles  to  the  personal 
library  is  the  gue.st  library. 
High  on  one  wall  is  a  row  of 
black  and  orange  Etruscan 
ware.  Some  goes  back  as  far  as 
noo  B.C.  and  experts  have  thus 
far  been  unable  to  evaluate 
these  pieces  otherwise  than  by 
the  word  “priceless.”  A  great 
telescope  set  on  a  tripod  and 
with  finely-ground  selections 
of  lens  for  each  eye  points 
toward  the  sea’s  edge,  way  past 
the  entry  road  with  its  demure 
sign  reading:  “Piedra  Blanca 
Rancho.” 

Through  this  instrument  each 
approaching  guest  was  identifi¬ 
able.  Every  party  was  stoppeil 
at  the  watchman’s  post  miles 
down  the  hill  as  well. 

Back  through  stone  corridors 
that  reach  from  the  guest  libra¬ 
ry  are  the  cloisters,  a  series  of 
suites  stretching  far  into  the 
recesses.  One  is  fitted  with  ob¬ 
jects  from  the  medieval  palace 
of  the  Doge,  chief  official  of 
the  ancient  republic  of  Venice 
and  Genoa,  Italy. 

In  one  cottage,  the  ceiling 
sparkles  with  colorful  cupids, 
each  slightly  different. 

(old  -Magnificence 

In  an  addition  the  walls  ai’e 
of  red  brick  instead  of  marble; 
white  walls  .show  about  tapes¬ 
tries  and  drapes.  The  suites  are 
larger,  there  is  more  light,  and 
the  veritable  bathroom  suites 
fleam  with  shower  stalls  and 


THE  DAY  THE  CLOCK  STOPPED— The  entire  plant  of  the  Boston 
Hearst  newspapers  came  to  a  standstill  shortly  after  noon  May  28 
when  600  workers  crowded  into  the  newsroom  to  pay  respects  to 
John  Noonan,  executive  city  editor  and  assistant  managing  editor  of 
the  American.  It  was  the  50th  anniversary  of  the  day  he  began  work 
as  a  copy  boy  there.  Assistant  Publisher  Ernest  Hoftyzer,  at  right, 
tells  of  Mr.  Noonan's  career  while  the  latter's  grandson,  daughter  and 
wife  share  the  glorious  moment  with  him. 


Offset  Paper  Foltls 

Jamestown,  Ohio 
The  Greene  Countii  Guardian 
has  suspended  after  six  months 
of  operation  becau.«e  of  finan¬ 
cial  difficulties,  according  to 
Publisher  James  I.  Gatten.  The 
weekly  was  printed  by  the  off¬ 
set  method. 


great  baths.  One  bath  is  fitteil - - 

with  lavender  fixtures.  Another,  , - - — - - 
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too  small  for  the  tall  publisher, ,  ■  «  *  tr*.  _ 

and  a  pale  marble  tub  had  been  from  OUT  .lOSt 

fitted  into  the  floor  above  for  _ 
his  use.  i 
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magnificence  of  modernity.  The  | _ ISewitpaper  Broker* 

rest  of  the  castle  provides  a  |  brothers,  BinKhamton,  N.  Y. 
profusion  of  furnishings  a r- ,  Established  1914.  Newspapers  bought 
ranged  to  provide  mellow ' 

warmth  MIDWEST  NEWSPAPERS 
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Those  who  ha\e  fretiuented  Virginia  St..  Sioux  City,  Iowa. 

San  Simeon  in  its  great  days  jvjovv:  several  good  listings  in 
insist  that  even  the  old  por-  Southern  tier  states  .  ,  .  both  lartje 
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tions  ot  tne  casiie  are  strip  sp-jjvn-g  company,  eoi  Georgia 
ped”  in  contrast  to  the  era  when  Savings  Bunk  Bldg.,  Atlanta,  Ga. 

.Mr.  Hear-st  lived.  Fwen  so,  the  WESTERN  NEWSPAPERS 

composite  picture  is  fabulous  jogepj,  a.  Snyder,  12163  W.  Wash- 
bevond  all  tireams.  ington  Boulevard,  Los  Angeles  66 

'  Cai.  Day  or  Nite  Phone:  EX  1-6238. 


classified  section 

Br 

■enelit  from  our  .%'ast  Nowspopor  Audionco 


beyond  all  tireams. 


ANNOUNCEMENTS  ANNOANGEMENTS 

_ IS  etc*  pa  per  Broker* _  !  _ ISetcgpaper  Brokers _ 

NiainaSm" ’  W^ruf 

and  sofd  withour  p'^bl^^^^  P-  O-  Box  3132.  Greensboro.  N.  C. _ 

MIDWEST  NEWSPAPERS  \  Newspaper  Appraisers _ 

in  proven  fields.  Hennan  Koch,  2923  |  NEWSPAPER  VALUATIONS 

Virginia  St..  Sioux  City,  Iowa. _  other  purposes 

NOW:  SEVERAL  GOOD  listings  in  Over  135  valuations  made 

Southern  tier  states  .  ,  .  both  large  '  Dailies  from  coast  to  coast 

and  small  weeklies.  NEWSPAPER  ;  Experienced  court  witness 

SERVICE  COMPANY,  601  Georgia  I  Complete  reports  submitted 

Savings  Bank  Bldg.,  Atlanta,  Ga.  '  A.  S.  VAN  BENTHUYSEN 

WESTERN  NEWSPAPERS  '  446  Ocean  Avenue.  Brooklyn.  N.  Y. 

Joseph  A.  Snyder,  12163  W.  Wash-  ‘  Publications  For  Sale 

ington  Boulevard,  Los  Angeles  66  ,,  ,  v  in.- 

Cal.  Day  or  Nite  Phone:  EX  1-6238.  i  ll-U-NOlb  WEEKLY,  ONE  Oh  BEST 

'  in  state.  unopiMised.  (imss  ^o2,U0U. 
★★WE  are  not  aa  much  interested  in  Price  $61,000  on  reasonable  cash  down 
sales  as  in  satisfaction.  Styi>es.  Roun«  payment.  Huiley-Krehbiel,  Box  88, 
tree  &  Co..  625  Market  St.,  San  Fran*  Norton.  Ks. 
cisco  5,  California. _ |  ^EKU^DATUES 

NEWSPAPER  properties  of  invest-  j  WE  OFFER  an  MtsUnding  jist  of 


Aifis  Hainiicappe<l  newspaper  properties  of  invest-  j  WE  OFFER  an  MtsUnding  jist  of 

Woonsocket  U  I.  , quality:  The  dial  Agency,  66  j  Western  "®*,.**‘‘*?  ^ 

'  ’  Adelaide.  Detroit.  Mich.  WO  3-3926.  ^ur  latest  Bulletin  now.  No  charge 

The  Evening  Call  Publishing  ;  caui-xjrnia  and  Ari  zona  Newspa-  I  obligation. 

Duhlishprs  of  th©  ^  pcrs  Kxclusively.  J.  R.  GABBERT,  I  JACK  L.  STOLL  &  ASSOCIATES 

^  "  .  .  .  I  ‘  2937  Orange  St.,  Riverside.  California.  1  422  Hollywood  Security  Bldg. 

socket  Call,  received  a  special - ;  6381  Hollywood  Blvd. 

award  for  providing  employ-  j  CONFIDENTIAL  INFORMATION  ^  _ Los  Angeles  28,  Calif. _ 

ment  opportunities  for  physic- I  ^  southeast  weekly.  Popuiati^ 

.  s  rwsi  I  H.  Glo\er  Co.,  Ventura.  Calif  i  7.6OO.  No  comoetition.  Fullv  eouioDed 

ally  handicapped  workers.  The  ,———7 - ^ - —  I  .hop.  Good  crew.  Gross  above  no,- 

nresentation  was  made  bv  (lov.  NOT  the  down  payment  that  Circulation  1,300.  $25,000,  $10,- 

•  ,  Ti  1  i  1  ‘’“y*  newspaper  —  its  the  Jier-  |  oqO  down.  Box  2002,  Editor  &  Pub- 

llennis  .J.  Huberts,  and  was  ac-  sonallty  and  ability  of  the  buyer.  This  I  ligher. 

cepted  by  Andrew  P.  Palmer,  personal  contact  |  mj^squri  fX).  seat  weekly  .now 

president  and  general  manager  I  “  FEIGHNER  agency  I  r™''  ^dKrehbiei?  *Bof®  39"" 

of  the  publishing  firm.  Box  192  Mt.  Pleasant,  Mich.  ;  Salina.  K«. 


MISSOURI  CX).  SEAT  WEEKLY  NOW 
grossing  $36,000,  price  $30,000  on 
term!''.  Bailey-Krebbiel,  Box  396, 
Salina.  K^. 


ATTENTION  NEWSPAPER  BUYERS 
A  number  of  Rood  weekly  properties 
«re  becoming  available.  East,  south  or 
mid-west,  we  know  about  them.  Gross 
from  SSO.OOO  to  over  f 200.000.  Tell 
us  what  you  want.  We  can  fit  your 
re<mirements  to  a  prood  property. 
Broker.  Box  2100.  Editor  &  Publisher. 

Puhlicationit  Wanted 

YOUNG  MAN  with  cash  and  editorial 
know-how  seeks  junior  partnership  in 
Chart  Area  2  weekly.  Jersey  preferred. 
Box  1938,  Editor  &  Publisher. 

.NEWSPAPER  SERVICES 
_ Award  I  nform  at  ion 

Journalism  AWARDS  Directory 
Rules,  deadlines,  etc.  on  200  opportuni¬ 
ties.  $6.  PO  Box  434,  Rye,  N.  Y. 


Corretpondentg 


WASHINGTON  BUREAU 
W  ASHINGTON  coverapre  to  fit  your 
needs.  Representation  by  an  estab¬ 
lished  corresiMndent  available  to  two 
more  patters.  All  corres|iondence  con¬ 
fidential.  Bo.\  2210,  Editor  &  Pub¬ 
lisher. 

F oreign  T ravel 

TOUR  OF  NORTH  AFRICA,  MIDDLE 
EAST  AND  EUROPE,  includinpt  Mos¬ 
cow  and  Warsaw,  for  journalists  and 
leptislators.  Leave  New  York  September 
14.  Return  November  3.  Total  cost 
»2,181.  Includes  air  transportation, 
hotels,  tours,  some  meals  and  extras. 
Interviews  with  political  leaders  in 
countries  visited.  For  details  write 
Representative  Paul  Simon,  Tribune, 
Troy,  Illinois. 

ISational  Advertiging  Space 

GULF  BEACH  JOURNAL 
TREASURE  ISLAND,  FLORIDA 
P.O.  Box  8008,  MADEIRA  BEACH 

Syn  d  icateg-Features 

EDITORS  AND  READERS  HOWL! 
with 

"HAVE  FUN"  .  .  . 

DESIGNED  just  for  iHujrhs.  Packei! 
with  hilarious  cartoons  plus  a  one 
col.  cartoon  for  each  weekly  column. 
All  features  matted  oa  jrlossy  proofs. 
Send  for  bmchure  an<r  advance  proofs 
with  low  hudtret  rates. 

BLACKSTONE  PRESS  FEATURES 
50  Broad  St.,  New  York  4,  N.  Y. 

Advertising  Rates 
CLASSIFIED 

Lin*  Rates  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  O  50c  per  lint  each 
iesertioe;  3  timet  O  SSc;  2  @  60c; 

1  @  65c.  Add  20c  tor  Box  Service. 
ALL  OTHER  CLASSIFICATIONS: 

4  times  O  95c  per  line  each  insertion; 

3  Umes  9  Sl.OO;  2  times  &  $1.05; 

1  9  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 

DISPLAY  RATES 

Aiate  1  6  13  26  52 

Lines  Time  Times  Times  Times  Times 
564  $510  $430  $405  $370  $330 
282  290  240  228  210  190 

141  165  140  128  123  110 

70  105  95  84  72  66 

35  62  54  48  45  40 

Editor  &  Publisher 

1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phene  BRyant  9-3052 


PAUL  F.  BIRD  I 

Press  Erector.  Moving,  Rebuilding  . 

Flatbed  Semi-Cylindrical  Tubular.  | 

7  Oak  Ckjurt.  Islip.  New  York 
_ JU  l-0«87 _ 

UPECO.  INC. 

SPFXTALIZING  IN  DUPLEX 
ANT)  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED  | 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 

Lyndhurst,  N.  J. 

Newspaper  Press  Installations 
MO  VING— REP  AI RI NG— TRUCraNG 
Expert  Service — World  Wire 
SKIDMORE  AND  MASON.  INC. 

65-59  Frankfort  Street 
New  York  38.  N.  Y. 

BArcIay  7-9776 

MACHINERY  and  SUPPLIES 

Compoging  Room 

STEEL  COLUMN  RULE 

FX)R  shrinking  ads — One  Point  body.  ; 
Hairiine  face  top  and  bottom,  any  col-  > 
j  umn  width  and  height — Send  for  free  ' 
I  survey  card. 

LEO  W.  HAUSMAN 
107  S.  83  St.,  Phila.,  Pa.  ; 

LINO  MODEL  8  #54116,  gas  pot. 
Monomelt,  4  molds.  Excellent  Condi¬ 
tion.  Also  have  extra  Mags  &  Mats. 
Tompkins.  712  S.  Clark,  (Iliicngo,  III. 

11  NEWS  FONTS  (two  almost  new) 
Intertype  8  pt.  Regal  with  bold  num¬ 
ber  2  (1718)  contrasted  black  &  white.  i 
7  Fonts  7%  pt.  Ionic. 

Burlington  Daily  News 
Burlington,  Vermont 

,  Late  MoeJel  8  Lino 

!  Blue  Streak  Model  8  Linotype  has 
1  features  of  Model  31 :  blower,  swinging 
I  keyboard,  one  turn  shift,  3  magazines, 
j  4  molds,  geared  motor,  gas  pot.  In 
I  operation  daily.  Reason  for  selling: 
j  change  of  composing  room  operation. 

I  This  late  model,  serial  number  over 
54,000  is  worth  our  price.  $4,600.  Mr. 
Koken  or  Mr.  Wick,  Niles  Times,  Niles. 
Ohio. 

ONE  32.5-G  Vandercook  Full  Page 
Proof  Press  power  drive  with  A.C. 
motor.  Thomas  W.  Hall  Co.,  Stam¬ 
ford,  Conn. 

WE  RE  THE  LARGEST  distributor  of 
Newspaper  Form  Trucks  in  the  World 
—  there  must  be  a  reason  $84. .50  to 
$97. .50  each,  F'OB  Elkin.  None  better 
at  any  price.  Write  for  descriptive 
circular.  L.  &  B.  Sales  Company,  P.O. 
Drawer  560,  Elkin,  North  Carolina. 

ISewgprint 

!  BEHRENS  PULP  &  PAPER  CO. 

I  All  Sizes  Standard  Canadian  Newsprint 
j  70  E.  46  St.  N.  Y.  MU  6-5676 

Press  Room 

i  PRESS  MOTOR  DRIVES  of  26.  40. 

50.  76  H.P.  A.C.  George  C.  Oxford, 

I  Box  903.  Boise.  Idaho _ 

I  AVAILABLE  IMMEDIATELY 
i  TWINNED  GOSS 

i  COX-O-TYPES 

Recently  I'ebuilt  by  factory.  Complete 
with  motor  controls,  chases,  clamps, 
rollers,  etc. 

lxK*ated  New  York 
(loinjr  to  the  hiprhost  bidder, 
j  Enclose  10%  dejwsit  with  your  bid. 

i  UPECO,  INC. 

420  ValleybrtKtk  Ave.,  Lyndhurst,  N.  J. 


WE  OFFER  ONE  OF  THE  LARGEST 
AND  FINEST  SELECTION  OF  USED 
R  R  A  M  n  N  FW  NEWSPAPER  PRESSES.  MAST 

DIN/^INI^  INCVV  WITH  MODERN  COLOR  FACILITIES. 

EQUIPMENT  24  PG.  GOSS  unitube  (1947) 

6  UNITS,  all  reversible,  and  2  Doa¬ 
ble  Color  Decks,  Balloon  F'ormer,  AC 
A  In  i  Drive,  Complete  Stereo.  AvtiliUe 

I  Spring  1958. 

Original  Cases  '  24  PG.  GOSS  DEKATUBE 

6  COLOR  Pans  &  Compensators  lor 
^  I  X  \A/"xL  Colors.  Balloon  Former — VacuumdMck 

L^Omplete  W  Ith  ^  stereo.  Press  Only  6  Years  Old. 

I  I  Available  Immediately. 

Ura Wings  and  I  Location:  Appleton.  Wise. 

Descriptions  |  3  UNITS  SCOTT 

’  with  2  extra  COLOR  Oouples.  Fleet 
!  Fed  Press— 28%6— Stereo— AC. 

I  Location:  Portsmouth,  Va. 

TWO  CUTLER  &  j  quplex  metropolitan 
HAMMER  I IpSt  couiR?""'*  ** 

(Can  Divide  into  2  Octupies.) 

six- wire  standard  |  Winnipeg,  cnad.. 
newspaper  conveyors  ' 

I  SPOT  COLOR.  S-arm  Reels  6  To#- 
COmpieTe  I  slons.  (Complete  Stereo. 

Location :  Detroit,  Michigan. 

i  3  UNIT  HOE 

NOLAN  STEREOTYPE  22%'  cut-oir  a.c.  stwi 

'  '•^*-/\l  N  O  I  l-IXI-W  I  I  r  1_  j  Cylinders  —  Roller  Bearings  —  Sjnj 

i-.^i  iirx,  <1-.  11-  I  Fountains. 

FlDUIPMENT  '  Location:  Perth  Amboy,  N.  J. 

6  or  7  UNIT  GOSS  PRESS— 

223A" 

One  2-ton  natural  gas  fired  furnace  ARCH  TYPE  Units-  White  MeUl 
complete  with  safety  pilot,  thermo-  I  Bearings,  ('line  3  Arm  Reels  and  Tvn- 
stat,  Insulated  hood  and  cover.  i  Trackage,  and  Turntable.  AmU- 

able  Immediately— Located  Detroit. 


One  meltevator  with  motor, 

3  switches  and  limit  controls. 

One  l6-plg  water  cooled  mold. 

One  pig  dolly  for  mold. 

One  I -ton  stereotype  pot  gas  fired. 

ALL  OR  SEPARATE 
at  a  great 
SACRIFICE 

Originally  intenided  for 
proposed  new 
Brooklyn  Eagle  plant 

Write:  Walter  E.  Price 
55  Hanson  Place, 
Brooklyn,  N.  Y. 

Pregg  Room 

TEN-UNIT  GOSS  PRESS 
THREE  DOUBLE  FOLDERS 

23,'’,''  Cutoir.  Arch  tyiie,  high  siiecrl, 
low  construction.  Substructuie  Cline 
reels  and  tensions'.  Will  split  to  meet 
buyer’s  needs.  No  removal  ex|>ense. 
Available  now  or  will  store. 

INLAND  NEWSPAPER 
SUPPLY  CO. 

422  W.  8th.  Kansas  City,  Mo. 


I  1 6/32  PG.  GOSS  I 

controls.  Width— 23%6''  Chitoff. 

Complete  Stereo. 

cooled  mold.  ;  Location:  Cleveland.  Ohio. 

,oid.  I6  PG.  DUPLEX  TUBULAR 

%  &  >4  pg-  Folder — Stereo— AC. 

36  pot  gas  fired.  |  ' 

I  BEN  SHULMAN  ASSOCIATES 

'  60  E.  42nd  ST.,  NEW  YORK  17,  N.  Y 

*  Oxford  7-4590  _ 

Goss  Double  Width 
'  I  Unit  Type  Press 

I  J  J  r  Can  Be  Seen  In  Operation 

tended  tor  ,  pQ^,-,-  wAYNE.  INDIANA, 

^  I  "NEWS  SENTINEL" 

'ge  pan  j  Being  Replaced  With  New 

r  n  .  '  Goss  Headliners 

er  h.  Price  [  ^  2  folders,  Substructure 

n  Place,  Cline  Reels  and  Tensions 

,  N.  Y.  AC  Drive 

23  9/ 1 6"  Cutoff 
Available  Early  1 958 

-  Newspaper  Printing 

OSS  PRESS  Corporation, 

LE  FOLDERS  Wayne,  Indiana 

ty|)e,  hiffh  8|>ec<l.  ' 

S'ubstructui'e  Cline  or 

'"ri'lM’ir  The  Goss  Printing 

Press  Company 

;WSPAPER  Division  of  Mieblc-Goss-Dexter 

'  QO  Incorporated 

Kansas  City.  Mo.  5601  West  3 1st  Street 

Chicago  50.  Ilhnois 

LDITOR  Sc  PUBLISHER  for  June  1,  1^57 
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machinery  and  SUPPLIES 
Pre»»  Room 


GOSS  6  UNIT  PRESS 

I  color  cylinders,  AC  Drive,  23 
ntoff.  Available  October. 

GEORGE  C.  OXFORD 

Box  903,  Boise,  Idaho 


HOE  PRESSES 
FOR  SALE 
ON  WEST  COAST 

(  UNITS,  straight  pattern,  unit  type 
on  oubstructure,  with  roll  stands  and 
ink  pomps;  double  folder  with  top 
formers;  single  half  deck  for  color, 
I  UNITS,  Pancoast  deck-type,  octuple- 
qund  with  steel  reversible  cylinders, 
!  doable  folders.  Excellent  for  comics. 
Price  nominal. 

Contact  C.  T.  GrifRths,  Mil 
Broadway,  Los  Angeles,  Calif.; 
or  Eugene  Muller,  959  Eighth 
Avenue,  New  York  19,  N.  Y. 


MACHINERY  and  SUPPLIES 


Wanted  to  Buy 


HELP  WANTED 


Circulation 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  16  OXford  7-4690 


WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available  —  Northern  Machine  Works. 
323  N.  4th  St.,  Phila.  6,  Pa. 


DUPLEX  TUBULAR. 

4  UNITS,  16  PAGE 
COMPLETE  with  stereotype  equipment. 
Press  is  Ekjuipped  with  2  formers  and 
2  folders  for  doing  both  *4  and  %  fold. 
This  is  a  long  frame  model.  All  drives 
nre  AC. 

2  UNIT  HOE 
16  -  32,  FLOOR  FED 
22%"  cutoff,  double  folder  plus  pg. 
•mail)  folder. 

8  PG.  MODEL  A  DUPLEX  FLAT  BED 
8  PG.  GOSS  COMET  FLAT  BED. 

A  B  DUPLEX,  REBUILT 

UPECO,  INC. 

420  Valleybrook  Ave.,  Lyndhurst,  N.J. 

UPPER  Former  for  Unitubular,  Sub¬ 
structure  with  spindles,  tension  blocks 
for  4-Unit  Unitubular.  Available. 
Goorge  C.  Oxford,  Box  903,  Boise,  Idaho. 


Stereotype 


NEW  HALL  MAT 
ROLLER 

^mply  heavy  enough  for  the  smeh 
dally  and  all-around  purposes.  Equip- 
oed  with  5  H.P.  motor  end  many 
other  features. 

We  also  make  Form  Tables,  6'  end 
3'  Makeup  Tables,  pumps,  chipping 
blocks,  etc. 

Mso  many  other  useful  rebuilt  arti¬ 
cles. 

THOMAS  W.  HALL  CO. 
STAMFORD.  CONN. 


Wanted  to  Buy 


IHLL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  fkinip 
fflent-anywhere  in  U.S.A. 

printcraft  representatives 

277  Broadway,  New  York  7.  N.  Y. 


WANTED — Used  stereotyiie  casting 
box.  tail  cutter  and  shaver  for  2  iHige 
wide  plate  casting,  22% "  cut  olT.  Box 
2209.  Editor  &  Publisher. 


CIRCULATION-PROMOTION 

MANAGER 

Excellent  opportunity  for  man  experi¬ 
enced  in  carrier  and  dealer  promo¬ 
tion.  Large  daily  with  active  carrier 
organization.  Write  fully,  giving  ex¬ 
perience.  education,  apre,  personality 
characteristics,  salary  required,  etc. 
Chart  Area  12.  Box  2024,  Eklitor  ft 
Publisher. 


HELP  W.4NTED 


Dinplny  Advertising 


Classified  Advertising 


USED  LATE  MODEL 
VANDERCOOK  PROOF 
PRESS 

No.  219-2  colors- 
Must  be  in  good  condition 

Ray  Close. 

Purchasing  Agent 
Newspaper  Agency  Corporation 
Salt  Lake  City  10,  Utah 


CLASSIFIED 

Need  crack  want-ad  man  to  rejuvenate 
Cluss-ifled  department  and  rebuild 
linage  to  former  peak.  Chart  Area  6. 
Box  2125,  Editor  &  Publisher. 

CLASSIFIED  MANAGER 
Large  community  weekly  with  solidly 
enti-enched  clas.sified  section  wants 
manager  who  can  build  linage  and 
further  develop  dei>artment.  Real 
future  for  live  wire  seeking  opixir- 
tunity  to  run  show-.  Chart  Area  2. 
All  details  first  letter.  Box  2216. 
Editor  ft  Publisher. 


LUDLOWS,  Linos,  Intertypes,  mats. 
Midwest  Matrix  Mart 
63.3  Plymouth  Court,  Chicago  .5.  III. 


BALIAION  FORMER  or  formers 
wanted,  for  Scott  Multi-Unit  Press: 
22-%  in.  cutoff.  Must  be  available  im¬ 
mediately.  Write  or  wire  Monroe  L. 
Mendelsohn,  General  Manager,  Press 
Publishing  Co.,  Atlantic  City,  N.  J. 


HELP  WANTED 


Administrative 


AD  DIRECTOR 

WELL  TRAINED  sales  executive  able 
to  produce  results  on  outstanding  paper 
with  terrific  under-developed  ad  po¬ 
tential.  Must  be  skilled  in  organizing 
and  directing  staff.  One  of  midwest's 
finest  solidly  grow-ing  3.3,000  circulation 
one-newspai)er  communities.  Good  start¬ 
ing  salary  with  bonus  for  achievement 
and  opportunity  to  become  princiiial 
operating  executive.  Furnish  complete 
history.  All  replies  confidential.  Box 

2141,  ^itor  and  Publisher^ _ 

PUBLISHER  of  a  chain  of  three  week¬ 
lies  in  fast  growing  community  needs 
assistant  publisher  as  resident  man¬ 
ager  of  12-page  weekly.  Capable  of 
handling  editorial,  advertising  and  cir¬ 
culation.  Attractive  salary  with  in¬ 
surance  and  other  benefits.  Lloyd 
Pflederer,  Box  271,  Morton.  Illinois. 


Circulation 


DISTRICT  MANAGER  for  14.000  ABC 
South  florida  semi  -  weekly.  Oppor¬ 
tunity  for  producer  in  fast  growing 
circulation  program.  State  experience, 
salary  required.  Hollywood  Sun-Tattler, 
Hollywood,  Florida.  _ 


NEW  YORK  STATE  daily 
10,000  class  will  employ  ag¬ 
gressive.  experienced,  suburban 
or  city  district  manager  to  as¬ 
sist  in  installing  Little  Merch¬ 
ant  Plan.  Opportunities  to 
grow-  with  this  expanding  or¬ 
ganization  are  unlimited  if 
you  are  sincerely  interested 
in  future  progress.  Good  sal¬ 
ary  and  bonus  plus  car  nl- 
low-ance.  Write  in  confidence 
to  Box  2208,  E<litor  ft  Pub¬ 
lisher. 


W^'TED.  Duplex  or  Goss  Flat  Bed 
r.”  sress.  Cash  deal.  Inland  News- 
Wper  Supply  Co.,  422  West  8th. 

*«n»M  City  6,  Mo. 

model  14  Serial  No.  above 
.000  or  No.  33.  Require  wide  aux- 
•  'plit  magazines.  Redford  Print- 
a*J?>mpany,  17206  Lahser,  Detroit 
Michigan. 
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PROMOTION  MINDED 
Circulation  Manager 

for  important  Chart  Area  2  metropoli¬ 
tan  area  daily.  Fine  opportunity  for 
seasoned  man  who  may  be  assistant 
now  and  ready  to  move  up.  Good  salary 
plus  bonus.  PO  Box  2666,  Paterson, 
New  Jersey. 


Dispatch — Production 


JOURNALISM 

GRADUATE 

for  .  ,  . 

Publications 

Production 


LONG  AND  WELL  establish^  7  day 
newspaper,  75  to  100,000  circulation 
bracket  in  Chart  area  9  needs  aggres¬ 
sive  local  advertising  salesman,  pre¬ 
ferably  under  40  years  of  age  and 
promotionally  minded.  Attractive 
starting  salary  with  opportunity  for 
advancement  with  growing  organisa¬ 
tion.  Give  complete  information  about 
self  and  experience  in  reply.  All 
correspondence  confidential.  Box  2006, 
Editor  ft  Publisher. 


AD  LAYOUT-COPY  WRITER 

All-arouiul  A<1  man  for  newspa|)er 
copy  service  department;  good  on  lay¬ 
out  and  copy;  ability  to  work  with 
ad  salesmen,  organizing  their  raw'  ad 
material  ifuickiy  into  rough,  present¬ 
able  layouts.  Knowledge  of  newspaper 
profluctinn  and  typography  essential; 
some  ait  ability  helpful.  Five-day  40- 
hour  week;  pleasant  w'orking  condi¬ 
tions:  insurance  benefits  for  self  and 
dei>endents ;  retirement  plan.  Apply  in 
l>erson,  or  write  Room  205,  The  Okla¬ 
homan  &  Times,  Oklahoma  City  1, 
Oklahoma,  sending  outline  of  quali¬ 
fications,  e.N|>erience  and  salary  re¬ 
quirements. 


MONEY 


With  Leading 
Electronics 
Manufacturer 


Duties  include  procurement,  ex- 
Iiediting,  and  control  of  pur¬ 
chased  photographic  and  pub¬ 
lication  services  for  technical 
handbooks,  parts  catalogs,  and 
instruction  manuals  required 
by  government  contracts.  Ex¬ 
perience  in  this  field  desirable, 
but  not  essential. 

Excellent  Company  Benefits. 

LOr ATION :  upper  New  York  State. 
Write  details  to: 

BOX  2150 
Editor  &  Publisher 


is  all  I  can  promise  you. 

Money  for  the  experience 
you  have  in  selling  competitively. 
Money  for  having  the  guts 
to  go  after  business  instead  of 
picking  up  orders.  Money  for  the 
know-how-  you  have  in  translating 
today’s  advertising  eeonomics 
in  favor  of  a  low-cost,  center- 
city,  news|)H|ier  merchandising 
vehicle  that  is  attracting  more 
and  more  retail  advertisers. 

We  nec<l  men  who  know  the  answers 
in  women's  wear  and  men's  wear 
accounts  who  can  ride  with 
this  tidal  wave.  They’ll  come 
out  on  top,  be  paid  handsomely, 
given  security,  ami  make 
enough  to  retire  years  before  they 
thought  they  would. 

Tell  us  in  full  why  you  think 
you  should  earn  more  than  you 
i  ai-e  earning  now.  All 
letters  answered,  kci>t  confidential. 

Write  Natt  S.  Getlin.  Advertising 
Director 

Philadelphia  Daily  News,  Phila.  1,  Pa. 


Display  Advertising 


WEEKLY  SHOPPER,  well  established 
with  good  plant  in  dynamic  growing 
Pacific  Coast  area,  is  looking  for  sea¬ 
soned  advertising  manager,  experi¬ 
enced  in  suburban  oi>eration.  to  help 
develop  this  property  into  full  destiny. 
Man  we  are  looking  for  may  now  be 
second  man  on  successful  similar  op¬ 
eration.  Salary  oi>en.  Box  1913,  Editor 
ft  Publisher. 


ADVERTISING  MANAGER 

■THIS  MAY  be  the  opportunity  of  your 
lifetime.  A  fast  growing  10,000  daily 
near  Los  Angeles  is  seeking  a  top 
flight  executive  who  knows  advertising 
and  how  to  sell  it.  and  who  has  proven 
his  ability  to  get  high  production  from 
his  men,  to  take  charge  of  its  well 
staffed  display  department.  Area  is 
developing  rapidly  and  potential  is 
tremendous,  ^nd  full  particulars  — 
age,  education,  experience,  family,  etc. 
to  Box  2101,  Editor  ft  Publisher.  Nego¬ 
tiations  will  be  conducted  in  strict  con¬ 
fidence.  If  you  plan  to  visit  California 
anytime  soon  a  personal  interview 
could  he  arranged.  _ 

“advertising  MANAGER 
Top  flight  manager  who  mu.st  be  sound 
administrator  as  well  as  salesman  to 
direct  both  display  and  Classified  on 
paper.  Chart  Area  5  town  of  40.000. 
Delta  Democrat-Times,  Greenville, 
Mississippi. 


OHIO  DAILY,  19,000  circulation  in 
fast  growing  community  needs  two 
local  display  advertising  salesmen. 
Must  have  2  to  3  years  experience. 
Good  on  copy  and  layout.  Excellent 
working  conditions.  Give  complete 
resume  in  first  letter.  Reply  by  letter 
only.  Register-Star-News,  Sandusky,  O. 

PERMANENT  SPOT  with  strong 
future  open  for  good  display  advertis¬ 
ing  salesman.  This  is  part  of  a  large 
group  operation  with  plenty  of  chance 
to  move  upward.  Hospitalization,  Ma¬ 
jor  Medical,  Life  Insurance  and  top 
company  paid  pension  plan.  Write 
all  in  first  letter  to  Edwin  J.  Ijanfear, 
Saratogian,  Saratoga  Springs,  N.  Y. 


JOH  APPLICANTS: 

Simplify  your  correspond¬ 
ence  to  E&P  Box  advertisers 
with  Printed  employment  Ap¬ 
plication  forms.  You  may 
have  a  supply  by  sending  a 
self-addressed  stamped  envel¬ 
ope  to  Editor  &  Publisher, 
Classified  Dept.,  1700  Times 
Tower,  N.  Y.  36,  N.  Y.  (Just 
another  E&P  helpful  service) 
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_ HELP  WANTED _ 


Display  Advertising 

ADVERTISING  SALESMAN  cajiable 
of  producinif  good  layouts.  Write  Ad¬ 
vertising  Manager  Clay  Riley  giving 
complete  resume  and  salary  require¬ 
ments  in  first  letter.  Key  West  Citi¬ 
zen,  Key  West,  Florida. 

OPPORTUNITY  FOR  MAN  trained  to 
proi>erly  service  retail  advertisers  in 
city  of  50,000  for  exclusive  daily  and 
Sunday  newspaper.  Accounts  are  ag¬ 
gressive  and  cooperative.  Salary  and 
bonus  provide  above  average  pay  in 
one  of  beja  Southern  markets  in  Chart 
Area  5.  Write  in  complete  detail  and 
in  confidence  to  Box  2218,  Editor  & 
Publisher. 

WE  HAVE  AN  immediate  oi»ening  for 
a  young  aggressive  man  us  a  sales¬ 
man  in  our  General  Advertising  De¬ 
partment.  Prefer  a  young  man  with 
some  newspai»er  exjierience.  but  Gen¬ 
eral  Advertising  experience  not  nec¬ 
essary.  You  will  enjoy  living  in  this 
city  of  sunshine  where  there  are  no 
floods  or  tornadoes.  W’rite  giving  full 
particulars  as  to  experience,  refer¬ 
ences,  age.  marital  status  and  salary 
in  first  letter  to: 

Jack  Hall,  Manager 
General  Advertising  Department 
Newspaper  Printing  Corporation 
E)  Paso,  Texas 


I  HELP  WANTED 


Editorial 

ANGLO-JEWISH  weekly.  Chart  Area 
1,  want  young  man  with  weekly  ex- 
I)erience.  Must  be  itood  administrator. 
Write  all  details,  references.  Box  2136, 
Editor  &  Publisher. 

DESK  MEN  WANTED 
in  Chart  Area  9 

__  Box  2120,  Editor  &  Publisher. 

EDITOR— NEW  YORK 
Younft  astgressive  and  exi)erienced  edi¬ 
tor.  Knowledpre  of  naval  architecture 
helpful.  Resume  requested.  Box  2102, 
Editor  &  Publisher. _ 

EREE 

'  .MONTHLY  JOB  MARKET  letter,  with 
list  of  available  jobs  and  nationwide 
employment  conditions.  Bill  McKee 
I  Birch  Personnel,  69  E.  Madison,  Chi- 
I  Cairo,  Illinois. 

!  HAVE  IMMEDIATE  OPENING  lor 
I  one  reiKirter  and  one  copy  reader  on 
I  nnetropolitan  newspaiier.  Chart  Area  10. 
.  Full  references  required,  detail  of  ex- 
’  iierience,  education  and  background  in 
I  first  reply  to  Bo.x  2112,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


REPORTER 

To  take  over  state  desk  and  develop 
area  news  coveraire  on  Northern  Ohio 
daily,  20,000  circulation  class.  Excellent 
opportunity.  Give  aire,  experience, 
references  and  salary  requirements. 
Write  Box  2106,  Editor  &  Publisher. 
WANTED  —  General  assignment  re¬ 
porter.  Write  to  Paul  Murray.  Execu- 

I  live  Editor,  Piipia  Call,  Piqua,  Ohio.  , 

TWO  EDITORIAL  POSITIONS  l  women's  editor,  with  talent,  ex-  I 

QpCM  POR  *sl^lFR^  perience  and  ambition  required  to  re-  ^ 

wrtiN  OMCixo  organize  and  expand  present  depart- 

Editorial  positions  opening  in  Sep-  ‘"‘"jhe  |«st  all  round  sertion  in 

tember  on  national  skiin*  publication.  ,  h.irhly  competitive  area.  This  Western 
l.-Want  aggressive  young  man  30-  ‘  .  vacancy  otfers  unusual  ol^ 

35  years  starting  September  for  year  '  “  hne  community  with 

around  position  Is  Regional  Editor  of  "orking  conditions  Applicants  ; 

--1I  i,-  should  give  all  inform.ation  in  hrst 

nationally  distributed  skiing  publics-  1.,,.^  Ai.i.lv  in  Box  arts  FHifor  A 

tion.  Thorough  knowledge  of  skiing  ,,  ,  ‘^*'***'  ^ 

essential.  Must  have  news  writing  *  “  ’ 

ability  and  newspaper  production  ex-  i  WRITER:  Career  opportunity  for  ex¬ 
perience.  Will  head  own  department  x)erienced  man,  business  magazine 
where  initiative,  imagination  and  hard  ,  nearby  New  Jersey.  Top  opportunity, 
work  are  needed.  Help  put  out  winter-  |  Resume.  Box  2139,  Editor  &  Publisher. 

sports  trade  magazine  in  summer  i - - - 

months.  $5000-16000  starting  annual  YOUNG  WOMAN,  journalism  graduate 
salarj-.  2. — Also  need  young  lady  un-  !  or  with  newspajier  experience  also  ; 
der  35  years  with  some  production  ;  imagination,  and  resourcefulness,  to  ; 
experience  to  write  and  rewrite  ski  ;  write  society  news  and  features,  wanted  | 
stories  newspaper  style  at  top  speed.  |  by  lively,  growing  midwest  daily,  cir-  j 
Start  $350  per  month.  Ideal  working  culation  13,000.  Permanent  position  in  | 
conditions  in  new  publishing  building  '  modern,  air-conditioned  building,  ideal  ' 
and  opportunities  for  growth  with  working  conditions,  pleasant  and  pros-  I 
young  company.  Write  qualifications  :  perous  community  near  Chicago.  Cam-  | 
and  experience  to  Skiing  Publishing  era  ability  desirable,  not  essential.  I 
Company,  P.O.  Box  7858,  Denver  15.  Advancement  goes  with  ability  and 
Colorado.  |  initiative.  Give  education,  experience, 

background  in  letter  to  Box  2108, 
—  -  —  ;  I  lOditor  &  Publisher. 

EDITOR,  Southeastern  Michigan  daily.  | - ; - 

Permanent  opportunity  for  responsible,  j  CAN  YOU  WRITE  WELL,  snappy, 
ambitious,  newsman  who  wants  to  crisp,  do  you  have  a  curiosity  never 
build  a  career  in  a  growing  com-  satisfied?  Have  you  had  enough  news- 
munity  of  40,000.  Box  2004,  Editor  paiier  experience  to  be  fast  and  accu- 
&  Publisher.  rate?  A  good  newspaper  wants  a 

- ^ - - -  desk  man  and  reporter  to  further  de- 

DESK  MAN  WANTED— Experienced  ve!°P  expandins 

copy  reader  or  editor  wanted  to  read  Williams.  Geneva.  New  York,  T.mea 
local  copy,  write  heads,  plan  and  kfAMAr'CD 

makeup  pages  and  act  as  general  as-  tUI  I  UK-M  AN  AotK 

sistant  to  city  editor  on  medium  sized  _ 

progressive  Anthem  California  daily.  "  7 

Night  hours.  Salary  open.  Side  bene-  oT' 

fits  include  bonus  and  pension  systems.  sonnel,  vacation.  Blue  Cross,  adequa  e 
sick  leaves,  paid  vacations.  Five  day.  handle  news,  ads, 

40  hour  work  week.  Write  or  phone  P»>?t.P  be  aggressive.  Stock  own- 

Garland  Griffin,  Managing  Editor,  ffship  available  Arthur  D.  Jenkins. 
Riverside  (California)  Press-Enterprise  Vacancy  account  of  marri.ige  (third 

_ time  this  has  happened). 

SPORTS  EDITOR,  must  also  cover  Union  Banner 

general  be.at.  Small  daily  morning  Established  1852 

tabloid.  Northern  Wyoming  Daily  Carlyle,  Illinois 

News,  Worland.  Wyoming. _ _ 

i  r  three  REPORTERS^  fast,  acenvaie, 
OPPORTUNITY  FOR  {reneral  report-  soljer,  deix‘ndable.  southern  back- 
erj  some  sports  experience  in  one  of  ground.  Needed  for  expandinjr  opera- 
friendliest  cities  of  I-^uisiana,  near  new,  mc^ern  plant  of  lonj? 

Gulf.^  Multi-milhon  dollar  Navir  jet  established  newspaper.  We  are  trying 
traminp  base  now  under  construction.  |  to  build  a  topnotch  staff  that  will  be 
Good  pay.  Send  background,  a^nd  I  happy  and  perm.anent.  Good  salaries, 
^lary  exj^cted.  M.  A.  Wolcott,  The  I  Hatten,  Manaj?inff  Editor,  Monroe 
Daily  Iberian.  New  Iberia,  Louisiana.  News-Star,  Monroe,  Louisiana. 


SEMI-WEEKLY  PAPER,  one  of  WOMEN’S  EDITOR  iwsition  open  on 
larf?est  in  U.  S.,  needs  energetic,  morninj?  paper.  Job  requires  ima^ina- 
young  reporter  with  1-2  years  news-  I  tion,  ability,  good  work  habits.  Write 
paper  experience.  Organization,  com-  I  William  Babel,  Editor,  Press  Repuli- 
munity  expanding.  Chart  Area  2  lican,  Plattsburg,  New  York,  giving 
Box  2001.  Editor  &  Publisher.  I  liackgroiind. 


I  Opportunity  With  ; 

Nationally-Known  | 

Electronics  Manufacturer  i 

for  a  1 

1  TECHNICAL  HANDBOOK 
EDITOR  .  .  . 

able  to  edit  publications  required 
by  USAF  contracts  for  aircraft 
I  electronics  equipment.  Journalism 
!  degree  and  2  years'  technical  writ¬ 
ing  experience  essential.  Compre¬ 
hensive  company  benefits. 

I  LOCATION:  upper  New  York  State 

^  Reply  to;  BOX  2151 
Editor  &  Publisher 

!  CANADA”  ~ 

1  Metropolitan  daily  proud  of  bright 
I  heads,  tight  stories,  has  desk  openings 
i  for  men  who  can  use  typewriter  as 
!  well  as  pencil  and  shears.  Nights. 

1  Merit  wages,  liberal  social  benefits. 

I  Box  2200.  Editor  &  Publisher.  _ 

I  FIRST  RATE  NEWSMAN— Progressive 
'  newspaper  14,000  circulation,  good  mid- 
'  west  city  of  12,000,  Chart  Area  8,  | 
:  wants  trained  young  newsman  with  j 
I  ability  to  handle  general  reporting, 
some  sports  and  desk  work,  camera, 
as  part  of  versatile  growing  news  staff 
:  of  7.  $90  per  week  to  start,  advance¬ 
ment  according  to  ability.  Write  com- 
i  plete  details,  references  to  Box  2146, 

'  EMitor  &  Publisher^ _ 

I  COPY  READER  —  Experienced,  ac- 
'  curate  desk  man  for  northern  New  j 
England  morning  daily.  Prime  oppor-  , 
'  tunity  for  young  man  looking  for  | 
step  up :  this  position  can  lead  to  bet-  | 
ter  one  for  right  man.  No  hacks.  . 
drifters,  bottle  babies.  Box  2219,  Edi-  i 
i  tor  &  Publisher. 

Free  Lance  i 

WANT  TO  WRITE  FOR  MAGAZINES. 
BOOKS.  TV?  Send  for  sample  copy 
(no  charge)  to  WRITERS  NEWS¬ 
LETTER.  P.  O.  Box  251,  Madison 
Square  Station,  New  York  10,  N_.  Y. 
Markets,  news  for  professional  writers 
only,  no  amateurs! 

j  Mechanical 

}  ASSISTANT  TO 

PRODUCTION  1 


HELP  WANTED 


Mechanical 

I  COMPOSING  ROOM 
;  FOREMAN 

I  Thorough  knowledge  of  all  compoii^ 
j  room  processes  including  teletype. 
managerial  ability.  Population  M,IH 
non-union.  Chart  Area  2  daily,  Boi 
1931,  Editor  &  Publisher. 

WANTED — Compositor  floor  man,  1 
day  week,  37'A  hours.  Union.  Wti 
equipped  modern  plant.  Employee  deri 
creates  vacancy.  Apply  Nashua  Trie 
graph,  Nashua,  New  Hampshire. 
ASSISTANT  FOREMAN  ”nee<ie<rS 
35,000  circulation  daily.  Chart  Aw 
9  must  know  production  and  admii.- 
istration.  Send  details  of  trainint 
experience,  to  Box  2206,  Editor  t 

Publisher. _ 

FIRST  CLASS  Machinist  Wanted-w 
qualified  to  service  and  repair  is 
Linotypes  and  two  units  of  Teletyj*- 
setters  and  two  perforators.  Sni 
afternoon  daily  (six  days)  in  city « 
12,000.  No  contract.  Must  be  at^ 
reliable  and  able  to  get  along  air 
other  workmen.  Good  city  to  residr 
Write  immediately  to  The  Barre  Diiir 
I  Times,  Barre,  Vermont. 

i  ■  "  ■ 

_ INSTRUCTION 

Clarified  AdvertUing 

MORE  SALES-POWER 
FOR  CLASSIFIED  STAFFERS  I 

ABILITY  to  sell  more  linage  and  ap 
I  up  more  contracts  ..  .  .  New  pridi 
I  and  happiness  in  their  work— tiw 
j  are  benefits  enrollees  from  over  91 
1  daily  papers  report  they’ve  gilad 
I  from  the  Howard  Parish  Coutaa  ii 
Classified  Advertising. 

]  YOU  get  individualized  attention  ii 
i  this  20-lesson  correspondence  con» 

'  It  explains  tested  sales,  servicing  u( 
copywriting  techniques  that  pay  of 
in  easy-to-follow  style. 

TOTAL  FEE,  $66.  For  more  nl» 
power,  increased  copywriting  abilitj. 
and  greater  job-happiness,  mail  yov 
application  with  initial  $15  payna: 
loday. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plani 
I  2900  N.W.  79th  Street. 

I  Miami  47,  Florida 


MANAGER 

With  composing  room  background  on 
metroiiolitan  newspapers,  ^ate  age, 
experience  and  salary  expected  in  first 
letter.  Replies  confidential.  Box  1936, 
Editor  &  Publisher. 


Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 
Linotype.  Intertype  Instruction 
Free  Information 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  ehowinj  . 
LOCATION  without  IDENTIFICATION  | 

EDITOR  &  PUB  1.  IS  HER  for  June  1,  l”’ 
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HELP  WANTED 


Promotion — Public  Relations 

PUBLIC  RELATIONS  man  to  repre¬ 
sent  major  trade  association  in  Chi- 
fiKO  area.  Must  Lave  news  or  trade 
piper  and  promotional  background. 
Good  chance  to  move  ahead  in  busy 
all-around  operation.  Salary :  $8000 

area.  Box  2211,  Editor  &  Publisher. 


A  GROUP  of  17  Northern  California 
veekly  newspapers  subscribed  to  by 
M.OOO  union  members  seek  services  of 
able,  experienced  young  man  or 
woman  to  head  promotion  department. 
Must  know  layout,  direct  mail,  moder¬ 
ate  grasp  of  statistics,  all  in  order 
to  assist  present  circulation,  advertis¬ 
ing  and  commercial  printing  depart¬ 
ments.  Good  future  for  talented,  dedi¬ 
cated  person.  Write  Langdon  W.  Post, 
Olympic  Press,  6823  Occidental  Street, 
Oakland. 


SITUATIONS  W  ANTED 

Administrative 

ADVERTISING  OR 
GENERAL  MANAGER 

wants  profit  participating  job 
in  any  opportune  field.  Strong 
record  of  linage  gains,  class 
and  display,  on  small  dailies. 
Box  1906,  Editor  A  Publisher. 


MANAGER  OF  money-making  South¬ 
western  daily  (Circulation  12,000)  de¬ 
sires  position  with  good  future  in 
Chart  Area  11,  12,  1,  2,  3  or  6. 
Nine  years  metropolitan  and  small 
town  experience  in  management,  ad¬ 
vertising.  circulation.  MA  degree.  30, 
successful  record,  excellent  references, 
sound  organization,  advertising  and 
promotion  idea.  Box  2143,  Editor  & 
Publisher. 

WEEKLY  PUBLISHER  -  Editor.  3.S. 
^ks  position  on  growing  newspaiver 
in  community  where  social,  intellect¬ 
ual  contacts  make  for  itleasant  work¬ 
ing,  living,  rearing  family.  Chart  areas 
I.  2.  3.  Background  includes  12  years 
experience  managing  $200,000  gross 
weekly.  Past  president  state  press  asso¬ 
ciation,  leader  in  civic  affairs.  Have 
capital  for  investment,  ultimate  pur- 
""»«■  Present  salary  $10,000-plus.  Box 
-224,  Editor  and  Publisher. 

Artists  -  Cartoonists _ 

editorial  CARTOONIST,  zippy. 

enective  work,  widely  reprinted.  6 
>ears  experience.  Young  (30s),  ener¬ 
getic.  Location  not  a  factor.  Box  2104, 
Editor  &  Publisher. 


SITU  ATIONS  WANTED 


Display  Advertising 

j  "TOP  NOTCH  SALESMAN" 

I  OBJECTIVE  FLORIDA! 

I  Want  to  do  a  job — not  fill  a  position. 
I  Creative,  productive,  display  or  classi- 
,  fied  salesman  or  manager.  10  years  of 
I  unsurpassed  layouts,  copy,  training, 

I  managing,  in  real  competitive  markets. 

Finest  background  and  record.  I  don't 
I  want  a  Florida  vacation — I  want  to 
I  work  there  instead.  No  newspaper  too 
]  large  or  too  small.  Detailed  resume  on 
I  request.  Box  2031.  Editor  &  Publi.sher. 

I  NEED  A  TOP  MAN? 

I  11  years  assistant  advertising  manager 
I  12,000  daily — exiierienccd  in  all  phases. 

'  E.xcellent  I'ecord  and  references.  Sty- 
I  mied  in  present  position,  desire  oppor- 
!  tunity.  B.  J.  degree  —  Vet.  —  age  35. 

I  Write  Box  2117,  Editor  & _ Publisher. 

j  RETAIL  DISPLAY  ADMAN]  CopjT 
layout,  solicit,  service  accounts.  4 
years  G-day  daily,  7  years  chain,  de¬ 
partment  stores.  Married,  36,  college. 

'  Metropolitan  New  York — New  Jersey 
1  area  only.  Box  2137,  Editor  &  Pub- 
j  lisher. _ _ 

!  AVAILABLE  IMMEDIATELY 
I  AGGRESSIVE  space  salesman— 28, 
degree  in  advertising.  Strong  on 
1  sales,  good  copy  and  layout.  Prefer 
j  East.  Box  221.5,  Editor  &  Publisher. 

NOW  EMPLOYED— 6  years  classifi^ 
'  and  display  experience.  Good  sales 
I  record.  College.  Married.  References, 

]  Prefer  Chart  Area  2,  Will  consider 
I  12.  Box  2202,  Editor  &  Publisher. 


SITUATIONS  W  ANTED 


Circulation  to  Rct  career  rollii 

*"  &  Publisher* _ 

CIRCULATION  MANAGER  thorough-  INDUSTRIAL  W 
7  t*l'«>'>enced  in  all  phases  of  Circu-  editor-photographei 
lation  from  lU.UUU  to  8U,UUU  a  proven  '  — five  years  exper 
produrer  of  circulation  and  revenue.  |  oil,  industrial  or 
oux  2122,  Editor  &  Publisher.  paper  or  magazii 

- .  --  _  will  travel.  Box  ! 

ager  Country  District  Man-  j  ''^^pnixoRIAL 

ger  wishes  change.  Familiar  every  ,  l^ITORIAL  i 
'ecord  in  collections,  Award  winning  e 

promotions.  Write  Box  2220,  Edito^  !  J'  '‘""i 

*  Publisher.  foreign  affairs.  I 

-  current  trends.  E 

Y0U\r  k  Publisher. _ 

culatioo  ‘"‘’"’“h'hly  exiierienced  cir-  REPORTER,  June 

>laily  undeT  lolfiro  f”’’  Tri-weekly  college 

lion  nisi  i>lc*ng  on  pix.mo-  Workshop  selectee 

cludL,  %  „  runseious.  Exj^rience  in-  Box  2036,  Editor 

ca^  5  years  on  100,000  daily.  .Mar-  -  - 

WMt’  ‘“'u  South  or  South-  1  AMUSI 

B(,x  2207,  Editor  &  Publisher.  I  ^ 

- INTERNATIONAL 

4  I  •  '®t  now  completing 

- —  ***-fl^“  Advertising _  as  books,  music, 

nieoipiT..,,  r  I  columnist  on  Texi 

ton  c  I'k  manager — Can  prove  sition  commensura 

n— “  ipte  by  past  records.  Available  perience  and  prov 
‘  1904,  Editor  &  Publisher,  six  novels  and  ho 

"  Citation  radio  pi 

Display  Advertising  '  Amusements  progri 

- - - -  ^  i^areriising  picture  revie 

•  w  (ruaintance  in  all 

*  SALESMAN,  WANT  MONEY  T'"  editor  materi 
Eight  vaa—'  _  <tnd  apparent  impo 

copy  layout  Strong  on  or  greater  future 

■®<turate,  necessitates  seekin 
JSS8  Edit^,.  a  n  *k,.  ^'f'f'nces.  Box  ground  on  request 
“itor  *  Publisher.  *  Publisher. 

EniTOR  Sc  PUBLISHER  for  lime  1,  1957 


PICTURE  EDITOR.  National  maga¬ 
zine  experience.  Know  photography. 
B.A.  Box  1827,  Editor  ft  Publisher. 
A V A IL A B LE  IMM EDIATELY  —  Man- 
aging  Editor,  large  daily,  several 
copyreaders,  good  sports  editor,  several 
J.  school  graduates,  experienced  wom¬ 
en’s  editor.  Bill  McKee,  Birch  Person¬ 
nel.  59  E.  Madison.  Chicago,  Illinois. 
EDITOR,  house  organ  or  slick  com- 
I  pany  magazine  with  accent  on  pic- 
i  tures.  Layout,  writing,  production, 

!  typography,  photography:  7  years 
I  magazine  experience.  College  degree. 

Married.  Box  1918,  Editor  ft  Publisher. 

I  HELP  1  Sharp  British  newsman  24 
I  wants  period  in  US.  Owing  to  cur- 
!  rency  restriction  only  YOU  MR.  EDI- 
i  TOR  can  help  by  offering  work.  Ex¬ 
perience,  education  above  average.  Box 

1920.  Editor  ft  Publisher. _ 

GENERAL  REPORTER  desires  oppor¬ 
tunity  with  independent  daily.  Marine 
SSgt.  due  for  discharge  August  4. 
BS  and  Navy  J-School  grad.  Know 
camera.  Newspaper  experience  confined 
to  Marine  Corps  weekly  but  anxious 
to  get  career  rolling.  Box  1941,  Editor 

A  Publisher. _ _  _ 

INDUSTRIAL  WRITER,  newspaper 
editor-photographer  (journalism  grad 
— five  years  experience)  wants  job  as 
[  oil,  industrial  or  farm  editor  with 
paper  or  magazine.  Have  camera — 
will  travel.  Box  2007,  Editor  A  Pub- 

I  lisher. _  _ 

EDITORIAL  AND  FEA'TURE 
Award  winning  editor  available  June 
I  1.  Unusual  knowledge  national  and 
foreign  alTairs.  Dramatic  interpreter 
current  trends.  Box  2018,  Editor  A 

Publisher. _ _ _ 

REPORTER,  June  J-Grad,  "Top  by-liner 
Tri-weekly  college  newspaper.  News 
Workshop  selectee.  Tradition,  Single. 
Box  2036,  Editor  ft  Publisher. 

I  A.MUSE.MENTS 

I  EDITOR 

I  INTERNATlONALLY-published  novel¬ 
ist  now  completing  two  and  half  years 
as  books,  music,  drama,  art  editor- 
I  columnist  on  Texas  daily  wishes  po¬ 
sition  commensurate  with  talent,  ex¬ 
perience  and  proven  ability.  Author 
six  novels  and  holder  Peabody  Award 
Citation  radio  public  service.  1956. 

;  Amusements  program.  Experienced  mo¬ 
tion  picture  reviewer  with  wide  ac¬ 
quaintance  in  all  entertainment  fields. 
'TV  editor  material.  Limited  salary 
and  app.'irent  imiraesibility  for  advance 
or  greater  future  in  present  locale 
necessitates  seeking  new  berth.  Back¬ 
ground  on  request.  Box  2111,  E<litor 
ft  Publisher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone,  Write  or 
Wire  MIDTOWN  AGENCY.  130  West 
42  St.,  N.  Y..  N.  Y.  WI  7-674.5.  _ 

EXPERIENCED  NEWSPAPERMAN 
seeks  challenging  job  with  future ;  re- 
portorial,  advertising  prizewinner ;  col¬ 
lege  graduate;  age  36;  hard  worker, 

!  ambitious ;  weekly  and  metropolitan 
daily  background.  Box  2116,  Editor  & 
Publisher. _ 

,  EXPERIENCED  REPORTER,  J-Grad, 

I  accredited  school,  married  vet,  no 
I  family,  27.  Want  work  on  afternoon 
I  daily  West  of  Mississippi.  Box  2119, 

I  Editor  ft  Publisher. _ 

j  MANAGING  EDITOR.  Employed  as 
assistant  to  managing  editor,  young 
I  at  47.  family  man,  college  grad.,  ready 
I  to  step  into  managing  editorship.  Ref- 
!  erences.  Box  2130,  Editor  &  Publisher. 

;  NEARLY  NINE  YEARS  small  dailies, 
j  sports,  news,  features,  desk.  Seeking 
I  city  editor  job,  consider  other  offers  if 
five  day.  Married,  BA.  Prefer  west 
j  coast.  Box  2145,  Editor  &  Publisher. 

j  PRESENTLY  EMPLOYED,  thoroughly 
i  competent,  sub  -  editor  now  making 
$7,500  desires  change.  Capable  of  man¬ 
aging  editor  on  medium  city  paper  or 
'  top  telegraph  editor  on  metropolitan 
I  palter.  References  tops.  I’m  in  no 
rush,  want  good  setup.  Box  2113. 

I  Editor  ft  Publisher. _ 

REPORTER,  32  —  All  betits,  mostly 
I  statehouse,  politics  and  column.  Six 
I  years  experience,  including  desk  and 
I  siwrts.  Seek  medium  or  large  city 
'  am  or  pm  with  one-boss  newsroom. 

,  Samples  and  references.  Box  2107, 

I  Etlitor  ft  Publisher. _  _  _ _ 

SPORTS  EDITOR,  6  years  exiterience 
on  10,000  daily  wants  change,  consider 
paper  Chart  Areas  11  or  12,  photo, 
dark  room  experience.  Box  2115.  Edi- 
&  Publisher. _ 

WANT  TO  ADVANCE  on  small  patter; 
now  on  makeup,  proof  desk  news 
weekly:  AB  degree.  Box  2135,  Editor 

I  &  Publisher. _ _ _ 

WHAT  HAVE  YOU  for  woman  with 
I  15-year  editorial  background  in  weekly 
i  newspaper,  monthly  trade  fields?  Man- 
'  agement  and  writing.  Chicago  area. 
Box  2134,  Etiitor  ft  Publisher. _ _ 

ARE  YOU  KEEPING  up  with  public 
j  taste?  Americans  are  more  aware  of 
art  than  ever  before.  No  paper  is 
I  complete  without  a  reviewer-critic. 

Have  2  years  experience  as  critic  of 
'  all  arts — especially  stage,  books, 
movies.  Also  qualified  reporter,  5 
years  exiterience.  Vet,  family.  College 
I  work,  personal  tastes  add  to  my 
qualifications.  Can  provide  details, 
I  clippings,  references.  Have  ideas,  want 
I  chance  to  use  them.  Box  2152.  Editor 
ft  Publisher. _ 

1  WIRE  EDITOR,  29,  seeks  managing  or 
city  editor  post  upstate  New  York  or 
!  Pennsylvania  daily  over  10,000.  Twelve 
'  years’  exiterience.  Write  Box  2128, 
Editor  ft  Publisher,  for  resume. _ 

TOP  -  DRAWER  COUPLE,  .30’a,  bi- 
I  lingual  (Spanish).  City  daily,  edit 
.  house  organ  or  Public  Relations  with 
'  agency.  (?hart  Area  2,  6.  12.  Bo.x 
I  2147.  Editor  ft  Publisher.  _ 

WE  NEED  EA(TI  O’niER!  I’m  a  re¬ 
porter  with  5  years  exiterience,  all 
I  beats,  reviewer,  columnist,  features, 
I  national  magazine  writing.  Vet,  col- 
'  lege,  family.  Ambitious,  alert,  fast, 
g(t^  writer.  You’re  etiitor  of  a  pro¬ 
gressive  newspaper  planning  an  ex¬ 
panding  future.  I’ll  come  to  you  any¬ 
where  if  you  h.ave  right  job.  Box  2153, 
Editor  ft  Publisher. 


ATTEN”nON  EDITOR.S  NORTH  OF 
,  THE  .MASON-DIXON  LINE! 

10-YEAR  MAN  with  wide  variety  of 
news  exiterience.  now  reporting  on 
.st.iff  of  large  southern  daily,  wants 
general  assignment  on  medium  size 
daily.  Experience  includes  many  beats, 
some  etiiting  and  makeup.  Has  good 
news  sense,  family,  ear  and  is  draft- 
I  exempt.  Box  2214,  Editor  ft  Publisher. 


SITUATIONS  WANTE 


t’OPYREADER:  Exiteriencetl  all  Desks 
and  Lityout.  Top  References.  Prefer 
Chart  Areas  6  or  2.  Bo.x  220.t,  Editor 
&  Publisher^ _ 

URST-CLASS,  all-around 
deskman  or  reitorter. 

Box  2204.  Editor  &  Publisher. 

FOREIGN  STUDENT  (British)  J-grad 
seeks  practical  experience  1  year  on 
American  daily.  Have  3’i  years  ex- 
lierience  retorting,  desk,  wire  service. 
Available  immediately.  Box  2201,  Edi- 
t<tr  &  Publisher.  _ 

DESKMAN-REPORTER  —  11  years 
knowhow.  Single,  accurate,  capable. 
Box  2221,  Fslitor  ft  Publisher. _ 

FOREIGN  EMPLOYMENT,  prefenibly 
Europe  or  Near  East,  preferably  jour¬ 
nalism.  27,  unmarried,  5  years  col¬ 
lege,  5  years  weekly :  daily,  radio, 
photo,  publicity  part  time  exiterience 
Box  2223.  Editor  &  Publisher. _ 

I  HAVE  40  YEARS  to  give  newspaper 
field.  Start  anywhere  if  it  has  fu¬ 
ture.  Service  discharge  .Tune  28.  C<tl- 
lege  daily,  military  intelligence  back¬ 
ground:  single,  ambitious,  like  h:iril 
work.  Write  Box  2222,  Editor  &  Pult- 
lisher. _ 

NEWSMAN,  44,  ready  to  stay  put 
after  too-varied  career.  Fired  25  years 
ago  from  first  job  with  suggestittn 
might  make  good  editorialist  some 
day.  Reeent  work  indicates  time  ha.s 
arrived.  Interested  in  water  and 
power,  other  relations  politics  to  econ¬ 
omy.  "Liberal.”  but  faets-first  a|)- 
proach  may  be  palatable  to  conserva¬ 
tives  who  consider  themselves  dynamic. 
Can  also  be  useful  on  desk,  reporting. 
California  reputation  as  good  writer, 
editor.  John  Condit.  18.50  Plaeer, 
Redding.  California:  CHestnut  1-1127. 

VET.  26,  MARRIED.  J-Sehool  grad. 
l*/4  years  newspaper  reimrting-fealure 
writing  and  free  lance  exiierience. 
own.  operate  Press  camera.  Seek 
imsition  as  Junior  editor  writer  on 
trade  magazine,  house  organ  or  small 
consumer  publication  metro|M)Iitai> 
New  York-New  Jersey  area.  Box 
2212,  Editor  &  Publisher. 

WORKING  NEWSMAN,  .36,  in  stymie 
gulch:  8  years  editorial;  reiv>rter  who 
can  write:  photographer:  city  editor: 
slot;  M.A.  in  journalism:  5  years 
printer :  fast  :  acid  wif  ;  tops  on 
efficiency.  Seek  job  in  California  or 
Florida  or  south  (west  of  Te.xas). 
Box  2203,  Editor  ft  Publisher. 

YOUNG  REPORTER,  light  daily  ex- 
irerienee,  seeks  opportunity.  ("hart 
Area  2.  Box  2213.  Editor  ft  Publisher. 

SPORTS  EDITOR  26.  Two  years  ex¬ 
perience.  Prefer  Chan  .Area  2.  Box 
2217.  Editor  ft  Publisher. 

Free  Lance 

FREELANCE— EAST  ASIA 

I.«aving  July  for  year  in  Far  E.ast. 
Trip  covers  Japan  through  India.  Want 
writing  assignments.  Can  illustrate. 
Missouri  J-Grad.  Wire  service  experi¬ 
ence.  Box  2133,  Editor  ft  Publisher. 

Instructors 

PHOTOJOURNALISM  teacher.  M.Sc., 
B.  A.  Picture  magazine  experience. 
Know  photography,  layout,  writing. 
Box  1919.  Editor  ft  Publisher. 

Promotion — Public  Relations 

AVAILABLE  JUNE  1st  House  organ 
editor  wants  Publicity,  Public  Relations 
or  employee  publication  position  in 
lyiuisville  -  Cincinnati  area  nr  south. 
Background  in  dally  newspaiicr  and 
Army  Public  Information.  Box  2129, 
Editor  ft  Publisher^ _  _ 

PUBLIC  RELATIONS  —  Publicity 
writer,  newspaper.  TV,  radio,  public 
relations  agency,  fund-raising  experi¬ 
ence.  32,  nuirried.  journalism  degree. 
Box  2109,  Editor  ft  Publi.sher. 

YOUNG  .NEWSPAPER  rei<orter  wants 
switch  to  public  relations  writing  or 
advertising,  start  anywhere.  Married, 
vet,  J-Grad.  Box  2118.  Editor  ft  Pub¬ 
lisher. 


Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


By  Koherl  U.  Brown 

Admiral  Arthur  W.  Radford, 
chairman  of  the  Joint  Chiefs 
of  Staff,  said  last  Fall  that  the 
brainwashing  of  our  soldiers  in 
China  was  facilitated  by  the 
lack  in  their  early  education  of 
thorough  training  in  the  funda¬ 
mentals  of  our  Constitution  and 
fomr  of  government. 

The  Constitution  and  Free 
Enterprise  Foundation,  210  East 
43rd  St.,  New  York  City,  offered 
as  a  basis  of  instruction  a  book 
by  Thomas  J.  Norton — “The 
Constitution  of  the  United 
States — Its  Sources  and  Its  Ap¬ 
plication.”  It  is  a  sad  commen¬ 
tary  that  the  Defense  Depart¬ 
ment  had  dollars  for  bullet.s  but 
none  for  books  so  the  Founda¬ 
tion  supplied  the  requested  1,0C8 
copies  gratis  for  library  kits  of 
the  Army  and  Air  Force  around 
the  world. 

The  same  situation  existed 
when  the  U.S.  Naval  Academy 
asked  for  1000  copies  for  one 
class  of  midshipmen. 

The  Norton  book,  first  pub¬ 
lished  in  1922,  had  distribution 
of  less  than  100,000  copies  until 
its  copyright  was  acquired  by 
the  Committee  for  Constitution¬ 
al  Government,  Inc.,  20.')  East 
42nd  St.,  New  York,  in  1943. 
Since  then  the  Committee  and 
the  Foundation  have  distributed 
an  additional  775,000  copies 
SO*^  free  to  educational  institu¬ 
tions  for  instructional  use. 

.4  seventeenth  printing  of 
100,000  to  150,000  books  is  now 
planned.  Purchase  of  the  books 
or  contributions  to  support  their 
distribution  are  tax  deductible, 
we  are  informed. 


The  American  Bar  .Associa¬ 
tion,  under  the  chairmanship  of 
the  late  Solicitor  General  of  the 
U.S.,  the  Honorable  James  M. 
Beck,  made  a  complete  canvass 
manv  years  ago  of  available 
textbooks  on  the  Constitution 
and  decided  that  the  Norton 
book  was  “the  best  available 
book.”  Mr.  Beck  said,  “I  know 
of  no  book  which  so  completely 
and  coherently  explains  our 
form  of  government.” 

Right  now  the  book  is  being 
offered  to  newspapers  as  well 
as  educational  institutions. 
Some  of  them  want  to  revive 
interest  in  the  Constitution 
locally. 

The  Bridf/epnrt  (Conn.)  Post 
and  Telegram,  for  instance,  has 
ordered  5,000  copies.  This  last 
week  in  May  the  Bridgeport 
papers  are  promoting  an  es.say 


contest  on  the  Constitution  to 
be  held  this  Summer.  Beginning 
June  2,  the  morning,  evening 
and  Sunday  editions  will  carry 
news  of  the  contest  along  with 
coupons  which  readers  can  sub¬ 
mit  for  a  free  copy  of  the 
Norton  book.  The  coupons  will 
appear  until  June  30. 

The  winners  will  be  writers 
of  the  best  essays  answering  28 
questions  about  the  Constitution 
posed  by  the  newspapers.  En¬ 
trants  will  be  in  two  classes: 
1.  High  school  and  college  stu¬ 
dents;  2.  All  others.  Duplicate 
prizes  will  be  awarded  in  each 
class,  a  total  of  $1700,  as  fol¬ 
low's:  A  $500  Series  E  Bond  for 
first;  a  $2.50  bond  for  .second:  a 
$.50  bond  for  third;  and  $25 
bonds  to  each  of  two  fourth 
l)lace  winners  in  each  group. 


“She  refuses  to  sit  on  the  rail!" 


Newspapers  that  order  these 
books  in  quantity  for  a  similar 
purpose,  or  for  gifts  to  local 
schools,  will  perform  a  two-fold 
service.  They  will  stimulate 
interest  in  a  sadly-neglected 
subject.  And  they  will  be  giving 
valuable  assi.«tance  to  the  Con¬ 
stitution  and  Free  Enterprise 
Foundation  and  the  Committee 
for  Constitutional  Government 
for  their  work  in  this  and  other 
fields. 

The  latter  organization,  and 
Dr.  Edward  A.  Rumely  its  di¬ 
rector,  went  into  debt  heavily 
in  the  early  ’50s  to  finance  their 
successful  legal  battle  against  a 
contempt  citation  by  the  Buch¬ 
anan  Hou.se  Committee.  It  will 
i)e  remembered  that  the  Su¬ 
preme  Court  finally  cleared  Mr. 
Rumely  and  the  Committee  of 
a  contempt  of  Congress  citation 
for  refusing  to  disclose  the 
names  of  persons  who  had 
bought  books  from  the  Commit¬ 
tee.  In  E  &  P’s  opinion,  that 
decision  of  the  Supreme  Court 
was  “a  great  victory  for  the 
press  and  for  all  media  of  com¬ 
munications”  because  “if  Con¬ 
gressman  Buchanan’s  philosophy 
had  prevailed,  any  writer,  edi¬ 
tor  or  commentator  dealing 
with  politics  could  be  termed  a 
lobbyist.” 

The  decision  forced  Rep. 
James  Roosevelt  to  back  down 
a  month  ago  when,  as  chairman 
of  a  House  Small  Business  Sub¬ 
committee  probing  petroleum 
marketing  practices,  he  thought 
he  had  the  power  to  subpoena 
the  editor,  managing  editor  and 
all  the  records  of  the  trade  pub¬ 
lication,  Gasoline  Retailer. 


When  Mr.  Roosevelt  was  re¬ 
minded  of  the  1953  court 
decision  he  reversed  his  field 
quickly. 

The  same  decision  will  sei-ve 
to  protect  other  editors  and 
publishers  many  times  in  the 
future,  we  believe. 

• 

Gariepy  Receives 
Gilholio  Medal 

Detroit 

John  Gariepy,  Detroit  Times 
reporter,  has  been  named  win¬ 
ner  of  the  St.  Vincent  de  Paul 
Medal  for  1957,  given  annually 
by  St.  John’s  University,  Brook¬ 
lyn,  to  the  laymen  who  has  con¬ 
tributed  most  outstanding  serv¬ 
ice  to  Catholic  charities. 

Mr.  Gariepy  conducted  a  103- 
day  “Bulldozer  for  Peace”  cam¬ 
paign  for  $25,000  after  a  lay 
missioner  told  him  of  the  1,000- 
year  fight  of  the  Mayan  In¬ 
dians  against  the  Yucatan 
jungle. 


Moebus  Appointed 

LG  Chief  Enjsineer 

Edward  B.  Moebus  has  been 
elected  a  vicepresident  of  Lock- 
wood  Greene  Engineers,  Inc. 

and  appointee! 
chief  engineer 
of  the  New 

York  office. 

A  graduate 

of  Cornell  Uni¬ 
versity  in  1913, 
he  joined  Lock- 
wood  Greene  in 
1937.  In  1942-' 
he  was  with 

the  Army  in 

the  European 

Theatre  of  Operations. 

He  has  served  as  project  en¬ 
gineer  on  the  new  plant  of  the 
Seattle  (Wash.)  Post-lntelli- 

gencer  and  on  projects  for  the 

Los  Angeles  Examiner,  Amen 
can  Weekly,  Chicago  American 
Xcw  York  Mirror  and  Se« 
York  News. 


Moebus 


ALLEN  KANDER 
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Seven  out  of  ten  persons  lack  perfect  vision. 
No  wonder  so  many  newspaper  publishers 
concerned  about  readership  have  changed  to 
a  bigger,  easier-to-read  type  face! 

If  you  are  considering  a  change,  look  at 
Corona.  It  is  the  first  choice  to  lessen  eye 
fatigue  for  newspaper  readers.  Corona’s  un¬ 
surpassed  legibility  is  due  primarily  to  its 
design  which  insures  proper  “x”  height  in 
relation  to  body  size. 


Corona  saves  newsprint,  too 

Corona  appears  as  big  as  other  faces  a  full 
point  larger -yet  has  the  alphabet  length  of 
smaller  faces.  It  not  only  provides  maximum 
legibility  but  also  enables  you  to  get  more 
words  to  the  column  inch.  You  can  use  nar¬ 
rower  columns  and  save  newsprint  with 

corona 


I®'  «ve^  *  0 


When  you  consider  a  new  body  face,  make 
sure  the  “x”  height  is  full,  not  small.  For 
best  legibility,  a  newspaper  body  face 
should  have  an  “x”  height  in  proper  pro¬ 
portion  to  its  point  size,  as  shown  by  this 
example  of  greatly  enlarged  Corona. 

For  legibility  and  economy,  use  Corona 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y.  (  •  LINOTYPE  • 


Set  in  Linotype  Corona  and  member*  o/  the  Spartan  family 


Agonciet:  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  los  Angeles,  New  York,  San  Francisco.  In  Canada:  Canadion  Linotype,  Limited,  Toronto,  Ontario 

LEADERSHIP  THROUGH  RESEARCH 

Printed  m  U.  S.  A. 
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IN  SAN  FRANCISCO,  HOME  IS  WHERE  THE  NEWS  IS 


M/tA .  D/KMiiHl  is  swamped  •  •  • 

and  you  can  be  too! 


On  February  27,  The  San  Francisco  News  Food  Editor, 
Helen  Civelli  Brown,  offered  a  free  booklet  (Sunshine 
Biscuit  Company’s  “Favorite  Recipes”)  to  readers  of  her 
big  Wednesday  food  section. 

Immediate  response  from  her  readers  added  up  to  the 
stack  of  mail  you  see  here— a  total  of  3,002  requests* 
from  San  Francisco  women  who  have  learned  to  rely  on 
The  News  as  a  valued  and  trusted  source  of  information. 


Unusual  response?  Not  for  The  News,  for  this  news¬ 
paper  reaches  its  readers  where  they  live.  Six  of  every 


ten  copies  are  home-delivered  in  San  Francisco. 

The  mail  pictured  was,  of  course,  in  response  to  an 
editorial  mention.  But  News  readers’  reliance  on  their 
home  newspaper  extends  to  its  advertising  columns  as 
well,  accounting  for  the  phenomenal  response  to  product 
advertising  experienced  daily  by  News  advertisers. 

Want  to  be  swamped  like  Mrs.  Brown?  Then  use  the 
responsive  pages  of  The  San  Francisco  News.  It  brings 
your  message  home. 

^Weekly  average  1700 


The  San  Francisco  News 

San  Francisco's  Leading  Home  Newspaper 


SCRIPPS-HOWARD  NEWSPAPERS 


NEWYORK.WerM-Tafcgroiii  t  ThtSun 

aCVELAND . Prcsf 

PITTSBURGH . Preu 

SAN  FRANaSCO . N*wi 

INDIANAPOLIS . TiiM$ 


COLUMBUS . Cilizcn 

CINCINNATI . Po<< 

KENTUCKY . Po» 

Covington  edition.  Cincinnoti  Post 
KNOXVILLE  ....  News-Sentinel 


Oanarol  Advertising  Department,  230  Perk  Avenue,  New  Yerfc  City 


DRIVER .  .  ,  Rocky  Mountain  News 
BIRMINGHAM  ....  Post-HenU 
MEMPHIS  .....  Press-Scimitar 
MEMPHIS  ...  Commercial  Appeal 
WASHINGTON . News 


EVANSVILLE . PrsM 

HOUSTON . Prem 

FORT  WORTH . Prem 

ALBUQUERQUE . Trfbvm 

EL  PASO . Herald  Ped 
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